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Thank you for reading this Report to understand how we at
DFM are fufilling our CSR.

Vehicles with four wheels stand for the most advanced
production technology. While growing, the automotive industry
is contributing to social progress. As a leader in China’s
automotive industry, DFM has been comprehensively fufilling
its responsibility for the country, the society, the industry and
the employees since it was founded over four decades ago.

In 2015, we continued to provide our customers with high-
quality products. We sold 3.873 million vehicles and paid
45.46 billion yuan taxes in the year, setting new records in
both dimensions. In 2015, we took the lead in the industry by
releasing the Business Ethics Convention in order to promote
integrity and compliance across the value chain and to play a
leading role in the area of business ethics. After the Chinese
government announced the Targeted Poverty Alleviation as an
important program, we have been implementing projects in
such areas as industry, infrastructure, medical care, education,
culture and the environment, demonstrating a strong sense of
responsibility. In 2015, we also continued with a special series
of CSR projects, thus maintaining our industry leadership in
terms of CSR innovation and fulfilment. All these caring events
drew a successful conclusion to our CSR efforts in 2015.
DFM saw a sharp increase in the CSR Development Index in
the 12th Five-Year Plan Period, when it grew from a pursuer
through a leader to an excellent achiever, laying a solid basis
for continued CSR innovation and fulfilment in the 13th Five-
Year Plan period.

The 13th Five-Year Plan period is a decisive stage for China’s
building a moderately prosperous society, namely, achieving
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the first goal of the two 100-year goals set by the CPC. We
at DFM therefore have been shouldering even more important
responsibility in the political, economic and social dimensions.
For the 13th Five-Year Plan period, DFM commits itself to
becoming an excellent company that provides users with a
full range of high-quality products and services. To this end,
we will work in full accordance with the CPC'’s instructions
released at the 18th CPC National Congress as well as its
3rd, 4th and 5th sessions, carefully study an important series
of speeches made by Xi Jinping, General Secretary of the
CPC Central Committee. We will work in accordance with the
Chinese government’s overall plan for promoting all-round
economic, political, cultural, social, and ecological progress
and Four-Pronged Comprehensive Strategy; implement the
developmental concept of “Innovation, coordination, greening,
being open-minded and sharing.” We will respond actively to
the local government’s calls by aggressively engaging in local
socioeconomic development, fulfilling our desirable duties
and achieving an all-win situation with our partners; adhere
to cooperation based on equality and mutual benefits, and
build sustainable partnerships characterized by positiveness,
healthiness and honesty; promote harmony with the society
and the environment; conduct business in a compliant, honest
and reliable manner, act as a role model in fulfiling the CSR,
and accelerate DFM’s growing into a company that is highly
attractive to its employees and that is highly respectable and
trustworthy.

In 2016, we have started working on reforming and
development in all areas. As always, we will do business, serve
our customers and benefit the society on the basis of integrity.
Your further monitoring and support is welcome here at DFM!
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Summary

Founded in 1969

Total assets: 269.3 billion yuan

Headcount: 169,000 employees

The 109th place among the Fortune Global 500

The 4th place among China’s Top 500 manufacturers

The 16th place among China’s Top 300 enterprises by the CSR Development Index
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Main Businesses

Commercial vehicles (CVs): Covering a full range of mini, light-duty, medium-duty and heavy-duty trucks as well as bus products
Passenger vehicles (PVs): Covering a full range of PVs such as basic cars, SUVs, MPVs and crossovers

New energy vehicles (NEVs): Covering all-electric cars, all-electric buses, all-electric engineering vehicles, all-electric logistics
vehicles, all-electric sanitation vehicles, hybrid urban buses, BSG hybrid cars, plug-in hybrid urban
buses, etc.

Military vehicles: Including military off-roaders and transportation vehicles
Automotive parts: Covering the power, brake, steering, suspension, interior and electronic systems
Equipment: Including equipment, molds, gages and others for automatic automotive production lines

Relevant businesses: Covering automotive financial services, automotive logistics, used vehicles, leasing and others
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Corporate Governance
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DFM is a wholly state-owned enterprise (SOE) managed by the SASAC. The Company established the Board of Directors (hereinafter
referred to as “the Board”) in April 2011, creating a governance structure with the SASAC as the representative of contributors, the
Board of Directors as the decision-making body and the Board of Supervisors as the supervisory body. Over the past four years,
the Company has established a board of directors with outside directors accounting for the majority, appointed the Secretary of the
Board (hereinafter referred to as “the Secretary”) and set up support offices, further improving the organization. We have established
relevant special committees, such as the Strategy and Investment Committee, the Nomination Committee, the Remuneration
Committee and the Audit and Risk Management Committee, continuously strengthening and improving corporate governance.

An important company affiliated to the Company, Dongfeng Motor Group Co., Ltd. (hereinafter referred to as “DFG”) was listed on
the Stock Exchange of Hong Kong Limited (SEHK) on December 7, 2005. DFG has since been in strict compliance with the SEHK
listing rules and corporate governance codes by having a corporate governance structure with the shareholders’ meeting as the
highest decision-making body, the Board of Directors as the main decision-making body and the Board of Supervisors as the main
supervisory body. In the meantime, DFG has developed and improved various basic systems and relevant regulations.
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I
«
=
T
&
2
S|
H
Kt
e
=4
R

FRISERRAE

el
|
Q
O
s
5]
=
(=}
5
[y
=)
c
S
o

’gFemg (Shiyan) Industrial Co., Ltd
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FENUS ISy

DongFeng Asset Mana 9ementCo Ltd.
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Do@Feng Motorcity Logistics Co., Ltd.
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IgFeng Yueda KIA Motors Co Ltd.
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DongFeng Hongtai Holdings Group Co., Ltd.
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DongFeng Yulon Motor Co., Ltd.
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DongFeng Automobile Trade Co., Ltd.
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ATHHMEBRE

éFeng Nissan Auto Finance Co., Ltd.
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China DongFeng Motor Industry Imp. & Exp. Co., Ltd.
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DorgFeng Automobile Finance Co., Ltd.
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Dongvo (Hangzhou) Truck Co., Ltd.
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DongFeng Commercial Vehicles Co., Ltd.
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Do@Feng Electric Vehicle Co., Ltd.
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DonéFeng Special Purpose Commercial Vehicles Co., Ltd.
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DFM Passenger Vehicle Company
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Technology Center of DongFeng Motor Group Co., Ltd.
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Zhengzhou Nissan Automobile Co., Ltd.
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A Three-in-one Corporate Soft Power System

KRELE AT F012FE R FHHESTE T8 1R, 2014FE %% “M” XILEERS, 2015FE AR R W MFPEREFTIWRE

Zi*ﬁ((%i BA) Eit, RRYLHWEEN “M” X, B TRIFMCHEALN) AXEMN "= —F" SRS hE
Fo B—URZENT+EZFELERELRMBEMIHE, BRNARZUESENINEZAMAD .

DFM announced the Nurturing Program specific to CSR in 2012, before announcing the Harmony cultural strategy in 2014. In 2015,
DFM became the first centrally-administered SOE and Chinese automaker to release the Business Ethics Convention (hereinafter
referred to as “the Convention” ). DFM has thus established a three-in-one corporate soft power system mainly consisting of the
Harmony culture and the Nurturing Program and the Convention. Built upon over four decades of DFM’s experience, this system will
become an important part of DFM’s core competitive in the future.
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On July 21, 2015, DFM held the Conference on CSR and the further implementation of the Business Ethics Convention 2015.
Zhu Yanfeng, Chairman of the Board and the Secretary General of the DFM Committee of the Communist Party of China (CPC),
announced the three-in-one corporate soft power system and pointed out that DFM should keep increasing its CSR-relevant
competitiveness around this system and include the Harmony culture, the Nurturing Program and the Convention into its growth
strategy, operations, management and processes, and that DFM should work under this system, which, as mentioned above, mainly
consists of the Harmony culture in the spiritual dimension, the Nurturing Program in the CSR dimension and the Convention in the
ethical dimension, in order to continuously improve its business and fuel corporate growth, thus making new, greater contribution to
the dream of China becoming an automotive power and the larger Chinese Dream.
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Topic 1: Developing and Releasing the Convention to Become an Excellent Corporate Citizen

M+RENERT, KFAAS—ERNTHSTURRRMLZRMEMAE. WE. AF. BRNTHHRFOEE, F
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Since it was founded more than 40 years ago, DFM has been dedicated to pushing the healthy growth of the automotive industry
and creating a market order characterized by regulation, integrity, equality and transparency in order to become an excellent
corporate citizen. Under the background of China’s comprehensive efforts to deepen reforms and achieve the rule of law, DFM
has developed the Convention as its code of conduct and guidelines in accordance with the basic principle of legal and compliant
operations, the Harmony culture and the Nurturing Program as well as globally accepted business practices and ISO 26000.

2015548198, AE+RNEBLEERAETLVRE
SHBNY, RRAEATE LBEFREAH(HEL
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On April 19, 2015, or the eve of the 16th Shanghai
International Automobile Industry Exhibition opening, DFM
officially released the Convention in the city of Shanghai,
becoming China’s first ever centrally-administered SOE and
automaker to release business ethics-relevant regulations.

(BERY) mOARBE
The Core of the Convention
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R BEERRN. TEFRR, SOMAHESERIESE, RRAE AR SRR H 5Tk

Built upon over four decades of DFM’s thoughts about business operations and development, the Convention underscores the
Company’s responsibility and choice for the future. DFM will adhere to every principle specified in the Convention by facilitating
sharing and an all-win situation, fulfilling its CSR, becoming an excellent corporate citizen and remaining dedicated to promoting.

TEMHSRFRARR. BR. BLESHXEHEE
(BEAAYEH= LR : RRAS(HEAL)HH
EMET, BRREBVXHIVEER, F-APRH%K
THRERRELXAEGE XA RN AR R
XIS, RRARBLXHAONESRSE ; TAERT
RRABEHFNBTHERENNELEE, EETF
ExhfaNIA: SRS

Liu Guangming, a researcher, professor and doctoral

advisor at the Chinese Academy of Social Sciences (CASS),
pointed out at the Press Conference on the Business Ethics Convention that the Convention was China’s first ever code
of business conduct which combines China’s traditional business culture with era-specific characteristics, that it stood for
modern business values and fully reflected DFM’s commitment to comprehensively fulfilling its CSR across, and that, with
the Convention, DFM already became a paragon of Chinese companies.
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Covering all aspects of business ethics, the Convention is a combination of an agreement, promises, regulations and guidelines.
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Protecting the Achieving Inclusive
Environment Development
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Promoting the Implementation of the Convention
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BCAR, HEEG(BLTEXEER ) 2015575211,
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Business units (BUs) such as DFCV, DFPV, DPCA, Dongfeng Nissan

Passenger Vehicle Company(Dongfeng Nissan), Dongfeng Honda Automobile Co., Ltd. (Dongfeng Honda), Dongfeng (Shiyan)
Special Purpose Commercial Vehicles Co., Ltd. (DFSPCV), Dongfeng Yulon and Dongfeng Automobile Co., Ltd. (DFAC) have been
responding actively to the Convention since it was released. They have all promised that they would adhere to the Convention.
Dongfeng Honda Motor Parts and Components Co., Ltd. (DHMPC), for example, has developed and released the Guidelines on
Preventing Bribery in combination with the core contents of the Convention. On July 21, 2015, DFM held a meeting aiming to
promoting the implementation of the Convention while encouraging the employees to sign their names as a commitment to adhering
to the Convention.
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T BFRIRRE ITiERahEHE

Topic 2: Fulfilling the Environmental Responsibility to Create a Green Value Chain

FERRE TN WEZNE, BMTRETRReLn, THENERNRE. THELAR, BERNXAFENR
Fo BIS “DRIMRINESE, ETEIMNE NIEES, RAEZerafMENRetNMEXNNETEE, ik
M=tk XM, $iE. ¥R, HE. DRNEMEETERRANER, BHEARRIIERAEFEEENIHT,

Green development is an important part of the Dongfeng Dream. Dongfeng commits itself to offering green automotive products and
fueling the green, sustainable development of the entire value chain. Under the business philosophy of “Make vehicles in an energy-
efficient, environmentally-friendly manner and make vehicles which are energy-efficient and environmentally-friendly,” we
have included the concepts of “green products” and “green society” into our values and have been conducting closed-loop
management across the value chain ranging from product R&D, procurement, manufacturing, logistics and sale to recycling,
making all steps in our production and operating processes energy-efficient and environmentally-friendly.

FEHE
Green R&D

BNBAOTRIRA#T MM FALE "FEES", ERXINENNEDRIAR. BELRITEAR. BERBEF
. IMRAEMHSERQEITRAR.

We are dedicated to giving vehicles a “green life” through technological progress and innovation. To this end, we conduct research in
such key areas as the engine and powertrain technologies, lightweight design technology, fuel economy and environmentally-friendly
automotive materials.

WER, RARELEEMEXTREMNIALE(HEVEZE. S30-PHEV. ABO-ISG. #URBE ). 4B wR%E ( A6O-
EV. ES0ZRF ) MR EMEES—RIER, EEBEF., RETHEM. B, FHBSMOER, 2
1T ERIEHE < T FI370T1

‘ \‘1
i Green Procurement

FHABFBMHELR—RIRERMBCK, #ARNFEIMEEERAR, TRIEAHERESE, MREKHR
RREMTREIMR MR

All BUs of DFM have made and implemented a series of green procurement policies while promoting the building of environmental
management systems by their suppliers and conducting environmental impact reduction, thereby ensuring the quality of Dongfeng
vehicles in terms of energy efficiency and environmental protection.

T RPUREAEHRA SHERS AAATFREIRAR, 20085, BRRTFFRISOI001ERUET e, &
E20144FJK, 98%MMHR BT INE ; 2009%F, Ba) “HE B IR ARTER" &), EHHNEREEFIEE
SRR REL B,

Fetlis
4¥®  Green Manufacturing
RRATBEMRBNR. TZHE. FEIE. KER, EYRRHEE. TEEA. BREEHBE100HEE, BDs
ZHMEINK R, TRERE,
DFM has reduced the amounts of discharged/emitted pollutants as well as resources and energy consumption thanks to ten

measures such as the use of alternative materials, process improvement, equipment modification, water recirculation, wastes
recycling, energy-saving technologies and the comprehensive use of resources.
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*] Green Sale
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Some BUs of DFM are active in conducting green franchise certification. By the end of 2015, there were already 365 Dongfeng
Honda-certified green franchises, with carbon emissions down 1% year over year. Two hundred eighty-eight, or 42.5% of, Dongfeng
Nissan franchises keeps conducting the Green Franchise campaign.

BETERABAERRASBIARNE “GEFAJINE” TE, ERARRZLHEELHREENRSHT,
BIE SSUZERE". “BY. BR. BK. "REMEER". "NAWEEFHMFER". “RREFEHAE

% FEUR

é Green Logistics

BRREFYRITELA “ TR EDRGERRARRER RRRAINEVESZ— Alt, AFEIHHRE
EBAQNA, B, BETRETS, WEEHPE TIEFRANEEMNERE,

Developing Dongfeng Motorcity Logistics Co., Ltd (DFMLC) into the industry-leading integrated automotive logistics solution provider
is one of the business visions of DFM. To this end, we have set up an energy efficiency management organization and an energy
efficiency accountability system in order to effectively monitor and manage the energy efficiency of transportation.

ETRREFDRRDVERERNEBETN . FRAE £-EHERYREL, ERTHEINYRNEG. ¥
RMEBESEFAMSTERRYREREDD, R57TERERTAER, BREHRENRAN, HFRAKRD
T EHH

0% FECmENREIE

‘-’ Automotive Product Recycling and Remanufacturing

FRASMEAEFMERHANSGERITER, THFREBAREDR, FHTIESHHEHE. REFHET
1’5 ?EI_JJ\/)?%JFH)&KO

DFM has built a green design system for recycling automotive products and takes the initiative to carry out scrapped automobile
recycling as well as automotive parts and equipment remanufacturing in order to use resources more efficiently.

20155, HETHRNBRARAEFREATBHRASEKIERE2435TERME, SIHHEWA165.95TTT ; FX
REFET & B RRA S SEM B HIE~ 823765, BHEE1830A T ; FNE&EA S BHIE~EA2278 7T,
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il About DFM’s Performance in the 12th Five-Year Plan Period

1. RigLRE, SEWSISEREH

Steady growth, with continuous performance improvement

HE LHFE R 500 32HES
PL] 1zt fi
TREMRIBIREEIARL

2. SUFRIKE, BEFWIRELRE

Innovation driving the rapid growth of our own brands

1000000 9.9

B R 5 25
N 3 T N e
B R ~ .
RS ez E
3. MERHE, SESIBEAFME 4 RHNE, ADEELEEH

Achieving a strategic all-win situation, leading

Deepening reforms to improve corporate management
our joint ventures into a new stage

in a comprehensive manner

ARER RS 5
At
PS A - Fia-HF
LTy
PEEEEE RELRE MEXHIRE
NE B
() [ ]
SRR EREE [pava: Skt Es i

EREANERE o RSERRES
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5. N\FEa%R, RETIERMEE
Strictly administering the Communist Party of China (CPC) work; making significant
achievements in CPC development

TR RIRF AR LB B SLEE R “=F=%" TEKEF

hnsE ‘PR B R M T IE SEHEE R AR

6. i%%ﬁﬂk}‘d{ﬁ, HEL AR iH—E355C T

Building the corporate culture; further enhancing P . P L

the soft power 7\ E‘j?’iﬁﬂ{i! m{i*im%%m{jﬂ
Fulfilling the CSR to become an industry leader in
terms of the image of centrally-administered SOEs

=AY :
Y2134 04 " :
T&L - ﬂ; “BAT U £, EHAL
BirAR TAE " T
5 RRAASTE
7 RRIGEEFIR ®az, R ‘s
I+, fHHE FIER” RIEDD
30035 161L
FIR “BATHD R |
IMEM MEEHF “EEHE", § e
N 3EE TSIk RERE, 5 Ny .
A e z R EALRHR S ) R
S REEES & TERER
HEBERE R
b 15D il
S (ReEAY)
8. XERT, HFM17 AFRNACIEEZRER
Caring for the 170,000 employees and leading them toward a happy life
RTIFIRALY HZY EINAIR RARIT
127 BIR BIR BT
FRERR TR, B “WOB" H3 =S e
RZEWE

EPXUKEEN, FERTER
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A Responsible DFM

MALIREIRISR(HIE R

Culture-driven Responsibility

X4l BFDNA

RRART M “BERAR” ik, “BXRLER” Zd "B & R WiEE
HEMM. “FN 2 BRXXE(FH5EeE DoRENFERNN", L
MEEB(ETFROEVNRAZ”, ERXBENEFEEE AR “FERL
MW", X “FRUW", BRETSEEN NS, RENT—1FRH,
HEAMA. BEFIA. PEREIMBHEAZRNT  "BREAR, YA
TE",

BRI, BFENTT RREFAEATDRIEHSTENTIR. BR
SR, RNAERSERTHNEXTHRBMABZNEHRRBE O THEM
. RREREP, TUANFER. TRELR.

