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It is a great pleasure to be here for exchanging the situation
related to DFM in fulfilling CSR.

Automobile is an engine to driving the development of modern
human civilization, which has brought a colorful life to mankind
and enabled people’s life style to be evolved from “living in peace
and working happily” to “living in motion and working happily”.
Currently, a new round of sci-tech revolution and industrial
transformation is emerging. Along with the deep integration of
auto industry with Internet, virtual reality, artificial intelligence and
other frontier technologies, the auto industry has been endowed
with new vitality and brought more extreme experience to human
being.

As an automaker, DFM has been actively offering comprehensive
and excellent auto products and services, meeting the needs
of consumers, persisting in combining CSR fulfillment with the
enterprise’s development strategy, actively bearing political,
economical and social responsibilities which shall be shouldered
by the enterprise. Over the past year, the Company has been
resolutely carrying out the major decisions made by the Central
Government and the State Council, actively playing a leading role
in the national economic and social development, adhering to the
integration between CSR and practice and corporate culture core
concept of “Unite for one cause, Strive for excellence, Cooperate
for win-win” and conducted active practice in disaster prevention
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Chairman of Board

and relief, assistance to people in distress, environmental
protection and automobile civilization and other aspects. This
report is a centralized review and inspection to DFM’s CSR
fulfillment over the past year.

In 2017, the market environment and competition situation
facing to domestic auto industry is more complicated. We will
continue to, with the market and customer as the center, making
it stronger, better and larger as an objective, give a top priority
to quality and efficiency improvement and reform breakthrough,
speed up the innovation driving, optimizing the system capacity
and making all-out efforts to promote the DFM’s undertaking
to a new hight. DFM will also continue to fulfill the political
responsibilities of the central enterprise and make a contribution
in aid to Tibet, Xinjlang and Guangxi, Nurturing Hubei Project and
other aspects.

A great age will breed a great dream while the great dream
will achieve a great car-maker citizen. DFM will stay true to the
mission and keep on forging ahead, continue to strengthen the
building of “three-in-one” soft power system with “Harmony”
Culture and “Business Ethics Convention” as a subject, stick to
CSR integration, harmony sharing, press ahead with invigorating
the country through automobile, commit itself to being an
outstanding automaker citizen.
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All friends, today, we are presenting you a 2016 CSR Report of DFM.
It is a CSR report published by DFM for the 9th consecutive year.

The Superior Man concerns himself with the fundamentals. Once
the fundamentals are established, the proper way (Tao) appears.
As an automaker with great ambitions, since its founding, DFM
has been shouldering the mission of revitalizing the country
through industry and changing human’s traveling way, making its
utmost efforts in forging ahead. Over the past 48 years, DFM has
made and sold more than 34 million vehicles in total, which have
not only pushed forward the economic and social development
and the scientific and technological progress, but also enabled
the dreams of myriads of users pursuing high-quality life to come
true. It is a really great honor for us.

In 2016, on the path to the CSR fulfilment, we has persisted in
quality and efficiency improvement, accelerated the innovation
breakthrough and pushed the various undertakings to a new
height by good quality. To be confronted with new trend, new
challenge and new opportunity of macro-environment, auto
industry and market development, we have been going deep
into the actual market demand, focusing on customer value,
deepening the mechanism reform and strengthening the
compliance operation. We have achieved a total sales of 4.277
million vehicles, accomplished the challenge target, with the sales
ranking No. 2 in the industry and a good start of the “13th-five
Year Plan” period achieved.

Over the year, the Company’s independent business core
competence of the has been continuously upgraded, resulting
in new development of new energy automobile undertaking,
continuous breaking of bottlenecks for reform, new situation of
joint venture development, further improvement of management
level. The talent team building has been intensified, the
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Address by the General Manager

employees’ sense of gain has been constantly improved and
the goal of safety production, energy conservation and emission
reduction has been accomplished in a sound way. We have
released the CSR “Nurturing” Plan 2.0, made steady headway
in aid to Tibet, Xinjiang, Guangxi, Nurturing Hubei Project and
other accurate poverty-relief projects in a bid to build the areas to
receiving the DFM’s aid into a well-off society in an all-around way.
All efforts are not made for nothing. In 2016, the Company won
the 9th China Charity Award and China CSR Accurate Poverty-
relief Award due to its excellent corporate image, extraordinary
brand value and down-to-earth outcome in CSR fulfillment. The
Company ranked among the top 10 state-owned enterprises in
the CSR development index.

To keep abreast of the times, we are always on the way.
Along with the flourish of a new round of sci-tech revolution,
the auto industry is undergoing profound changes. The tide
of intelligentization, internetworking, electrification and sharing
is surging. To be present in such a reform era, only when
automakers take the initiative to act can we we grasp the trend
and win over the future. In 2017, we will lay more focus on
customer value, intensify our efforts in commodity and marketing,
seize the opportunities and go all out to step across higher
business goal.

If someone indefatigably keep moving, he is certain to get to the
destination;if someone incessantly try to act, he must be successful.
We are sincerely eager to join hands with you, win your respect
and trust, uphold the concept of “Life-giving breeze and rain for
nurturing all sides”, earnestly fulfill the political responsibilities,
economic responsibilities, stakeholders’ responsibilities,
environmental responsibilities and public welfare responsibilities and
build DFM into an outstanding automaker citizen.

| 5



XTFFRNSERT

About Dongfeng Motor Corporation

®

BET ] 969 =3
B&E™ 2 9 5 8 ZTARM

(ME) 5 500 38

=y
~EENT
Corporate Profile

AEIGE

G2 T 19695

BEFF2958{ZTTART

RTH16.6H5A
(e ) 55005 : 5811
FEFNEWEI50058 ; $3(U
FEEWI00FMSRERRIEEHAS : H14U

Summary

Founded in 1969

Total assets: 295.8 billion yuan

Headcount: 166,000 employees

The 81st place among the Fortune Global 500

The 3rd place among China’s Top 500 manufacturers

The 14th place among China’s Top 300 enterprises by the CSR Development Index
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Main Businesses

Commercial vehicles (CVs): Covering a full range of mini, light-duty, medium-duty and heavy-duty trucks as well as bus products

Passenger vehicles (PVs): Covering a full range of PVs such as basic cars, SUVs, MPVs and crossovers

New energy vehicles (NEVs): Covering all-electric cars, all-electric buses, all-electric engineering vehicles, all-electric logistics vehicles,
all-electric sanitation vehicles, hybrid urban buses, BSG hybrid cars, plug-in hybrid urban buses, etc.

