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I am very glad to, by virtue of Social Responsibility Report, work with you who have been caring for, supporting 

and trusting Dongfeng course, review the progress that Dongfeng Motor Corporation has made in terms of social 

responsibility over the past year, share with you the joy and moving of success, and jointly depict future development 

and dream.

In 2013, Dongfeng insisted on seek improvement in stability and lift various causes to a new level, thus reinforcing its 

cause foundation. The company sold 3.5349 million vehicles in the whole year, ranking second in the industry, and 

achieved a sales income of 453.4 billion yuan. It has further improved its management quality, and comprehensively 

reached the indexes of the State-owned Assets Supervision and Administration Commission of the State Council.

As a responsible central enterprise, Dongfeng actively performs its environmental responsibility, public welfare 

responsibility, cultural responsibility and other aspects while excellently performing its economic responsibility and 

stakeholder responsibility, in accordance with the deployment of the “Nurturing” plan, a mid-term action plan on social 

responsibility. With our common efforts, the company’s social responsibility development index changes from the 

“chaser” into the “leader” for the first time, and is at the forefront of the industry, and won a series of honors such as 

China Corporate Social Responsibility Excellence Award.

In the past year, in terms of the whole value chain, we were committed to reducing pollution emission and energy 

consumption, speeding up the development of energy-saving and new-energy-using vehicles, and further 

implemented Dongfeng’s “carbon balance” ecological forest and other projects and fulfilled annual energy-saving and 

emission-reducing objective with a high standard, contributing our part to building the society with environmentally 

friendly automobiles. Through “Dongfeng Children Benefiting Action”, “Mother Health Express”, “Counterpart 

Assistance in Construction” and other projects, we have cumulatively donated 56.963 million yuan in the year 

to vigorously support the development of local economic society as well as education and health undertakings. 

Especially, after an earthquake took place in Lushan County, Ya’an City on April 20, 2013, we were concerned about 

the disaster area and make a rapid response and make an overall coordination, and cumulatively donated money and 

materials worth nearly 10 million yuan, in hope of making every effort to support the disaster area reconstruction. In 

addition, we were committed to the construction of China’s auto society, and constantly enriched healthy, friendly and 

positive car culture connotation, making unremitting endeavor to realize harmonious development of people, cars, 

nature and society.

In 2014, we will adhere to the concept of “Dongfeng the nurturing east wind”, further comprehensively implement 

the Nurturing plan, and constantly enrich the content of performing social responsibility and further reinforce the 

company’s leading position in the industry in terms of corporate social responsibility. Let us work together to achieve 

China Dream and the dream of a strong auto country, and contribute more positive energy!
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ZHU FU SHOU

President and Member of CPC Standing Committee, DFM

Address by the General Manager

6

DFM CORPORATION SOCIAL RESPONSIBILITY REPORT 2013 



In 2013, China’s automobile production and sales both exceeded 20 million units, reaching new record high and 

ranking top in the world for five consecutive years. The status of the auto industry as a national pillar industry 

becomes more prominent, and plays a more and more important role in promoting the development of the world’s 

automobile industry. Dongfeng Motor Corporation, as a backbone enterprise in the Chinese auto industry, is able to 

witness, participate in and promote this historical process, for which we feel greatly honored.

Along with the overall recovering growth of the automobile industry, the company has strived to achieve major 

breakthrough, namely “beyond the history, prospect and industry” against all difficulties. For the year, Dongfeng sold 

3.5349 million cars, up 14.83% on YoY basis, and contributed tax of RMB 40.616 billion, up 12.09% on YoY basis, 

both set new records. Meanwhile, the Company has sped up the pace of independent development and improved 

the ability of independent innovation. For the year, the Company sold 1.2711 million cars of proprietary brands, 

up 13.37% on YoY basis, faster than the industrial average by 3.16%, as well as 655,000 passenger vehicles of 

proprietary brands, pushing its position in the industry ranking from forth to top three. The company actively promoted 

major strategic projects, established commercial vehicle strategic alliance with Volvo and forged joint venture 

partnership with French RENAULT, Germany Getrag, and Germany Smith Corporation, and thus the cause layout of 

Dongfeng has been constantly optimized.

In 2014, the 100-year Dongfeng will enter the “key test period”. We will be actively promoting transformation and 

independent development, push the boundaries of self evolution to the next level, speed up the pace of “Globalization” 

process, and then achieve the annual sales target of 3.8 million. With practical operation, Dongfeng will keep the 

social responsibility of enterprise in mind and execute “Nurturing Program” for the purpose. We will carry out first 

series activities of “Social Responsibility Month”, start “Dongfeng Free Travel” automobile citizen culture activity, hold 

“DFM dream car” China Youth environmentally-friendly automobile creative design competition, and continuously 

promote “carbon balance” ecological forest project, Dongfeng Children Benefiting Action and other projects, so as to 

actively set an example for Chinese auto manufacturers to perform their social responsibilities.

In order to better fulfill social responsibility, we will make unremitting efforts to undertake more responsibilities. We 

hereby sincerely look forward to your continuous care and help and your supervision and guidance on our work.
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Dongfeng in the Eyes of Stakeholders

Following DFM with Gratitude for Ten Years

Through cooperation with DFM for ten years, Changzhou 

Zhongtian has witnessed the rapid development of 

Dongfeng Nissan, and also deeply feels the support 

and care which Dongfeng Nissan gives to dealers. 

Inspired by Dongfeng Nissan, while developing business 

constantly, Changzhou Zhongtian actively fulfills its social 

responsibility. For example, we established Zhongtian 

Children’s Art Troupe, Zhongtian Care Fund, made 

donation to build Dongfeng Nissan Zhongtian Hope 

Primary School in old revolutionary base area Dabie 

Mountains, made donation of a million yuan to work with 

the civilization office of Changzhou City and Changzhou 

Municipal Public Security Bureau to hold “transportation 

civilization star” large-scale public welfare activity and 

other activities. The input and efforts of Changzhou 

Zhongtian vividly reflect the brand image of Dongfeng 

Nissan, and fully represent the joint efforts of Zhongtian 

and Dongfeng Nissan to achieve “Dongfeng Dream”.

Dealer　Changzhou Zhongtian 

Work with Dongfeng to act as “Enterprise Citizen”

Creating green enterprise and realizing sustainable 

deve lopment are the foundat ion for  Dongfeng 

Commercial Vehicle Company to cooperate with many 

suppliers. Under the guidance and support of Dongfeng 

Commercial Vehicle, we set up the environment 

management system and improved the environmental 

management organization and system. At the end 

of 2013, we passed the ISO14001 environmental 

management system examination made by China United 

Certification Center, so as to promote harmonious 

development of enterprise, environment and society and 

make green design, green production, green supply, 

and green operation as our core competitiveness. As 

Dongfeng’s partner for many years, we share the same 

goal with Dongfeng. We are willing to work together with 

Dongfeng, and devote ourselves to becoming a leading 

corporate citizen in auto industry. 

Supplier　Shiyan Huadi
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Independently Create Future Guided by Dongfeng 

Dream

Independent brand is the root for achieving Dongfeng 

Dream. Nowadays, Dongfeng cars are sold across China 

and the world, winning a good reputation, of which 

each Dongfeng employee feels proud. the growth of the 

company also provides me a stage for giving my skills 

into play. Over these years, I have participated in R&D 

appraisal and experiment on each type of Dongfeng 

cars, and have grown from a common appraiser to a 

chief engineer in charge of appraisal and experiment. I 

was granted by Dongfeng the honorary title of Working 

Model.  There are a lot of people, like me, who grow 

together with Dongfeng, and we all have the same 

dream. Because of the dream, we persist in making 

efforts. Because of persistence, we will achieve success. 

I believe that with the dream cherished in my mind and 

with my feet on the ground, I will have a better future. 

Shi Tianying, an employee at 

Dongfeng Motor Corporation Passenger Vehicle Company

Nurture Children’s Mind and Beautify Childhood

In 2013, we had the honor to become a beneficiary of 

Dongfeng Children Nurturing Action because we got 

the 1 million yuan fund from DFM’s Peugeot Citroen 

Automobile Co., Ltd. for the purpose of building 

“Dongfeng Hope Primary School”. We received all-round 

care in terms of five aspects, i.e. clothes, food, shelter 

and travel, study. Today, the complex building, teaching 

building, student canteen, sports ground hardening 

projects have been started. A school with complete 

hardware and standardized management is emerging. 

What should we do in return for so much help? Our 

teachers often tell children that only by studying hard and 

setting up lofty ambition to become useful talents, they 

can be worthy of each benefactor’ care.

Zhuo Yongshun, headmaster of 

Dongfeng Peugeot Citroen Hope Primary School in Enshi City
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Corporate Profile

Total Assets

One hundred million yuan

Founded in: 1969

Number of Employees: 164,100;

Walk into the World of Dongfeng

Fortune Top 500: No. 146

Top 500 Enterprises in China: No. 18;

Top 500 Manufacturing Enterprises in China: No. 4

Social Responsibility Development 

Index of Chinese Top 100 

State-owned Enterprises: No. 37



Walk into the World of Dongfeng
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Business Goals:

Building Dongfeng into the most powerful in China and the first-class international auto manufacturer;

The industrial profitability reaches one of the tops in the world and leadings in China;

Realizing sustainable growth and creating long-term values for shareholders, employees and the society.
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Main Business:

Commercial Vehicle, covering the whole series such as 

heavy trucks, medium trucks, light trucks, mini-trucks, 

and buses

Passenger Vehicle, possessing self-owned brands and 

multiple JV brands, including the whole product series of 

high, medium, small and mini types

Auto Parts, covering power systems, braking system, 

suspension system, interior system, steering system and 

auto electronics, etc.

Auto Equipment, covering special equipment, automatic 

l ines, complete moulds, cutters and measuring 

instruments, etc.

Auto Relevant Business, including marketing service, 

import & export, logistics, auto finance, old vehicle 

replacement and other relevant business

Business Layout:

Based on Hubei, facing the whole country to shape a 

business layout of “4+2+4”, Subsidiaries distributed in 

over 20 cities of China.

“4”: Wuhan, Shiyan, Xiangyang, Guangzhou

“2”: Zhengzhou, Yancheng

“4”: Liuzhou, Hangzhou, Chongqing, Changzhou

Overseas Business:

The whole series of self-owned brand commercial 

vehicles and passenger vehicles manufactured by 

Dongfeng Motor Corporation have been exported 

to more than 140 countries and regions. Meanwhile, 

Dongfeng began to establish wholly-owned sales 

companies in strategic markets and constantly improve 

sales and service network in overseas markets. The 

main countries (national flags) include Algeria, Chile, 

Venezuela, Colombia, Thailand, Vietnam and Peru.
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Corporate Governance

Dongfeng Motor Corporation is a wholly 

state-owned enterprise supervised by 

the State-owned Assets Supervision 

and Administration Commission of the 

State Council. Dongfeng strictly follows 

the relevant requirements of Corporate 

Governance Code, guides the daily 

operation activities in strict accordance 

with all rules and regulations established 

and is committed to maintaining high-

level corporate governance.

General Meeting of Shareholders

Board of Directors (11 persons)

The Management

Agent receiving legal procedure documents 

and notifications
Corporate Secretary (2 persons) Authorized Representative (2 persons)

Corporate Governance Structure

Board of Supervisors (5 persons)

Nomination Committee (3 persons) Remuneration Committee (3 persons)Audit Committee (3 persons)

In 2013, Dongfeng was awarded the Golden Prize of Annual 

“Best Corporate Governance Award” of The Assets.
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Organization Structure

Dongfeng Motor Corporation Party Committee of Dongfeng Motor Corporation
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Corporate Mission:

Produce high quality vehicles, provide satisfying services, optimize the quality of life, 

and realize the harmony between human and nature.