Dongfeng, the nurturing east wind

“The east wind (dongfeng) blows with rain.” Throughout Chinese history, the east
wind, the spring wind, has been seen by scholars as a life force, a gentle wind
bringing with it a vitalizing rain. The famous Chinese poet Du Fu wrote, “It steals
in by night, quietly drenching all things.” A man of noble character is like the warm
spring wind and temperate rain: He fosters growth and progress.

“The east wind blows with rain, nourishing all things.” This verse illustrates DFM’s
outlook and approach to social responsibility. At Dongfeng we aspire to maximize
our value as part of wider society, working towards the common causes of social
harmony, environmental protection and sustainable development.
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EFREHBEIEAFR

An Integrated Responsibility System at All Levels

ZRAFNRAERSDHERTEEENEINER, ASPBLIVHSTERNERE. NTEETNZEINEESE A
RE, FRPTIIMEEREINERREFES, TUAHSTELEIEUSERL.

In accordance with the Dongfeng Motor Corporation CSR Management Measures, the Company has clearly defined CSR
planning and management, execution management and operations evaluation/management. We have also implemented the
donation process, the information reporting system, etc., in order to standardize and systematize our CSR efforts.

RAEATHEEETHRERS EHE : LTREK. REHR, 2T2E

BIEE : HERSFETHHATAS
MRS AT (XE)NHAE. AE(FH)B. BRI,
ERSIESEEM. FIH. BETIER. NEFLASD. QI
WE. ZEEEN. T2, BE. HEEEN

EZRSNRMREETEDLAE

DAERZRZNNENN, BRASDHSFELENEE

BRI, KFRAEATDHESTELENATERAERNAE
FEXE RS T RE AL AT (BE ) A

BRBPUENT . FAF

B ZASRE .
Functions of the DFM CSR Committee
BRI STETERIFEE TR ;

Reviewing and approving the Company’s CSR work programs and annual work plans;

EFATIHITUE B RIS ;

Providing guidance on the implementation of the Nurturing Program;

HIWAEATIHESTEIEEEME. EXMES;
Auditing and deciding on the Company’s annual CSR budgets and major CSR projects;

HANSAIHSHREEERRERS,
Orgamzmg the building of the CSR management system.

'j]‘/l}i /\J\ :
Functions of the CSR Work Office

RAPELASIHESTETEZRSHRIL ;
Implementing the decisions of the DFM CSR Committee;

BEASHSHEBTELR, FIE. TEQHSTEEERXBREHE ;

Building the CSR management system and making or improving CSR-related policies and systems;

GEEENDHSTEZI. BB, ARFLHE;

Managing CSR training, communication and research;

S, . EEASESHEIREMIRABEMMSTETE;

Guiding, urging and monitoring functional departments at the Headquarters and their respective affiliates in making CSR efforts;

MRABMSTE 8" HRIBHHESS TR,

Implementing the Nurturing Program.
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R HEHAY SR EAES

A Steady Responsibility Strategy

FREEREPETEhITHE “@” it%l (2012 - 2015 £F)
The Nurturing Program, the Medium-term DFM CSR Action Plan

“W@, hadhi-2Era)g—+%,
“WZAR®, TARBZSH
A AR, A CEARNLEZ R,
AZ®WZARE,
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“” itRIBE

Objectives of the Nurturing Program

RIEIMZREN, BSEAS “=MRN” BRM “+ 21" KBALY, SEEFAHSTEEE, ¥
HEFEESHAR BN NEREES, BREF. 2, MENAXHNEGEMERKL, A
‘R, BRENRE. BF—RORENER MERTNE, NERNREXERERTS,
Rt PEIRE T RkXA R, AR “hEZ” M “RE8EE” kN E.

Implement the Scientific Outlook on Development; comprehensively enhance CSR management around the
Company'’s “Three Dongfeng” vision and the 12th Five-Year Strategic Plan; integrate the concept of CSR into the
Company'’s strategy and value chain management in order to maximize the overall value in the economic, social,
environmental and humanistic dimensions; create value for the goal of “Become a China-leading and world-class
automaker”; reward the community with an excellent responsibility-specific practice; promote the revitalization
and development of China’s auto industry; contribute to the dream of China becoming an automotive power and
the larger Chinese Dream.

“E7 IR

The Contents of the Nurturing Program

ZFRE
HEEITRE SERAEER
Economic responsibility—Contribute to national economy
and the people's livelihood and anticipate a brilliant future
with the nation

=
g SHERE PP
RN SXBEARRE EEFEERE S2HMK
Cultural responsibility—Contribute to cultural Stakeholder responsibility—Benefit the stakeholders and
development and develop together with civilization grow with them

/N Uk S IRS(E
HEATS SHHattifs EWEA SWEHEFNE
Social responsibility —Contribute to public affairs and Environmental responsibility —Nurture the nature and

advance with the society keep harmonious with the environment
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RESLRASIEINH

Issues Focusing on the Essence of Responsibility

BB THIE AR
The Core Issue Identification Process

BRG] ASIMSTAWARERPEROE. BEREGRER. S8R 0ER. RETLA W AB RS L ILR
iﬁ%u&/\ﬁﬂiﬁﬂw SEERPESESE. ERBGRERMHSER T SER—RIGER ; B0 TERARE
bk R AR ST A W ATI IR ; & A DEBRANTANEELBRE R RN A EHS TEINE,

HRZAE : WiFE S TENER TR REBEL IS TEWN—,

KD REER . RAASIBI B FRISAE ( FRRE36304 ). 51K (1817K ) ST NIMBFISEX A A RIS R
FHER WA RIE “WERNAELENZW M WHBBEXTNERN WANMEER IR OIEERE, i
Bt R T FRH T

Issue identification: CSR-relevant issues are identified according to international standards, the Chinese government’s
policies, major public concerns, similar issues identified by companies in China’s auto industry and relevant industries as
well as the Company’s development plans. Specifically, general issues are identified according to international standards, the
Chinese government’s policies and major public concerns; industrial issues are identified by analyzing similar issues identified
by companies in China’s auto industry and relevant industries; DFM CSR-specific issues are identified in combination with the
Company'’s development plans and operating practices.

Review and determination: The identified CSR-relevant issues are reviewed before DFM CSR-specific issues are determined.

Prioritization: In order to underscore the importance of CSR-relevant issues, DFM conducted a survey based on an electronic
questionnaire (3,630 valid copies) and 18 interviews among internal and external stakeholders. A matrix of core issues was
created in two dimensions — The Impact on DFM Operations and The Importance for Stakeholders; issues in the pool of issues
were prioritized.

DRI R

Core Issues Determined (in a Two-dimensional Matrix)

ERSEXTDHSFEXRINEIER
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ZinERR{TaE

Smooth Responsibility-relevant Communication in Diversified Manners

FlastERS 258, B OS50

The List of Stakeholders, Their Expectations and Our Ways of Response

FIESHEXTS

Stakeholders

iEREA

Communication channel and mode

B

Government

HAEA

Contributors

EYe

Customers

RT
Employees

(AAVSES
Industry partners

Bk

Cooperative partners

HE5IE

Community and environment

e 7 [ 51 BUR

Respond to national policies
WEFEEE

Make trusty and lawful operation
REMTL

Pay taxes according to law
RN

Promote employment

EH A REEE

Preserve or increase the value of state-owned assets
FSEATIAE L ENK

Regulate the corporate management and prevent sales
risk

RS SR~ R
Provide high-quality products
BRTRTE

Ensure product safety

RELRARS

Provide high-quality services

RIS
Keep employee rights and benefits

RIER TIR & &

Ensure the employees’ occupational development
RI%XZ

Care the employees

Bl

Share experience

AR

Make technical exchange

Wiy iEE

Observe business ethics

AT A AERM

Make procurement in an open, fair and just way
BHHER. £RERE

Make mutual benefits and achieve mutual development

HRAFKEVERR

Develop public utilities of the community

AR

Protect the environment

S5BCR. . RXBHSHE

Participate in survey and preparation of relevant policies, standards
and plans

EEATL

Pay all taxes in full

elber 4=k

Create more employment positions

BRAZEZRLCRE

Participate in investor exchange and reporting meeting
RFIERINE

Report statement mistakes

EZEAZNEE R

Accept the supervision and assessment of the State-owned Assets
Supervision and Administration Commission of the State Council
(SASAC)

BRHRERAS

Make customer satisfaction investigation

BRXREE

Make customer relation management
BRERSER

Hold talks with the customers and visit the customers

FRIRN X & PR

Actively respond to the customer complaints

RIRFRR

Hold congress of workers and staff

TEAR

Participate in labor unions

RISE5M IV EEEE

Use the channel with which the employees can participate in the
corporate management

ERMEEAENIEE

Collect comments and rational proposals

S5
Attend industrial meetings
FEURALLR SR

Participate in technical contest and exchange

ATFRBER

Disclose procurement information
WH SR

Make negotiation and exchange

HXAEFN

Carry out community public welfare activities

MR IEETE

Carry out community co-construction activities
SREIMEARREAE. ¥

Communicate with and learn from the environmental protection
department and groups
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2 RAERERDEAE

The Internal CSR-specific Communication Mechanism

ERNAMZEMSTARNIBABYS, RIBSRTHTHESRTEERXWIANERLLE. —FE, BIRFABS, BH
Bir¥EE, %F%lﬁlﬂﬁﬁ—"‘—ﬁ/_t S5RTHt VAR, HFENSHAAATENIIBERR. 5—HH, Hﬁ?%iﬁ
EMEFE(HESRTEREIMAE(ESTELAEER), RERERESGN, BARTIBRSEEHE.

DFM constantly improves the internal CSR-specific communication mechanism and communicate actively and effectively with
employees about CSR-relevant issues. On the one hand, we carry out face-to-face communication with employees on business
development, salaries, benefits and others by such means as communication meetings, education about our situation and
objectives, and visits/surveys at the grass-roots level. On the other hand, we release to all BUs the annual CSR Report and the
monthly CSR Briefing, making timely disclosure of responsibility performance while enhancing responsibility-specific communication
and information sharing.

HEHEINBDELF

The External CSR-specific Communication Mechanism

NEREEINPHSTEDBAR, AATRAHSEZHFEHLSTERENEN, —FTEAEATAETHIE. BEF
BREGEERARBEEFALAFEERNENERNEE ; F—TAABEITEASEZMERRRETR. "ZBE
BER" EES), #—FIREFEENAIDBE

The Company constantly enriches the ways of external CSR-specific communication. While publishing the annual CSR Report,
we make full use of the official Weibo and WeChat accounts as well as major public media platforms to achieve timely and
effective dissemination of CSR-relevant information. On the other hand,we further strengthen responsibility performance-relevant
communication through events such as China Charity Fair (CCF) and the CPC and Government Media Investigation.

20156, NEJESE “BAKR” T8, BEARBR. i, 2FER. ARBR. PILRRFZLESE, o
FIBITERNN O BRI XAERESMBX TR R, HIEFE. Bit. XUFHFARER “+ 1" KABREREE
71, BEAMXFERTRAGE. Bl BAOFRY AKR THENRR.

With the theme of “Targeted Poverty Alleviation”, the Company invited the People's Daily, Xinhua News Agency, the
Economic Dalily, the Tibet Daily, the Hubei Daily and other government media to investigate DFM efforts to alleviate poverty
in the 12th Five-Year Plan period in places where DFM was required to assist in poverty alleviation, such as Gongjue County,
Changdu Prefecture, Tibet and Fangxian County, Enshi Prefecture and Xingshan County, Hubei Province in 2015. The
invited journalists used cameras and texts to record how DFM had been contributing to local poverty alleviation.
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BEXSHINEEER

CSR Efforts in Various Dimensions

FRESHERS
Conducting CSR Research

AT BEHESTEERRAARLE, #—TPEW T RRUHSTAELXRIOEN, ERTEERASIEERELE,
RMEHMSTETERREER. RERGE. BEASHNEEBRAMER, 20166, AFHSHTEIEERS
FIEEH T (HELAL), FURENHSRESHVEENRERS ; TRMWET RX “ZA—5F" SR HERIER
BR, RHAIHSFTENERZTEHEF

By researching CSR-relevant theories, the Company has further clarified the core meaning of DFM CSR, facilitating CSR inclusion
into corporate management and operations while pushing our CSR efforts toward the managerial objectives of integrity, compliance,
scientificness, systematicness, accuracy and efficiency. In 2015, the DFM CSR Committee formulated and released the Convention
in order to actively promote the deep inclusion of CSR into our business operations. Also, it developed a set of theories regarding
the three-in-one corporate soft power system in order to make the DFM CSR system even more competitive.

FREMASRESI
CSR Training

RRAEASIPEE TR, SNMERRER. FEMHRRHSTERRROARNBEXMSTEZTIE, NEHR
R SHRERGAVY AR TEKERF, T2 RAMSTEEERLERKE,
Both DFM and its BUs have participated in CSR training events held by the Ministry of Civil Affairs (MCA) and the Corporate Social

Responsibility Research Center at the CASS (CASS CSR). Such participation aims to make the staff of the DFM CSR system more
competent and thus improve CSR management and practices throughout the Group.

“+ZR” BHAFERESSERRIEHTH “=RB"

DFM Saw a Sharp Increase in the CSR Development Index in the 12th Five-Year Plan Period

ERSEAR “+=h” HEHERBIEH
DFM CSR Development Index in the 12th Five-Year Plan Period
“+ZF” #ijE, fFRL%in\EZiETa 100
BIIMM BHE" B “TEE &
BN “EilE” N=Kk, 20155, ’fF

RREANSIHETELRRERESIT WrE <« 60
4783.84, fr%lH E 300585 e

1648, EBE A WI00EIEH F124,

FEREFNETVEIR, BRAFS 2% <« 20 I
“BHE” 175, 0

2011 2012 2013 2014 2015

HiE <« 80

DFM saw a sharp increase in the CSR Development Index in the 12th Five-Year Plan Period, when it grew from a
pursuer through a leader to an excellent achiever. In 2015, for example, DFM saw a CSR Development Index of 83.8
points, ranking the 16th among China’s Top 300 companies, the 12th among China’s Top 100 SOEs and the 1st
among China’s automakers. It therefore joined the excellent achievers in this area for the very first time.
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Economic Responsibility
HEETRE SEREESE

Contributing to the National Economy and
Prospering with China
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Economic Responsibility

RExE

Steady Development

TEEM

Compliance

ATBFEMEZE. AFEXS. WEBBHOEN, MFRTELSES TR
TERYWNBEEAREIENRGERABZHAR, MEXMEEEREZAT
FER, WERBUHERENM=ZIUAETZ( L5560, NEFE. EERKE)
100% 4 THEIMF, BEFAREESSTE, SAFZEMNBAEIII00%, U
NEBEFRE “NR”LE, RIMFRESEI, BEMREAKE, FWR U
wiﬁﬁb,ﬁwﬁﬁ%ﬁﬁﬁ,%ﬁﬁﬁ@aﬁ%ﬁﬁ*$%ﬁﬁﬁ,#m

BRUMR, 2015F, ASIFHEFHELM(HELALMEARRAINTEEN
ﬁ@$ﬂ%m THAENFIIER

The Company adheres to the principle of compliant management, fair trade and
honest communication in studying the new Five-Year Period Plan regarding the
corporate legal work and building the Group’s General Counsel system. With a focus
on the legal review of major projects, we handle legal affairs in a systematic manner
in managing legal disputes and legally reviewing contracts, regulations and important
decisions. Accordingly, 100% of our contracts have been reviewed and performed. By
carrying out the 6th Five-Year Legal Education, the Company actively provides legal
training and constantly enhances legal education and the awareness of the rule of law,
thereby creating an atmosphere in favor of the rule of law. We work to further improve
corporate governance under law and have seen good results. In 2015, for example,
the Company formulated and released the Convention as the conduct of behavior and
guidelines for compliance and fair play.

AERE

Internal Audit and Control

%wﬁ,@ﬂﬁﬁlﬁuﬁ@ﬂﬂﬁﬁﬁﬁ,%%@Eﬁﬁﬁﬁﬁﬁ%xﬁ
AREBIR, HUHERRE ‘ZE—K” RREF. SUELRE. FHEF
REEWENEE. MEERKEEL, ﬁﬁWé&&k@ﬁé”ﬁ PN
BEE. EARAEE. FREE. BREEEEE. aREES, BUHEI
Emfmﬁm%m.uwﬁmmfﬁﬁﬁﬁmmﬁTfﬂﬁﬂ,W%ﬁﬁ&i
WHrESE LB EER#—S IR,

In 2015, the Company conducted auditing with a focus on problems and risks
and regarded the provision of value-added audit services as the primary goal. We
focused auditing on preventing business and financial risks in such areas as the
decision-making procedures for major decisions, major appointments/dismissals,
major project arrangements and the use of large amounts of money, the quality of
accounting information and financial responsibility in one’s term. Our audits covered
the management of large amounts of money, of major projects, of major investments,
of R&D, of invitation to bid and bidding and of contracts. By organically combining
audit with internal control, we were able to deepen a model with value-added internal
control and audit at the core. Accordingly, internal audit played a greater role in adding
value to the corporate value chain.
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S EE

Risk Management

20156, RRATNKERTHESTHEFOEM b, #—SRENKEBNSIAGER, B% BE. OF. # 1©
THEER, EARMARKSYS. UFATRETE RIEEEHE, R R EE T ENE SRR &R
71, READRERELRE.

REPTEMNEETAKRRER, RERFEZERTHMEITEN SN MENS, IREFRNIAZISHNTT
X, RERERTUREENTRITE ; NARKREAPIT TR, EERNREEEHNR.