Military vehicles: Including military off-roaders and transportation vehicles

Automotive parts: Covering the power, brake, steering, suspension, interior and electronic systems

Equipment: Including equipment, molds, gages and others for automatic automotive production lines

Relevant businesses: Covering automotive financial services, automotive logistics, used vehicles, leasing and others
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Corporate Governance
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DFM is a wholly state-owned enterprise (SOE) managed by the SASAC. The Company established the Board of Directors (hereinafter
referred to as “the Board”) in April 2011, creating a governance structure with the SASAC as the representative of contributors, the
Board of Directors as the decision-making body and the Board of Supervisors as the supervisory body. Over the past four years, the
Company has established a board of directors with outside directors accounting for the majority, appointed the Secretary of the Board
(hereinafter referred to as “the Secretary”) and set up support offices, further improving the organization. We have established relevant

special committees, such as the Strategy and Investment Committee, the Nomination Committee, the Remuneration Committee and the
Audit and Risk Management Committee, continuously strengthening and improving corporate governance.

An important company affiliated to the Company, Dongfeng Motor Group Co., Ltd. (hereinafter referred to as “DFG”) was listed on the
Stock Exchange of Hong Kong Limited (SEHK) on December 7, 2005. DFG has since been in strict compliance with the SEHK listing
rules and corporate governance codes by having a corporate governance structure with the shareholders’ meeting as the highest
decision-making body, the Board of Directors as the main decision-making body and the Board of Supervisors as the main supervisory
body. In the meantime, DFG has developed and improved various basic systems and relevant regulations.
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A Three-in-one Corporate Soft Power System
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DFM released the CSR “Nurturing” Plan in 2012, published “Harmony” cultural strategy in 2014 and took the lead in issuing Business
Ethics Convention among the central enterprises and in the auto industry. So far, DFM has initially established a “three-in-one” soft
power system with “Harmony” Culture and “Business Ethics Convention” as a subject.
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Committing Itself to be an Outstanding Car-maker Citizen

FRHAESFE “+=R" Mkl— “i@” i1kl 2.0

DFM’s “the 13th-five Year Plan” for CSR — “Nurturing” Plan 2.0

ABNEREFHERRERMENATERELERE, ASFETH—RESTELERL, MHE—FN
SRELERSIO, RARERN, BRAMSTELERGKE, TESHNAELVRAR, RHIGREFH
EASTHUREEREN. RRAATHESTE “+=F" ARERH 8”7 iH112.0, WERN “+ZFR"
HAj|) A7 IR RE. THRBEMNERSAE.

For the purpose to adapt to the national economic and social development requirements and DFM’s development
strategy, the company has laid down a new round CSR five-year plan for further strengthening the leading role of
strategy, deepening the CSR integration, elevate the overall level of CSR-related work, turning itself into an outstanding
car-maker citizen and continuously enhance the sustainable development capacity under the new normal of economy.

DFM'’s “the 13th-five Year Plan” for CSR is named as “Nurturing” Plan 2.0 for embodying the inheritance and
development to the strategic thinking and action practice of “Nurturing” Plan during the “12th-five Year Plan” period.

“i@” itk 2.0 TERS
Main Contents of “Nurturing” Plan 2.0

REE=

CSR Vision

HOTHASBRSERV AR M Aem NEEN

CSR Vision — Committing to Becoming an Outstanding Car-maker Citizen PEEFTLE ]

REER
CSR Concept

HRRILRE EEMNS
Dongfeng, the Nurturing East Wind

ESEER

Guiding Ideology

LERMENTFARTHABZF. @F. AR, AFHL2LEH, BRARAMENERNENRKTE, LR
“HN—R REGERMCEANEE SEHRAER, RARMEFH. BB, &, . HENLKRES,
BE&Z=ANEX BRM =N—K" VERRINBERER, G601 EE, 2EEHAIHSTEELRR
A REBAETEERREA, THRARNRERS. MW INTHEKRES, ASIMEREMAER
EF A=,

Guiding ideology — Comprehensively implement the spirits of the 18th National Congress of the Communist Party of China, the
third, fourth, fifth and sixth plenary sessions of the 18th central committee, follow the requirements of “five-in-one” overall layout
and “four-pronged comprehensive” strategic layout, deeply carry out the development concept of innovation, coordination, green,
opening and sharing, center on the vision of “three DFM” and “three-in-one” enterprise development soft power building target,
combine the industrial features, promote the company’s CSR concept integration, practice fusion and management improvement
of the company’s CSR in an all-around way, continuously enhance DFM’s CSR competitiveness, brand influence and sustainable
development capacity and make a contribution to realizing DFM’s dream and auto power dream.

A=

Strategic Objectives
BUBANOHSFTEIEERR, THUHSFTELRAXNSIN. KRSEMEITHE ;

Strategic objectives — Establishing a powerful CSR supporting system and achieving the culture leading, strategic orientation and
multi-party collaboration of CSR practice;

HETEXUMIRAN BRI P E 2200, HRENEBEXT LRI ;

The CSR culture and practice have produced a wide influence upon the stakeholders and obtain their universal recognition;

ERBARENINTHEARER, HEFTERRKERBALIHFERETT.

Form a competitive sustainable development system, with the CSR development level being kept ahead and continuously upgraded.
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Practice System
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Fulfilling political responsibilities. Pursue a correct political direction, earnestly carry through
the major policies and principles of the Party and the state, make an active contribution to

improving the state’s basic economic system and consolidating the Party’s ruling economic
foundation; sturdily launch some supporting programs targeted to Tibet, Xinjiang and Guangxi,
Nurturing Hubei Project etc. and other precision poverty alleviation, push forward the supported
regions to step into a well-off society in the meantime.

FHREALERE, RAEFASRERE, FEREBLTEZFHIELR ; 212020
F, RIRESHO0TH, BENMITENE ; RAEWY “—H 8" K, #Hi#
EEREEE ; RANBEXASKRBEAN), HHMBEEMIE. WHE. AF. EH
THEFRFo

Fulfilling economic responsibilities. Continue to improve the operating quality, achieve the
maintenance and appreciation of state-owned assets, promote the local economic and social
development; by 2020, realize the production and sale of 5.6 million vehicles, improve the operating
benefits continuously; thoroughly carry out the “the Belt and the Road” strategy and push on
internationalized operation; deeply implement the company’s Business Ethics Convention, promote
the building of a more standardized, honest, fair and transparent market economy order.

BTN EMEEX /ST R EEMBBEXT REGRFABIE], RAFELEKF, B AREELTE

BXTRK ; BHERESHRE, EERTFOTH. REEE, RISAEKEL
THBL RPRFIGE.