Corporate Vision:

Century-old Dongfeng with sustainable development, international Dongfeng with 

global competitiveness, and innovational Dongfeng with independent development.

Corporate Values:

Value integrity, advocate performance, contribute to society

Corporate Operation Principle:

Care for every person, care for every vehicle

Corporate Philosophy:

Learn, innovate, surpass

Corporate Spirit:

Realize the value, challenge the future

Corporate Culture



Dongfeng, the nurturing east wind

“Dongfeng, the nurturing east wind” comes from “life-giving spring breeze and seasonable rain” 

which consists of two parts, namely, “life-giving spring breeze” and “seasonable rain”. “Life-giving 

spring breeze” comes from “The spring breeze brings people to life” in Precious Virtues, Volume 5 

of Garden of Stories written by Liu Xiang in the Han Dynasty. “Seasonable rain” is from “There are 

some on whom his influence descends like seasonable rain” in Mencius. Later these two phrased 

are combined into “life-giving spring breeze and seasonable rain”, also known as “life-giving east 

wind and seasonable rain”, which implies that the gentleman nurtures and helps others like the 

spring breeze and seasonable rain. Chinese “Poet-Sage” Du Fu once wrote such stanzas in his 

famous poem: “On the heels of the wind it slips secretly into the night. Silent and soft, it moistens 

everything.”

“Dongfeng, the nurturing east wind” expresses the original intention, willingness and attitude of 

Dongfeng Motor Corporation to take social responsibilities. Dongfeng Motor Corporation is willing 

to drive the relevant parties to obtain self-worth and be actively committed to social harmony and 

environmental protection in order to achieve scientific development and sustainable development.

The concept of social responsibility and action plans

Dongfeng Nurturing China DreamD
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“Nurturing” comes from “nurtured by wind and rain” in 

the first chapter of Book of Changes, The Great Treatise, 

Volume 1, which can be interpreted as: “wind” means east 

wind while rain is from “life-giving east wind and seasonable 

rain”. Thus, “nurtured by wind and rain” appeared.

Meanwhile, “nurturing” has new interpretation: the three 

drops of the water on the left of the character stand for 

the three bottom lines of Dongfeng’s classical theory of 

social responsibility, that is, Dongfeng must take the most 

basic economic, environmental and social responsibilities. 

The character “Wang (king)” inside the character “Men 

(door)” on the right represents the traditional “kingly way” 

in Confucianism reflected in modern enterprise social 

responsibility, that is, Dongfeng should value “virtue”, 

“benevolence”, and “harmony”.

The icon is designed in the form of stamp that has always 

been used to show “trust” in China, expressing the solemn 

commitment and insistence in responsibility.

Medium-term Action Plan for Social Responsibility – Nurturing plan 
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Nurture national economy and the people's
Livelihood, and prosper with the nation

Nurture Public welfare,
and advance with society

Nurture culture, and develop
with civilization

Nurture the nature, and pursue
harmony with environment

Goals of “Nurturing” plan

By implementing the Scientific Outlook on Development, and focusing on “three versions of Dongfeng” and the 

“12th Five-Year Plan”, we will improve the management of social responsibility comprehensively, and infuse it 

into Dongfeng’s strategy and total value chain management, to maximize the comprehensive values of economy, 

society, environment and culture, make contributions to the goal of “building Dongfeng into the strongest domestic 

and first-class international auto maker”, give back to the society with outstanding responsible practices, and 

Promote the prosperity and development of Chinese automobile industry to make contribution to realize “China 

Dream” and “Dream of Powerful Nation through Automobile”.
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Dreaam”m”m aaandndnd “““DDream of Powerfull NaNatitionon tthrhrououghghg AAututomomobobilile”e”.
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Economic responsibility

Nurture national economy and the people’s 

livelihood, and prosper with the nation

Strive to comprehensively achieve 

Dongfeng’s development goals in the “12th 

Five-Year Plan”

Medium-term development plan of  

 Dongfeng’s self-owned brand "Qian" D300

Medium-term development plan of DH310  

 overseas business

Good faith management and taxation  

 according to law
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Continuously make efforts in energy 

conservation, emission reduction, new 

energy vehicles and afforestation, dedicating 

to:

Development of new energy vehicles

Continuously carrying out the work  

 of energy conservation and emission  

 reduction

Building Dongfeng’s “carbon-balanced”  

 eco-forest

Environmental Responsibility

Nurture the nature, and pursue harmony with 

environment

Take the interests of all related parties into 

account to achieve win-win and harmonious 

development, and care for employees and 

customers

Stakeholder Responsibility

Nurture and grow with stakeholders
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Social Welfare Responsibilities

Nurture public welfare, and advance with 
society

Cultural Responsibility

Nurture culture, and develop with civilization

Carry out “Dongfeng Nurturing” public benefit 

activities

“Dongfeng Children Nurturing” education-aid 

activity 

Counterpart assistance in construction

Caring for the disadvantaged

International public benefit activities

Launch the valuable cultural programs with 

high cultural self-consciousness and sense of 

responsibility:

“Dongfeng Free Travel” Auto Cultural Activity  

 for Citizens

“DFM DREAM CAR” Green Auto Design 

Competition of Chinese Youth

“Dongfeng Special Fund for Supporting  

 College-Graduate Village Officials” program

21
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According to the demand for image cultivation and dissemination, Dongfeng specially designed its social responsibility 

image logo and applied for trademark registration.The design originates from the concept that “train caused by cloud 

with nurturing”, conveying the connotation that “Dongfeng, the nurturing east wind”. The blue background and the 

overall sphere not only imply the infinity of the earth but also represents Dongfeng’s globalized horizon; “Cloud” moves 

relying on “wind”. The image of “5-color auspicious clouds” surrounding the earth conveys an imagery of endless 

motion, fortune and beauty;The colors of the auspicious clouds include red, yellow, green, white and black, which 

correspond to the Five Elements in traditional Chinese culture respectively, symbolizing that everything depends 

on each other and life continues without an end. Meanwhile, they represent that Dongfeng will make efforts and 

contributions in five aspects of economic responsibility, stakeholder responsibility, environmental responsibility, social 

welfare responsibility and cultural responsibility.

Management Content 

Core issues Responsibility subject

Management function

Shareholders

Employees

Industrial chain

Partners

Clients

Public

Community

Social
organizations

Competitors

Government

Social Responsibili-

ty Management

Social Responsibility Visual Expression

Social Responsibility Visual 
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Social Responsibility Issue Selection

Issue collection

Dongfeng’s social responsibility issue selection focuses on the international and domestic social responsibility standard 

and gives consideration to national policy, public opinion focus, auto companies’ issue trend at home and abroad as 

well as company development plan. Based on the nature, the issues are divided into economic issue, environmental 

issue, social issue and industrial issue.

Examination and determination of report issues

Based on the “influence on the business of Dongfeng Motor Corporation” and the “importance to stakeholders”, 

establish issue screening matrix to prioritize the issues in the issue pond, and finally determine Dongfeng’s social 

responsibility issue.
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High

Charity

Vehicle energy 

conservation and 

emissions reduction

Stakeholder 

management

Vehicle safety

Vehicle quality

Pushing the

 fulfillment of 

partner 

responsibilities

Vehicle 

safety culture

Employees’

 rights and growth

Talent attraction 

and reserve

Service of 

agriculture, 

farmer and 

rural area

Biodiversity

conservation

Climate

strategy

Capital operation

Promoting

 industry progress

Customer

service

OBM

Corporate

governance

Honest and 

law-abiding

Rewarding

shareholders

Employee 

occupational 

health

Safety

production

Middle
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Social Responsibility Communication

Regular communication

Since 2008, Dongfeng has released annual social 

responsibi l i ty reports for f ive consecut ive years, 

comprehensively interpreting our efforts in performing 

economic responsibility, stakeholder responsibility, environmental responsibility, social welfare responsibility and 

cultural responsibility etc. In 2012 and 2013, Dongfeng participated in “China Charity Fair” for two consecutive terms. 

In the forms of exhibition and interactive experience, it vividly revealed the major public welfare programs carried out 

by Dongfeng social responsibility “Nurturing” plan and “Dongfeng Benevolence Foundation”.

Irregular communication

In 2013, Dongfeng and the subordinate units concerned carried out a series of responsibility-fulfilling project return 

visits such as “Dongfeng Nurturing China Dream” Driving Experience Tour with Environmental Protection and Public 

Benefit, “Mother Health Express” Huanggang Tour, and “Co-building Beautiful Hometown and Looking for Dongfeng’s 

Poverty Alleviation Footprints” to inspect the project implementation; participated in the first Corporate Social 

Responsibility Forum of China Auto Industry, “2013 Corporate Social Responsibility Report of China’s Auto Industry” 

conference, etc., published “Dongfeng Nurturing China Dream” Dongfeng social responsibility work theme, and made 

deep exchanges and discussion on how auto manufacturers can better fulfill social responsibility with the participants.
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Dongfeng released responsibility-fulfilling information via the media platform on print, TV and network media, actively 

communicating with the public and stakeholders. Meanwhile, Dongfeng created “official Sina Weibo” account of 

Dongfeng Benevolence Foundation to achieve online communication and interaction, through launching online 

activities such as micro broadcasting of public benefit activities, “working together for dream” education-aid public 

benefit activity, and “say no to bad driving habits” auto cultural activity for citizens 7 times, creating a sound situation 

in which everyone pays attention to and participates in public welfare”.

During October 30-31, “Dongfeng Nurturing China Dream” Driving Experience Tour with Environmental Protection and Public 

Benefit was held in Enshi, Hubei. The activity took the key responsibility-fulfilling project inspection on Dongfeng environment and 

public welfare fields as the core, with the launching of energy-saving and environmentally-friendly product test driving activities 

including Dongfeng E30L and BSG petrol-electric hybrid vehicles. Through these pragmatic and diverse activity arrangements, 

Dongfeng not only displayed the responsibility-fulfilling achievements, but also gathered many targeted advices from industry 

experts and media.
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Response to the appeals of stakeholders

Dongfeng attaches great importance to the communication and exchange with stakeholders, 

and makes responses to the appeals of stakeholders via various channels and means.

Stakeholders Appeals
Communication channels and 

means

Government

Response to national policy;

Good faith management;

Taxation according to law;

Employment promotion

Participation in policy, planning research and 

formulation;

Taxation in full;

Jobs creation

Sponsors

State-owned asset value remaining and increment;

Regulation of corporate governance and 

Precaution against operational risk

Investors exchange briefing;

Disclosure of report information;

Acceptance of supervision and examination from 

SASAC

Clients

To provide high-quality products;

To ensure product safety;

To provide excellent service

Client satisfaction investigation;

Client relation management;

Client forum and visit;

Active responses to client complaints

Employees

Employees’ rights and interests;

Guarantee of employees’ career development;

Employee care

Congress of workers and staff;

Labor union organization;

Employees’ participation in Dongfeng management 

channel;

Collection of opinions and ratioposals 

Industrial 

partners

Experience sharing;

Technical exchange

Participation in industry conference;

Professional technological competition and 

exchange

Cooperative 

partners

Abidance of business ethics;

Purchase under openness, fairness and justness;

Mutual benefit and win-win results, as well as joint 

development

Disclosure of information purchase;

Negotiation and communication

Community and 

environment

Development of community-related public utilities;

Environmental protection

Community-related public benefit activities;

Community co-construction activities;

Communication and learning maintenance with 

environmental protection department and groups
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Social Responsibility Capacity Building

Social Responsibility Management System Building

The company has attached great importance to social responsibility management work, 

established Dongfeng Social Responsibility Committee headed by the company chairman and 

general manager, with the group office as the leading department, for centralized management 

of the system-wide responsibility work of Dongfeng. Meanwhile, the company subordinate 

units also arranged corresponding departments and personnel responsible for connection and 

promotion of daily social responsibility work.