20156, NENpEESNMES . RAFEITOBRER PRI, BERITVSEMHNEEENR, TERRE
#, RMEEECE ; BENERERE, RUHBERFRE, RHEBERE, RAREEHEN.

2016%F, “SHE&™ FIMRENL G, BAMES T LWHRRTENEGIRE, FEMRFR ERUTMENIE
FRIP. TEERHBOIANRMTE. A, ASREETEMRREELE, NRAEENBRRIFENE.

In 2015, with the promulgation of the “most stringent” new environmental law, companies found out that both the cost
of illegality and the difficulty of compliance in terms of environmental protection had become much higher and that they
needed to become more aware of environmental protection, energy conservation and emissions reduction. The Company
was active in conducting environmental management in order to minimize environmental risks.

FRFRRE. BURHUEEE ARNEMRMNEI, MEREE, BUSRA RN
REIR

Conducting knowledge training about the new environmental law and the ways of law
enforcement and regulation by the government; Enhancing publicity to make the whole staff
more aware of environmental protection;

RE(RRAER D TRIAREENE) SEEGE, BAUSEURRIEGTE
H9ESL

Making the BUs more efficient in fulfilling environmental responsibility in accordance with
managerial regulations such as the Dongfeng Motor Corporation Measures for Energy
Conservation and Environmental Protection;

HAZ BRI BH D REMRB LI, RHEAROERLEE ;
Organizing the BUs in periodically planning energy conservation and environmental protection,
thus making environmental management more systematic;

S RTIEZREMIREMEBAED, AHREKILBERKRLEERE
FIRBNES
Carrying out environmental projects continuously at the Shiyan- and Xiangyang-based facilities
in order to eliminate environmental risks for the water quality of the reservoir involved in the
South-to-North Water Diversion Project.

29
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RISEEE

Efforts to Fight Corruption and Promote Integrity

NEVFFEFERENBRBER “WARE", MIKBETFREES ; BUESPR/ATHERSR, i AShEE “mR” ;
IRLERENE, REELRENSESS ; BUKESHANEIRER, FEMNRLIGEY ; e ENREHE

BEEEXUL,
2015%, ANTRRARE. LEAELRBEMNHNNST, INEZIBMIEFLAPBILRIEZHIERE, FELBREXM
BENEREETERBMER, NKAEXAES, BETIUAE, EXNEREEIRERS TIEEEE T BEH#

R, (R#T RENERERE.

The Company constantly works to ensure that the corporate CPC committees fulfil the main responsibility for our efforts to improve
the CPC conduct and government integrity and the discipline inspection committees fulfil the responsibility for monitoring such
efforts. We worked to implement the CPC Central Committee’s eight-point decision on improving CPC and government conduct
while taking action against formalism, bureaucratism, hedonism, and extravagance. We increased efforts in discipline inspection
in order to effectively fight corruption. To this end, we improved the monitoring and restriction mechanisms to prevent corruption,
enhanced education about how to improve the CPC conduct and government integrity, and built a corporate culture in favor of
integrity.

In 2015, under the leadership of the organizations directly above them, the corporate CPC committees and discipline inspection
committees at various levels carefully studied a series of important speeches by Xi Jinping, the General Secretary of the CPC Central
Committee and implemented the CPC Central Committee’s instructions on improving the CPC and government conduct. With a
focus on inspection tours for rectification and action against specific problems, we made obvious progress in improving the CPC
and government conduct and fighting corruption, thereby promoting healthy corporate growth.

201565, FMN/ASFLKHEHPRKAEN, INEFRETUAE, PR
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BB, FTIHERSTHREERIE,

NEEFEHE (])
In 2015, DFM provided strong support for central inspections and carefully # A L B

conducted problem correction. In accordance with the opinions of the central
inspection team on the opening and running of businesses by some corporate
officials and their families, the Company conducted self-inspection and self-
correction among the senior management. Seventy-nine officials reported
the opening and running of businesses by their families within the business
scope of DFM and made corrections as required. To address the issue of non-
compliant overseas visits, the Company devised 10 corrective measures and
finished correction. As a result, the Company saw a 24.2% reduction in the
annual costs of overseas visits year over year despite increasing international
business cooperation. With regard to personnel selection and appointment, the
Company improved the rules concerning senior management personnel selection,
appointment, assessment and examination, including making the officials
selection and appointment procedures even more stringent and setting up officials
monitoring organizations so as to separate officials selection/appointment from
officials monitoring.
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A Strategic All-win Situation
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The Corporate Growth Strategy and Its Implementation
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In 2015, the Company worked under the theme of “Scientific Development” with a focus on accelerating changes in the growth
pattern and the growth of its own brands. Within the context of China’s deepening reforms and opening up, we further enhanced
the capacity of innovation and the development of our own brands in realizing the dream of “Become a China-leading and world-
class automaker”. We optimized our business and product mixes while carrying out management in a more scientific manner. In
addition, we accelerated HR development and the building of a harmonious company and enhanced and improved corporate CPC
development. We worked constantly to achieve positive interactions between growth and transformation in an effort to reach a new
level of Scientific Development at DFM.

In 2015, DFM saw a market share of 15.7% vs. a target of 16.7%. We sold 1.219 million vehicles of our own brands vs. a target of 1.45
million units, 49,000 vehicles outside China vs. a target of 86,000 units and 15,114 NEVs vs. a target of 5,060 units.

In 2015, the Company launched 15 PV models vs. a target of nine new models and six new-generation models, sold 256,000 units
of new models vs. a target of 309,000 units and launched 15 CV models vs. a target of one new model and 16 facelifted models.

Company invested 17.89 billion yuan, or 89.1% of the planned 20.07 billion yuan, including 14.64 billion yuan in capacity building
and specific products, or 81.8% of the actual investment.

The ongoing major DFM investment projects include the DPCA Plant 4, Dongfeng Renault PV, DFPV NEV plant building and others.
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Strategic Cooperation with Partners
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On August 17, 2015, DFM and National Electric Vehicle Sweden AB (NEVS) signed a strategic cooperation agreement in Beijing. The
two companies agreed that they would combine their respective advantages to co-develop NEVS technologies and make Chinese
made NEVs world-class as soon as possible. The DFM-NEVS cooperation is an important move in helping China’s auto industry
go global. The two parties will fully use the automotive R&D knowledge system built upon long-term efforts by this international
automaker, develop their own brands and tap into international markets. In the meantime, they will rely on China’s “Belt and Road”
strategy to co-develop potential overseas automobile markets, promote the building of automotive parts plants outside China
and, at the same time, lay a foundation for the building of automobile plants of DFM-owned brands in relevant countries, thereby
achieving the internationalization of automobile and parts production by DFM.

2016528, RNEREN T BAR T, BRES U~ RERET. ARNEERRX L —HRASHAART77.6/2
7T, GH#3,0008, FEE15TW, BEAE_HRRTH/EARIS0HM~ 8,

In February 2016, DongFeng Renault Plant in Wuhan was completed and the first domestic model was put into production here.
The total investment of DongFeng Renault Plant in Wuhan Phase | was about 7.76 billion yuan, covering an area of 3,000 mu and
with an annual capacity of 150,000 units. The annual capacity is expected to increase to 300,000 units after completion of Phase II.
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Technological Innovation
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The Technological Innovation Strategy
BESRE  gFelH ZESBE8 mHSE FARE
The guidelines: Independent innovation, breakthroughs in major areas, market orientation and efficient resources utilization

2681
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The overall goal:

CVs: Becoming a China-leading and world-class automaker in the area of technologies for light-duty, medium-duty and heavy-duty
PVs and off-roaders and critical assemblies; becoming a China-leading automaker in the area of mini vehicle technologies; focusing
on mastering technologies in six core dimensions including energy conservation/environmental protection, safety/comfort, reliability,
intelligence, power, assemblies and materials.

PVs: Mastering technologies for developing vehicles and power assemblies, building a full range of PVs and becoming a China-
leading automaker in terms of overall technological indicator; focus on making breakthroughs in four key technologies including
vehicles, engines, transmissions and automotive electronics/controls.

NEVs: Becoming a China-leading automaker in hybrid bus and PV technologies; becoming an industry leader in core technologies
such as vehicle integration and control systems and mastering or owning core technologies for developing and manufacturing motor
and battery systems; making NEVs as competitive as conventional vehicles by the end of 2020, with technological leadership in the
industry.
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Technological Innovation Progress
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In 2015, DFM made great efforts in building a product R&D system which takes the technological lead in China and which covers
the whole product range. Today, the Company has built a compound, open R&D system characterized by centralized coordination
and guidance from the Headquarters, the Dongfeng Motor Engineering Research Institute being the center, the DFM Technology
Center and the DFCV Technology Center being the main participants and the R&D departments of the subsidiaries operating in a
collaborative manner. This system helps the Company combine its R&D advantages and enhance the resources collaboration of all
the R&D centers, thereby increasing its R&D capacity.

The Company has built a system of technological committees. We also conduct the making of medium — and long-term
technological development plans in specific areas and hold technological exchange within each area so as to improve relevant
technologies. We enhance technological exchange within the entire R&D system at higher levels through the joint meeting
mechanism of this system, thereby improving technological collaboration throughout the Group.

In 2015, DFM focused on making breakthroughs in four key areas — vehicles, NEVs, power assembly and automotive electronics/
controls —in line with the technological trend of “Be energy-efficient, environmentally-friendly, safe and comfortable.”

IR BEF QL. RRAEAR, FEERFCVE AR, T—RIDHMERIRASNEAR, AERBURA, THEIRER
R EEMZEA. BIBWAEFNMEL ;
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PVs: Enhancing R&D efforts in the technological areas of vehicle platforms and modules, New energy FCVs, next-generation low
fuel-consumption, low-emission engines, lightweight constructions, active/passive safety, the Internet of vehicles and self-driving
vehicles;

CVs: Promoting strategic projects such as research on key technologies for the second-generation heavy-duty diesel engines, in-
house diesel ECU development and electric structure development for CVs, with technological breakthroughs and phase-specific
achievements; implementing the China 4 emissions standard for all CVs; listing numerous cars onto the catalog of energy-saving
models for sale;

NEVs: Equipping vehicles with the STT, BSG and ISG technologies across the board and introducing them into the market;
mastering the plug-in and all-electric technologies and duly introducing them into the market; achieving the volume sale of E30 (EJ),
the first ever commercialized EV from our own PV brand; Dongfeng Fengshen A30 with the STT technology having passed the SOP
and been launched. In addition, we have made smooth progress in developing Dongfeng Fengshen AB0/EV and have finished small-
volume sample production. We see a sharp increase in NEV sales.
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We raise money by various means to ensure the smooth development of technologies.
In 2015, we invested 14.474 billion yuan in technological R&D, including 7.949 billion
yuan in research and testing. We are already an industry leader in terms of such
investment.

In 2015, the Company received four national Second Prizes and seven Third Prizes
regarding automotive technologies, the company received five Hubei provincial 2012 2013 2014 2015
scientific & technological awards, one first prize of technological invention included. ‘ ‘ ‘ ‘

FRARSHERREHRLL (1ZT)
DFM Research and Testing Expenses
(in 100 million yuan)
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On September 3, 2015, one hundred eighteen Dongfeng military vehicles
appeared at the 2015 China Victory Day parade. Of these, Dongfeng Mengshi,
the new-generation protective, light-duty Dongfeng military vehicle, features a well-
balanced combination of tactical and technical performance in line with tactical 2012 2013 2014 2015
and technical requirements for performance, protection, payload and costs. With ‘ ‘ ‘ ‘
an innovative body design characterized by lightweight, high strength/stability TRRRSEHZ BT (25T )
and a carrying, protective body, Dongfeng Mengshi fully meets requirements for DFM Technological R&D Expenses
protection performance, weight limitations, ergonomics and high reliability/safety, (in'100 million yuar)

with various weapon systems and IT equipments, it has achieved vehicle design

objectives in a balanced, coordinated and optimal manner. Key technologies for

this project have received a First Prize for technological advance in China’s auto

industry, a Second Prize for defense technological advance, and a Hubei provincial

First Prize for technological advance.
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In 2015, DFM continued good NEV sales with a record unit sales of over 10,000 units. Specifically, Dongfeng Fengshen
E30 Series EV was the first ever Dongfeng all-electric car developed on the basis of a whole new platform. It features
an aluminum alloy body, vehicle control methods, drive motor, power batteries, electrical ancillary equipment, system
integration, high-voltage safety, collision safety and other key EV system technologies of which DFM holds IPs. A single
vehicle saves about 1,200-liter fuel and reduces CO. emissions by 3.24 tons per year.

= IR RE

Scientific and technological innovation guarantee

RRRERBRAFODAIEEIN . EEMM, NAEAR2076A, E*;ﬁlxhﬁiiﬁ%%iﬁ'ﬁﬁﬁwjk Ex “F
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The DFM Technology Center has facilities in the cities of Wuhan and Xiangyang, Hubei Province. It currently has a headcount of
2,076 employees, including 10 experts eligible for the State Council Special Allowance, eight experts identified by the 1,000 Talents
Plan, 53 senior research engineers, 360 senior engineers, 28 PhDs and one post-doctoral mobile station. This center focuses on
researching and developing PVs, military off-roaders and NEVs of DFM’s own brands and relevant assemblies. It has a Xiangyang-
based automotive test facility which boasts an integrated automotive test field 1.67 km? in area with the most comprehensive
equipment and the state-of-the-art technologies available in China, plus 14 professional labs, making it able to carry out tests on
various automotive products, including compliance tests.

IRE Item 20124 20135 20144 20155
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The Development of Our Own Brands

BEmhE A RIS A
Philosophy and Strategy

MR ARNE T REEY, BRRANAREE, RIFEFFNEARNEEER. FRBERERER, #EHRNBE
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Developing DFM-owned brands into industry-leading ones is our ambition, as they are cornerstones for the long-term growth of
DFM. To this end, we at DFM will make relentless efforts to lay a solid foundation for continuously raising our own brands to new
heights. We will work to further cement our leadership in the CV area while achieving the leapfrog growth of the PV business under
our own brands. In addition, we will play an increasingly active role in developing our own brands by realizing a situation where we
produce one generation, develop a second generation and prepare for a third generation.

EREE R :
Strategic objectives:

BERAEHE
2364k, HPFRAE

175754, mAZEC0RME, H
EIRNIAZ|2200127T

Selling 2.35 million vehicles from our
own brands in 2020, including 1.75
million PVs and 600,000 CVs,
with a sales revenue of 220
billion yuan

RERGE. MEA
EHEEFRBR

Building a China-leading in-house
development system in which
DFM plays a dominant role

i E AR HE A FI25%

Making these brands joint
China’s Top 25 car brand

EEmBREAF

FIPSATIH E & EIKFHEY

Making more comprehensive use
of technologies and resources

available from PSA and
other partners

BERENSASEXR

Developing stable joint-venture
and cooperative relationships

2015 B miEEigiEHER
The Development of Our Own Brands in 2015

20155, ZAFABRERMMTREATENEN, BXFRAETHHRRTHEBE, RALASTBEEREFHEIEE T
o EFEFIREI12097%, HhEAEI2.7HH, RAETS2HW, HEREF121.97%W, HhEHAE4I7THE, &
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2015 saw obviously less market demand for CVs from local brands due to economic downturn and joint ventures’ efforts to tap into

the low-end segment. DFM saw slight decreases in production and sales of its own brands, which produced 1.209 million vehicles
in 2015, including 427,000 CVs and 782,000 PVs. 1.219 million vehicles were sold, including 437,000 CVs and 781,000 PVs.
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2015 FEEmEFEIfAEREHERER
Product R&D and Launched Models

BEmErrmitg
Product R&D

20165, RNAERSRAFLETANER/ANBISKISOP, RAHR T BT MM Rk .

2015, the DFM Technology Center saw seven vehicle/engine models pass the SOP, greatly expanding product lines of our own
brands:

RS RN AR

Finishing the trial of a special purpose transportation vehicle and delivering it for use;

7R R R 3T AGOIIFF SCILSOP

ﬁ g AFRREELOTAREARE! CLADIRASOP
June Both the new Dongfeng Fengshen A60 and a 1.6-1 engine developed for the
Dongfeng Yulon LC platform having passed the SOP;

DF1¥ & EFRSUVZE B KN FHAXZSZILSOP ;
T—RaNTBMVCR( T EEFLL ) KT B3 ;
7 H BB IP BV AT
"""""""""""""" Dongfeng Fengshen AX3, the first ever SUV model of the DF1 platform, having
July passed the SOP; starting pre-research on VCR (variable compression ratio)
engines, the next-generation power assembly; finishing the trial of a medium-
duty protective vehicle;

KR TBHIP RGN ERANERBIS R R EZHANKRIT

ERIEHE ;

"""""""""""""""" g ﬁ Two Dongfeng Mengshi protective, six-seat models having passed
September design examinations by conducted by a Level 2 design finalization

committee of the military;

RRAFHACO-EVEFZELISOP, FHRNTEEE ;
ﬁ Dongfeng Fengshen AB0-EV having passed the SOP and been launched for
November demonstrative operations;

SHSH=RHZEAILISOP ;

RRRIBAXTFEEA ALIE R A EH STHSOP 5

CHEIN OB EEM AN E R =Ko

Both A9, a high-end sedan of the Group, and Dongfeng Fengshen AX7 with a 1.4-
| supercharged engine having passed the SOP; the C Series 1.0-I direct injection
supercharged engine having achieved the first ever successful ignition.
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Models from Our Own Brands

HFRXEMX6 _ErmAdiE : 2015838190
Dongfeng Fengdu MX6: launched on March 19, 2015

FRREMXGZFM B = RRRE R ERSUV, TRENISSANKE A 2
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wit, EEAEEERERREM T T ARMEAL,

Dongfeng Fengdu MX6 was the first SUV from Dongfeng Fengdu, a brand of
Zhengzhou Nissan Auto Co., Ltd. (Zhengzhou Nissan). Derived from Nissan urban

SUVs, this model continues the tough lines and panoramic sunroof design of the
old-generation Nissan X-TRAIL, with upgraded and optimized appointments.

HEMX#L60 _LErhAYia : 201543H25H

RXSEATHEHERE2015 39

Dongfeng Fengshen LE0 launched on March 25, 2015

FRRNHLEOMENAE]. PSARBA R R A =TT HEF R, FNAEH
£ B E M0 B AN RARFIRR A o

Dongfeng Fengshen L60 was co-developed by DFM, PSA and DPCA. DFM holds

the IPs of technologies from its own brand.