Fulfilling stakeholder responsibilities. Constantly improve the stakeholder accountability

'I'q

system and communication mechanism, raise the CSR practice level, respond to the
appeals of the stakeholders in an accurate and effective way; endeavor to pursue customers’
satisfaction, promote the employees to work happily and live joyfully, achieve sharing and all-
win and protect the rights and interests of shareholders.

R CURIRMESR, ETERXRNE NEBES, SEARPESKE, 2EFR
“REBERMN2020” 75, IRMBREESNESE, RRREZGE R, BHEERE
TR,

Fulfilling environmental responsibilities. Stick to the concept of “making cars in an energy-
saving and environment-friendly manner and making energy-saving and environment-friendly
cars”, strive to protect the ecological environment, comprehensively launch “Green Dongfeng

2020” action, speed up the building of green full-value chain, actively provide green products in
an effort to foster a green Dongfeng culture.

UERAGEESATE, DEETEVSERREER, RABEEFLLAR, XF
AR BAREH, BAXFRAELSMES, TEFEARTE, BARNM
ESIZ 8

Fulfilling public welfare responsibilities. Base on the platform of Dongfeng Public Welfare
Foundation, collaborate with the affiliated enterprises to participate in disaster alleviation and

relief, promote the development of education undertaking, support mass entrepreneurship and
innovation, push forward the building of a civilized auto society, launch public welfare projects
with its own characteristics, enhance the social image of DFM.
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FlEsRXFER @7 itk 2.0

Comments from the Stakeholders on “Nurturing” Plan 2.0

8" 2.0 lﬂ” UM EEMRA, REAT=1XRT$H "HRER"
REOIMES. MBERERR, BRBETHESREATRARMAE, FEEEMN
EERT Erﬂ)\%’]’&jkﬁ FEABRTINE . ESHERPEZNTTE, KU
THENARER. ZURADHSFETESERFEFERIN—TTE.

“Nurturing” Plan 2.0 is the improvement and upgrading of “Nurturing” Plan and a new task
proposed in the Group’s development guideline of “win-win development” for the period
of the 13th Five-year Plan. The so-called win-win development is to fulfil CSR rather than
engaging in public welfare alone. What is the most important is to blend the CSR into the
company’s development, stakeholders’ rights and interests, eco-environmental protection
and other aspects and achieve a sustainable win-win development. It is also a direction
for the company’s CSR-related work calling for continuous concern in the future.

Ay
H =0k 38 9 3 B

— AW ERKARR, BRTAVAERNIMNITENS R, tVERRNRR
MR, NIZEBARNHSTRE. AoV elzyi, WELE. HIFTEER
T. By —MitsstE ; tV EALRRME, SiittsamEl. &
EATRNLHIR—HSTE ; DWRERANER, ABFHEHEK. £
REFHRFERE ST L.

Permanent development of an enterprise cannot be separated from the support of
external environment from local area in which the enterprise is located. In different stages
of development, the enterprise shall assume different CSRs. At the initial stage of start-up
for an enterprise, operating with integrity, training and cultivating employees and building
corporate culture is a social responsibility; at the stage of growth and development,
participating in public welfare undertaking and injecting specific investment to the public
welfare is a social responsibility; at the stage of stable and mature operation; making
suggestions to the government and joining in the building of social and economic order is
a social responsibility.

#
R
%
3
ﬁé‘é
4%
]
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FRAERBRBOHSTE B 1112.0, AT HEREARCNSEBUER
RMEFARIR. RI7TFARRRNNAR, AXNBEESTIAE, HRE+
ZEEET, —BERFNAXRTHIRADEERNOAERES : RBERSEH
. BIAE, BEXHACHERMER] HINRRHNAREDHR, “ER
—ESVEEENE - AE! 7

The “Nurturing” Plan 2.0 released by DFM has reflected its high political consciousness
and client awareness as a central enterprise. | have been a user of DFM 17 years ago.
Since | bought a Bluebird car, more than a decade has passed. Along the way, DFM has
been manifesting my motto of life: Persistent and unswerving efforts will make your goal
and ideal come true. | am fully confident of DFM’s future, “the east wind (Dongfeng) will
blow through everywhere across the country!”

FRAERTRATIEAB2015F10B NERFEER S S 4 FHRK, HE
B, NERMESREEKRABR ; FFY, #NAR, THRIE, RUEERE
SERFNALEATHRADE (KRR~ RN R, FARTARRERE
#), FIRAEEERHIMN. THEN; ERSE, TEMNRERESRES
1216 A, BEREF107, BFEGH0REEESH; HXE, S584R
B, BEIEFFNEIERRALRAL, EHEZEFFHREBNRANI.

Since DFM poverty-relief task force entered Jinniusi Village, Wutai Township, Fangxian County in
October 2015, it has been adhering to the political principles and eamestly implementing accurate
poverty alleviation policies at various levels; making a practical plan, paying door-to-door visits to the
households for learning about the actual conditions, proposing to build Wutai Township into two bases
of DFM and make the poverty relief to be targeted and sustainable; carrying forward the practical style,
paying visits to 1,216 households, taking full charge of getting in touch with 10 poverty-stricken families,
striving to stay in the village for 20 days per month; handling concrete affairs in a down-to-earth manner,
getting involved in accurate identification, helping Jinniusi Vilage to make poverty-relief development
plan and enable Jinniusi Village of Wutai Township to take the lead in poverty alleviation on the whole.

EAEENRBEERE, BRNSERREATDEERR “FREBETE ER
hfF, Rk, B R R £ F 7, OB -—AX—FHRRFEN
FRTE, —HX—HHABMFENMEAZEST, —HX—HBAEEDFIRF
TR, BIEXEESE, BMNERTRSERADERERF X EMBES
VERELE. ARAREEDSERRMK ENRIETER, BEIRNKERSYIK
BITHSTHENIEATIESL,

As an important public welfare partner, we have worked together with DFM in implementing
“DFM Nurturing Campaign” for five years. Over the past five years, hinging around “food,
clothing, shelter, schooling and travel”, we have seen the rising of DFM Hope Primary
Schools one after another. A number of micro-public good student aid activities have
been held as scheduled and a string of poverty-stricken teenagers have got through their
academic career successfully. Through these benevolent actions, we have seen the positive
contribution made by DFM in promoting the development of basic education undertaking
in poverty-stricken areas and stimulating the healthy growth of poor teenagers and also
witnessed DFM’s behaviors and assumptions in earnestly fulfiling CSRs.