In accordance with “Dongfeng Motor Company Social Responsibility Management Measures”, 

the company has clarified contents of corporate social responsibility program management, 

execution management and operations evaluation management, strictly enforced foreign 

donation processes and information submission system etc., to achieve standardization and 

institutionalization and systematization of the social responsibility work.

Social Responsibility Committee

Group Office

Subsidiaries Sub-units

Relevant functional departments
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Social Responsibility Training

On the one hand, the company has organized the persons in charge of social responsibility work of the subordinate 

units to participate in various CSR trainings organized by the SAC, Chinese Academy of Social Sciences, China 

Federation of Industrial Economics and other units. On the other hand, it has employed outstanding faculty of the 

Chinese Academy of Social Sciences to carry out systematic and comprehensive training in theory and practice of 

social responsibility for the corporate social responsibility personnel of the company. Through a combination of the 

internal and external forms, it strived to improve the overall level of the corporate social responsibility work.

Social Responsibility Research

In accordance with the overall arrangements and deployments 

of the State Council SASAC to carry out “management 

improvement” activities, Dongfeng has adopted “develop and 

implement the overall planning of social responsibility, improve 

the social responsibility management system” as a company-

wide issue and formed a cross-functional CFT team of project 

establishment and advancement. Through benchmarking 

research and analysis, establishing task goals, developing action 

plans and other links, it achieved periodic results. According 

to “2013 Corporate Social Responsibility Blue Book – Chinese 

Corporate Social Responsibility Report” released by the Chinese 

Academy of Social Sciences, China Top 100 CSR Development 

Index indicates that in 2013, Dongfeng Motor Corporation Social 

Responsibility Development Index was 61.57 points, changing 

from the “Chaser” into the “Leader” for the first time.

Source: “2010-2013 Corporate Social Responsibility Blue Book – 

Chinese Corporate Social Responsibility Report” released by Corporate 

Social Responsibility Research Center, Economics Division, Chinese 

Academy of Social Sciences.

Transportation Equipment 

Manufacturing Industry

Dongfeng Motor

2010

53.5

13.6

44.3

13.2
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21.2
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Responsibility and Honors

2013 China Corporate Social Responsibility Public Benefit Case Excellence Award

2013 Auto Manufacturer Corporate Social Responsibility “Annual Contribution Enterprise Award”

2013 China Public Benefit Award (Collective Award)

2013 Annual Best Public Benefit Innovation Award

National advanced collective to safeguard interests of mothers and children

“Advanced Task Force” of New Rural Construction in Hubei Province in 2013

Outstanding organization unit of “30,000” campaign in Hubei Province in 2013

Dongfeng social responsibility “Nurturing” plan won “2013 Best Public Service Project Award”

“Dongfeng Children Nurturing Plan was rated by SASAC as “Outstanding Social Responsibility 

Practice Case 2013” and “Ten Best CSR Practice Case 2013”

“Dongfeng Benevolence Foundation Support of Disaster-Hit Areas” won award of “Top 10 Charity 

Events of China Automotive Industry 2013”
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Guarantee the Robust Development of Enterprise by Integrity and Law Compliance

The robust development

In 2013, Dongfeng fully implemented the spirit of the central government and SASAC, firmly 

grasped the focus to be “stronger and better” and the two priorities of “self-development, 

reform and opening up”, and adhered to steady, high-quality and efficiency-oriented 

development. The main business indicators hit the record in history, pushing the company 

development to a new level.

Auto industry sales 

(10,000 units) 

Dongfeng sales volume 

(10,000 units)

Combined market share 

Company passenger car

sales (10,000 units) 

Company commercial 

vehicle sales (10,000 units) 

Company export sales 

volume (10,000 units)

Sales revenue 

(100 million yuan)

2010

2010

2010

2010

2010

2010

2010

2012

2012

2012

2012

2012

2012

2012

2011

2011

2011

2011

2011

2011

2011

2013

2013

2013

2013

2013

2013

2013

1806.19

272.48

15.09%

197.73

74.45

4.87

3688

1850.51

305.86

16.53%

232.90

72.96

6.41

4067

1930.64

307.85

15.95%

245.52

62.33

8.48

3904

2198.41

353.49

16.06%

290.15

63.34

6.90

4534



33

Economic Responsibility

Business integrity

The company has upheld integrity when carrying out business, paid tax by law, established a 

sound business reputation and corporate image, and built a business credit brand. In 2013, 

the company paid taxes of 40.62 billion yuan (including tariffs), an increase of 12.1% over the 

previous year.

Dongfeng Motor was awarded “2013 China Top 10 

Most Influential Enterprises”

Reason: “Promote development with opening up and hit the performance record”. In 2013, the performance 

of Dongfeng Motor gained across the board, and the annual revenues and profits hit the record highs. 

Meanwhile, Dongfeng has constantly improved the level of opening-up and accelerated the pace of “going 

global”: it joined hands with Volvo to build strategic alliance with capital as the link, restructured Sanjiang 

Renault, signed a joint venture agreement with Renault, gave birth to the “Golden Triangle” of Dongfeng – 

Renault – Nissan… These joint venture projects represented the concerted effort of Dongfeng in opening-up 

and cooperation, which caught the industry’s high attention.

2010 310.7  (100 million)

2009 201.9  (100 million)

2012 362.3  (100 million)

2011 372.2  (100 million)

2013 406.2  (100 million)
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Law compliance

Corporate governance by law

The company has conscientiously abided by state laws and regulations, rules and regulations of the company, 

economic contracts with important decision legal approval rate of 100%, and economic contract compliance rate 

of 100% through effective internal control management. The headquarters and main sectors have established 

independent legal affairs institutions, and 13 subordinate units have set up chief (deputy chief) legal counsel, forming 

the complete chain of legal risk prevention mechanism and fully eliminating major legal dispute cases due to violation 

of laws and rules by the company.

Honest business

The company has thoroughly implemented spirits of the 18th National 

People’s Congress, and the third plenary session of the 18th National 

People’s Congress, the second plenary session of the Central Commission for Discipline Inspection and central enterprise 

anti-corruption building work conference, earnestly implemented the eight rules of the central government, strengthened 

the working style of cadres, strengthened the case investigation work, strictly implemented the responsibility system for the 

construction of the party conduct and an honest and clean government, and has made new achievements in party style 

construction and anti-corruption work.
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The company has carefully developed the “Measures for the Implementation of Eight Rules of the Central 

Government”, implemented working measures, and strengthened the building of a long-term mechanism against 

the “Four Styles”. The party members and cadres have further changed the working style, significantly improved the 

style of writing and meeting, forming a good atmosphere of being pragmatic, conserving and faithful. In 2013, five 

expenses of the company (travel expenses, office expenses, entertainment expenses, conference expenses, and 

overseas personnel costs) fell by 12.6% over the previous year.

On the theme of “closely linking with the masses and improving the work style”, the company carried out the 17th 

clean and honest government construction publicity and education month. By organizing an honest and anti-

corruption government, party discipline and regulation knowledge test online, seminars, report of Comrade Guo 

Haizhou’s advanced deeds, “incorruptness in hearts forever” speech contest and other cultural activities, an intensified 

atmosphere of honesty and integrity has been created.

The company has further promoted integrity risk prevention and control work, and checked 9,471 risk points at all 

levels of the company, and developed 10,063 prevention and control measures, further optimized business processes 

of the key areas and links, improved “three important and one major” decision-making system implementation 

measures and decision avoidance, evaluation appraisal, post evaluation, correction system processes and so on.

The company has focused on the field of production and business to carry out performance monitoring and further 

promote the management improvement. The company has organized and implemented 119 company-level efficiency 

supervision projects, increased economic efficiency by 513 million yuan of project implementation, saved funds of 643 

million yuan, improved 111 systems and proposed 234 recommendations for improvement.
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Party’s mass line educational practice

In accordance with the unified arrangements of the central authorities, from July 2013 to March 2014, Dongfeng has 

carried out the party mass line educational practice at all levels and among all party members across the company. Under 

the correct guidance and of the central party’s mass line educational practice leadership team and guidance by the central 

leading group No. 35, the company educational practice has followed the general requirements to “mirror, dress up, take 

a shower and cure”, the theme of “oppose four styles, promote the lantern spirit; rely on the masses, and promote the 

development of Dongfeng”, the party organizations of the company at all levels and party members and cadres have 

conscientiously implemented the central spirits and directives, continuously improved consciousness in thoughts and 

actions, conveyed the determination and courage for rectification in a top-down style, carried out learning education, opinion 

seeking, problem revealing, criticism, reform implementation, system establishment, improved the ideological understanding 

of party cadres, enhanced the force of the leadership, improved the work style, closed the relationship between cadres and 

the masses, established and improved the long-term mechanism, achieved mutual promotion of educational practice and 

business activities, and injected new power into the business development of Dongfeng.
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Construct a Healthy Operating Environment with Safety Production

Safety production management

Safety production management system

The company has established a sound 6+1 safety 

management system, actively promoted the “333” 

project, sought to avoid the occurrence of occupational 

injuries and accidents, to achieve the management 

objective of “zero accident, zero injury, and zero loss”.

6+1 safety management system:
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Career planning system

Ideas and goals

“333” project:

zero accident

zero injury

zero loss

Management focus

Management philosophy

Work focus

T h r e e  m a j o r  e v e n t s : 

e l i m i n a t e  t h e  u n s a f e 

c o n d i t i o n s ,  e l i m i n a t e 

unsafe acts of people, 

e l iminate management 

defects

Tr i n i t y  s y s t e m  s e c u r i t y 

management  model ,  i .e . 

safety culture, technology 

project, management system

Trinity system promotion, no 

longer passive safety

H igh l igh t  the  work  focus ,  focus  on  th ree 

management priorities: production safety system 

construction, technology engineering application, 

education and training
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On July 25, Dongfeng Nissan Passenger Vehicle 

Company “Safety Declaration and Idea Conference” 

was held in Huadu, Guangzhou. At the meeting, Nissan released safety vision, safety objectives, safety 

values, safety mission and safety culture model covering the whole value chain system, becoming the first 

joint venture auto manufacturer releasing the dedicated safety concept. 

On June 1, the company opened the prelude for 

“Safety Month”. All units focused on the safety theme of 

“strengthening the safety infrastructure and promoting 

safety and development”. It organized all-staff safety knowledge Q&A, training, safety comics fair and other 

safety month series publicity and education activities. 

Safety education and training

The company has adhered to the “people-oriented” safety concept, firmly established “only 

starting point, no end” for production safety. By vigorously carrying out safety training and 

practice in various forms, it helped employees master the basic knowledge and skills of 

production safety, improved safety awareness and created a sound atmosphere for safety. 

In 2013, a total of 123,033 staff were trained, including 22,537 person-times of third-level 

education, 9,415 person-times of special operations personnel, and 46,034 person-times of 

occupational health training.
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Safety emergency mechanism

Dongfeng has formed production safety emergency plan system which consists of the 

company’s overall plan, department-specific plan and third level units contingency plan and 

position (part) on-site emergency response plan. In 2013, the company completed emergency 

plan programming for pilot units, making the scene emergency response plan condensed, 

charted and standardized, and thus improving the on-site emergency response capabilities of 

key positions, key jobs and important devices.

The subordinate units have started from reality to organize emergency drills, amendments, etc. 

in a targeted and planned manner to check the plan practicality and handling capability of the 

emergency teams. In 2013, the company units amended 807 plans, organized 958 drills of 

first aid of injuries, gas leak, flood prevention, fire explosion prevention, etc., and 57,667 staff 

participated in the drilling.