FEMX7S500 EhAdiE : 2015611 B8H
Dongfeng Fengxing S500 launched on November 8, 2015

EARKRITRNITIEN — SRR ATEMPVEE, X 17S500/kIERIT155
MPVHIEZL, MUFEMEFE, SREMEE, EXT —HBEENRA
MPV, Eiihi#HRERENRERERRK,

A seven-seat MPV model for homes developed by Dongfeng Fengxing, Fengxing
S500 was built upon 15 years of our experience in MPV manufacturing. With
sedan-like comfort and a multifunctional space, it defines a real MPV for homes,
which better satisfies consumer requirements for home vehicles.

RXVINERXE370  _ErhELE : 2015511 816H

Dongfeng Xiaokang Fengguang 370 launched on November 16, 2015

MERETARTRBETEFNETFFHNEZURARE, INRGER

1.5LB AR LT

This new model comes with highlight appointments such as large LCD

displays and electronic manual brake. It is powered by a 1.5-1 naturally

aspirated engine.

HFXXAX3 _ErBdiE : 2015812821H
Dongfeng Fengshen AX3 launched on December 21, 2015

ERRNNE—REHMSUVER, MHE= "R+ HROLBRES.
B NEEE, BORARSZFRBHRFENEEEL,
This all-new SUV model from Dongfeng Fengshen will definitely become the

preferred model for more young consumers thanks to three “Big+” advantages
and sharp, dynamic and stylish styling.
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Overseas Business
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Overseas Business Strategy
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We have made the 13th Five-Year Plan for DFM’s overseas
business according to our strategic development requirements.
Accordingly, we have developed a strategic guideline of “Create
a system, be pragmatic and outperform the overall market” as
well as specific growth targets for DFM’s overseas business
— achieving overseas sales of 150,000 units and building an
overseas business development system by the end of 2020.

In order to meet the aforementioned targets, we will work hard
to export CVs and PVs alike in expanding international trade.
In the short and medium terms, we will focus on accumulating
experience in localization in major markets and developing
human resources for our overseas business in order to copy
such experience and expand this business in the medium and
long terms.

BIPEAVENSIRIRIE R

Remarkable Growth of the Overseas Business

2015, AP EAE R OEHEAETBOERT, KR
H 12492869, H P ARRUR TR O L 53 58
K, STBE S OBEB07TE, FLEKISG, B
W 54 ;SN TR RS TR R,
RO, BN, BEREETHRS RS
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HREEMREEREMERELR, FRPEREERIEN
RE. AENMENERNERESHENE, SEEHHEE
12735, EEiEK254%,

In 2015, DFM exported 49,236 vehicles within a context of a
sharp decline in China’s vehicle export. Dongfeng Fengshen, in
particular, exported 3,507 vehicles with a year-over-year growth
rate of 15%, which was 35 percentage points higher than that
of the overall industry. We made significant progress in tapping
into strategic overseas markets, including steady growth in Iran,
Russia, Vietnam and South America.

The Company conducted a series of campaigns such as
changing the overseas sales/management models and
overseas branding in 2015. Our star markets represented by
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Nurturing Stakeholders and Growing with Them
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Customer Satisfaction
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Providing High-quality Products

FRENTREBEFRERETE. FRARENAE M. AEEITENTRREBEEGFR, R
RESER=VEER, FRAERTMREXMN, TEEFAEHN” M.

DFM is committed to providing customers with automotive products with reliable quality and high safety.
We have established a sound product quality management system. We actively implement the 3R policy
and promote a product safety-oriented culture. We work hard to provide customer-trusted product quality.

ETERNEAEBRATN “FEE—. WML, £RMIE X—RELEE R, ST “UHIE
HHL @ PERMAESTH AT WEEERNET, TMEREH-RALESREN I T
AEEE, SLH2015FEFHMELEFHAR SR 2014ETHIAR, SHEMHALRRBEPPM
PR ZE80ppm, TiHMRE BB X ELAEEE119.6K,

DFCV has been changing a manufacturing-centric management model into something centered on new
product R&D and markets in achieving the strategic quality goal of “Become a global brand which takes the
lead in China and even throughout Asia.” To this end, DFCV keeps improving the so-called “Door by Door”
node management mechanism for the new product development process. With regard to new products in
2015, DFCV saw a 1.1-point decrease in the average number of bad points per vehicle, a parts per Million
Defective (PPM) down to 80 ppm and the average response to quality problems down to 19.6 days.

BETRRNRBERDEEARFLRNNMSI0 LT, HIERER(REIE~RBEEENR
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Just when it launched Dongfeng
Fengshen S30, its first ever model,
DFPV built a recall management system
in accordance with the Regulation on
the Administration of Recall of Defective
Auto Products released by the Chinese
government. It formulated the Recall
Operating Procedures and has since kept
improving it. DFPV saw no major product
quality incidents and recalls in 2015.
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DPCA has been implementing the annual PQ365 Quality Action
Plan for nine years in a row. In 2015, this plan was implemented
under the theme of “Fulfil the responsibility for quality, increase the
system efficiency and focus on the IQS for a sprint in 2015.” DPCA
conducted quality review of eight critical quality improvement
projects, each of which made good progress thanks to efforts by
the corresponding project team to innovate relevant technologies.
This led to a great increase in product quality.

FTiEmRIRSS
Providing High-quality Services

FRFX “KRB—PAN, XREB—HE NEEER, SHATRXEFRELRORSER, Zh TS NRRZE
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Under the business philosophy of “Care for every person, care for every vehicle”, DFM endeavors to provide customers with
excellent service experiences in an effort to let every owner fully feel our respect and care.

BERXREE
Customer Relationship Management (CRM)
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In 2015, Dongfeng Honda officially launched an after-sales service app for its
customers in order to improve customer services, helping owners enjoy convenience
at fingertips in the era of the mobile Internet. With this platform, customer complaints
or suggestions also can be responded to more rapidly. In the meantime, this platform
provides customers with a wide range of information services such as vehicle
maintenance, the latest discounts, product presentation, traffic conditions and
navigation.

EFEREFP

Customer Information Protection

ETHEAERRASDEEFAEENREFR EARCI (LB ) R5,
BUREMNEFAERREREEEE, RETAE EE@F‘T;.M, RIEE A
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DPCA has raised the confidential level of customer information to C3 (i.e., core
trade secrets) and has built a sound customer information security management
system. With specialists managing customer information, DPCA ensures that
customer information is always accessed in accordance with the Customer Database
Management Standard, thus ensuring customer information security.
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The Customer Complaint Response System and the Resolution Rate

ETRNRBEAT. KRGESEBRAST. FRAHASEGRATFLA
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DFPV, Dongfeng Yulon, Dongfeng Honda and other BUs each saw a customer complaint
resolution rate of 100% from 2012 to 2015.

BETRNERERDRARIFLIERRER .

Below is the flowchart of how DFPV handles customer complaints:

!
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Increasing Customer Satisfaction
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DFM always provide customer services with a focus on customer satisfaction. All the BUs are active in conducting customer
satisfaction surveys and analysis while taking measures to constantly increase customer satisfaction.

The Dongfeng Fengshen brand ranked the 3rd among local brands by the Sales Satisfaction Index (SSI) and the 1st by the
Customer Satisfaction Index (CSl); the Dongfeng Citroen brand ranked the 2nd in the area of mainstream vehicles by the SSI and
the 1st by the CSlI, according to a J.D. Power (JDP) study.

ETENEREATDNEFAHREBRERE

The DFPV customer satisfaction survey process is as follows:
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Making Improvements According to Customer Satisfaction Survey Results
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In 2013, Dongfeng Nissan found out in a survey about customer

satisfaction and a survey made at franchises that customers were

less satisfied with delivery by franchises for reasons such as “There

are excessive documents required for delivery and the franchise

has no clear standard for delivery-relevant documents” and “The franchise is likely to overlook something and it is difficult for it to
ensure a consistent customer experience and service standard.” To address this issue, Dongfeng Nissan optimized delivery tools,
devised a new delivery-specific folder, simplified relevant data and designed and beautified visuals according to a unified standard. All
this has improved not only customer experiences but also the brand image.
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Employee Happiness

RATZRD
Carefree Employees

R RE
Assured Rights and Benefits
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—— Obeying labor-relevant laws and regulations such as the Labor Law
and the Employment Contract Law across the board in order to protect the
rights and benefits of the Company and the employees alike and to assure
the basic labor-relevant rights and benefits to which the employees are
eligible.

—— Developing labor and employment management systems in such areas
as recruitment, employment, labor contracts, labor disciplines, leaves and
holidays, and employee records according to law; obeying business ethics
and fulfilling statutory duties; establishing harmonious, stable employment
relationships.

—— Treating all employees fairly with no discrimination due to ethnic
groups, races, regions and sex; facilitating the employment of the disabled.
Today, 1,800 people with disabilities are working at DFM.

—— Paying the employees according to law and relevant standards;
making timely payments for pension insurance, medical insurance,
unemployment insurance, industrial injury insurance, maternity insurance
and housing fund for the employees; establishing the corporate pension
plan, supplementary medical insurance, catastrophic health insurance,
accident insurance and relief funds; implementing the paid annual leave
system and constantly improving employee benefits.

—— Having the employees receive a health check, and providing those
exposed to occupational hazards with pre-service, in-service and after-
service health checks; providing special protections to female employees
in the periods of menstruation, pregnancy, childbirth, lactation and
menopause.

20124 20135 20144 20155
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Helping Those with Financial Difficulties
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In 2015, the DFM Labour Union optimized and integrated the systems intended to help
employees with financial difficulties. It promoted the building of the online employee
service center and built the Caring Aid operating system which is more intuitive, timely
and rapid, thereby establishing an operating structure which mainly comprises the
online employee service center with support from the Caring Program, special benefits
for major holidays, emergency aid, financial aid to school-age children in autumn and
the minimum living allowance. It also promoted the building of the Communication via
WeChat platform and the online application system. All these efforts have led to an
operating mechanism at four levels — the DFM Labour Union, Level labour unions, the
business department labour unions and grass-roots labour unions — in which the DFM
Labour Union plays an organizer’s role, with collaboration and support from relevant
departments and staff members responsible for specific functions.
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Since 2013, the DFM Labour Union has offered assistance and support to 1,766
employees with financial difficulties by paying them a total of 7,117,600 yuan worth of
special benefits, for example. Specifically, 1,085 employees received 4,197,600 yuan
in all from the Caring Program; 565 employees households received 1,568,000 yuan
in all as special benefits for major holidays; 19 employees received 95,000 yuan worth
of emergency aid; 97 employees received 377,000 yuan back-to-school funds for their
children; 4,790,000 yuan heart-warming funds were appropriated to the labour unions
of 67 grass-roots BUs for helping employees with financial difficulties.
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Wang Jianging, a national-level
model worker, is an employee and
group head at Examination Plant 1
of the General Assembly Facility. He
has great financial difficulties as he
has a child suffering from congenital
cerebral palsy and his parents are
both jobless. Zhu Yanfeng, Chairman
of DFM, came to this plant and
provided Wang Jianging with a
special benefit on the eve of the
Spring Festival.

BEEBARNTWVASTN—ZBLRRAT, —ENEIEIE, TARK, KEBABKARES0T, Lk
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Fan Jianhua is an ordinary employee at Dongfeng Industrial Co., Ltd., where he is a doorkeeper. With a low wage, she sees
an average monthly income per family member of only 500 yuan. Her family has had even greater financial difficulties since
her husband was dead in an accident in 2013. With her child being admitted to Wuhan University in June 2015, both tuition
and living costs added to the difficulties of this family. In August, 2015, the DFM Labour Union gave Fan Jianhua some
money to help her child realize the dream of going to university.

RTHEE

Employee Satisfaction
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The Company conducts employee satisfaction surveys across the board. It sees an overall employee satisfaction level of 71%.
Today, such surveys have been further expanded to cover 19 main BUs and more than 13,000 employees. An overall response
rate of 90% fully embodies the extensiveness and effectiveness of these surveys. In 2015, the Company conducted an employee
satisfaction survey by means of extensive survey, benchmarking and internal publicity and guidance. This survey led to the
general satisfaction survey report and 19 sub-reports from the participating BUs. It also effectively determined the orientation
of improvement, offered recommendations on improvement and generated improvement plans. A PDCA (plan-do-check-act)
management improvement cycle has been formed to provide guidance in improving corporate management.
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Employee Safety
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Building the Workplace Safety Management System

NERFF REMRAT. ZENIE. REN&~R"ES, ¥ "THLK THE. TRE" FHLeEEER, WPER
—EzeMERSOE. RITZIANE. EERNFENtIV XL,

‘A" #8, ASVIEELLVREEFTAFE, MERMEEMERER, REEFTEMFTIANKA,
SHEHEREL RS E R TERER, RE7THEM .

Under the philosophy of “Safe employees, jobs and products”, the Company has developed a corporate safety culture with industry-
leading safety values, wide acceptance by the employees and DFM characteristics according to the goal of “Zero accidents, injuries
and losses”.

In the 12th Five-Year Plan period, the Company worked hard to ensure that the responsibility for workplace safety was fulfilled, to
enhance basic management, system building and the use of new management methods and tools. We implemented workplace
safety measures across the board to see obvious effects:
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In 2015, the Company received honors such as the National Role Model )
in Developing a Safety Culture and the Role Model in Workplace Safety
in Hubei Province. It has been identified as the Role Model in Workplace
Safety in Hubei Province’s Machinery and Automotive Industries for years

in a row.
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The Safety Education and Training Mechanism
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In the 12th Five-Year Plan period, the Company implemented the four-level safety
responsibility system by enhancing safety training and management at all levels with a
focus on publicizing the Workplace Safety Law and the Dongfeng Motor Corporation
Measures for Workplace Safety Management. By continuously promoting standards
implementation, independent safety management and safety standardization, the

2012 2013 2014 2015

Company kept enhancing the ability to identify sources of risks and to identify and
eliminate potential problems. By conducting a campaign against non-compliance, a ‘ ‘ ‘ ‘

noise reduction project, the Month of Workplace Safety event, a campaign against 2012-2015F L2l ( AK)
Number of patents

hazardous chemicals and inflammable and explosive materials and other events, the =
(number of applications)

Company ensured the smooth progress of all business activities.
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In order to increase the senior management’s legal knowledge and improve their safety

1E'0910L

management skills, the Company provided 257 major corporate officials responsible
for workplace safety with training about safety-specific laws, regulations and measures.
A total of 108 senior managers participated in the safety management training program
conducted by the Company.
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All the BUs conducted safety training at various levels and in various forms according Saé?éiiﬁ: f?aﬁifnggrker
to the annual safety training plan. They carried out three-level safety education, made Protection and Safety Improvement
sure that both managers and employees doing special jobs were all certified, and Spending from 2012 to 2015
e . - . (in ten thousand yuan)
enhanced safety-specific skills training among the entire staff. In 2015, the Company
provided training to 174,770 employees, including 18,017 employees for three-level
education, 11,323 group heads, 45,103 employees of stakeholders, 7,673 employees
for the so-called “4 New’s” training, 3,035 middle and senior managers for certification
and 1,589 employees doing special jobs for certification.
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In 2015, the Company conducted a campaign against non-compliance with a slogan of “Be compliant and eliminate hazards”. It
made an annual action plan for this purpose. By updating and revising job description manuals, updating the lists of sources of risks
and of environmental factors, taking photos of safety hazards, soliciting safety-relevant articles and studying the Ten Typical Accident
Cases, we identified and analyzed the onsite non-compliant behavior while helping the entire staff gain a deeper understanding of
the harms of non-compliance.
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DFPV identified 70 non-compliant employees and provided 5,357 employees with safety training and education in
the campaign against non-compliance. It conducted Let’s Find Faults, a WeChat-based event intended to encourage
employees to take photos of safety hazards with their smartphones. As a result, 91 safety hazards and 1,921 other
problems were discovered and eliminated; 1,106 job safety operation observations were made; 18 safety management
systems were modified and five new ones were added; 423 job description manuals were revised; 423 occupational safety
and health improvement projects were implemented. With all these efforts, the campaign against non-compliance produced
phase-specific effects as the employees became more aware of their own safety and hazards were further identified and
eliminated.

BV G2 ERARIS

Occupational Health Assurance
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The Company conducted occupational disease prevention and control by prioritizing management, projects, individual protection
and health monitoring. In 2015, the Company provided 48,396 employees with occupational health training.
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In 2015, the Company saw an occupational disease factor detection rate of 99.3% and an overall occupational hazard factor
detection compliance rate of 82.5%. We implemented 245 occupational disease hazard elimination projects, spent 85.66 million
yuan on these projects and benefited 8,563 employees. We identified 34 improvements including 15 safety improvements and 19
occupational health improvements.

NEEG=FHARLRVBRIETS, #BREZNERTRIT. 227, HAK. EERTRRS S NEED
o 20134 - 2016F N I HAEF LR LRIV BRAZRAMR164T, KFR75W,
The Company has conducted occupational safety and health improvement events for three years in a row. A growing number of

engineers, safety specialists, group heads and employees at the grass-roots level participate actively in these events. The Company
identified 164 occupational safety and health improvements and published articles about 75 of them from 2013-2015.
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The Zhengzhou-based plant of Dongfeng Nissan set up the

Occupational Health Monitoring Office and an independent

monitoring mechanism. It built a standardized management system upon its safety committee and this office, enabling it to
enhance monitoring over the creation and implementation of occupational health management systems as well as problem
tracking and correction. In the meantime, it has set up a project team to create a regular tracking mechanism against oil
mist and noise problems which were not fully fixed in 2015, thereby accelerating the fixing of such problems.
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Dongfeng Honda implemented the EAP, a systematic caring program

for the entire staff and their families. With a focus on increasing

the resistance to stress and the feel of happiness, it integrated the

psychology-based EAP into daily operations. By paying full attention

to the employees’ personal characters and needs, Dongfeng Honda met the health management target — physical and
mental health.