RRUAFE AT EFERSE2016
DFM CORPORATION SOCIAL RESPONSIBILITY REPORT 2016

Tl 3
tak A 2id d

7 R

B 3 Jp
& 35 b o\ T B S S

]

\&~

| 15



HDF kN ERNSERI R

Committing Itself to be an Outstanding Car-maker Citizen

EHEXR) SEH

Joint Action for Pushing Forward in Collaboration

FREREBRAE

Dongfeng Commercial
Vehicles Co Ltd. (DFCV)

“S=F #E, RNEFRERRATKIE “BFIXES. KR, RIMASER EAQSFER, EHR
AT RMOEME, B URFENNMEERGEENEN &, NSRRIV EEATTHRKE
W VBRATETE. ASERBREENNERE, FERNEARSTE 8 ITUEBIMSER
NERHBE, TERRREAED, HEMEEENTRERENLSTERER, BHLRTHLENER
V-3

During the “13th-five Year Plan” period, DFCV will take “highly trusted by customers, shareholders, employees
and society” as its mission, provide valuable products through sustainable value chain on the basis of ensuring the
company to be profitable, assume its CSR as an enterprise in a way of complying with international norms and
business ethics. The company will, according to its established value orientation and in combination with DFG’s
strategy of “Nurturing” Plan for CSR and actual needs of social development, improve the system, enhance its
capacity, engage in the CSR activities with DFCV’s characteristics in a specialized and exquisite manner in an effort
to achieve a sustainable all-win development.

FNRAFEAE
Dongfeng Motor
Corporation Passenger
Vehicle Company (DFPV)

‘=1 #E), RRRBELSERERRBETRETE, ERNMESTE B 1TRI2.089%851T, =
ERNSHAETERR, BAUMSHELEEEEN, WEATEEERSFEHTE, TEARNRERRE
BENHSTEED. B, EHhBERERAIL2TELE. FHEXANG. RERPEFRNTE, §
NN THENERK R

During the “13th-five Year Plan” period, DFPV will, under the guidance of DFM’s CSR “Nurturing” Plan 2.0, continue
its active fulfillment of CSR as a central enterprise, improve its CSR management system, enhance the CSR’s
overall management capacity, collaborate with franchise stores, car club and other marketing platforms in an effort
to launch CSR activities with characteristics of DFPV. Meanwhile, it strives to integrate CSR into the company’s
development, rights and interests of stakeholders, environmental protection and other aspects and achieve a
sustainable all-win development.
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HSEBRAT
Dongfeng Peugeot
Citroen Automobile Co.,
Ltd (DPCA)

s &

ERKMNERT, WEREFRADERMFLINZLRN, SEAEBRET, RATFZLHNHITRK
#; S2HET. HEFSFEERFETHR, HEGERER ; SRATHERZ, BERIUIATANMER
gl ; ST BTN RR, BRBRERNGEESS ; RIRKIEHSTE, HARFHLLAR]

Amid the development of the future, DPCA will implement the scientific outlook on development, maintain the trust
of customers and become a partner of far-sighted; join hands with dealers, suppliers and other partners to build a
community of destiny and achieve all-win results; make concerted efforts with the employees in building a business
making the employees with sense of value and sharing the value; achieve sustainable profitable development,
feed back the trust and support of shareholders; actively assume social responsibilities and become an excellent
corporate citizen.

FXBEFRAEAE
Dongfeng Nissan
Passenger Vehicle
Company

TR, RRBFRBETBUATRE, REARE “WELRE” NRSES, RHTARFEH#RATLY. T
. NMEAMBRS ; BITEFRE, HEGENMENEN, NESERIANERERTT. AL, #HEF.
£/, BATBNFNMERS ; BOFISEXTTRE, FEEAEZERNEE, XUEFA. AT,
AERHEIRENEIHEETNMERDR ; BOHERE, HEMERESNER ; BTAKRE, R
R NmIEREE,

In the next stage, Dongfeng Nissan will perform its political responsibilities, continue to uphold the service concept
of “operating with integrity”, commit itself to providing the most professional, perfect and humanistic service to
customers; perform economic responsibilities, continue to enhance the capacity of value creation, feed back the
value to the shareholders, employees, suppliers, dealers and local government etc. with a higher goal; perform
stakeholders’ responsibilities, continue to become a trustworthy model and realize a comprehensive satisfaction
and value feedback to the customers, employees, partners and shareholders; perform environmental responsibilities

and continue to build a green whole value chain; perform public welfare responsibilities and keep on delivering
positive energy of public welfare.
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RRARSERRAF

Dongfeng Honda
Automobile Co., Ltd.

“t=E7 i, RRABBFR “BAMSHGEFENS Y X—HSFREES, REHTKEFR
HBHRATN~RMKRS, ITESCRIAESE 1 E’E’UH BERMALY, FHBFASCSRA LML “B
181" ERW B MFETR, FHRITETHEMNAZETERENGEUKE,

During the “13th-five Year Plan” period, Dongfeng Honda will follow the CSR concept of “being a business with
the existence expected by the society”, continue to offer products and services to the customers exceeding their
expectations, build it into a firm making its employees with a strong sense of happiness and value, continuously
launch the key program of the CSR mid-term plan “Joyful Action” in a bid to enhance the performance level of
performing the responsibilities in environment and public welfare etc.

ENFESEBRAE
Dongfeng Renault
Automobile Co., Ltd.

TR HE, RREEAFEERATDERR “EIECIFER/E o LEd, BOF “ERRE.
HEEE", MERNBEELRE, ERNMSTE 87 1H02.009485I T, BuESHSHREEER
R, MRBETBUATIE. £FHRE. HMREFE. 2x55E, AREK. BF0 BRI 6k, Hs58
EIEMNE,

During the “13th-five Year Plan” period, Dongfeng Renault Automobile Co., Ltd. will take the corporate mission of
“life, innovation and more wonderful”, devote itself to “making premium cars and selling star cars” and speed up
the development of Renault’s undertaking. Guided by DFM’s “Nurturing” Plan 2.0 for CSR, it will establish a CSR
management system, actively fulfill political responsibilities, economic responsibilities, environmental responsibilities,
public welfare responsibilities, continue to create values for the shareholders, customers, employees, partners and
the society.
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CSR Management

TEREFARKER

Improve the CSR Organization System

HERTEEER
CSR Management System

AEHEARRAEATHESREEENE), PRLVHSFERNERER, IOTEENZEITINERSETEAR, &
TXMEGRRFMERIREFES, TMHSHRELEREUEGERM, RIFRRAIRSHELEZRS, AATEF

K. REEEZERSTE, AN /\gﬂEjJ?s;L*‘Bﬂ HAEELRGHSTELE, FHRARSETELAAENERTM

ARAHEHEM S TIET F.