Occupational health protection

The company has strictly implemented the national occupational disease prevention laws, 

regulations, standards, and constantly strengthened and improved various occupational 

disease prevention work. By building the occupational health management system 

characterized by “prevention, treatment and protection”, the company has established a Trinity 

functional system of “safety, health, social security”.
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In 2013, the company has highlighted “four in one” occupational health priorities of engineering 

technology, personal protection, management and health care, organized and revised the 

“Dongfeng Motor Corporation Occupational Health Management Methods”, developed “Dongfeng 

Motor Corporation Occupational Health Management Evaluation Criteria (Provisional)” and 

compiled “Occupational Health Knowledge Handbook”, published safety and health improvement 

results announcement campaign, vocational health training, publicized occupational health 

knowledge and improved awareness and ability for the prevention of occupational hazards.

Production safety performance

In 2013, the company achieved five eliminations: Eliminated larger work-related casualties; 

eliminated major fire accidents; eliminated boilers, pressure vessels, pressure piping and major 

explosions; eliminated significant leakage of dangerous chemicals and explosions; eliminated 

major occupational poisoning accidents.

2010 2011 2012 2013

Production safety accidents 

(Unit: number of work safety accidents)

56 50 51 59

Including

Fatalities
3 0 0 1

Injuries
4 1 8 4

Minor injuries
 49 49 43 54

Special (hazardous) operating personnel 

certificate holding rate 

100% 100% 100% 100%

Special equipment inspection and passing 

rate in accordance with the law

100% 100% 100% 100%

The incidence of occupational diseases
0.28 0.19 0.14 0.17
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Integrate innovative resources

Build an innovative platform 

In order to support the future development of passenger vehicles with Dongfeng’s independent 

brands and to further improve the comprehensive R&D capacity, the company has launched 

the capacity construction project for Phase II of the Dongfeng Technology Center. As an 

extension project of Phase I, this project, with the structural area of 125,000 square meters 

and the total investment of RMB2 billion, is expected to be launched to operation in 2016. 

This project includes the construction of Phase II of the Product Design Building & supporting 

projects, Phase II of the Trial-production Technology Workshop, the Combined Lab (consisting 

of the Powertrain Lab, Bodywork Lab, Chassis Lab, Electronic and Electrical Appliances Lab 

and the Material Lab) the Environment Lab and the Technology and Parking Building, etc.

Cultivate innovative talents

Build National Car Brand by Independent Innovation
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To achieve the vision of “three Dongfeng”, the company has insisted on implementing the 

talent-driven enterprise thriving strategy, prepared the company’s twelfth five-year talent 

development plan, built a “three-level vertical and three-level horizontal” talent system, fostered 

a leading pool of talents self-trained and introduced from home and abroad, which provided 

strong personnel support for the innovation and development of the company.

Professional and technical

Talent

Middle level talent

High level 

talent

Highly skilled Operation management

Expert 

constitution of the 

first-level 

talent pool

Operation  management

1312

62%

Professional and technical

670

32%

Deputy chief engineers of the company

6

Professional chief engineers of the company 

11

The chairman and vice-chairmen members of the 

technical committee

55

Highly skilled

120

6%

Experts awarded the title 

of expert by different levels 

of government

Provincial and ministry-

level talents

106

26%

National talents

130

32%

Experts enjoying national allowance

99

Recruitment Program of Global Experts

10

Engineering Expert of National Million Talents

1

The Chinese skill awards 

3

National technical experts

17

City and district-level talents

166

42%

In 2013, guided by “12th Five-Year Talents Plan”, the company closely integrated the 

company’s strategy and business plan, attached great importance to the introduction and 

cultivation of innovative talents, provided the company with sufficient intellectual and human 

resources support. By the end of 2013, the teams of Dongfeng operation and management, 

professional and technical, and highly skilled personnel reached 58,330, accounting for 46% of 

the total number of the contracted staff.
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Support innovation practice

The company always attaches great importance to investment in science and technology, and 

raises funds through various channels to ensure smooth progress in science and technology 

development work. In 2013, the company input 12.757 billion yuan in science and technology 

activities, of which, the research and experimental development fund was 6.397 billion yuan, 

maintaining the growth rate of 12% each year, and the input in science and technology 

activities reached the industry’s leading level.

In 2013, the company obtained one first prize, 1 second prize and 6 third prizes for Science 

and Technology Award in Chinese Automobile Industry, and 1 second prize for Hubei provincial 

Science and Technology Award.

2010

2010

35.92

61.71

2012

2012

54.58

93.11

2011

2011

40.48

86.85

2013

2013

63.97

127.57

Expenditure of Dongfeng research and experimental development fund

Expenditure of Dongfeng science and technology activity fund

Unit: 100 million yuan

Unit: 100 million yuan

Comparison between Dongfeng and the industry in terms 

of science and technology activity fund (take the 2012 

data announced by the state as an example) 

Average expenditure in 2012 of top 10 Chinese auto 

manufacturers in terms of science and technology activity 

fund: 5.214 billion yuan 

Expenditure in 2012 of Dongfeng science and technology 

activity fund: 9.311 billion yuan 
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Build self-owned brand

300

According to “Qian” D300 plan, sales of vehicles with self-owned brand will reach 3 million 

units. The sales of commercial vehicles with self-owned brand will reach No. 1 in China and 

No. 3 in the world. Passenger Vehicle with self-owned brand will occupy the top position 

steadily.

1 million units
1 million units
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In 2013, Dongfeng’s self-owned brand cause continued to be implemented according to “Qian” D300 plan. 

Dongfeng-branded commercial vehicles were oriented according to the objective of “No. 1 in China and No. 3 in the 

world”. Based on development in China, Dongfeng actively promoted international development, deepened strategic 

cooperation with Volvo, and accelerated the overseas business development. As for Dongfeng-brand commercial 

vehicles, Dongfeng Fengshen, Dongfeng Fxauto, Dongfeng Fengdu, Dongfeng Fengguang and other sub-brands 

were used to strength the development of market segments. In term of other self-owned brands, Dongfeng vigorously 

developed joint venture independent brands. Dongfeng Nissan’s Venucia became the joint venture independent brand 

which developed the most rapidly in the industry, and the sales in 2013 exceeded 100,000 units, making Venucia lead 

the development joint venture independent brands in the industry.

In 2013, the sales of Dongfeng’s self-owned brands exceeded 1.27 million vehicles. The sales of self-owned brand 

grew faster than the industry’s level, and Dongfeng’s self-owned brands rose from the third place to the second place 

in the industry.
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3
12.92

519
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Investor relation management

The company persists in strengthening communication with investors through positively 

carrying out active investor relation activities, so as to deepen investors’ understanding and 

trust of the company’s businesses, establish investors’ confidence about the company’s future 

development, promote the market’s recognition of the company, and enable the company’s 

business development potential and actual value to be fully reflected in the market.

In 2013, the company actively arranged and organized all kinds of investor relation 

management activities, such as holding one-to-one telephone meeting, convening large 

telephone group meeting, receiving clients’ visit to the company, attending all kinds of domestic 

and overseas investment conferences, carrying out non-trading roadshow, receiving roadshow 

team and other various forms, so as to maintain regular contact with the shareholders, 

investors and market and let them understand the recent operation status of the company.

Return to shareholders

Dongfeng has three listed companies. Among them, Dongfeng Motor Group Co., Ltd (stock 

code HK0489) which issues H shares on Hong Kong Stock Exchange deals with a majority 

of main businesses of the company. The company has been committed to improving return 

to shareholders and implementing continuous dividend policy, and has cumulatively offered 

Create Value Return for Shareholders
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dividend of about 5 billion yuan since it was listed. Approved by annual general meeting of 

shareholders, board of directors allocated annual cash dividend of about 1.292 billion yuan, i.e. 

0.15 yuan per share, based on the 2012 annual result of the company.

The company won the award of Most Brand Valuable Listed 

Company among the Chinese Securities Golden Bauhinia Award.

Hang Seng Index Dongfeng Motor Group
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Rights and interests guarantee

The company abides by the Labor Law and other relevant laws and regulations to make 

employment on an equal basis, put an end to any form of job discrimination, protect 

employees’ privacy, protect the rights of part-time personnel and dispatched personnel, and 

put various labor rights of employees in place.

Democratic management: When formulating rules and regulations involving the vital interests of 

employees, the company listens extensively to the opinions of workers’ congress, conducts equal 

consultations with the trade union. Through workers’ congress, making factory affairs transparent, 

leader reception day, and other forms, the company makes employees fully understand the 

development of the enterprise and participate in the management of the enterprise.

Compensation and welfare: The company insists on the salary payment concept of “paid for the 

post, paid for the capacity and paid for the performance”. According to the company’s production 

and operation characteristics and economic benefits, it has formulated the employees’ salary 

distribution mode and wage level, and provides employees with compensation and welfare which 

are competitive in the industry and the local region. The company has set up awards for meeting 

challenges and the mechanism of operation results shared by employees, and improves medium- 

and long-term mechanism for incentive to the company’s backbone talents. In terms of welfare, 

the company pays five social insurances and one housing fund in full amount for employees, 

and establishes enterprise annuity plan for employees, purchases accident insurance and other 

commercial insurances, conducts health check-up for organizing employees and earnestly 

implements the system of annual leave with pay.

Construct Happy Homeland for Employees



51

Stakeholders’ Responsibility

Employee Proportion

Performance Indicator

2011 2012 2013

%  

Labor contract signing rate (%) 
100% 100% 100%

%  

Signing rate of collective contracts between the 

unit and the trade union (%) 

98% 98% 100%

 

Proportion of employees participating  

in trade union 

90% 95% 98%

 

Number of cases of employees’ complaints 

solved through employee complaint mechanism

21 19 25

 

Number employees absorbed (persons) 
10410 5287 7993

%  

Proportion of localized employment (%) 
97% 98% 98%

%  

Employee turnover rate (%)
2.4% 2.5% 4%

 

Average per capita number of days for annual 

leave with pay per year (days)

10 10 10

 

Proportion of female senior managers
6.7% 6.7% 6.6%

female 21%

male 79% skilled works 66%

service personnel 4%

management 
personnel 19%

technical
personnel 11%

on-the-job 
contract personnel 79%

other practitioners  21%
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Employee Training

The company constantly sets up and improves the employees' professional growth path, 

has established two development channels in terms of both technology and management, 

and offers comprehensive training at different stages of employee career development. In 

2013, focusing on deepening the training system and core ability construction, the company 

integrated and absorbed talent training experience from various units, made innovation of 

training methods and made a plan as a whole to carry out training on various employee teams 

in order to vigorously support the business goal realization and employee career development.

Through making top-level design on training maturity model and so on, the company has 

further consolidated the foundation of training management. Centering round the company's 

strategy, it carries out targeted training on senior management, as well as training and 

cultivation of overseas operation talents and independent innovation personnel. The company 

adheres to the tradition of “promoting training with competition” and constantly optimizes skill 

personnel training system.

2011 2012  2013

Number of training times (10,000 times) 1.4 2 2.5

Input in training (100 million yuan) 0.69 1.03 1.27

Person-times of training (10,000 person-times) 49 64.7 64
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Care for Staff

Protection of special groups

The company arranges its staff to receive health check once every two years, and arranges 

suitable work for those employees whose treatment period is ended, and gives special care for 

those employees who lose a majority of labor ability. According to female employees’ physiological 

characteristics and the characteristics of their occupations, the company provides special 

protection for female employees during menstrual period, pregnancy, perinatal period and lactation 

period. The company actively creates conditions to offer employment to the handicapped, and has 

employed 1,650 handicapped persons.