BEEFEHY

Workplace Safety Performance
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In 2015, the Company managed to eliminate severe accidents with casualties, big fires, big explosions of boilers and pressure
vessels/pipes, severe leakages and explosions of hazard chemicals and severe occupational poisoning accidents.
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Employee Training
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The Company keeps providing and improving the ways of employees’ career
development. We provide comprehensive training which covers all stages of
employees’ career development. In 2015, the Company worked hard to build training
systems and enhance the capacity of training and inter-BU training collaboration, with
a focus on developing HRs in the areas of innovation and internationalization. This
provided strong support for meeting the business targets and for employees’ achieving
career development.
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The Company spent a total of 517 million yuan on employee education from 2012
to 2015. We provided over 94,000 training sessions, which covered 2,695,900
participants, with a total of 33,262,500 training hours, or 52 training hours per
participant. Annually growing amounts of training sessions and participants provided
the employees with more opportunities for participating in training.
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HR Development
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The Company implemented the HR-based corporate growth strategy throughout the 12th Five-Year Plan period. In order to achieve
the goal of “One target, two priorities, five mechanisms and eight projects” specified in our 12th Five-Year HR Plan, we focused
on developing HRs in the areas of innovation and internationalization. To this end, we carried out integrated development in a
pragmatic, high end-oriented manner and made continuous improvements in accordance with the above-mentioned strategy.
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The Company saw a continuous increase in the number of talented, excellent employees to 67,000 in 2015 from 42,000 in 2010 at
an annual average growth rate of 12%. Specifically, the number of such employees in the primary automotive business increased
by nearly 71% and the amount of premium talent, in particular, increased by 84%. The Company saw a more reasonable mix of
specialties of these employees, as exemplified by a significant increase in the numbers of excellent employees in major areas such
as R&D and marketing. This has formed an HR and intellectual support for the Company’s fast, healthy growth.

SEEE., TURAR. SEREATEH (2012-2015)

The Amounts of Excellent Employees in the Areas of Management, Technologies and Advanced Skills, 2012-2015

20124 20135 20144 20155
SR
aleiis 20521 22291 24575 25922
Management
R N
FdA ) 14570 16365 18652 19842
Technologies
= Lk
A 16211 17776 19787 20742

Advanced Skills

REITHANT L R#TABRABX
U TAF, RH#ALZZRNT BERER
Rxferse, WNBRMTEH EARTRE
THERNE,

The Company provides newly identified experts
with role-and corporate culture-specific training
to help them gain a deep understanding of the
characteristics of the DFM culture, enabling them
to make even greater contribution to corporate
growth.
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RATHRE

Employee Happiness

RNEABHNARTEEMENTERE, RHESHEIRNSHNRTARNTS, SR THEEMHSTGENE, A
[BARTENS, FHFENURIWEDNE, BHR TN TEEZNFE,

The Company endeavors to create a harmonious working environment for the employees, provide them with more growth

opportunities and platforms for showing their abilities. We encourage the employees to form societies and hobbyist groups. We hold
employees’ sports meets and a variety of cultural activities, helping the employees achieve a balance between work and life.

FHMEKREN PR T B R
The Spring Long-distance Relay Race The 10th DFM Employees’ Sports Meeting

ARBFRRNAFRRDNETERLESNS

The Employees’ Tennis Competition
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Supply Chain Collaboration

HNuRERESERNEIR
Supplier Management and Capacity Building

FREHEEEFEANEBERX. FRIEANESERNE, SHAMSEHAZ. KEHE, BTEMNZ
T, REERE, BT EBREFNNEEKREXER,

DFM views suppliers as partners with whom we work together for the common goal and share benefits
and risks. By increasing communication and mutual trust, we have established partnerships which lead
to mutual benefits.

ETHENBREERATUBE ‘225, MERRNEFERZTFNINREHNE" HiE
, MEKELR. hRXRAHESE ; ROTATR. FELARNES, MESHEER
FHANER, RIHENBHREEEKTE,

With an ambition of building “a green, all-win supply chain which is safe, efficient, collaborative and
globally competitive”, DFCV is dedicated to building a supply chain intended to achieve a long-
term all-win situation and collaborative growth. Under the philosophy of “Be resources-efficient and
environmentally-friendly for green development”, DFCV works hard to help the suppliers improve
environmental management in order to make the entire supply chain even more competitive.

ETHRRFEAEADTERSHHMEF S, TRENEENTNIRE, FRAOTHER
BENH B IR,

DFPV keeps raising the entry barriers for new suppliers and developing stringent supplier entry
assessment criteria. It is also dedicated to helping the suppliers improve their abilities as a whole.

ETRREBEHEABDRBIH LT R B RERAN RLERE, NHELRETHEES
FEAFIEH ; $INHEFHE. SRIEPHINREND, SHEFHTIGKRS, BE
HEBNIER, INREES; BHYMBNHEFRAENEARS, BREEFHS
HE.

Dongfeng Electric Vehicle Co., Ltd. (DFEV) has developed and implemented an emergency response
process specific to quality problems with the suppliers, thereby institutionally ensuring the smooth
operation of the supply chain. In the event of quality problems which occur in the suppliers’
manufacturing and packaging processes, DFEV provides the suppliers with onsite services while
determining corrective measures, before making real-time monitoring over implementation. It also
provides the suppliers with capacity building services to help them make continuous improvements.
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ETHRR(HE ) SRR AERERA T NENE B REF RTHERIUNA, EAGITHY
BFERRE T B TE X o sE, RN FERERRERIR, RSENF0
BORREE S, 2015ERBE ALK EIRRIEST 1%,

Dongfeng (Shiyan) Special Commercial Vehicle Co., Ltd. (DFSCV) has set up a project team specific
to helping its suppliers improve product quality. This team collects monthly statistics about problems
with the suppliers, analyzes these problems and provides specific solutions. It also helps the suppliers
become more aware of quality control and better able to analyze and address their respective
problems. Accordingly, 2015 saw a 1% increase in the first pass yield (FPY) of chassis.

ZREESRDER

Dealer Management and Capacity Building

FRAS|EZERSRELERKER, ERSRENELHFETHERSME, AN~ m. EHF.
RESZTENHENBRRATIURNEKST, BHEEEREARMAR. B, A5 HEHET
REFUNRFRSNEERER, M\HELREZETEVERRARE.

DFM has been building a high-quality sales service network of dealers in accordance with its business
strategy and goal. We provide members of this network with strong support in such areas as products,
marketing and services, thereby promoting their healthy growth as our channel partners. In the
meantime, we provide the dealers with comprehensive institutional arrangements for high-quality
services, thereby institutionally supporting their healthy business growth.

ETRNEAEATIR BEHER, FEER WEHZE, BFELEFHEEITE "BER
K, BEEZE, BYSEERHERT. HEBMNNER. HNLEFLBETE NS
MIER, ERANETEEARUGERNRANTIZIISHS ; $MEEHFEESK. RELEM
BOBEIAANR, EhERIKE AR, FRTISHANEMKREKERI, $REEHE300
x, ZIIAR429N,

Under the marketing philosophy of “Be accurate and lean to achieve a long-term all-win situation”,
DFPV works with the dealers in building time-honored DFM and franchises, namely, a model which
enables symbiotic growth and sustainable profitability with the dealers. To address the low profitability
of the dealers, DFPV focuses on providing training and guidance specific to increasing the franchises’
profitability. In 2015, DFPV provided 13 profitability improvement training sessions for 429 chairmen,
general managers and core team members of 300 franchises at the corporate headquarters and in
major regions.
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ETERRAABEASAEHE TEPRERFNEAEE
HFEEATLSE, BEEFIANEAEREFER
EEZRESLHE, MARBAENRMEZE. 20154,
FRAHEERHAEFHREEBR014FEKT6%,
Hep, 20100 EH AN BAREFEFLYRESEKT
29.03%5

Dongfeng Honda always focuses the sales business on
franchise stock management. It helps franchises with
excessive stock reduce the stock to reasonable levels in
order to ensure healthy operations. In 2015, Dongfeng Honda
franchises saw a 6% year-over-year increase in the annual
average delivery. Franchises which were opened after 2010, in
particular, saw a 29.03% year-over-year increase in the same
dimension.

BETHEATDEARSMNE (ASHM R ) TESFLLHEH
MEEER, SEREFELHERBREEKEXR,
ZEWAMIBEVSTRIFTRE, EELHEFHTREE
MU EER, E=FF. TELH. R, BHR. TR
ENEAMFRAFORS, ILRESEENLRME
ERELR,

The DPCA customer service network (4S outlets) values
the building of a network of dealers. In establishing new,
strategic partnerships with the dealers, it helps the dealers
develop value-added services and new sources of profits
and urges them to grow beyond conventional services by
providing customers with new services in such areas as
used vehicles, retail financing, insurance, replacement and
warranty extension, letting customers have a better and more
convenient experience.



BETRRBEADXBREZEFHRBIENAFE. 2
E. AFF. BEBRNESBEREZIE, S WEAMR.
LZERZEEE. FRARREEENRFLRHENE
o BN, FHxEEEEDBIS, BERFNEHE
BRI, MREEHSEN NTHEEETR,
RIER NN BT

Dongfeng Yulon has adopted a regional dealer authorization
mechanism and a business policy assessment mechanism
which is fair, open and transparent, covering performance,
dealer management, customer satisfaction management
and year-end bonus. In the meantime, it keeps improving
the mutual trust-based communication mechanism and
enhances sustainable cooperation between the dealers and
the automobile plant by reasonably defining regions where
certain dealers are authorized to sell vehicles, achieving an all-
win situation across the Dongfeng Yulon value chain.

RXSEATHEHERE2015
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BETIRINEASUAETEFERR DR A0, MXER
RONMERMEEEHS A EL, KRITRIEERIRTFIHEA
AENREW=FEEAS, ZEITE—HMARAF. Sl
—HNAEFHTNER, 2015EF R EMEEEIE
KB AR TR 189314004 AR, FEEEE E o) 1
YIBSHAHEITO00R AR, A EEEEHARE NIRFAFT
TR SLAEAE,

With a focus on helping the franchises improve their capacity
mainly through certification for important jobs and guidance
to the franchises, Dongfeng Well-off Automobile Co.,Ltd is
dedicated to relying on an internal team of excellent, part-time
instructors and third-party consulting firms to build a number
of benchmark franchises and an excellent team while sharing
success stories. In 2015, it provided over 400 people with 11
franchises head capacity improvement training sessions and
over 900 people with 35 excellent sales consultant training
sessions, laying a solid basis for improving the capacity of the
franchises’ marketing teams.
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AR IRISH

Shareholders’ Trust

RERXREE
Shareholder Relationship Management (SRM)

RREFARMTEENDENGELEN, REAEBLRASTENT, KMSATMEE. FRBRIALNERHKE
MHSRNE, ExEHRERIEMNRERENS, BITHRE. BRASTIENENBEIESFTZHIREASES,
RINZEHASBESHE. EXAECVEXER. EXERRNFERBINDETMERTH A Wb, ASIEL
TE5RATHRAZESMABRE, RESKERARTHEE KR,

DFM keeps improving the corporate governance structure. The shareholders exercise their rights through shareholders’ meetings to
achieve communication with the Company. DFM has built a multi-level information disclosure mechanism and structure, including a
regular/temporary report disclosure mechanism, disclose the company information to the stock market timely and formal, through
regular reports, temporary announcements, meanwhile we disclose the market through company website about monthly production
update and information on major joint ventures, major publicity plans, besides, the Company has developed a variety of ways of
communication with investors in the capital markets in order to maintain regular contact with both the shareholders and the larger
capital markets.

BRZRIAE

Shareholder Communication
FREDASHRABRFSHNAE, FERINERTRETL. ATREFZE. AAWE. RARELEE. AIKA
I RESE, BRILAIN/EETBENTA, RHERABFTAINENIAE ., —7HHE, ENEERRELSHRN
MVEER, B—77E, THRESMTRASIN. FEXATSMRAERL. REEE, BREENRXARINBREZEE
R, FBERE,

DFM carries out diversified communication with the investors to let them fully understand the automotive industry as well as
the corporate production and management, finances, growth strategy and newly launched products, ensuring that they are
informed of the latest developments and facilitating their identifications with the corporate values. On the one hand, we duly
report to shareholders the Company’s performance and operations. On the other hand, we hold investment analysts’ meetings,

press conferences, investors’ visits and reverse roadshows in order to present the investors and the general public the corporate
operations and to answer questions.

RIFAL ATt

Protecting Shareholder Interests

NEERFEAE T REFSHTENREASNBARFRE, BRERASS5ASZLEEEANT. BN, b THRIE
FNRREF, AEBREINRET BIFLIBRERSHFMS. RKREREABRRZGFURLIBRIRSBITEF. £
ARESOBTESTNRERELIBREASEDTEBCHNES, VXTEESNF.

The Articles of Association strictly defines the procedures and processes of annual general meetings (AGMs) and extraordinary
general meetings (EGMs) to ensure the shareholders’ right to participating in corporate management. In the meantime, in order
to ensure that the rights of minority shareholders, the Articles of Association particularly defines the conditions for holding Class
Meetings of Shareholders and for the largest shareholder’s abstaining from voting as well as the procedures of holding such
meetings. Class Meetings of Shareholders allow minority shareholders to fully express their voices and effectively exercise their
rights.

RREWZHEEIE T RERERITY . RREASEREBRRRKASTOEMIEN15%F20%MEE . B LWk,
KRERARTTRBERERDPLLREANNT7A7ZT, EFEHBERERRITHERE£33.12127T,
DFM already made a shareholder rewarding plan shortly after it was listed. DFM will annually pay the shareholders dividends

equivalent to 15-20% of the Company’s distributable profits. Since listing, DFM has paid the shareholders total dividends of 11.717
billion yuan, of which 3.312 billion yuan has been paid to the holders of H shares.
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Protecting Nature and Being Harmonious with the Environment
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PRENREE

Energy Conservation and Environmental Management

MR RERERAREIR

The Environmental/Energy Management System

ZHEK, FRATETAEHEGESVEEHETISO14001 MFEIRE R, ME2015F K, BHEKEIR95.4%, 20144,
KRBT EREEERIAMER ST, B, A3£H6662WEARBIIZNNERNTREHFIER, HEISKALW
RERTRBFEEARASRIR, 2016578, BTRAFEMELARAS. FNERAEFRAIBL TE=7H
B, MARNEHBEE=TTIMERZNL L,

DFM has been implementing the ISO 14001 environmental management system across the main automobile plants for years.
95.4% of such plants were already covered by this system in late 2015. In 2014, DFM launched a pilot energy management system
certification program. Today, 666 employees have been certified as internal auditors and 13 BUs involved in this pilot program. In

July 2015, Dongfeng Piston & Bearing Co., Ltd. (DFPB) and Dongfeng Suspension Spring Co., Ltd. (DFSS) passed third-party audits
to become the first third-party certified DFM BUs.

R/ REEGRNEI AN TRIM IIENFENHERTERRRRE, BRT "BRRIA. BRTE. BEE
B MBIl 20165, ATMET RRNFSRFR, SREEM T VEBRAFEEMERBR. ETERRE~RA
ERE). FRERABERBDFNADBANFIR GBS TR FRERS,

The environmental/energy management system provides institutional support for continuous improvements by DFM in the areas
of energy conservation and environmental protection, leading to an operating mechanism characterized by self-development, self-
improvement and autonomous management. In 2015, the Company managed to avoid various environmentally-polluting accidents
and perfectly met the annual and term targets for energy conservation and emissions reduction. Eleven BUs such as Dongfeng
Nissan and DFPV received prizes and honors from the local governments.

520104 520114 520128 520135 520145

[EIEATELE [EIEATELE [EIEAtELE [EIEAtELE ERAALL
Vs. 2010 Vs. 2011 Vs. 2012 Vs. 2013 Vs. 2014

T IME LR A BRI R

Combined energy consumption reduction per -43.52% -39.45% -29.26% -12.43% -5.21%
10,000 yuan of added value
CODHEE 15 &
HEBUE AR -24.96% -17.19% -5.05% -1.66% -0.49%
COD Increase
PR
SO R A AR -86.23% -85.14% -78.83% 74.07% -59.97%

SO, Emissions Increase
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Waste Control and Management
BREK. RRUSEYMHRELTHN, FEAIER. BHNSEDHBREER,
We are in consistent accordance with local and national standards and requirements for emitting or discharging various waste.

RRASEREMSKEFARBZITHER, U7 RERE, SKRBERIFHN ; AAHE OB, BRaEkERAE
MREBRIZTT, SO,. NOXEMAHMRER REEFINHEERMERBERENR ; BE K. EXRFHHEE
RUEVRSNARARE, ARRXBAEENREESTZ, BKREREBRATERE, BAOVOCs(ERMHNL
) HE, REBRTOPETZHTESEMAIE, RIETVOCSKARHE ; MSERBREY £, €F. BHSHT
MERE, BRENI0%HITEMLE ; RIRE. RE. HERMRERAABEERERRE RS EERE,
IR EHERAS BB SR

Since it was opened two years ago, the centralized wastewater treatment facility at the Xiangyang-based center has been
optimizing resources allocation, discharging wastewater in a compliant manner, stably and efficiently operating the desulfurization,
denitrification and dust removal facilities at two thermal power plants, and meeting the local and national concentration and
total-amount requirements for SO,, NOx and fume emissions. As local governments such as those of Guangdong Province and
Chongaing Municipality have released VOC emissions standards, the Company has adopted clean painting processes by replacing
solvent-based paints with water-based ones to reduce VOC emissions. We also have been using regenerative thermal oxidizers
(RTOs) and other technologies to treat gas waste in order to ensure compliant VOC emissions. We have standardized hazardous
waste management in the areas of production, storage and transportation, leading to 100%-compliant disposal of hazardous waste.

Measures such as noise reduction, isolation and silencing and changing the building structures have been taken to control the
sources of noise and the ways of noise propagation, effectively controlling noise levels within and around the DFM factories.

SLHEHREMRIRARBIETTE

Improvements with New Energy-conserving and Environmental Technologies

2016%F, ASGREIEHTREIRRITRABCENE A, RADEXRME 1590, H£2.57Z7T,

In 2015, the Company continued environmental improvements with new energy-conserving and environmental technologies. We
invested 257 million yuan in 159 energy conservation and environmental projects, for example.

W NS SESE Increasing the Use of Clean Energy

BN - BUBRESL, ERARASRIPERRERP  NAXBELBRSS,

Specific measures: Replacing coal-fired boilers with natural gas-fired ones; adopting solar power generation systems.