The company has formulated Measures of DFM for CSR Management, specified the contents of the CSR planning management,

implementation management and operation evaluation etc, strictly implement external donation procedure and information reporting

system etc. and realize the standardization and systematization of the CSR-related work. It has set up DFM CSR working committee,

with the board chairman and general manager as chief, the general office as a leading department to be in charge of the CSR-related
work, organize the relevant departments and personnel of various affiliated units to coordinate and advance the CSR-related work.

FRSFRATHEMMITHERS EE : ANVEEK. REHIL, 2BEHE
BIE(E : HEHSFETIHADR

RN : AT REE)DAE. A%(:Fﬁli B MESTHER.
FESIEESEI. EIrE. RETER. REFEIB. KEMR
SAeTiBHEeSETIEDAE ¥IER. KEEEI. To. AZ. HEEED

DNAERZRSHNENN, hRAIHSTETENEEER
’Wf’]o RRAERAHSFTELENAETRERNAEAS (X

RIS TSRS

£ ) A
STRBHEWT FAR
B ZRSRR B DAERZR

Functions of the DFM CSR Committee Functions of the CSR Work Office

HitA S S FRET R MERE TIETR
Reviewing and approving the Company’s CSR work programs
and annual work plans;

ESATMETE B I ;
Providing guidance on the implementation of the Nurturing
Program;

HAREASIHSTELEEENE. EXMES;
Auditing and deciding on the Company’s annual CSR budgets
and major CSR projects;

—/\/@ﬁ%/\ j?‘iz n 'EE EETZK%EIXTJ' o

Organizing the building of the CSR management system.

BIELASMSRELEZRSHRIL

Implementing the decisions of the DFM CSR Committee;
BRASHSTEEEER, HE. TERTUSHE

%’EE#H;&ESI%&%J i

Building the CSR management system and making or
improving CSR-related policies and systems;

FEEENTHESTEEI. EE. ﬁﬁ?‘ﬁ%lﬁzs
Managing CSR training, communication and research;

1£S. i, KEASSMESREBIRMBELMMTS
FEIE;

Guiding, urging and monitoring functional departments at the
Headquarters and their respective affiliates in making CSR efforts;

ARATRESTE B PRI HERTE L T 5,

Implementing the Nurturing Program.
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CSR Management

REF T OINR

Issues Focusing on the Essence of Responsibility

ORI

The Core Issue Identification Process

WRRIRG] : AEIMSTEWTIEFEFMEFRAE. BRBKRER. HSBROTR. RETEAVFEX TS EGEE
BAURANDVERAL . SEERRESHES . ERBGRERMMSEHRSERER—RILE ; B TERRETE A
FARFATU AW AITLRGER ; 650 S KR FIEE LR RAREM S FTENH,

HIZMHE « WL IS TEEH TR REHE L IS TENH,

KAMEER : FRATBEBFOBFE. HRENHIISHEEXTAFRESTENAEZ PN, RIE “WRRR
LENFTM” M WHEAERTNEEMN AR ER IR, X A TR ERH .

Issue identification: CSR-relevant issues are identified according to international standards, the Chinese government’s policies,
major public concerns, similar issues identified by companies in China’s auto industry and relevant industries as well as the Company’s
development plans. Specifically, general issues are identified according to international standards, the Chinese government’s policies

and major public concerns; industrial issues are identified by analyzing similar issues identified by companies in China’s auto industry and
relevant industries; DFM CSR-specific issues are identified in combination with the Company’s development plans and operating practices.

Review and determination: The identified CSR-relevant issues are reviewed before DFM CSR-specific issues are determined.

Prioritization: In order to underscore the importance of CSR-relevant issues, DFM conducted a survey based on an electronic
questionnaire (3,630 valid copies) and 18 interviews among internal and external stakeholders. A matrix of core issues was created in
two dimensions — The Impact on DFM Operations and The Importance for Stakeholders; issues in the pool of issues were prioritized.

IR RIS R
Core Issues Determined (in a Two-dimensional Matrix)

FRISEQTHSFEXRINEER

® 20
e 14
e 19
13

g 23 e
17 o AQ e 21
m 7 e 24 o1
# 027 2 o1 ® 25

= 9 35
x “2
) e 18 e 10
5] °8 Ofly ° 34

o3
°29 28
37
{3 030 :
031 ® 16
36
32 o e33 °
WRAMEZE M

1 WERM 11 PAREHRE 21 PRMBCR RHE 31 HNEFE TFURAFE
2 NEPREE 12 BEMBNER 22 EPRFA 32 HERARRITEE
3 REREF 13 FHd4EH 23 HiFK~&HBE 33 HXTUE
4 KARERE 14 RUZLER 24 FREFMRFEAN 34 HXIRE4ER
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The List of Stakeholders, Their Expectations and Our Ways of Response
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fEERIERINTE

Improve the Internal CSR-specific Communication

SR(ERERIBELE

CSR—specific Communication Mechanism

RRAMEEMHSTERNT DBV, FIRRESRTERXNEAFREGROE. —7HE, BIEBES. BEEHREE. 5
u%%ﬁ,ﬁﬁlkﬁ FEEFENRERIHTANEABRZR. B—HH, BETEREMAREE(ESTERE)
FMABE(MHSTETEERY), KRNEEFRESN, BHFTEIBREESH’E,

DFM constantly improves the internal CSR-specific communication mechanism and communicate actively and effectively with employees
about CSR-relevant issues. On the one hand, we carry out face-to-face communication with employees on business development,
salaries, benefits and others by such means as communication meetings, education about our situation and objectives, and visits/

surveys at the grass-roots level. On the other hand, we release to all BUs the annual CSR Report and the monthly CSR Briefing, making
timely disclosure of responsibility performance while enhancing responsibility-specific communication and information sharing.

HESEFINERBULE

CSR Management System

NEREBIMNIHSTEDBRAR. —FE, EXHNEIBLSFENRNEM L, TOFMBEREMEREA, ﬁﬁ
WHEERE, BuZnd. SRANVEENG, BAXABARE; 7—77E, BEEAH(ESTERE), RE(H
RREELE). ALRSNPEZRES. SIERAMSTESTERE, AHAERTITOBEGE,

The company has formulated Measures of DFM for CSR Management, specified the contents of the CSR planning management,
implementation management and operation evaluation etc, strictly implement external donation procedure and information reporting
system etc. and realize the standardization and systematization of the CSR-related work. It has set up DFM CSR working committee,

with the board chairman and general manager as chief, the general office as a leading department to be in charge of the CSR-related
work, organize the relevant departments and personnel of various affiliated units to coordinate and advance the CSR-related work.