Assistance to employees in difficulties

The company takes “assisting 1,000 households to warm 10,000 people” as the goal, has built 

a “Sincere Help” love project helping and aiding system, and has formed an assistance work 

framework supported by three major relief modes, i.e. “Love Project”, making visit to warm 

employees in difficulties, and daily aid. In 2013, the company cumulatively offered assistance to 519 

person-times and issued 1.73 million yuan of aid amount. Among them, “Love project” offered aid 

to six circumstances, e.g. hospitalized employee due to a serious illness, employee’s hospitalized 

child due to a serious illness, by employee’s family suffering accidents, death; the Love Project has 

offered aid to 258 people, with the aid amount of 1.093 million yuan.
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Balance between work and life

The company respects employees’ family responsibility and spare-time life, makes efforts to create a harmonious working 

environment for employees, provides more development opportunities and self-display platform to them, encourages 

employees to form various associations and interest groups, organizes staff sports meets and rich spare-time cultural 

activities, so as to help employees achieve a balance between work and life.

On the eve of Spring Festival, Xu Ping, the company’s chairman 

and secretary of the party committee, led other leaders to 

visit employees of Dongfeng Industrial Co., Ltd. who were in 

difficulties, and showed care to these employees on behalf of 

the company.
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Ensure the quality of vehicles

The company takes “manufacturing high-quality automobiles, providing satisfactory services and optimizing the 

quality of life” as the enterprise mission, and has established a perfect quality assurance system and quality evaluation 

system, so as to ensure the production of every vehicle is under strict quality control monitoring. Under the guidance 

of quality policy of the company, the brand image that Dongfeng is dedicated to continuously providing large number 

of customers with high-quality products and services has been deeply rooted in the hearts of people, and the 

customer satisfaction has also been improved continuously.

Provide Customers with Quality Products
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Guarantee vehicle safety

The company promotes important quality management system, and makes control of each link such as product 

design and development, parts production, spare parts purchasing management, whole vehicle production, power 

assembly, quality control and so on, so as to ensure each vehicle leaving factory can pass strict quality examination, 

eliminate product safety hidden trouble and improve vehicle safety performance. The company optimizes and 

improves market disposal activity and management, sets up perfect product recall system, effectively meets regulatory 

requirements, and earnestly protects consumers’ rights and interests.

The six vehicle models produced by DFM’s Dongfeng 

Honda Automobile Co., Ltd., such as CR-V, CIVIC, 

JADE, have adopted the world’s advanced active 

safety technology (Anti-lock Braking System and 

Electronic Stability Control System) and passive 

safety technology (load-limited pretensioner seat belt, air bag restraint system, safety gas curtain and whip lash protection system). 

Currently, the whole series of models produced by this company (including product replacement) have passed the most stringent C-NCAP 

safety system assessment in China with excellent results.

DFM’s Dongfeng Commercial Vehicle Company is focusing on producing “the safest” trucks, pays attention to safety, and is responsible 

for customers. In 2013, the company carried out the activities of quality improvement of key and important parts. Centering on three links 

of design optimization, manufacturing safety guarantee and disaster prevention process, improvement of ability of secondary suppliers of 

key and important parts, the company upgrades the quality guarantee ability of key preservation projects to ensure the safety of whole 

vehicles. During the period, according to quality information fed back from market, the company timely identified the problem that the air 

inlet steel pipe of dryer of some Kinland tractors have poor heat dissipation effect, which may affect the whole vehicle’s braking effect, with 

safety hidden danger; on March 7, 2013, Dongfeng Commercial Vehicle Company voluntarily recalled 7,882 units of Kinland tractors. At 

present, all Kinland tractors have been recalled as planned.
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In 2013, two brands, Dongfeng Citroen and Dongfeng 

Peugeot ,  o f  DFM’s Dongfeng Peugeot  C i t roen 

Automobile Company Ltd., strengthened the promotion of “one to one” premium service experiences in the national outlets. With the 

optimized information management system as technical means, it equipped each user with fixed service consultancy, changes from 

“passive service” to “active service”, from “vehicle repair” to “customer relation management”, so as to offer more and better services 

to customers. The sales and after-sales service quality of Dongfeng Citroen ranked third (the sales service quality maintained the rank 

in 2012, and after-sales service quality ranking rose to 1 place. Dongfeng Peugeot’s service quality ranked the fifth and the first place (the 

sales service quality ranking rose by three places, and the after-sales service quality ranking rose by four places).

Exceed customer demand

The company always adheres to customer-oriented principle, pays attention to protecting the privacy of customers, 

continues to focus on customer needs, implements differentiated service strategy, constantly enhances customer 

satisfaction, and wins the recognition of many users with high-quality and reliable products and services beyond 

expectation.

On March 15, 2013, the brand new after-sales service brand “Substantial Trust” of DFM’s Dongfeng Honda Automobile Co., Ltd. 

was released simultaneously in Beijing, Hangzhou, Chengdu, Wuhan and Guangzhou. Dongfeng Honda’s after-sales service brand 

“Substantial Trust” has five characteristics, i.e. affection, rapidness, assurance, honesty, and sincerity. Affection refers to caring for 

customers; rapidness refers to that rapid response is the promise of Dongfeng Honda to customers; assurance refers to repair quality; 

honesty refers to the reasonable and honest price; sincerity refers to sincere service guarantee contents. They lay a solid service 

foundation for building Dongfeng Honda’s brand “Substantial Trust”.
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Build a Win-Win Platform for Partners

Promote strategic cooperation

According to the overall strategic layout and the needs of the business development of Dongfeng, the company 

organizes relevant departments and professional teams to set up the research and implementation platform for 

strategic cooperation projects, and organize the implementation of platforms.

On January 26, 2013, Dongfeng Group and Volvo Group signed a strategic alliance agreement to formally build the 

world’s largest commercial vehicle strategic alliance with capital as the link.

On May 16, 2013, Dongfeng Group signed a strategic cooperation agreement with Fujian Provincial Government.

On December 16, 2013, Dongfeng Group and Renault signed a cooperation agreement to establish a joint venture 

Dongfeng Renault.
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Build responsibility supply chain

Dongfeng and suppliers take the path of sustainable development. By establishing efficient, synergetic, 

mutually beneficial and win-win system of supply chain, the company builds the supply chain platform with core 

competitiveness and sustainable vitality, so as to make every effort to achieve mutual trust and common development 

with partners.Through establishing long-term strategic partnership with suppliers, DFM’s units make closer the 

cooperation between suppliers and demanders, so that suppliers and demanders can jointly cope with market 

risk, share the opportunities brought by market development, and promote orderly competition and collaborative 

development.

To implement the whole-value green concept of “green design, green supply, green manufacturing, and green marketing”, enhance the 

suppliers’ environmental protection and management level, DFM’s Dongfeng Commercial Vehicle Company requires and supervises 

all suppliers to pass ISO14000 environment system certification at the end of 2014. Currently, nearly half of suppliers have passed this 

certification, of which 116 suppliers passed the certification in 2013, and 57 suppliers are ready to pass the certification. Meanwhile, this 

company also established “3W” group themed on “help, support and improvement”, aiming at offering comprehensive guidance and 

improvement on on-site production management, manufacturing process, logistics and packaging, equipment and mould & tooling, etc., 

so as to help suppliers reduce operation cost, improve the comprehensive competitiveness of suppliers, striving to achieve three-win 

situation between suppliers, manufacturers and users.

Achieve common development with dealers

DFM’s enterprises help dealers enhance service awareness and customer satisfaction with a win-win business policy, 

make common development and create value. On the one hand, dealers take initiative to improve the skills, quality 

and service ability of service personnel; on the other hand, DFM’s enterprises encourage distributors to make active 

innovation in combination with their actual situation, so that dealers form their own characteristics and advantages 

based on differentiated services in terms of user service content and way.
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Improve the Environment Management

Strengthen the construction of environmental protection system

In June 2013, Dongfeng announced the work philosophy of energy-saving and 

environmental protection “Manufacturing Energy-Saving and Environment-Protective 

Vehicles in an Energy-Saving and Environment-Protective Way”, released the Mid-

term Business Plan of Energy-Saving and Environmental protection of Dongfeng 

Motor Corporation (2013-2016) and established the energy-saving and environmental 

protection management system with Dongfeng characteristics, that is the six-in-one 

“5+1” energy saving and environmental protection management system integrated 

with business planning system, laws and regulations system, management and control 

system, monitoring system, target examination and evaluation system and information 

exchange platform. Currently, 82% of DFM’s subsidiaries have established ISO14001 

environment management system and passed the certification.

Manufacturing Energy-Saving 

and Environment-Protective

Vehicles in an Energy-Saving and 

Environment-Protective Way

Energy-saving and

environment-protective

design

Green purchase
Energy-saving and

environment-protective

manufacturing process

Energy-saving 

and

environment-protective

products

Recycling rate exceeding

industrial level

Recycling and utilization
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Implement the environmental protection warning mechanism

Dongfeng incorporates an environmental protection warning mechanism into the emergency 

management system of Dongfeng Motor Corporation and develops Environmental Emergency 

Rescue Plan for Environmental Emergencies of Dongfeng Motor Corporation, so a three-level 

environmental warning mechanism is formed including the headquarter, secondary sections 

and production factory. Such mechanism is under a human-based and precaution premise 

and under a unified command, and is managed by category and responded to by levels. 

Dongfeng insists on combining routine practices and emergency actions, the dedicated and 

non-dedicated personnel and takes full advantages of existing resources. It also adheres to the 

territorial management principle, technology-based principle and the principle of rescue jointly 

carried out by the enterprise and society.

The Online Monitoring System for State-Controlled Polluting Enterprises of Dongfeng is directly 

connected to the provincial and municipal environmental protection departments, and the 

monitoring results are quarterly publicized on provincial environmental protection websites.

Advocate green enterprise culture
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Dongfeng attaches importance to fostering the energy-saving and environmental protection 

awareness of employees in their daily work, proposes the low carbon travel of employees and 

reducing the consumption of water, electricity, gas, paper and office consumables in office 

places; advocates cherishing public properties to extend the service life of articles; encourages 

recycling and reusing resources and materials. The saving awareness, such as turning off lights 

when leaving, printing on both sides of paper and air conditioning temperature no less than 

26°C in summer, has been deeply rooted in the minds of employees, forming the enterprise 

culture of green and environmental protection.

Dongfeng Yulon Motor Co., Ltd. carried out series of 

energy-saving and environmental protection publicity 

and education activities, such as the signature commitment activity of “Manufacturing Green and Energy-

saving Products and Building Green Enterprise”, the theme speech contest of “Bearing Safety in My 

Mind, Practicing Energy Saving and Emission Reduction by Small Actions”, competition of environmental 

protection knowledge and distribution of Brochure of Energy-saving Knowledge to promote the employees’ 

environmental protection awareness and enthusiasm to participate in energy-saving and environmental 

protection activities

• •

Dongfeng Nissan Passenger Vehicle Company takes the concept “Harmony and Unity of People, Vehicle 

and Environment”. It has introduced the third-party certification authority and carried out the Green Store 

activity of ISO14001 environment system certification for the whole sales and service network. Currently, 

over 260 franchised stores have been certified successfully and become Dongfeng Nissan Green 

Franchised Stores, by which Dongfeng Nissan greatly improved the dealers’ environmental awareness and 

abilities to comply with the environmental laws and regulations, and encouraged them to bear their own 

social responsibilities. By improving insufficient environmental infrastructure and equipment, Dongfeng 

Nissan greatly reduced water and electricity consumption and operating costs. The water-saving volume 

per year now has reached about 400,000 tons calculated on the basis of 260 Dongfeng Nissan franchised 

stores that implement the green operation.
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The “carbon-balanced” ecological and economic forest aims to offset CO2 from the development of 

industrial enterprises in terms of absorbing CO2 so as to achieve a balance point between carbon 

absorption and emission.