2015648, MAREBRATIRNE] AREBREERRANEZT. BE12B17H, BITKBIHE0AE, B
HZSMAHI00&M ; FNBEHEAS. RANFHEFELAT. RIEEMELARASBISERS. #HH
REREHEE, B BET160,

In April 2015, DPCA Wuhan-based Plant 3 formally put the photovoltaic power generation system into operation. As of December
17, 2015, this system had generated nearly 1,100,000 kWh power and reduced CO: emissions by over 100 tons. Dongfeng

Precision Casting Co., Ltd. (DFPC), Dongfeng Well-off Shiyan Manufacturing Co., Ltd. and DFPB reduced coal consumption by 9,716
tons in all with measures such as using natural gas and alternative heating solutions.

BEAFERATDRN= AREERS
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SCHET BEF A& Improvements with Energy—conserving Technologies

B ERERTZRE5E8R ; HEERRNE ; RERBIES,

Specific measures: Improving or replacing major energy-consuming technologies; improving the network of energy supply pipelines and implementing
green lighting projects.

20155, RRUAERRAS. RREAEARAS. KX
KEAREARRAT . FRABEHNERAS. KX
ERE)ERAUBERERMATRELE, F94E759.12MM R
B ANBREARATDBEIRANIE, FEBERZEFT
7% ; FREEA SBEIREFREXKRE. TIEIE
BERGMA, FPNMEBAR43337TT,

In 2015, DFMC, DFCV, Dongfeng Hongda, Dongfeng Honda
Engine Co., Ltd. (DHEC), DFPV and other BUs saved 759.12 tons
of coal equivalent in all thanks to green lighting projects. Dongfeng
Forging Co., Ltd. (DFFC) saw a 7% year-over-year reduction in
the unit consumption of the furnace line thanks to technological
improvements. Dongfeng Yulon reduced the annual energy cost

EREABRASE XG@BETE by 433,300 yuan thanks to optimizations to the electrophoretic
equipment and the temperature control system for air conditioning at
the painting workshop.

XS 3E88IE% Eliminating Energy—hungry Equipment

B . ZEN. RESEFREEREINE. BAEBREBENE.

Specific measures: Changing air compressors and transformers; improving auxiliary facilities; eliminating old, inefficient motors, etc.

20155 A S MH X B AL £ T BEO02M#RIE ; TR AH K
BRRA B FE 2607 TR LS G2 ES VA BAEH IR
REZIENA, SETHDCOHMO40ME ; RNEBESHE
B BEREFEBTRELRN, FHANEE105.77E,

In 2015, the DFM BUs saved energy by 902 tons of coal equivalent
in all. DHEC invested 2.50 million yuan in replacing the cooling unit
at the general cooling station with an environmentally-friendly air
conditioning unit, leading to a CO. emissions reduction of 645 tons

per year. The Modeling Workshop, Casting Plant 1, DFCV saved
electric power by 1.057 million kWh a year by changing equipment.

RRABZHIAERASDHRESIFYE

5 EFA Reusing the Residual Heat and Pressure

BAER . RAORAER. RERPZSIfREA.

Specific measures: Reusing the residual heat of gas waste and of the exhaust from boilers for power generation.

20156, AS)HBAURFEMHETEN. BEP. R
POORERSRBEA. AR AERPZIAREA,
FATRE19633MARE , R A S EIN =T Lk K% 8 NE
IEAPREREME, RASERERILTEI1%; EES
HAEFERRIBERLD, T EBAERTEM1200 7T,

In 2015, the DFM BUs were taking measures to reuse the residual

heat of gas waste from air compressors, melting furnaces, heat

treatment furnaces and the painting process as well as that of the

exhaust from boilers for power generation at the coal-fired power

plants, leading to energy savings of 19,633 tons of coal equivalent.

DPCA Wuhan-based Plant 2 implemented the air circulation-based

energy conservation project at the painting workshop, leading to an

L R st 11% year-over-year reduction in natural gas consumption. In addition,

MRAERRADIRR =T REFE cooling water consumption in summer will decrease greatly, which is
expected to reduce energy costs by 1.20 million yuan per year.
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ShEiEiSim Collecting Liquid Waste by Type

BORHEME . T EK. T RAERBK. MKDEEEE,

Specific measures: Separately collecting industrial wastewater, sewage in the factory area and rainwater.
BEAREADARKIRETINEBANEENS, EREFAWETWEK, T REFEDK, WAKRTHERE, LEESHRN
BfE, TiREBFKEEE, RIENLEBE. SKERE. WESLE. LBESXFNEN. RREFREFRAIFIREN
5000 T 1 2 BB AL TR KBTS iR G

Collecting liquid waste by type is an important part of environmental projects throughout the DFM. Factories are required to separately collect industrial
wastewater, sewage in the factory area and rainwater. This method will increase the rate of liquid waste collected and achieve the targets of full pipeline

network coverage, fully liquid waste collecting and treatment and fully compliant treatment. DFCV has invested about 50 million yuan phase by phase
in the separate collecting of liquid waste at 12 business units.

FRERERRASRKEL

SCHEIMRIEAREGE Implementing Technological Improvements for Environmental Protection

B  SAKGIBERATFRIENT K. shEVCFHIEHEE. TZRS. BEGE. FKkEASE,

Specific measures: Upgrading the technologies and increasing the capacity of the wastewater treatment station, standardizing the hazardous waste
storage sites, reducing noise levels and reusing gas waste and reclaimed water.

ARAEREWREN, FRAFRAEASEHTI R “EWERE" KA, KETT XA “BNHRTER HARDFIKIRE R
B50% ; WRRFARADRN—T RESKEETZHEAERMERARANE. DRESFURHTRAR, BETAERIER
P27%, TARELERASORTT /F ; FNEAERRADHE— RARIATHERSEAETR.

In order to reduce hazardous waste, the Huadu — and Dalian-based Dongfeng Nissan plants adopted bioflocculation and electric drying respectively to
each reduce paint residue by 50%. DPCA Wuhan-based Plant 1 Painting improved the wastewater treatment process by replacing lime with caustic

soda for the sedimentation and flocculation of nickel ions and other impurities, leading to a 27% reduction in the amount of sediments and a 800,000
yuan/year reduction in sediment disposal costs. DFCV Foundry 1 invested 3.29 million yuan in developing a noise control solution.

FREFERAEATKEL
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ﬁELIAEEEF-:HllfLJle.

Building a Circular Economy-oriented Industry Chain

NEEBMRRDERANER, ZREIFUMSHER, B EEBNMNERZF Wi,

20165, KNAFRAELS S NHHEKEARAT BT REHELENE, WEITHSERNT
B, FtEE Lt/ LIk KM L& T A6000M /., 20165, EXRImMD R ESSSNH, L4k
IH#EA74.88 7T,

The DFM BUs has long been exploring new ways of energy conservation and emissions reduction and seeking
public resources to build a circular economy-oriented industry chain characterized by mutual benefits.

In 2015, Dongfeng Nissan partnered with Guangzhou Yuebao Cement Co., Ltd. To launch a collaborative hazardous
waste disposal project, which is expected to be finished within three years. It is expected that this project will reuse
6,000 tons of hazardous waste per year. In 2015, this project saw a hazardous waste disposal amount reduction of
585 tons, or 748,800 yuan worth of disposal cost savings.

HHT RN EE

Carrying out Environmental Emergency Management

ERRATERBETERMMIRENEG TG, MRNZENER. NESMRRHIREREE. NRURE.
HRLERK. ERUERESFTAFREERREAEE,
DFM requires all the BUs to carry out environmental emergency management in such dimensions as environmental

risk assessment, the capacity of responding to environmental emergencies, making contingency plans, filing
management, emergency exercises, emergency handling and cooperation and post-incident environmental

recovery.

= N B i,

IREER A RE2RE TS FHFRR AR EE
Environmental Improving risk control measures and Making and filing contingency plans

risk assessment building the capacity of responding to
environmental emergencies

HEHEIRE
Conducting post-incident
environmental recovery

FRASEMBEAFEEERE. BAHRoH. PRBRHRITENX, NHREERENET. Bl
mERRER. CREVNEFSERNDTARARESE, FERSEMUNCE LI EBHTER

%DJE;:O

By such means as daily monitoring and checking, objective diagnosis and auditing on energy conservation/
emissions reduction, the DFM Headquarters conducts risk checking in major dimensions such as environment-
protecting equipment and facility operations, hazardous chemicals use and storage and hazardous waste storage.
It also requires all the BUs to correct the discovered problems.
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BETENFREFRASEEARKREERME( BFEK. ], B, B)ETRESBEBUE, KIERE
EHAEMER, FE2016FRATWRT=ZAHRAY, HETRIFHHTER,

DFCV conducts comprehensive self-checking and self-correction for environment-protecting equipment and
facilities covering solid, liquid and gas waste and noise. On the basis of the list of the discovered problems, it has

made a plan and improvements in accordance with the 2016 investment plan and the environmental plan for the
13th Five-Year Plan period.

ETERRNERAEERATE “WREKRELA” HEAR T MRERAFHL RS, ERIRANTE
EHRNRER, FHERGFRENNMEHTET.

Dongfeng Well-off conducted an exercise against environmental emergencies in the Month of Promoting Energy
Conservation and Environmental Protection, letting the employees gain a deep understanding of the common ways
of responding to sudden accidents. It also made timely changes to relevant contingency plans after this exercise.

ETHRAFAELSAE015F6F12BBFENBRAFMEBENSLEETR, WARZENRER.
BUREAMRESARAT T ERAFRFHE. ¥E. DRMHERKSFITEMIRNZI, BLTR
THEERNGRESRAZRFATNELEREIR, THERSTRAINFEBANN2LEREE, FRT
el mAEL RPN,

On June 12, 2015, DFPV invited Wuhan experts specializing in protection against the sudden leakage of hazardous
chemicals to provide the safety specialists of all the departments and employees who use or have contact with
hazardous chemicals in daily work, the training covers storage, transportation, repackaging, leakage recycling
of hazardous chemicals. The training enhanced the employee’ consciousness on use and storage dangerous
chemicals, especially improve the skills on dealing with emergency exceptions, lower the risk in production of
dangerous chemicals.
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ESEm

Making Green Products

FNEEARENERGERAERLNSGYZ—, F& “AE" #E8, RS E T HERSERARNT
Ko NEEIRALE TR RRAMAHRY  “UAEHFEEATKPEREBER. PUESE
NAEEIMBMERBIRFSERAEDEBES. LEBEENSEERS, Ba0AR, BY
HURARSE . RERABINIENH UL ARI B2 ER R,

DFM was one of the first Chinese automakers which began NEV R&D. Back in the 9th Five-Year Plan, DFM began
developing NEV technologies. It made clear in the 12th Five-Year NEV development plan its overall growth strategy
— establishing shared technological advantages and exploring an EV-based commercial application pattern by
viewing EVs as a major medium — and long-term strategic objective and hybrid vehicles as a major phase-specific
objective in combination with efforts in making conventional vehicles more energy-efficient and on the basis of
vehicle integration and control as well as the integration of core resources.

KN ZEFNER, RRASEFERAEEFELRMOBHAREFEEEA—ENRE, ALY
—RIFREREARE = o BE201565F128, RRASELF IS8R ERHFANER( N SHERAER
et KA TREEERER)

After years of growth, DFM has accumulated a certain amount of technologies in such areas as NEV matching and
core assembly development, and has developed a series of NEVs. By the end of December, 2015, DFM already
had 1563 models listed on the Catalog of Recommended Models for the Energy-efficient and New Energy Vehicle
Demonstration and Promotion Project.

FREFBBEANEN, RRASSEERFEFERIENREIEE, 81E20155F, RRA T RITHRMK
17 126 XA ELE LR, RNESHREFFHNARREEE,

While improving products and technologies, DFM values the demonstration of NEVs. By the end of 2015, DFM had
introduced 17,125 NEVs in Shanghai, Wuhan and other cities for demonstration.

RS ERA R L

Development and Industrialization of New Energy Vehicles

20165, FRNASFEERAEHE5,1144, RILLIGK1265, BE2015F128, A16,000% HHHE
BAREEEEFRREEE,

In 2015, sales of DongFeng new energy vehicles reached 15,114 units with an increase of 12 times. As of
December 2015, a total of 153 models have entered the national energy-saving and new energy vehicles

recommended list and more than 16,000 new energy vehicles have been put into demonstration operation
nationwide.

IBESHBEESE, ¥ AlEEEE

Strengthened cooperation with local governments to expand the scope of trial operation

RRRMESOR I A H EER AR BTN %, EHB0H R XK AHAGCO-EVEE 8 ) 1 FHZE 7R H 3N
RIMHAEIZE, 4260 TEFENFRIUNEET.
DongFeng Aeolus E30 series pure electric car was officially launched for rental business in Wuhan, the first batch of

30 DongFeng Aeolus AGO-EV electric taxis were put into operation in Wuhan and 42 new-energy city buses were
put into demonstration operation in Lhasa.
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Four central enterprises jointly promoted new energy vehicles and have made positive progress

REBEH NAFREAEZTIARVE, BEB7, RRASEFNesHIERAFEEETmERA
HMEAKAFRREZEE, SMBARHEREANSHKA, HANZEE. NS RRESHHER
EEMEFLH, R TESANREE,

The central enterprises’ joint promotion of new energy car project has shown early results. As of now, 68 new
energy vehicles produced by DFM have been put into demonstration operation in China National Aviation Holding
Company and China National Pharmaceutical Group Corporation, three airport ground special models have been

put into trial use at the airport and other special vehicles such as air-conditioned car and aviation food trucks are in
urgent development. Demonstration and extension work has entered the fast lane.

72016 FE B E RN ( Bir ) BalRERKZF, RRE~BRENABHAERHE “HES
WER 5 "RERBREER FIMEERAK,
On the 2nd China EV Rally 2015, Qinghai Lake, DongFeng Nissan Venucia Chenfeng pure electric car won

two heavyweight awards, i.e., “Organization Committee Recommended Award” and “Best Manipulation
Performance Award”.

FRARMERSHIXEES

DongFeng pure electric cars provided service for Wuhan Garden Expo

F+RETEEREABESARN TR FARBS KBS EKFEME—IEEREMRE, 1605HERN L
BaiE. 100RNMNMAC0. SHANNITCMTHIEEABNRERE, £REFARRES.

The 10th China International Garden Expo was opened in Wuhan. As a strategic partner and the only designated
car brand for the Garden Expo, DFM had 160 units of DongFeng pure electric vehicles, 100 units of DongFeng
Aeolus ABO vehicles and 5 units of DongFeng Popular CM7 selected as the official cars to serve the Garden Expo
during the whole process.
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DongFeng new energy vehicles unveiled on new energy Exhibition

F=EPEERTESHERIERRRAEILRET. RARSTHERRNFHACO-EVAEBFHE. KX
MNHESOLAE N E . KNRBAENHTEE. FRHRNAERNETE. BRENAENAEST RS
&, BT RAREAENERMRITEMNRRE .

The 3rd China International New Energy Vehicles and Electric Cars Exhibition was held in Beijing. DFM participated
in the exhibition with DongFeng Aeolus AB0-EV pure electric cars, DongFeng Aeolus E30L pure electric car,
DongFeng Tianyi pure electric city bus, DongFeng Yufeng pure electric bus, Venucia Chenfeng pure electric car and
other products, showing the quality strength of DFM in the new energy results.

EEBHEEE. RHSMBEANSUENRE
Wan Gang, CPPCC Vice Chairman and Minister of Science and Technology, visited DongFeng’s booth

FEFmNE

Introduction to Main Products

RN X1 E30L LEEBThTZE
Dongfeng Fengshen E30L Series EV

RRRAESOLL B R ERRTNADETHABNFE/RMESIARMNER, SHEHRFHIRNEN.
TR, BERGIR. €8 FhehdAs. BEXAGDEEEN. BESHORENEEEIT,
BB = IARE N

Dongfeng Fengshen E30 Series EV is a newly developed model platform based on EV features. The power
assembly consists of a drive motor, a transmission, a vehicle controller and lithium-ion power batteries. These

vehicles come with brake energy regeneration, electric vacuum pump, electric power steering as well as electric air
conditioning and heating.
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Key Performance Parameters

ERIRIR

Model Es0L
KEEE (mm) IO

L x W x H (mm) 2995*1540*1595
WERRH(A) .
Rated Passenger Count

SRt (km/h) 50
Top Speed (km/h)

BERE (kg)

Kerb Weight (kg) 995
?: 0

LRI E2 (km ) 150

Range (km)

=X, AGO—-EV #EBHNITE
Dongfeng A60-EV

AGO-EVR—HMETHAEMNBRBRNABNHE, MNERRGARABY. BYEHR. REHE. REXHNEHFR
. BERADARMREKRINGE, BREMERE. TaEBOKINE, BREENNEE, BHTBRRERUERS.

ABO-EV is a four-door, five-seat, battery-changeable EV with a power assembly consisting of a drive motor, a motor controller,
a gearbox and changeable power batteries. This vehicle features rapid power battery change, external charging, active energy
regeneration, electric power steering, electric air conditioning and LCD-based instruments.

FTEHEESE
Key Performance Parameters
KxEmxZ(mm)

Lx W x H (mrm) 4680 % 1720x 1515

EHEE (mm)
Wheelbase (mm) 2700

BERE (kg)

Kerb Weight (kg)
EERRE(A)

Rated Passenger Count
BEER(km/h)

Top Speed (km/h)
—IRFTEBLEIERE (km)
Range (km)

1430
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Environmental Responsibility

FTEHERESE
Key Performance Parameters

KEEm (mm) 2036
et ) 6350*2036*2590/2840
BEER(km/h) 100
Top Speed (km/h)

BRASUREE (kg)

Max. Gross Weight (kg) 100
BEHREE (kg)

Rated Payload (kg) 1o
£RBPEBTE (km ) 200

Range (km)

R LB RN ZE
Dongfeng Yufeng EV

FRERAENERERNASRANEEHNTE L, FHSUENESTHRAMKHEEN, TERRBH=H, T
ZRERG ; TEKER. §5. LR ; TREFAER, BERERRARLER.

Dongfeng Yufeng EV was built upon the proven Dongfeng Yufeng platform. It features a high-performance lithium-ion
battery pack and a permanent magnet motor, with electric air conditioning and wireless charging systems as well as
an ordinary, business or luxury interior optionally available. It can be changed into a passenger/commercial vehicle as
required by customers.