WA (M TERSE ) WA=

AEU01SFE( M TERE ) AEAR, HENME, NENFEOFABRERNERZL.

The company has made an animated video based on the 2015 CSR Report and presented the performance of DFM’s CSR
fulfillment in a lively and interesting way.
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Elevate the level of the CSR-related Work

FRESHERR
Carry Out the CSR-related Research
2016%F, ABHEREIEZREREANMSTET=Z2MLY. MERN “=—F" SV RITHZRER

BER. HERESS IV REZTIEIRBRA T RIF SR

In 2016, the company’s CSR working committee has carried out a research on DFM’s CSR planning for “the 13th-
five Year Plan” period, establishing of a “three-in-one” enterprise soft power building theoretical system, social
responsibilities and corporate brand etc. and made some achievements.

Lp Ry mE

SHERMA By

JTEEH & RE R W N D

2016118, FRASBHAMESTEASE " itH2.05H S, AFAEFK. RZXHICLEXM
TEA “BATHAEBRESC VAR NEITUHEH, HOMWERN ‘=A—&" SR HiE
W ARRRHATES,

In November 2016, DFM held a CSR conference & “Nurturing” Plan 2.0 release conference, in which the
company’s board chairman and secretary of the Party committee Zhu Yanfeng made a keynote speech titled
“Committing to becoming an outstanding car-maker citizen”, in which the achievement of establishing a “three-
in-one” enterprise soft power building theoretical system was released.

PNIAFHSTESEY REXRHTHR, HRERKH, CVHSREASSHRMAS~NEEMNK, o
PUEESL GAEIAAD. IR MR B MM OEE. MERMEZ. SIRRMIARRMSIE RESHE, &
BHZRFALV RMNZERARE, RHEEFAXRANRMELR, NE—SRACVNTHRSE .
The Company has conducted a research on the relationship between CSR and corporate brand. The
research result has shown that the CSR asset is an important part of a firm’s brand asset, which can build
brand awareness, enhance the image of brand, establish brand credibility, arouse brand feeling, create brand
sense of identity, draw forth brand loyalty, effectively improve the differentiation advantage of the corporate
brand, promote the sound development of customer relation so as to further enhance the enterprise’s market

competitiveness.
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FREASRESEI
Carry Out the CSR-related Training

ASHEETEN, SNERRER. FEHMRESETENRPOARNEXIHSTERIES, NEHFERAHSEF
RGNV AR THEKFERT, BaieRBAH ST EEERLEKFE,

The company has coordinated the affiliated units to get involved in the CSR-related training activity organized by Ministry of Civil Affairs
and Research Center for Corporate Social Responsibility, Chinese Academy of Social Sciences in order to promote the escalation of

work level of DFM’s CSR practitioners, enhance the CSR management and practical level of the whole group.
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In 2016, the company launched “Micro nurturing class” CRS online learning campaign. The totally four sessions of class for the

campaign based on “learn + answer” for passing through difficulties have been held in a lively and novel manner so as to help
the employees learn basic theoretical knowledge on CSR. A total of 48,893 employees have taken part in the campaign, with

average participation rate up to 33.49%.

#HESFRREEHEXBSERTI 10 33

Ranking Among the Top 10 State-owned Enterprises in
the CSR Development Index for the First Time

(L WHEFEERB(016)) 27~
AEANDMSTERRERSZENN85.5, BRKS
EEW1058, fF7]HEMS V300581407, ELFA
FRWCVHSTERRABHEER S,

As shown by Blue Paper of Corporate Social Responsibility

(2016), in 2016, the overall rating for DFM’s CSR
development indexes was 85.5, enabling it to be among

y /R

the top 10 state-owned enterprises, ranking the 14th out of
top 300 Chinese enterprises, winning the honor of five-star
enterprise in CSR development field for two years in a row.

24 |

100

80

60

4

o

2

o

0

ERSEREDHFHS[EEHY

2012 2013 2014 2015 2016



KGaRIE

Political Responsibility

"




Bia=IE

Political Responsibility

TR Rz (E SRR

Positively Respond to the National Policies

KRARERDAZELARLRES. BRAEFVARBREERZHSTEEXER, HELXRIIRLERRE “QIEFEKs, 7
WEE, FahESs, HERMEME, EREAR AIMEATE.
For the purpose to implement five development concepts, national policies on auto industry development and relevant requirements of

State-owned Assets Supervision and Administration Commission for CSR, DFM has been adhering to the such five fundamentals as
“innovation driving, openness and cooperation, initiative and dominance, making it stronger and better, all-win development”.

AIEARTGE

fERMI

el by

Innovation Driving

NEVENMEUHERNOEFNG, BEUREARNEERE, BACWHINERS HTIBK=E. BRI, &H
PFEIH. BUERXH. LEHEHDATNER ; MAEERAER, ENERARAELERTH ZEA ; K
TRESHEERRE. BERM+. BRHEEEFSVEARES, HHERAH#E, MREARMEETE. 2E. FE. DEARAK
= s BEIMENE, REASIHECIFMM, MUBERERAE. EEAREAMEUSHEERES ; MRER
KEEA, OABRREFHHEFEER, MAMIRFRRIPMEEERNE, BEEHAELE.

The company exerts itself to establish an innovative development system and mechanism, foster an operating environment for innovative
development and form new driving force and room for the growth of the company. The technical innovation, system and mechanism
innovation, business model innovation and business innovation has driven the company’s development; strengthen the construction
of information technology, promote the wide application of information technology in operation and other fields; adapt to the trend of
industrial development such as energy-efficient and new energy vehicle, Internet +, intelligent manufacturing etc., push forward the
progress of technology, accelerate the development and grasp of intelligent, safe, comfortable and energy-efficient technologies and
products; firmly seize the opportunity, break through the company’s bottleneck in reform and innovation, optimize the management
system for the development of new energy vehicle, military vehicles and other key businesses; quicken the grasp of key technologies,
core resources and innovative marketing models, intensify the efforts in intellectual property protection and brand building and form
superior advantages step by step.
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Openness and Cooperation
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W, RAERRBEEREN ; ERTY ATHMNEHALE, ERSERMKFEEVREHHXEVREER
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The company integrated itself into global development with an open concept, deepen its partnership with the existing partners
and further improve the grade and level of joint investment and cooperation. Make use of international resources to effectively
enhance the allocation ability of international resources. The focus of improving the level of joint investment and cooperation
lies in strategic layout, product release, management and technology sourcing, cost reduction, earning increase, increase
of supporting components, personnel training, resource sourcing and utilization etc. Build a more powerful and effective
communication and consultation mechanism by optimizing the management model, position the strategy of the joint venture in
a rational and effective way, push forward 1-2 joint ventures to form a large scale of sales; strengthen the strategic alliance and
business cooperation with PSA, enhance the sharing of resources; vigorously explore the models and means to make use of
international resources effectively, actively launch merger and acquisition of foreign technologies and resources and enhance
the allocation capacity of international resources; lay focus on expanding the market and promoting the reform, strengthen the
cooperation with emerging enterprises with high level at home and abroad and other central enterprises and local state-owned
enterprises in the industry; make flexible use of the existing capital market advantages; actively build the capacity of overseas
division system, push on the transformation from opportunity-based export to strategy-based one; cultivate a highly qualified
workforce, introduce international talents and push forward the internationalization of the business management.