Dongfeng Automobile Company Ltd. established an industrial demonstration base of “carbon-balanced” 

ecological and economic forest in Tunbao Town, Enshi City, Hubei Province. The project, officially launched 

in March 2012, aims at "planting trees for carbon sequestration and benefiting agriculture by industry". The 

Company has been practicing the new emission reduction model that vehicle enterprises plant trees for carbon 

sequestration to offset industrial carbon emission. In 2013, Dongfeng completed the second batch of planting 

4,000 mu of camellia forest and 1,000 mu of walnut forest in the project. So far, 10,000 mu ecological and 

economic forests have been completely planted. During this period, Dongfeng experts went to Enshi to carry 

out a site diagnosis of the project, and listened to opinions and suggestions of all parties of the project by 

convening the project promotion seminar so as to enhance the overall effectiveness of the project.

Environmental protection and public benefits

As for environmental protection, the key issue of social responsibility, Dongfeng explored a new 

model to fulfill the environmental responsibility in other approaches with innovative thinking and 

demonstrated its target of “carbon balance” by carrying out the “carbon-balanced” eco-forest 

project.
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Build Green Factory

Energy saving and emission reduction

In 2013, Dongfeng invested a total amount of 181 million yuan in optimization of energy 

consumption structure, technical reform of energy saving and emission reduction and 

promotion and application of new technology. The effective implementation of these projects 

plays an important supporting role in helping Dongfeng achieve the target of energy saving 

and emission reduction in a manner of high quality.In June 2013, Dongfeng Energy Saving and 

Emission Reduction Management Information System started to operate officially. It enables the 

function of direct online report of energy consumption data from 193 production factories and 

branches (subsidiaries) at seven levels within Dongfeng, and automatically generates energy 

saving and emission reduction data of each level. The establishment of the management 

information system of energy saving and emission reduction realizes data sharing, increases 

work efficiency and ensures authentic and accurate data.In order to normalize energy 

management, each department in Dongfeng has actively promoted the GB/T23331-2012 

energy management system and it is planned that all the 14 enterprises of Dongfeng, involved 

in the Enterprises Energy Saving and Low Carbon Action, pass the system certification by the 

end of 2015.

SO2 discharge (%) COD discharge (%)

2009

Based on 2009

2010

Based on 2010

2011

Based on 2011

2012

Based on 2012

Value added energy consumption every 

10,000 yuan (%)
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Clean production

DFM’s five subsidiaries of Dongfeng Peugeot Citroen Automobile Company Ltd., Dongfeng Honda Automobile 

Co., Ltd., Dongfeng Honda Engine Co., Ltd., Dongfeng Honda Auto Parts Co., Ltd. and Dongfeng Liuzhou Motor 

Co., Ltd. all passed the clean production audit and acceptance by the environmental protection department 

of the government. These organizations found out their bottlenecks such as high energy consumption and 

large pollutant discharge through the clean production audit, and carried out targeted improvement measures. 

Thus, the target of energy saving & consumption reduction and pollution reduction & effectiveness increasing 

was realized by implementing the costless (low cost) improvement plan of clean production and continuously 

implementing the medium (high) cost improvement plan.

Circular economy

Each organization of Dongfeng positively explores new ways of energy saving and emission reduction, looks for social 

resources in multiple channels, carries out multipurpose use of waste and promotes a mutually beneficial industrial 

chain of circular economy between Dongfeng and the third party enterprises. In 2013, Dongfeng promoted the project 

of brick production with casting sand waste and established industrialization bases of sand waste recycle at two 

casting factories of Dongfeng Commercial Vehicle Co., Ltd. Shiyan industrialization base of brick production with oil-

bearing sludge has put into operation officially. Each organization makes use of over 3,700 tons of oil-bearing sludge, 

and thus saves disposition cost of 3.3 million yuan.At present, Dongfeng realized 100% comprehensive utilization of 

waste metals, slags and flyash and 70% reuse rate of industrial water.
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Produce Green Products

Product emission reduction

Dongfeng dedicates to producing energy saving and environment protective vehicles by promoting the research, 

development and utilization of environmental protection technologies and continuously reducing the emission of 

traditional vehicles. The emission of all the vehicles produced by Dongfeng is in conformity with national and local 

emission standards.

The subsidiary Dongfeng Commercial Vehicle Co., Ltd. advocates and practices the 

green ecological idea of “ECO LIVE”. It realizes energy saving and emission reduction and 

environmental improvement through new technologies and positively studies technologies 

such as hybrid power, light weight and energy recycling, thus improving the ecology and economy of the major vehicle types in all respects. In 

2013, gas fueled vehicles of the company gradually won the popularity of the market, with a sales volume of 1,980 units, increasing by 114%.

Energy saving and new energy source automobile

Development strategy

In 2010, Dongfeng released the development strategy of new energy vehicles, firmly indicated the general strategy of 

“Taking pure electric cars as a key mid-term and long-term strategic goal; taking hybrids (including plug-in hybrids) 

as the key interim goal and the focus of industrialization at the current stage, and combining them with energy saving 

technologies of conventional vehicles; Grounded on vehicle integration and vehicle control, integrating core resources 

to establish the advantage of common technology; exploring the commercial application mode for pure electric 

vehicles”.
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Dongfeng Passenger Vehicle New Energy Plant, covering more than 400 mu, phase investment of 2.4 billion yuan, was put into construction in 

Wuhan Economic and Technological Development Zone on September 29, 2013. This move marked a critical step for Dongfeng new energy 

vehicles to walk to industrialization, and a new chapter for Dongfeng new energy vehicle business. The built Dongfeng Passenger Vehicle New 

Energy Plant mainly focuses on three major processes of welding, coating and final assembly and it is mainly for mixed production of energy-

saving vehicles, new energy vehicles and traditional vehicles. The plant construction was planned in one time and its total capacity is 160,000 

vehicles. The construction was carried out in two phases. And in the first phase, it produced 80,000 vehicles. It is predicted the plant will be put 

into operation at the end of 2014.

Dongfeng organized and launched a major strategic projects of “9+7” new energy vehicle, which covered multiple 

platforms from commercial vehicle to passenger vehicle, combined multiple technology routes from hybrid to pure 

electric power and built corresponding promotion system and mechanism of the new energy vehicle business. It 

effectively facilitated the development of energy-saving and new energy vehicles business of Dongfeng through 

multiple ways such as continuously efforts to integrate and obtain key technologies and core resources of new 

energy vehicles, strengthen independent research and development and encourage win-win cooperation. During 

the “12th Five-Year Plan” period, Dongfeng has arranged 3 billion yuan special budget funds for product technology 

development and industrialization construction of energy-saving and new energy vehicles, so as to ensure the 

effective implementation of Dongfeng energy-saving and new energy vehicles strategy.

a major strategic projects of “9+7” new energy vehicle
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In April 2013, at the 15th Shanghai International Auto Show, 

brand of Dongfeng Nissan released the new energy “V Blue Strategy” and showed the brand new concept vehicle viwa developed 

for the purpose of “Yixiang pure electric vehicle”. The electric vehicle Venucia e30 of mass production, which will be in a large-scale 

demonstration operation within the year, was present in the show again. It showed its strength and determination of becoming the 

leading brand of new energy vehicles. There are two aspects of the “V Blue Strategy”: firstly, looking forward to the future, that is to 

take “zero emission” as the ultimate goal, to consist to take EV (electric vehicle) as the ultimate solution of future vehicles to develop 

more practical EVs and together with all communities of the society to promote EV vehicle. In addition, it is to improve traditional engine 

technologies and energy efficiency, and carry out innovation and practices of other new energies to reduce emission.

Research and development

Dongfeng is one of the first enterprises to work on the research and development of new energy vehicles. With 

deep research on the technology of new energy vehicles for many years, Dongfeng now has mastered the vehicle 

integration and optimal matching technology of the hybrid power vehicle development, the technology of development 

of vehicle control strategy, the technology of electro-mechanical coupling for hybrid power assembly, the simulation 

technology of typical operating conditions and the technology of vehicle braking feedback system, and established 

the technical standards and evaluation systems for matching and calibration, and the test of vehicle, system, 

assembly and key parts of hybrid power vehicles. Dongfeng also made necessary investment on the hardware 

facilities construction to strengthen the basis of the research and development of EVs. At present, 43 categories of 

energy-saving and new energy source vehicles have obtained national announcement.
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Dongfeng E30 pure electric car is a new A000 model developed based on the 

features of pure EVs. This fashionable, elegant and impressive EV complies with 

the collision regulations for M1 passenger cars with the total weight of only 860 

kg (with batteries) thanks to the aluminum alloy body frame with lightweight design. Equipped with a li-ion battery and a permanent 

magnet motor, this car can run a distance of 150 km after fully charged.

In March 2013, 5 Dongfeng Nissan pure electric vehicles “LEAF” which stands 

for the world’s leading level of new energy vehicles have been put into Dalian for 

demonstration. This was the first time that Dalian Municipal People’s Government 

introduced pure electric vehicles into the taxi sector. With the pilot operation 

demonstration progress of pure electric vehicles in Wuhan, Guangzhou and Dalian, 

a “point to area” and “south to north” layout promoting new energy vehicles was gradually formed.

Put into operation

Dongfeng also paid high importance to the demonstration operations of the new energy vehicles as well as improving 

product technologies. Up to now, 1,745 vehicles including energy-saving vehicles and new energy vehicles are under 

safe and orderly demonstration operation in Guangzhou, Shanghai, Dalian, Wuhan and Xiangyang, which have gained 

good social responses.
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Manage Public Welfare Charity

About Dongfeng Benevolence Foundation

In 2012, approved by the Chinese Ministry of Civil Affairs, Dongfeng Automobile 

Company prepared to establish Dongfeng Benevolence Foundation. This 

foundation is a non-public-raising foundation, with a registered capital of 

50 million yuan, mainly providing platform and financial support for the 

implementation of public welfare projects in the company’s Nurturing plan. In 

2013, the foundation received a total of 33,632,100 yuan of donation from 

directors’ units, and donated money and articles worth 27,471,700 yuan.

The foundation takes board of directors as the carrier, and makes important 

issue decisions to be open, democratic and transparent. In strict accordance 

with the Articles of Association, the foundation timely holds the board meeting 

to discuss and determine important issues, reports annual work, discusses 

work plan, informs the overall balance of payments to the foundation, and 

reviews annual expense budget, etc.

The foundation, by improving working system and process, ensures the 

foundation to work in a standard and efficient way. In 2013, the foundation 

formulated Foundation Use Administration Measures that clarifies fund use 

application rules and processes; the foundation distributed to each director 

unit VI Manual of Dongfeng Benevolence Foundation that regulates the visual 

behavior system of the foundation and unifies image.
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Volunteer management

The company continues to strengthen brand activity of “Dongfeng volunteers”, and has currently established 50 

volunteer service teams that are standardized, institutionalized, and normalized, and are under organization and 

system, implement plan and activities, with more than 2,000 volunteers. Through system design and active innovation, 

the company strives to integrate serving enterprises, community and society, take concrete actions to practice the 

volunteer spirit of “dedication, love, mutual aid and progress”, contributing youth and power to building harmonious 

Dongfeng.

The company founded Dongfeng Volunteer Work Steering Committee in 2013. On the one hand, the establishment of 

the committee incorporates Dongfeng volunteer management into the company’s social responsibility management 

system. On the other hand, through coordinating and guiding Youth Volunteer Association to carry out work, it further 

improves the service level of Dongfeng youth volunteers and enhances the influence of Dongfeng volunteer service. 