RREEEBRREERRE
Dongfeng Medium- and Heavy-duty EVs for Logistics

KRAGENPERYREBHIKWhEHR K ESHEFREMN B, EE120kWEIKBY, TRIEZHM. i
B LIRE, FEINMR. 2015EERYIH N A41008,

Dongfeng medium- and heavy-duty EVs for logistics each come with 125-kWh high energy-density lithium iron phosphate
batteries and a 120-kW direct drive motor, with zero emissions, no pollution and no noise, making them green vehicles.
DFM introduced 4,100 such EVs in Shenzhen City in 2015.

FTEMREESH
Key Performance Parameters

KxgEx@E(mm)

L xW x H (mm) 8950 x 2490 x 3800
iﬁhﬁfel(b;zr:(lz’]m) 5200
e
e (km/h) o

Top Speed (km/h)

—IRFEEBEEIERE (km) 120( 40 km/hZ5ik )
Range (km) (at 40 km/h)
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Environmental and Charitable Events

R B £SEFMIE B201238 Balk, RIHRAE L9004 T, NHAFESBIERET. HEMITEELSE
TR, ERER, RIFIE, (RHRREBK

The DFM Carbon Balance afforestation project has received 9.0 million yuan since it was launched in March 2012. DFM created
forests for both environmental and financial purposes in the cities of Enshi and Shiyan, Hubei Province in order to achieve carbon
sequestration and environmental protection while helping local farmers increase incomes.

ETRNAERNARA S AFTREHARN (B ) BRFE” £5L5FHIME R “2016\F A5 EM AT FERER
EAFEEE" Ko

The DFM (Enshi) Carbon Balance afforestation project for which DFAC is responsible received the Mshan Best Environmental
Practice of the Year Award 2015.

BETRNENEATITR “EsNIH” RRREESOH R EKR AR, EEET RNREHERAE, BS “GeH
77 B, WRHDOM, BRMILERN T EXOMIENEL, HR35X.

DFEV conducted the “E-motion in Wuhan” Dongfeng Fengshen E30 NEV exhibition tour intended to promote Dongfeng NEVs and
the concept of “Green mobility.” This 35-day event was held in nine sub-districts across Wuhan City.
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BETHRRARSEZHREFRATF16RHoNdafE LKL BV SN0 T N K & A B 24011
UFERE. RESE” AR SHEREWTER . AXCERNHEEM1400mE, o IEEIFFEHN
E LM AESIRENER,

Sixteen China-based Honda affiliates such as DHAC engaged in an afforestation event with a slogan

of “Let’s work together for a green future” in Xinghe County, Inner Mongolia. This event has led to 93.3
hectares of trees, which in turn will contribute continuously to local environmental improvements.

ETHRREFRBELDHKEENTEMEEARAS). BEENARITEATET BES
W57 BEFRRER B ERFEARITES.

Dongfeng Nissan partnered with China Southern Power Grid Media Co., Ltd. and Hainan Power Grid
Co., Ltd. to hold the “Hainan Island Tour” Clean Energy Promotion Event.
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Charitable Event Management

BE2NA

Foundation Profile

2012, KERRBEHMAE, RRRELATIEEMT

“RRARESS”, ZESSAELAFESS, MR

£ H5000 AT ART, TEHAT B ITRIF AN

BRI TEE A S TF. 2016, RRAZE ] U43 88
e 2 e SLEYMRTAS343.197 7T, EERAN1322.86/ 7T,

Dongfeng Benevalence Foundation SEXH1043.88777T, FRFERNA622.17 7T,

AR m EHEMmA

DFM founded the Dongfeng Benevolence Foundation (DFBF) in 2012 with approval from

the MCA. With registered capital of 50.0 million yuan, this non-public foundation focuses éﬁiﬂj
on providing platform and monetary support for implementing charitable projects as part

of the Nurturing Program. In 2015, for example, DFBF saw an initial balance of 53.4319

million yuan, an annual income of 13.2286 million yuan and annual spending of 10.4388

million yuan, leading to a year-end balance of 56.2217 million yuan.

HE4&RE
The Aim of DFBF i

FRABESRERNAEASREBEASTE B TN BERE, AETHS
PNBEFTEMBEN “KER AmhEIXE. XETG. HRER : hBHHEE

&, FUMENE L, BhrmEl, RHEFSMEL,
FARRE

DFBF is a Dongfeng-wide collaborative charitable event implementation and support
platform built to fulfil the corporate responsibility for charity in accordance with the
Nurturing Program. It aims to promote virtues and show DFM'’s benevolence, thus
contributing to charity and harmony across society.

BEEBEBRR

The Foundation Management System

ARNRBESSEARNLTIRESSHNZTMEESZE. H1E, FHTT(RAL
E%ﬁ”\%@ﬂiﬂ,ﬂo 201543, £&aW(EESEEIE) #ITTEITNE

s 1A, ARARESS0UERVESARBEABIER REEEIT, B2
1zt::a1’ﬁ'l‘ﬁ£§iz¥, BN SRRV SSEEFE, THMEm,

DFBF developed the Dongfeng Benevolence Foundation Measures for Fund Management
in combination with various administrative regulations of DFM and DFBF itself. In March
2015, DFBF revised this document. In October, the Dongfeng Motor Corporation Measures
for Corporate Social Responsibility Management was revised with a focus on requirements
for donation to the outside of DFM. In November, the 2014 DFBF business report passed
an audit by the MCA, showing that this overall foundation operations were good as
exemplified by full compliance.
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MOEE+=F HFNX “+=hH" EEE#HKRE
DFM Finishes Tasks in the 12th Five-Year Plan Period as Part of 13 Years of

Assistance to Tibet

20029 R, RRAREATZBHRN AZEABEXTETE, FRAELT
X AP EES TR TFREBR L. FRENRZMNEATERNSELNER
THERSNA, FHEREBRTETR. =5k, RIHRAREL700087 T,
KM BN, BT EMNBAMNTERR. XERFRHE. Efr. Xk, &
V. BHhF2TIA. EREMNTERER, AUREZFHSZREDL T RIS,

Ever since 2002, DFM participated in poverty alleviation in Gonjo County, Changdu
Prefecture, according to the plan that the central government made for the Tibet poverty
alleviation. To this end, DFM set up a leading group office of assistance to Tibet headed by
major officials of the Group and has since been providing such assistance. Over the past
13 years, DFM has spent over 70 million yuan in 59 projects and has evolved from pure
project implementation and infrastructure improvement toward comprehensive assistance
in such areas as education, medical care, culture, industry and intelligence, thereby
contributing actively to the local economy as well as the society development.
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Industrial Assistance to Promote Socioeconomic Development in Tibet

ZEkR, FRBLARE 1, FOI7EMREESWIEENLET, KT “Am” 3 s’ MEEEXNEE, AR
SEFEBRETEL. EERMBEEFEL, ARV EESLIMR, BREBZSFLARES, I TRREHSEF
SRR EAR .

With years of efforts, DFM has taken the lead in providing industrial assistance to Gonjo County, Tibet. By enabling the assistance-to-Tibet
pattern to change from pure reliance on external assistance to localization, DFM has become a paradigm for centrally-administered SOEs

to innovate such assistance. With regard to selecting projects for assistance to Tibet, DFM fully considers local conditions to unleash this
county’s potential of economic development, fueling the sustainable, healthy socioeconomic development there.

RRE ST B IR B A FHEAER, ZidLHIBAHRNS
T8, RRREATRFRE230H T, EREEEHEERE
THEEMI . ®mEMLI . RRASM~WER, FMUR
#HTSREHEFEFVNARE, BRGEHT S, =AH
HBAIKE

Given that Gonjo County focuses on agriculture and stockbreeding,
DFM has invested 2.30 million yuan in building Tibetan tsampa,
incense and other plants in Moluo Town after field research and multi-
party communication. The industrial assistance from DFM to Tibet has
promoted not just the growth of locally advantageous industries but also local employment and average income.

EfFiERE ARNERSEER

DFM-unique Medical Assistance to Tibet

RREZREME——RARETEENS Y, 2003F MR, FRAEATEEFHR/ \MAORBERAFENES AR
N EARETERRS, RALMERMZERER ; FRFHLSMERTRRRBEFZNREZII, ATREZHIFN
Eir AN EETEZ,

DFM is the only centrally-administered SOE which provides medical assistance to Tibet. DFM has sent eight batches of, or 30,

doctors to Gonjo County for medical assistance, promoting the development of the departments of local hospitals. Moreover, DFM
keeps providing local hospitals with clinic teaching and skills training in order to nurture medical talent badly needed in this county.

2014FE9R27H, RRETEBAX —EEME w5
RN ERERET RSB, (EARSFE——RFARE
TEBNSY, RRREASNETERE M ARNERN—
KBRS

On September 27, 2014, the remote medical system between Gonjo
County and Wuhan Union Hospital of China, another important
assistance-to-Tibet project by DFM, was launched. Medical assistance
to Tibet has become a “business card” of DFM as the only centrally-
administered SOE which provides medical assistance to Tibet.
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Cultural and Educational Assistance to Tibet: a Road to Civilization and Hope

‘A" BEE, FRATBEFRESEAZI. TARAZI. 2BETHEI. REBEERIZS, FTHITHEE
BERFEAL. B, RREASHREBFERHEMIREE ‘RS HEES, EvRFEXZE. SP4EMF
SR, IFERFNMFRERE T ESEF. 2014F “RIEE HBESEREM20ATT, £RMKREFEMAH AR
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DFM kept nurturing talent for Gonjo County in the 12th Five-Year Plan period by providing medical skills, art group, rural government
official and occupational training and education. In the meantime, DFM co-invested with the Gonjo County Government in founding
the Dongfeng Children Nurturing Action education fund as well as funding programs for high-school and university students, making
local children have higher hopes for the future. In 2014, this fund offered 200,000 yuan for the very first time to 38 first-year university
students and high-school students who were studying in the rest of China.

2015F8F26H, TR EBEERST “RKIEH" HERSLMMU
Ho WREMBFEE20HRIT, HAMTTKERFLHENAH
FEESTYEFESSN, HPRFEHEAN, RBEES YN
48N, KZRE42A,

On August 26, 2015, Gonjo County Government held the Dongfeng
Children Nurturing Action education fund granting ceremony, providing
over 200,000 yuan to 55 local students who were studying in the rest
of China, including 45 first-year university students, eight first-year
high-school students and two second-year university students.

gz  ITEHERRR “RREE”

Building Infrastructure to Build the Westmost DFM Towns in China

NEERATRBREEZRGEN K. FREE. RNME HEEMRE, HASE TN SEMET AR, &
BT7HEZHMAN. REEEHRNSENSME. RRMNERTE EENE T UL EHMN 2 BNEMRE, XU TR
5, AETEAR, REHMBETKE, B#7TRERLSE,

DFM has invested in infrastructure in
Gonjo County, such as the office building
of the county CPC committee, the DFM
Hotel and the DFM Harmony Square.
We have also bought office equipment
for 12 townships and towns throughout
this county and implemented projects
such as the one in Qurima, Xiangpi
Township and the Xiari DFM Village in
Moluo Town. DFM assistance-to-Tibet
projects have made direct improvements
to the infrastructure in the county
town of Gonjo and its townships and
towns, environmental beautification and
conveniences to the local public, raising
the local standard of living to a new level.
LhERARNEENN HLEHNEE

Local residents are dancing at the square in front of the DFM Hotel
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Steady Assistance to Xinjiang with a Role in Maintaining Local Stability and Unity

KR OEEFEATENTE T2013F ERXBs), BEBRBRARTRSMM=HHELIT400RT T, 20155, AT
BEFEENNEEE, IFAFEARTBRIVELR, BEMENEA7, XERRBUFBESR ; EEMREER
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DFM officially launched the assistance program for Kalpin County, Xinjiang Uyghur Autonomous Region in 2014. So far, DFM has
invested over 4.0 million yuan worth of cash and assets in this program. In 2015, DFM donated two Dongfeng Fengshang buses
to support public transit in Kalpin County and two Fengshen AX7 as additions to the vehicles available to local governments at the
grass-roots level. With regard to infrastructure, DFM invested in cultural auditoria, local courtyard economy and the so-called Village-
level Front. Of these, the cultural auditoria have become the cultural and entertainment activity centers of local villagers. On the side
of courtyard economy, DFM built a 60-m?® grape trellis for every local household to help farmers increase incomes and improve the
rural environment. Up to now, all the DFM assistance projects have been accepted and put into operation.

201511828 £3H, ZRAEAT (%
Z)NAERIFEETFELR. RAMBAE
BRADRZBIEHE. RAERAEALT
AEPBBEEFAMRNE KR TIEP
TERNIEEER THRRAFLIME, I
AT EEE T ma RN EAZENR
BIRNREHAXT

On November 2-3, 2015, a DFM poverty
alleviation research team consisting of Li
Ping’an, Deputy Director, the Office of the DFM
CPC Committee, Jin Jun, General Secretary,
DFM Xinjiang and Lv Ze, Large Account Director, DFPV went to study DFM poverty alleviation and development projects in
Kalpin County, to which they donated two Dongfeng Fengshang buses and two Dongfeng Fengshen AX7 on behalf of DFM.

RIRFRMOEETE “BEAN TESAFHMER

Assistance to Guangxi in the New Stage of the Counties and Villages Program
B2013FE Bahx ORHK ADWLETHERMEK, RRAEATIERITES
W ERFERERSIA200A7T, BERBEREE, BEEXNWEDNE, &
BUROKIREFRETHERE, T RRE, 20166, RRRFEAEH
E(HEHRDLEFR “BEAN EREHETTR (20165 - 20174 ),
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BIFRHERE—RERIL. Elt, RN OEETIES AT,

DFM has invested nearly 2.0 million yuan in Mashan County, Guangxi Zhuang Autonomous Region since it began providing this
county with assistance in 2013. By donating sanitation vehicles, building cultural rooms and implementing drinking water projects,
DFM has contributed to a higher local standard of living and socioeconomic development. In 2015, DFM developed the Scheme for
Implementing the Counties and Villages Program in Mashan County (2015-2017). We provided financial support for building a road in
Waituotun, Lixin Village, Mashan County and improving the surroundings of the village committee. In addition, we partnered with China
Foundation for Disabled Persons (CFDP) to build the rehabilitation service station for people with disabilities in this county in response
to the instructions of the SASAC. On September 16, 2015, one of the first DFM officials involved in assistance to Guangxi went to Lixin
Village as the Chief General Secretary of its CPC committee. DFM assistance to Guangxi therefore entered a new stage.
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The Nurturing Hubei Program to assist poor areas in Hubei Province

RRAFERSIN IELR” Ak, WORKT. AEEAR 616187, WAEEXUEAR “XEZREXBR”
T#, SAHEFEARE “HSEXFANER” T, WAMIOTHRE ‘RAaz/hg KaTE, B# 7TBiltanE
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DFM implemented the 616 Project in Enshi City and Wufeng County as part of the Nurturing Hubei Program. We also implemented
the Help Migrants from the Three Gorges Dam Project in Xingshan County, Yichang City, the New Socialist Countryside Project in
Fangxian County, Shiyan City and the pilot Well-off Project in Danjiangkou City, fueling economic and cultural development in poor
areas of Hubei Province.

20165, AT “FL=REHM, HERNRE, LN
RizEA, BEEWEH AFAHARE =5 Esh. &
HEAE, KR TEEIRANEZE L1008 T, AFELD
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In 2015, DFM implemented the 30,000 Initiative with a theme
of “Lay a solid foundation for the development of agriculture,
the countryside and farmers, raise the rural standard of living,
make passenger transit services available to villages and
build a beautiful countryside.” The DFM workgroup invested
over 1.0 million yuan in this initiative, including assisting four
villages in Hongta Town, Fangxian County, and therefore
was identified as one of the Excellent Workgroups in Hubei
Province.

During this initiative, DFM built 16 bus stations and three

DFM Roads in villages of Hongta Town, in addition to 40

solar street lights and irrigation canals of 1.5 kilometers in

total length, greatly improving local agricultural production and mobility. DFM also conducted charitable events such as bus
maintenance available to all vilages and medical care to the countryside, adding to events which benefited local people.
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FRXEETTED Dongfeng Children Nurturing Action

The Dongfeng Children Nurturing Action

2013fF5H6H, NElEa “HIFEIRENIEETH . Tt USHItEFT O FEFRRESSEE, BAE£1200
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On May 6, 2013, DFM launched the Dongfeng Children Nurturing Action. This action plan partners with the Hubei Youth
Development Foundation (HBYDF) to invest 12.00 million yuan in building 12 Dongfeng Hope Elementary Schools and funding

at least 5,000 students for elementary education in poor, mountainous and ethnic minority group-dominated areas across Hubei
Province. Specifically, DFM will provide assistance in terms of clothing, foods, housing, mobility and schooling.

Bt AT “RRFRNFE" £RPRT
The First Batch of Six Dongfeng Hope Elementary Schools Are in Place
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DFM formally Starts the Building of the Second Batch of Hubei-based Dongfeng Hope Elementary Schools
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On September 10, 2015, DPCA donated 1.0 million yuan to the
Central Elementary School, Zhaojun Town, Xingshan County,
Yichang City for infrastructure building, marking the formal
start of the building of the second batch of Dongfeng Hope
Elementary Schools. For the next two years, the Company
plans to build six such schools in the counties of Hong’an,
Xingshan and Yingshan as well as Shiyan City, Hubei Province.

BIMBERX “FRELRNE" FRERT

Dongfeng Hope Elementary Schools in Earth-stricken Areas Outside Hubei Province Are Finished One by One
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In 2014, the Dongfeng Children Nurturing Action went beyond
Hubei Province and started building three Dongfeng Hope
Elementary Schools in the earthquake-stricken Lushan County,
Ya'an City, Sichuan Province and Ludian County, Yunnan
Province. Of these, the Dongfeng Honda Hope Elementary
School in Lushan County was finished on October 16, 2015.
This school is 1,600 m” in area and has a two-story teaching
building which is able to house over 100 students.
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B “TRREET” —BOMFEMAERIIEN
Dongfeng Children Nurturing Action — A Series of Charitable Events to Bring Children Back to School
FRETERABEFR “FNAEIRE". “BLXEE". “—ARBH". “BRALR". “OBOR” FHAHE,
B RNBETE WRRRNE, SIRNIHTE RAETE SRR,

The DFM BUs added to the Dongfeng Children Nurturing Action by carrying out charitable events such as the Dongfeng Hope
Classroom, Warmth in Winter, An Old Book, Healthy Growth and Your Wish, achieving comprehensive care in such dimensions as
clothing, foods, housing, mobility and schooling.