Initiative and Dominance

AEBMREETESEN, BRATRERATHN, ERABFTEVLERNTHER, REEARGIETHNES
Mo BLFBIENEZFERMTHETUEAA. SRENHNEEER. §RtUER. TRUEBHEIMN
HER ; BHRFMARE. MIRNEEMARGA L KTE, BRATRES R “EF—R FR—R. &5 R0
FHRE, EEREFTEARAOEIN; MRIESEFLN, SHARBXERBTLEBAT R TR BEMALT
%, REESAEEPHNISN; MRENFEFLSHRENER, A TFE-LSHRRPFIUKIBERTFR
T, #BES; SHRSAACUNTHTEANES, ASRAIAXR(SHESRAEME ) THFRES.

The company will speed up the improvement of its own strength, enhance the initiative of independent development, form
a driving pattern of independent undertaking and take more dominant power in the joint venture and cooperation. Setup a
management system, commodity planning system and competitive advantage and disadvantage dynamic analysis system
which are capable of accurately judging and efficiently addressing the economic development and market change; endeavor
to improve the level of knowledge accumulation, knowledge management and knowledge output, form an active pattern of
“one-generation under manufacturing, one-generation under development and one-generation under preparation” for OBM
products, seize the initiative of independent development; speed up the improvement of its own strength, strive to introduce
products, technologies, management and talents to the relevant joint ventures and take more dominant power in the joint
venture and cooperation; accelerate the capacity building of electric vehicle platform development for helping it strive for
undertaking more challenging development work in some joint venture plates and taking more dominant power; make efforts
to improve the capacity of Chinese team in joint venture and take more dominant power in the development of joint venture
(including OBM of the joint venture).

| 27



BLas=iE

Political Responsibility

iR

Making It Stronger and Better

AE SR M L EADVERATETTE, AHCRBULER EMK. 8" TERNARELNTTE,
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The company lays focus on making it stronger and better as its major direction of development and pursue a
larger scale on the basis of being stronger and better. “Stronger” is mainly reflected in hard power by accelerating
the cultivation of product capacity, technological capacity and core resource control capacity, achieve a strong
capacity in market grasp, technical R&D, resource allocation, product competition and cost control, turn DFM into
a company with hi-tech content and powerful professional competence. “Better” is mainly embodied in soft power
by improving the governing capacity, strengthening the building of workforce and corporate culture, achieve a
better condition in governing level, system process, staff team, corporate culture and social image and enable DFM
to become a respectable and trustworthy firm with powerful cohesion. Enhance the hard power and soft power
in order to improve the influence and premium capacity of the brand, raise the sales revenue and benefit per unit,
increase the employees’ income, maintain and upgrade the international rating.

HEER

All-win Development

NEAFREZE. HiF. HERXRES, AR#ACVAREN, FERIHE. SEKENETNESH
i, FRREAERMN. BHASATHRRR, BHRARTHFMEFNKE, £RTRANERKERTER
% BPRTAENR, HPRERR, FRIFOIE. REETE ; RRMEHE “H” U R T,
RARTIARE. %5 AR RHASEHERFRARER, BRHTEFEE. BEER, MERRK.
R, 1B, THENEERR. REMECVFEBNSE, T55. RIREDFEBLEFHEIER
R, FERRXSE. RESHS. MEHFLR, WEEN. WXTFELE, BWEETHSTE, Rk
T RERHEMI R R T

While upholding the development concept of green, coordination and sharing and promoting the growth of the
enterprise, the company gives an overall consideration to the interests of employees, partners and the society
and makes the development more inclusive. Promote the all-win development with employees, endeavor to
improve the employees’ salary and welfare level, ensure the employees’ growth rate of revenue to take the lead
in the industry; safeguard the employees’ legitimate rights and interests, push forward the secure development,
enable the employees to work and live happily; actively push forward the implementation of “harmony” cultural
strategy, improve the employees’ sense of belonging, gain and pride. Promote the all-win development together
with partners, stick to equal cooperation and mutual benefit, establish a positive, healthy, sincere and sustainable
partnership. Actively respond to the call of the local area in which the enterprise is located, participate in and push
forward the economic and social development of local area and perform the due obligations. Promote the all-win
development together with the society and environment, operate the business in good faith according to relevant
laws and regulation, fulfill the social responsibilities in an exemplary way, actively push on the work related to energy
saving, emission reduction and environmental protection.
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Making Steady Headway in Implementing the Strategy of Invigorating the Country Through Automobile

I3z 8 ELUFH

Strengthen Independent Innovation

B E eIk

Strategy of Independent Innovation
HE “+=3", AT X, MERE. BAER. SRR ARERESER, METRERRNRIREIFEN,

BRIRNAELBSIERMR T UEME—ANIES, MERNAEIEMRREATL, KRAEABDRAPOMENEAE
BRARPOAROER, EFATHEYEHEIEEN “1+2+N” HESFRIALRER

AEZVENERTFERRTE, RORAETUYERZRTHNTEER. Rt ASE T I TIENTR. RIEMEHZ TR
REZEFESFAZRIENTR, FEEFTENTIHRETETARENRARIE,

AEIREIEE T RIFTEEE, SEXIM2020F B FHRGARNERNNEL, ERFATNEMSEARNE, 202588 FH L
SERNARERES, EEE. R, SREMNESESRATEHERG L, TRMEGERETEFHERERHERESmM
REHEBAIVEE,

Facing the “13th-five Year Plan” period, the company upholds the guiding ideology of sci-tech development of “independent innovation,
synergic development, strengthening the system and ushering in the future”, builds a sci-tech innovation capacity of sustainable development.

Presently, DFM has set up a “1+2+N” compound open type R&D system with unified coordination of head office as guidance, Dongfeng
Automobile Engineering Research Institute as the center, Dongfeng Motor Corporation Technology Center and DFM Commercial Vehicle
Technology Center as the core subjects, R&D of various branches collaborating in operation.