Meanwhile, the company also released rules and regulations such as Regulations on Strengthening the Organization 

Construction and Service Activities of Dongfeng Volunteers, Regulations of Dongfeng Volunteer Work Steering 

Committee, Performance management measures on Youth Volunteer Service Work of Youth League Committee 

Directly under the Company, so as to guide various units to carry out volunteer service activities in a standardized and 

scientific way.

On March 3, the company held the Conference on the Establishment 

of Dongfeng Volunteer Work Steering Committee and 2013 Volunteer 

Service Launch Meeting in Wuhan Base Community. At the conference, 

the company formally established Dongfeng Volunteer Work Steering 

Committee, and granted plaques to various youth volunteer associations 

in Wuhan base.



76

DFM CORPORATION SOCIAL RESPONSIBILITY REPORT 2013 

Implement Public Welfare Projects

Support post-disaster reconstruction

After an earthquake took place in Lushan County, Ya’an City on April 20, 2013, the 

company’s headquarters made rapid response and took immediate action to work with 

its subsidiaries Dongfeng Peugeot Citroen Automobile Company Ltd, Dongfeng Honda, 

Dongfeng Nissan, Zhengzhou Nissan, Dongfeng Honda Engine, Dongfeng Honda Auto 

Parts Manufacturing Co., Ltd, and so on; the subsidiaries delivered their donations worth 

8.5 million yuan to Dongfeng Benevolence Foundation, and the foundation made a unified 

donation. In response to this earthquake, Dongfeng Motor Corporation donated money and 

materials worth 9.8625 million yuan.
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Support regional development

Support Tibet

The fourth batch of Tibetan-supporting cadres of Dongfeng Motor Corporation strictly 

implement the central government’s related conference spirit on supporting Tibet, in 

accordance with the overall requirements and deployment of the company’s 12th Five-year 

Tibet-aiding work, and fully promote all-around, multi-leveled Tibet-aiding work such as 

industrial aiding, medical aiding, and intellectual aiding. They work scrupulously and steadily 

to fulfill duties, the cumulative fund for aiding Tibet is 22 million yuan. The Tibet-aiding projects 

were fulfilled in the following 14 aspects: guaranteeing the people’s livelihood, supporting 

education culture and medical health, developing characteristic industries, improving 

infrastructure construction, etc. In which, the Tibet-supporting fund earmarked in 2013 is 

2.95 million yuan to support the construction of Gonjo County art troupe, Gonjo County 

administrative plaza, new rural road and Dongfeng demonstration village construction.

Fully launch newly added counterpart support projects aiming at poverty relief

In 2013, the company fully started the poverty-relief counterpart support projects newly added 

by the Poverty Relief Office of the State Council. The company assigned relevant personnel to 

conduct survey on poverty relief work in Kalpin County, Xinjiang and Mashan County, Guangxi, 

investigated the poverty relief projects, and formulate annual support plan; in combination 

with the practice and need of local work, the company donated Dongfeng vehicles with self-

owned brand, and actively tried to adopt new mode of “ecological poverty alleviation”, and 

accumulatively input 1.62 million yuan.
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Actively carry out counterpart support work in Hubei province

Participate in “30,000” Activity

In 2013, Dongfeng actively responded to the appeal made by the Hubei Provincial Party 

Committee and Hubei provincial government, and got involved in the activity of “10,000 cadres 

enter 10,000 villages and clean 10,000 households” to carry out environmental improvement 

in four villages at Zongluju Town in Huanggang City. Over three months, based on the tenet of 

“handling concrete affairs in a down-to-earth manner, building an image, setting an example, 

and seeking well-being”, the company cumulatively input funds of nearly 1 million yuan through 

strengthening the construction of infrastructure, built “demonstration zone of cleaning 10,000 

households”, carried out large activity of seeing patients on a volunteer basis, donating 

sanitation vehicles and other activities, in a bid to build beautiful countryside.

On April 11, the company held the completion of the 

project of “demonstration zone of cleaning ten thousand 

households” and sanitation vehicle delivery ceremony 

in Watuku Village, Zongluju Town, Tuanfeng County, 

which marked that the company fulfilled the 2013 work task of “10,000 cadres enter 10,000 villages and 

clean 10,000 households”, and that the project of “demonstration zone of cleaning 10,000 households” has 

begun to benefit the people in relevant villages.
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List of counterpart support work within Hubei Province

 616 Project: Enshi

Promote the construction of Dongfeng’s “carbon balance” ecological forest

Input 1.45 million yuan in installment to support the construction of Dongfeng Hope Primary School

 Poverty relief work: Danjiangkou

Carry out industry support work, mainly support four local enterprises in Danjiangkou City.

Input 1.08 million yuan to support the construction of Dongfeng Hope Primary School

 Construction of new socialist countryside: Fang County, Xishui County

Invested 930,000 yuan to support the construction of Dongfeng Hope Primary School at 

Yaoping Township, Fang County

Invested 500,000 yuan to support the drinking water project for the people in Fang County

Invested 320,000 yuan to support the cesspit renovation project in Xishui County.

 Support the work on migration from Three Gorges area: Xingshan County

Invested 700,000 yuan to support the construction of Dongfeng Plaza in Migrant 

Community, Xingshan County

Invested 100,000 yuan to support the construction of Dongfeng Kindergarten
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Support education career

Comprehensively carry out Dongfeng Children Nurturing Action

On May 6, the company launched Dongfeng Children Nurturing Action under Project Hope in Hubei. It worked with 

Hubei Youth Development Foundation and invested 10 million yuan of funds to construct ten Dongfeng Hope primary 

schools in impoverished mountain areas, old revolutionary base areas, and ethnic minority areas in Hubei Province, 

and funded at least 1,000 impoverished students to complete the education in primary schools. The support is offered 

from five aspects, i.e. clothes, food, shelter and travel, study.
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The construction of the first batch of Dongfeng Hope Primary Schools was commenced 

successively

6 Hope Primary Schools supported by DFM’s 

Children Nurturing Action were all built by the 

directors’ units of the Foundation. So far, the 

construction of six schools has fully commenced, 

including Peugeot-Citroen Hope Primary School, 

Dongfeng Hongtai Hope Primary School, 

Dongfeng Commercial Vehicle Hope Primary 

School, Dongfeng Special Purpose Commercial 

Vehicle, Dongfeng Hope Primary School, and 

Dongfeng Motor Hope Primary School. DFM’s 

units donated money to build teaching buildings, 

dormitories and dining halls, also donated 

school clothes, grant-in-aid, school buses and 

others, so as to achieve full coverage on study 

aiding projects in terms of five aspects, i.e. clothes, food, shelter and travel, study. It is expected that the 

construction of the first batch of Dongfeng Hope Primary Schools will be completed successively and 

put into use in 2014.
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Carry out Dongfeng Children Nurturing Action – Student-aiding micro public welfare series activities

Heartfelt wishes:

In August and September, Dongfeng Benevolence Foundation carried out “Heartfelt Wish” micro public welfare activities at 

some units of the company, the second charity exhibition, and official Microblog of Dongfeng Benevolence Foundation at 

weibo.com. The activities are aimed to meet small wishes of children before schools are started. The company’s employees 

and the loving people from all walks of life actively participated in the activities, and helped a total of 462 pupils to achieve 

their wishes for the new school year.

Dongfeng Hope Class:

In October, DFM’s Dongfeng Peugeot Citroen and Dongfeng Hongtai 

actively organized youth volunteers to carry out “Dongfeng Hope Class” 

activity in the schools whose construction was supported by Dongfeng. 

They came to the class of Dongfeng Hope Primary School to teach children English, music, environmental protection, and 

patriotic education, which broadened the children’s field of vision and knowledge.
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Benefiting health:

In November, Dongfeng Benevolence Foundation worked with the Youth League Committee of Dongfeng and General 

Hospital of Dongfeng to carry out “Benefiting Health” love physical examination in Dongfeng Commercial Vehicle Hope 

Primary School and Dongfeng Motor Hope Primary School, providing physical examination service for nearly 300 

children and 40 teachers.

Constantly enrich the carriers and connotation of Dongfeng Children Nurturing Action

The company invested 900,000 yuan to work with 

Shiyan City Charity Federation to establish two 

“Dongfeng sunshine classes” in No. 1 Dongfeng High 

School and No. 1 Shiyan High School, in a bid to 

fund 100 high school students excellent in character and learning during the high school stage. In cooperation with 

Sichuan Provincial Youth Foundation, Dongfeng Group worked with its subsidiaries Dongfeng Honda Automobile Co., 

Ltd. and Dongfeng Automobile Company Ltd. to build two Dongfeng Hope primary schools in disaster areas after the 

earthquake occurred in Lushan, Ya’an city on April 20, 2013.
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DFM’s units carry out public welfare study-aiding activities of their own characteristics

From September to November, Dongfeng Nissan continued to 

implement the project of “Sunshine Care  Assistant to the 

Future”. More than 120 kindhearted car owners were organized 

to visit 3 campaign stops (Gannan Huadanjiancuo Orphan 

School in Gansu Province, Qingshan Town Jieshan Primary School in Shiyan City Hubei Province, Mazhi Township 

Daxin Ethnic School in Guizhou) for donation activities. Goods with total value of 620,000 RMB were donated, which 

included sunshine playground, audio-visual equipments and stationeries. Up until now, Dongfeng Nissan has carried 

out “Sunshine Teaching Assistant” activities in 12 campaign stops nationwide.

In June, DFM’s DFS Industrial Group implemented the activity 

of “Help Children to Achieve Dream – Care and Study-aiding 

Trip of DFS Industrial Group” in Hebei Province. The company 

donated 100,000 yuan to the primary school in Beibaiquan 

Village, and funded the constructions of DFS Industrial Hope Dining Hall to solve the eating problem facing children. 

This is the third DFS Industrial Hope Dining Hall constructed under support of DFS Industrial Group after dining halls 

constructed in Guizhou and Chongqing.

In December, DFM’s Zhengzhou Nissan carried out the activity 

of “Caring Children of rural migrant workers in cities in warm 

winter in 2013” in Dequan School for Children of Rural Migrant 

Workers in Zhengzhou City. This time, the company donated 

500 loving packages worth 50,000 yuan to 500 students, and 

donated RMB100,000 to the school to help students spend a warm winter.
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Support medical and health undertakings

In October, the company donated 12 “Mother Health Express” to Hubei Province Women’s Federation through 

Dongfeng Benevolence Foundation. Dongfeng vehicles with self-owned brand have become the carrier of the mission 

of “care for mother, pay attention to health”. Dongfeng has donated 36 “Mother Health Express” worth more than 3.1 

million yuan.

According to statistics, “Mother Health Express” donated 

in 2011 and 2012 are mainly placed to 24 poverty-stricken 

and remote counties, cities and regions in Dabie Mountains and Wuling Mountain areas. At present, the vehicles 

have provided health screening for 303,838 women and children, conveyed 24,818 pregnant and lying-in women, 

and offered emergency rescue to 5,099 patients. Through implementation of this project, Dongfeng tried the new 

duty-performing mode of vehicle enterprises, that is, in combination with enterprises’ product characteristics. While 

providing quality automobile product and service to the society, the company endows the products with higher social 

public welfare value.
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Dongfeng special fund for supporting college-graduate village officials

From 2011 to 2013, Dongfeng Motor Corporation donated 10 million yuan to set up Dongfeng 

special fund for supporting college-graduate village officials under China Foundation for Youth 

Entrepreneurship and Employment, in order to support college-graduate village officials to 

positively start business during their tenure. The special fund lasts for three years and covers 

500 counties in 22 provinces in China.