RRUBRERERARAT : “BRIMER" BOEEED RRURERRAS : FENFIF AR
Dongfeng Hongtai: the Healthy Growth Checkup DFMC: Visiting Hope Elementary Schools in the new semester

“HILBRENRIIREKER” EEF

The Publicity Vehicles for the DFM Mobile Parents’ School in Hubei Province

20155, RAASEMItEALIELXRESSBEI2HANNITESEA “RIHILBRDNRKER” EFZE, MR
St REEER. RERE” ARE, EHILEARNTARRERMNREES), 20165, WEashHITERME. #A. +
B M. X7, BT, WS R R RER IR EERNITI20055 K,

In 2015, DFM donated to the Hubei Women and Children’s Development Foundation 12 Dongfeng Fengxing Lingzhi vehicles as the publicity
vehicles for the DFIM Mobile Parents’ School in Hubei Province. Intended to serve families, the grass-roots and society, this event provides
mobile classrooms in rural areas of Hubei Province. In 2015, this event provided nearly 200 such classrooms in places such as Enshi,
Huangshi, Shiyan, Suizhou, Tianmen, Xianning and Xiantao.
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#H2REAHE ETSRUARSEFEHNA RSN
The DFM BUs Carry Out Distinctive Charitable Events to Bring Children Back to School

FREWEREFRAS : EFERILEREBE MM BFREFRAS : “BFTR—REHKITR” I885Ea
Dongfeng Renault: Donating books to Tibetan children Zhengzhou Nissan Automobile Co, Ltd.: Books donation in the name of “hand
in hand, grow up happily”

FRARARERRAT : UNFERK ARAEEHIES FRBEAERRAE : BUERASEZLIH

Dongfeng Honda: The meeting for the 5th anniversary of the Assistance to Dongfeng Yulon: Sending students to the National College Entrance Exam rooms

Elementary School Students

FRATEBRMARAS : L “HFE” £SHKE
EEantliN

DongFeng Automobile Co., Ltd.: Set up a tree protection
group made up by children under the project of “Carbon
Balance afforestation project”

KREAERE : B—HPE B—F B0 RIUBHRERERABTRAT : A—ILETZ ORI
DFPV: Donating books DongFeng Hongtai Holdings Group Co., Ltd.: Convey
greetings and giving gifts to children in the Hope School on

the Children’s Day.
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DFM Volunteers

IU\E%W«%\ ﬂ:m}l

Introduction to the Volunteer System and Philosophy

ERATNY “GREBREIEIESZERS”, G—NY. BAEREERSED. ‘ZERE” RIBAIHSTEREHT
TR — 0" TR R EHE, FEALSNHARAT KREERRSSHFRERES AT, BRIEWET 110X “={kmX
B ERERS, AHEETEHEI0005A,

DFM set up the DFM Volunteer Work Guidance Committee (“the Volunteer Committee”) to plan and conduct DFM volunteer events.
This committee keeps organizing and mobilizing young employees in participating in volunteer services according to the Nurturing
Program as the Company’s medium-term CSR action plan. So far, it has set up 110 volunteer service teams with over 4,000
volunteers in all.

2015 FEEEFE

Volunteers Events in 2015

#RREREZELFESZERS” MR-, ART, FRASFEME “KNSEE" REEs, FERNTR “R
MPoBEfTsh". “FRE M WEEL FERKRSREED. BREHEI0X “=mE" (k. NHk. 85
b, BHR. FHE. itk HE ) FERSH, FMEEEL0005: A, 2016FFEFR “FEE". “HILRE"
BOXHE. OEOE WAK. "BOXET. “FLOERERIEM”. “WER". “BERS” FEREIRS AR

Ko UEFRFTsIERAT "SIk, AE. BB, #P” NEEHBEM, ATMERNERIMEESNE.

With centralized planning and organization by the Volunteer Committee, DFM keeps enhancing DFM Volunteer branding events such
as the Dongfeng Children Nurturing Action, Learn from Lei Feng, and Respect and Care for the old. So far, DFM has set up 130
well-organized, permanent volunteer services teams with action plans already made and with over 5,000 registered volunteers in
all. In 2015, these teams carried out more than 80 volunteer service activities such as Learn from Lei Feng, the Sunlight Classroom
education assistance, the Your Wish charitable event, Caring Diagnosis, the Automotive Training Center for Teenagers, the Month of
Respect for the Old and the Sports Event Service. These volunteer teams act with the volunteers’ spirit of “Dedication, care, mutual
assistance and progress” and thus contribute additionally to building a harmonious DFM.

201565388H, ATSRAZERNERRBEIH BE #%25472014
FEEEEERSREBE05EEELEBRESEHNEIIARS,
RiX. T, M. | NESKEMRED Ba2016FERAEE
SEERSTE), 30002 2EEEBEELAL. EHHXE
FARERRS.

On March 8, 2015, the DFM Committee of the Communist Youth

League of China held the Young Volunteers Awarding Ceremony

2014 and the Young Volunteer Service Launch Ceremony 2014 at the

Sundial Square, DFM Sunlight Town, Wuhan City. DFM bases in the

cities of Wuhan, Shiyan, Xiangyang and Guangzhou simultaneously launched DFM young volunteer service events of 2015.
More than 3,000 young volunteers provided convenience services on streets or in communities.
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Cultural Responsibility

BRI “f17 Xt BRI

Publicizing and Implementing the Harmony Culture to Increase DFM’s Cultural Influence

SBCREER REFK “F17 GAE

Enhancing Internal Publicity and Implementation to Increase the Recognition
of DFM’s Harmony Culture

AWHRR N XUERESLEK, RIFRTRAXMNIES EEEHR “M” X
HHRAKRER, FIBHRNK “F1” XLAN2015FEA T RIBZINTR, BITT “F” X
iR, mERAIEFRT “M” XTI, “M” XHEBESEAS ETHEE
ZAEREFINE,

In order to further publicize and implement DFM’s Harmony culture, the Company
conducted the DFM Cultural Concept Wall Newspaper event and the Harmony Cultural
Knowledge contest. We also included the Harmony culture into the internal training
program of 2015. Accordingly, we modified the Harmony culture-relevant courseware and

provided internal instructors with the Harmony culture-specific training. The concept of
“Harmony culture” was thus spread and accepted throughout the Company.

BUIFSMLEEIR  RRARNIRIRZINS

Cultural Innovation to Make the DFM Culture more Influential

ATES B R WA, FREE, FRE LSRRG HE T
fe, MERAT LW SAIBRAFAR, Sl UBIE TN FISHHR SR 24k
B, 20154, ADRHMEBEEURRRE, WER " XUBBEH—ERX
MBI RS AL, 2015848, XA REERENFER ISR EE LS
L REATINER K.

The Company developed the concept of “Corporate Culture Index” (CCl) and set
up a project team to develop the CCl model. We have established the CCI standard
implementation system to provide scientific grounds for corporate culture assessment and
diagnosis. In 2015, the Company wrote its first ever annual cultural development report,
which summarized the implementation of the Harmony cultural strategy in the year. In April
2015, this report and the DFM CCI report were officially released at Shanghai Auto Industry
Exhibition.
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EeXEIR FIERNIRIS|H
Guiding Cultural Development and Showing the Guiding Effects of the DFM Culture

AT BAARE “F” CUBBFOERAASARBIHHER, MARACYIUBEERRGTTEH, EMR
T HERR R AR SRS R RIR R,

The DFM BUs updated their respective corporate cultures according to the new requirements of the Harmony cultural strategy and
their latest developments. The Harmony culture and the scientificness of their cultural systems were underscored.

RRBREZEREBABRATEM 7 I “REBH, FURILE" ARRN 8" XUIBSER ; HEEERAET T “MNF
i BER ATERLYXUEEAS, KODWXUFR(HN - 2B ; FREEAEFRADELUIMNELR
WENSEREFUEFRNERSENEES, ARG T XL K" Kh5/~ % ‘B ZENRE.

Dongfeng Hongtai Holdings Group Co., Ltd., for example, released a cultural system embodying symbiotic growth; the Shiyan
Administration Division held a corporate culture-specific meeting themed “Change your behavior with harmony in mind” and
published Harmony: the Path to Changes as the corporate culture handbook; Dongfeng Renault combined the corporate cultural

outline-specific press conference with the debut of Kadjar as its first locally produced model, effectively embodying the fusion of the
intangible cultural power with tangible products.

FEZIRBMA ([BHECEIRMIEME

Enriching Means of Brand-specific Cultural Development

2016%F, AFMETERN “F” XHBESATE, M Sk, #HF. 1L 227 H “RERNAN" A8, £2ASF
BT “BiTROMMEN MEERRN" TESFLEES, THEH108 “SERRAN", B, “EEHE" FHERS
SEHF, FHEEE. HAEMR, NHEEEHAM, EREREEFREX EEHE" 561K, EFERTHMLT
167N, MPHEEZRRTE980F AR, ERAATELE=/EHE “CENPLEL” R, RRNREATHKEEMN
& “EEXRBEL” RS,

In 2015, the Company held a publicity campaign themed “Be the Best DFM employees embodying our core values” to identify the
Best DFM Employees in achieving the concept of the Harmony culture. In the meantime, the Ethics Classroom event was carried out
throughout the Company down to the levels of small groups and workshops. The Shiyan Administration Division, for example, has
held 56 Ethics Classroom sessions and publicized 167 role models among over 5,980 employees over the past two years. DFFC
was named the National-level Compliant Organization after DFM was so named for three years in a row.
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DFM Automotive Cultural Events

“REIFRE - REIFEIN AMED

Good Traffic Police and Good Drivers in China

201554 F21H, “"HEHFRE - PFEFIN KB e — LU, #2015 L BERE
HEMHEST, FBEHHEINA, IR BE. M. BR. RXEEREMERARE
Ao

On April 21, 2015, the Shanghai part of Good Traffic Police and Good Drivers in China, a large-scale

public event was held at Shanghai Auto Industry Exhibition. This 3-month event focused promotional
efforts in major cities such as Beijing, Chengdu, Guangzhou, Nanjing and Wuhan.

AR RAREQATBE FE(HEARELARXBALN), IRERZBLENIIRFL T
XM ER LR, SISAMNENR. TEBRTBLRE, MESIBEEREXMERIAE
SRR,

By publicizing the Code of Conduct for Chinese Drivers and spreading knowledge about road traffic
safety laws and regulations as well as the compliant drivers’ behavior, DFM tried to draw public

attention to road traffic safety in order to promote the development of the car culture and the compliant
drivers’ behavior in China.
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“WIRFR” FREBOXITHEIFHLER

The “Safe All the Way” DFM Care Event Comes to an End

“HEEFR" BRRNEBORTHN “MEAB 0. FEXE AlER, SHEBOCALE
R, EE. BRITCHERELARXMAAA)., FEMHRSIB0OFBOALTSSE,
RRARESSERT KRN ZOATHBI69A KT,

Intended to advocate the compliant drivers’ behavior, the “Safe All the Way” DFM Care
Event encouraged drivers to spread and follow the Code of Conduct for Chinese Drivers.

This event saw participation by 800,000 people and over 1.69 million yuan donated by
DFBF and DFM employees.

AM—AESBAEUOALEEXH. FELC, BHEAXHEITSIIANZTESE
AR ILESGREK ; P AXBTXEZGEIENER, ABRE. 17
AR ES, ILEZMATEHTRE. BOXH, LEZHABRERT(L
AN Ew, EEME T EAGRIENARSHZEZXANEE, HHPESHERFN
“FERTR,

On the one hand, this event called on people to spread compliant behavior and show their
sympathy by helping children who became disabled in traffic accidents stand up. On the
other hand, it sent warnings to both drivers and pedestrians through the stories of these
children, letting more people become aware of safety and compliant behavior on the road
and thus follow the spirit of the aforementioned code of conduct on their own initiative.

While bringing hopes to these children, it contributed to the safety of more children on the
road.

2015547, "R FR"ERNEBOKRITIFAHMNEZBERMBEAN3EILEE
REBERREFBEFARF OB EZNERE, REHER. EIt, “HEKRER”
B E— BN ITE B R

In April 2015, three children who became disabled in traffic accidents were fitted with
prosthetic limbs at the National Research Center for Rehabilitation Technical Aids, the MCA

and left hospital thanks to assistance from the “Safe All the Way” DFM Care Event. The first
batch of assistance actions of this event thus came to an end.
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ENETERUARITeIEDD
Distinctive Events by DFM BUs

RERETEBANES ANV EHROHTRT EE2REARAMER, FHRRE 7TERMEME XIS, FEM
TETAELRXTEN AR SR,
The DFM BUs conducted a variety of automotive cultural events in line with the spirit of the aforementioned code of conduct. They

devised a project collaboration and support mechanism for responsibility fulfilment while adding to the meanings and means of
automotive cultural events.

B ANERAERRAR : ARTTR “HE XL - FEFIN RAXEF
EFREBRAAE, RIFNHFESRRERG. BTHES BT
SR, RB(PEREINES ) ERAIEXRIHSEES.

DFCV: Conducting the “Tianlong: Good Chinese Drivers” Dongfeng Tianlong
truck driver competition to show how truck drivers love their jobs, fulfil their
responsibilities and innovate; releasing the Chinese Truck Drivers’ Declaration to
promote the desirable drivers’ behavior.

B RRBESRERRAT : AFRERT “PEEER fcﬂﬂxléikwﬁiiki
NaOER, REMERETSINED, BSXBRE, EXHTES
REFFo
Dongfeng Yulon: Conducting the Luxgen Cup Compliant Driving event in
Fuyang City, Anhui Province; inviting Luxgen owners to participate in this event

and publicizing the compliant drivers’ behavior to make it known to all local
households.

B RXAHSFEERAT : KBLRIIFEEARXFLREL /NS
BARNAHNCESESRES NFERRTRT TBLEHR
ﬁ?cﬁﬂ” ?m‘d‘/ﬁﬂo

Dongfeng Honda: Conducting the Traffic Safety Training Camp at the Yucai
Elementary School, Wuhan Economic & Technological Development Zone, where

Hﬂ} ;pl
KK

36 young volunteers from Dongfeng Honda carried out the Traffic Safety Dream
Classroom, the Traffic Safety Training Camp and other activities with local students.

B ARBFRAERT : FNaRitia. REBRAEKEIC KL i
REANREES, MMM “TemR. XHBT NReEE,

Dongfeng Nissan: Conducting events such as the Quality Forum, the 360°
Experience Center of the Safe Driving Experience Camp and Automotive Citizens
in order to promote the concept of “Compliant Driving for Safety”.
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AEREE: FEMA EH=

Vision of the Future: Responsibility Integration for Harmony and Sharing

2016 RAENAENT “+=0" BMBNFAR/ZE, HREATHITE B M “1.0R” 1B “2.00R” F9XBZ
Fo 5F, PR ZAKN BBEEST “ZA—@" bV ERRINEZRBFAES], £EEHRNESTERA
MERRT, FHZHR, ABRMITER D DB AREE TR RAES RTRS =AW BN,

2016 marks not only the beginning year of the 13th Five-Year Plan strategy of Dongfeng Motor Corporation (DFM) but also a
critical year for its CSR-related Nurturing Program to enter Era 2.0 from Era 1.0. This year, DFM will conduct CSR integration and
managerial improvement in all dimensions under the strategic vision of “Three DFM’s” and the goal of “Three in One” with respect to
its soft power, thereby achieving benefits sharing in an all-win situation and developing DFM into an excellent company that provides
users with a full range of high-quality products and services.

AR, FRABZRER “I—3F" 26HEM ‘O 2H” ZBHENEX, INERIEX ‘. thil. R&. 7
M. #HEHERES, RANBTREFME, &S ENREFIXBLRORN, NERRHOFTELRKEHRES, R
AFHRAEAK R T, HMIEHSER, HBEREWFETENE.

Going forward, DFM will: work in accordance with the Chinese government’s overall plan for promoting all-round economic, political,
cultural, social, and ecological progress and Four-Pronged Comprehensive Strategy; implement the developmental concept of
“Innovation, coordination, greening, being open-minded and sharing;” fulfill the responsibility of a centrally-administered state-owned
enterprise (SOE) in an in-depth manner; benefit the whole society with an even more active responsibility-related practice while
contributing to the compliant development of China’s automotive industry; conduct highly targeted poverty alleviation in an in-depth
manner; contribute to the building of a harmonious society and of a beautiful China.
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Report writing process

1 AUEAE S AN ER

Initial-stage preparatory stage

RRSEQTTLHEIRE2015
DFM CORPORATION SOCIAL RESPONSIBILITY REPORT 2015

Time span: The time span of this Report is from January 1,
2015 to December 31, 2015, with part of its contents beyond
this span.

Organizations: The contents of this Report came from
Dongfeng Motor Corporation (“DFM”) and its subsidiaries
(see the organizational structure). For ease of expression, the
terms such as “Dongfeng Motor Corporation,” “DFM”, “the
Company” and “we” are used in this Report.

Previous reports: The Company has continually released
2008-2014 reports. This Report is our 8th annual report.

Data: All the data used in this Report is our internal statistics
and is subject to our financial statements if there is any
difference between them.

The reference standard: This Report has been prepared in
strict compliance with the principle of “Be truthful, objective
and open,” with reference to the Guidelines on the Fulfillment
by Centrally-administered State-owned Enterprises of Their
Corporate Social Responsibility released by the State-owned
Assets Supervision and Administration Commission of the
State Council (hereinafter referred to as “SASAC”), the G4
Sustainability Reporting Guidelines published by the Global
Reporting Initiative (GRI) and the Guidelines on Corporate
Social Responsibility Reporting for Chinese Enterprises
(CASS-CSR3.0).

The Procedures and Ways of Stakeholders’ Participating in
Reporting

This Report was prepared with the support of part of the
stakeholders. We used questionnaires to gather information
from internal and external stakeholders, scored important
corporate social responsibility (CSR)-relevant issues
and formed a matrix of the key issues; in the meantime,
the Company invited stakeholders to make an objective
evaluation on its CSR practice, and took such evaluation
results as part of the contents of this Report.

Availability: This Report is available in the printed and PDF
versions. You may ask for this Report via the following
address or download it at the CSR section of our corporate
website:

Address: No. 1, Dongfeng Road, Wuhan Economic &
Technological Development Zone, Hubei Province

Tel: 027-84285555
Postal code: 430056

URL: http://www.dfmc.com.cn
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