In May 2013, the company arranged national outstanding college-graduate village officials 

to visit Dongfeng, and held Summary Conference on Venture Projects Launched by college-

graduate village officials supported by Dongfeng, Forum on Recruitment of national outstanding 

college-graduate village officials into Dongfeng, “Experiencing Dongfeng” Industrial Trip. 

Concern about Cultural Undertakings
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Through these activities, on the one hand, comprehensive summary was made to the three-

year duty-performing project of Dongfeng special fund for supporting college-graduate village 

officials. On the other hand, college-graduate village officials understood Dongfeng and joined 

Dongfeng, thus broadening their career development space; Meanwhile, it also manifests 

that during sustainable development, enterprises actively fulfill social responsibility and make 

constant innovation of duty-fulfilling carriers, and are committed to positive behaviors aimed at 

harmony between enterprise and society.

Support the development of cultural undertakings

Dongfeng advocates that society, enterprises and citizens should make joint efforts to create 

healthy and harmonious automobile culture with Chinese characteristics and achieve the 

dream of a strong auto country.

On September 15, the 2013 Third China Automobile 

Culture Forum sponsored by Dongfeng was held in Wuhan. At the forum, based on the theme of “power of 

automobile culture”, leaders from relevant departments of central and local governments, persons-in-charge 

of industry associations and industry experts conducted discussion on automobile manufacturing culture, 

brand culture, automobile education, automobile culture industry park construction, automobile enterprises’ 

social responsibility reports, automobile society and other problems as well as measures.
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Guide Healthy Car Culture

Cultivate industrial new forces

•

•

In May and June, Dongfeng Nissan Passenger Vehicle Company joined hands with the China 

Youth Daily and the Elite Reference to hold the activity of “Dongfeng Nissan – Youth Day”. 

This activity was divided into two parts: Most Beautiful Venucia Car Design Competition, and 

Visit and Interview on Youth Day. University students in China have widely concerned about 

and actively participated in Most Beautiful Venucia Car Design Competition. Within just one 

month of the collection period, 168 design works from over 100 universities across China were 

collected. The competition injected fresh blood to the future automobile industry design in 

China, and promoted vigorous development of innovation forces in the whole industry. In June, 

Dongfeng Nissan carried out visit and interview activities of “Dongfeng Nissan – Youth Day”, 

which helped young people deepen understanding of Chinese automobile industry, stimulate 

their inspiration and passion, so that more youth forces participate in action aiming at realizing 

the dream of a strong auto country.
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Advocate civilized travel

In order to further promote the popularity 

of “car citizen” idea and help citizens 

in the whole society to build right path 

values, on the one hand, through new 

media platform Weibo.com of Dongfeng 

Benevolence Foundation, Dongfeng 

continuously popularizes safe driving 

knowledge to a great number of citizens, 

which arouses enthusiastic attention 

and discussion of Internet citizens. This 

action plays an active promoting role 

in the popularization of “car citizen”. 

For example, when the micro public 

welfare activity of “Saying No to bad 

driving habits” was held, 870 persons 

participated in it to pass civilization. On 

the other hand, DFM’s Dongfeng Nissan 

Passenger Vehicle Company held NISSAN 

Technical Safety Driving Forum (NTSDF) to vigorously spread road safety knowledge, so as to 

build a more safe, green and harmonious automobile society. By 2013, NTSDF was held 665 

times in 225 cities in 34 provinces, and more than 5 million people participated in safe driving 

experience education.



DFM CORPORATION SOCIAL RESPONSIBILITY REPORT 2013 

92

Dongfeng, the nurturing east wind. In 2014, guided by the “great synergy” strategy, Dongfeng Motor Corporation will 

further promote the implementation of the social responsibility intermediate action plan – Nurturing plan. With “social 

responsibility month” as the carrier, it will mastermind a series of duty-fulfilling practice projects such as “Dongfeng 

Free Travel” automobile citizen culture activity, DFM DREAM CAR environmentally-friendly automobile creative design 

competition, Dongfeng Children Nurturing Action public welfare study-aiding activity and so on to fully fulfill economic 

responsibility, stakeholder responsibility, environmental responsibility, public welfare responsibility, and cultural 

responsibility, contribute to social harmony and environmental protection, and realize scientific development.

In face of future, Dongfeng Motor Corporation takes “Building Sustainable Century-old Dongfeng, world-oriented 

internationalized Dongfeng, and independently developed Dongfeng in openness” as corporate vision, centers on the 

target of “being strong and excellent”, gives priority to “Reform and opening up, promotion of cooperation”, strives to 

promote to the world Dongfeng which is independent in an open environment, and conducts sustainable development 

with international competitiveness.

Outlook 2014O
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Indicator Index

Report Indicator Index

Report Contents

CSSS-CSR 3.0

Benchmark of Chinese Academy of 

Social Sciences on CSSS-CSRS 3.0

CRI

Benchmark of CRI

Let’s Work Together to Pursue Dongfeng Dream

Let’s Work Together to Pursue Dongfeng Dream/Address from the leader
P3.1, P3.2 1.1-1.2

Let’s Work Together to Pursue Dongfeng Dream/Dongfeng in the eyes of stakeholders
P2.3 4.16, 4.17

Walk into the World of Dongfeng

Walk into the World of Dongfeng/Corporate Profile
P4.1-P4.4,

2.1/2.2/2.4

2.6/2.7/2.8

Walk into the World of Dongfeng/Corporate Governance
4.1

Walk into the World of Dongfeng/Organization Structure
2.3/2.9

Walk into the World of Dongfeng/Corporate Culture
4.8

 

Dongfeng Nurturing China Dream

 

Dongfeng Nurturing China Dream/Social Responsibility Concept
G1.1 4.8

 

Dongfeng Nurturing China Dream/Medium-term Action Plan for Social 

Responsibility Nurturing plan

G1.4 4.8

 

Dongfeng Nurturing China Dream/Social Responsibility Visual Expression
G1.1 4.8

 

Dongfeng Nurturing China Dream/Social Responsibility Management Model

 

Dongfeng Nurturing China Dream/Social Responsibility Issue Selection
G1.3 4.8

 

Dongfeng Nurturing China Dream/Social Responsibility Communication
G5.1-5.5, S1.6 4.14-4.17

 

Dongfeng Nurturing China Dream/Social Responsibility Capacity Building
G2.1, G2.3-2.5, G6.1, G6.4 4.8

 

Dongfeng Nurturing China Dream/Responsibility and Honors
P5.3 2.10

.  

[Economic Responsibility] Nurturing People’s Livelihood and 

Prosperity of the Country

1. Guarantee the robust development of enterprise by integrity and law compliance
M1.4-M1.6, S1.1-S1.5, M3.4 S05, S07, S08, EN28

The Appendix
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2. Construct a healthy operating environment with safety production
S3.1-S3.4, S3.6, S2.17-S2.18 HR7/HR8

3. Build national car brand by independent innovation
M2.7-M2.9, M2.11-M2.12

 

[Stakeholders’ Responsibility] Nurturing Stakeholders and 

Achieving Common Growth

1. Create value return for shareholders
M1.2, M1.3 EC1

2. Construct happy homeland for employees

S1.8, S2.1-S2.7, S2.11-S2.13

S2.15, S2.22, S2.24-S2.29, S4.6

EC1-2.1c, EC3, EC5,

EC7, LA3, LA14

3. Provide customers with quality products
M2.1, M2.3-M2.5, M2.13 EN26, EN27

4. Build a win-win platform for partners

M3.1, M3.2, M3.3, M3.5, M3.6

M3.10, E3.1, E3.2
EC6, EC9

 

[Environment Responsibility] Nurturing the Nature, and Pursuing 

Harmony with Environment

1. Improve the environment management
E1.1-E1.2, E1.10, E4.5

EV2, EN5, EV7,

EN30

2. Build Green Factory
E1.5, E2.1-E2.4, E2.11, E2.13

EV16-EN23,

EV26, EN27

3. Produce Green Products
E1.8, E2.8 EN6

 

[Public Welfare Responsibility] Nurturing Public Welfare Cause and 

Making Common Progress with Society

1. Manage public welfare charity
S4.9-S4.10, S4.12-S4.14 SO1, SO5, SO6

2. Implement public welfare projects

 

[Cultural Responsibility] Nurturing Culture and Making Common Development 

with Civilization

1. Concern about cultural undertakings
S1.7, S4.10, M3.6-M3.7 4.12

2. Guide healthy car culture

2014

Outlook in 2014
A1

The Appendix

Report Indicator Index
A3 3.12

Report Rating
A2

About This Report
P1.2-1.5, P2.1 3.1-3.11

Feedback Form
A4
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About This Report

Report time range: From January 1, 2013 to December 

31, 2013. Parts of the contents are beyond the above 

time range.

Report organization range: Dongfeng Motor Corporation 

and its subsidiaries (see the company’s organization 

structure). For convenience of expression, Dongfeng 

Motor Corporation is expressed respectively as Dongfeng 

Motor Corporation (DFM), Dongfeng Motor, and the 

company.

Release of previous reports: 2008, 2009, 2010, 2011, 

2012 annual reports have been released consecutively. 

This report is the sixth annual report released.

Note on report data: the data in 2013 and previous data 

cited in this report is statistical data.

Report improvement direction: Refine indicators, in order 

to disclose the information on fulfilling social responsibility 

in a detailed and concrete way, and better communicate 

with stakeholders.

Report reference standard: The report strictly abides 

by the principle of “real, objective and public”, and 

refers to Guiding Opinions on the Performance of Social 

Responsibility by Central Enterprises promulgated by 

the State-owned Assets Supervision and Administration 

Commission of the State Council, Sustainabi l i ty 

Reporting Guidelines of GRI (version 3.0) and Chinese 

Corporate Socia l  Responsib i l i ty  Report  Wri ting 

Guidelines (CASS CSR2.0).

Report access: This report is available in printed and 

electronic PDF versions. You can obtain the report by 

contacting the following address or downloading from 

the social responsibility column of the company’s online 

portal:

Address: Extra No. 1 Dongfeng Avenue, Economic 

and Technological Development Zone, Wuhan, Hubei 

Province

Postcode: 430056

Telephone: 027-84285555

Website: http://www.dfmc.com.cn

Report writing process
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The Appendix

1 602 430056

E-Mail:
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DFM CORPORATION SOCIAL RESPONSIBILITY REPORT 2013 

Feedback Form

Dear reader:

This report is the sixth social responsibility report released by Dongfeng Motor Corporation to the society. In order to 

constantly improve the report preparation work, we especially hope to listen to your opinions and suggestions. Please 

assist us in filling in the related questions in the feedback form, and feed it to us in the following way.

Mailing address: Room 602, Extra No. 1 Dongfeng Avenue, Economic and Technological Development Zone, Wuhan, 

Hubei Province. Postcode: 430056

Your information:

Name: Work unit: Position:

Contact phone number: Fax: E-Mail:

Choice questions (please tick at the corresponding position)

This report fully and accurately reflects the company’s significant impact on economy, society and environment.

Very good　　　　 Fairly good　　　　 General　　　　 Poor　　　　 Very poor

This report makes a response and disclosure with regard to the problems which stakeholders are concerned about.

Very good　　　　 Fairly good　　　　 General　　　　 Poor　　　　 Very poor

The information, indexes and data disclosed by this report disclosure is clear, accurate and complete.

Very good　　　　 Fairly good　　　　 General　　　　 Poor　　　　 Very poor

What about the readability of the report in terms of logic main line, content design, language, and format design of 

this report.

Very good　　　　 Fairly good　　　　 General　　　　 Poor　　　　 Very poor

Open questions

Which aspect of this report do you think make you most satisfied ?

What necessary information do you think has not been reflected in this report ?

What advices do you have on our future release of social responsibility reports ?
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