In building of professional competence development platform, give full play to the platform role of professional technology committee
and promote the implementation of the company’s independent innovation work. Actively push forward the implementation of technical
exchange work of various professional technology committees and hold technical forums with respective characteristics.

The company’s accelerating the implementation of independent innovation strategy is aimed at attaining the No. 1 in comprehensive
capacity of independent R&D domestically by 2020, making a great breakthrough in key technology fields, reaching the advanced level
in comprehensive capacity of independent R&D internationally and taking a leading position in key technology fields such as vehicle, new
energy and intelligent connected vehicle etc. domestically by 2025 in an attempt to accomplish the transformation from traditional auto-
maker to an outstanding enterprise offering auto products and services.

20165F11H22H, RRA IR UM ASER XA
o SWEEERBE NS “+2H” B tH TE
BE, RADTREFERNOEENES, BE
=R RRUFERLE, ENRBEHNHELR
W, WHE—LTEBEREF. ERNATHESHIE.

DFM sci-tech innovation conference was held in Wuhan on
November 22, 2016. The conference has made a comprehensive
review and summary of the achievements in sci-tech innovation
work during the “12th-five Year Plan” period, carried out an in-
depth analysis on the new situation and task facing the sci-tech
innovation, deployed the priorities of sci-tech innovation during
the “13th-five Year Plan” period, strive to solve the major issues
on the system and mechanism and further create an ecological
environment of revering innovation and valuing talents.
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Progress of Sci-tech Innovation

2016 RMRENTFZ NIEMN IR R
®, B&“HEE. IR 22 FE AR
KRB, ERRH BE. MER. BNR
M. REBRFBEE MAXERA,

In 2016, DFM has been persistently strengthening
the R&D construction, centering on the trend
of technological development towards “energy-
efficient, environment-friendly, safe and
comfortable”, making a major breakthrough in such
four key technologies as “vehicle, new energy,
powertrain, automobile electronics and electronic
control”.

— RAE U

EETVRARNH AR, BLRHHERETEHRRE, 14TRINTERIR T FFEREE EXEH ; BEREEAES
MMNTEANZ TR AN ESUVNEE S, RAFEESRM. BERAH—DERT, TRk, E7E8k. BEWL
MU ATIE, FHERA~REAREE.

3 G

FRRR. R, RKAMEEEFRALTEABEFMALRMBRALNDLHRFEENTHRES . 2016F NETHIK
. RBAESIEFR. BAFRBMEITEEL, BUSEARRBMMEMEAR, BRE. M. mOHmR. EEEN
K, EREGERF .

— FRERE

Bk ‘=8 XBEAR R, TRENNEEEAFRAEFLME, BEERRHRERY ; TR EZCHERAE~ L el
IR ( RAUNBEABHFAENFEREEE ), BLTEBREK., EHREsNERNATHEEILRERSHE.

—Passenger vehicle field

It has grasped energy-efficient and environment-friendly power technologies, expanded its business to powertrain step by step, put
1.4T engine into operation and mounted it in vehicle; attained a full coverage of self-owned brand passenger vehicles from entry class
to executive class and SUV, further upgraded the intelligentization and interconnection of passenger vehicles, achieved technologies
involving modularized platform, electronic intelligentization, light weight and electrification in an effort to continuously enrich the products’
technical content.

—Commercial vehicle field

In terms of vehicle commodity development of KL, KX and KC vehicles, DFM has boosted its market competitiveness in the company’s
full commodity platform. In 2016, it has made a technological breakthrough and preliminary achievement with national V emission
standard, high-powered tractor development and improvement of commercial characteristic as a mainline, enhance the comprehensive
competitiveness by reducing the weight, oil consumption and emission, lowering the cost of vehicles.

—New energy field

Continue to carry out R&D of key technologies related to “motor, electric control and battery”. It has finished the development of
Dongfeng small all-electric passenger vehicle and passed the acceptance of Ministry of Science and Technology; completed 2 national
new energy automobile industry innovation projects (Dongfeng small all-electric passenger vehicle and new energy bus) and passed the
acceptance of Ministry of Industry and Information Technology. A AX7 prototype car mounted with hybrid power module made a debut
at the Beijing Auto Show.
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Achievements of Sci-tech Innovation

mEEH REXE p—
) EERERANIELEEA, BARGRE, BETEE, RHSRA

R R AT AR i e SR

R EERBRE OO ) s R AR BRSNS TERRAA SRS, KA
S,

1) ERBEXRENNHERRE S WAAKBRA,

BRBERBAMNFEILUE  goanenm oooitt]  2) BA—IH BT ROEERARRAEH,

AR ) ERERRBAHNFETE, HATER A FEAT RS,

TR R R R T A — SRR SRR E S ; FRERA. &
RFUNSEHFEF RSP Tt S RSamteei, BMESLER, RURGERMSEETA
HA BEIRBEE BRI ) e b MmN R, AN A R O

BRI REREER, SU~RitELE,

ERSERTEARBOEN

Profile of Dongfeng Motor Corporation Technology Center
RRGRERTEARFOMEBIERIN . EHEFM,
MERRAR2243N, HPZHESRBARIKE
WEERIBA, NEER “FA 8A, BISE
RANABAN, BRIEITIAEERIR97 A, HEH
RETS6A, BEERMUID, POFTERER
RAELASEIMEEAE. EAMEZE. HER
RENRBXBAMEIIE Ho, RERKRED
(ER)AE—ITERNREETE. RAFRES:
. BRIA 67T EARENGEMRERR B4
MEVIRKE, ERBEMAESROFRREN VYT LI

EZCEMIAMER S o = : _— -
Dongfeng Motor Corporation Technology Center is located in such two cities as Wuhan and Xiangyang, Hubei. It owns 2,243 R&D
personnel, including 13 experts enjoying special government allowances of the State Council, 8 persons listed into “The Thousand
Talents Plan” of the nation, 13 high-level overseas talents, 397 persons with senior professional titles, 756 persons with master and

doctor’s degrees and 1 mobile post-doctoral station. The center mainly engages in R&D of DFM’s self-owned brand passenger vehicles,
military off-road vehicles, new energy vehicles and relevant powertrains. Of which, the automobile proving ground (Xiangyang) possesses

a comprehensive automobile proving ground and 14 professional laboratories which cover 1.67km? and owns the most complete
facilities and the most advanced technical means in the country, which can undertake all kind of vehicle product development tests and
authentication tests according to the national laws and regulations.

IiE 20135 20144 20155 20165
THHE (D) 1821 1690 1402 2024

HABEUEERHE(E) 249 264 271 280

MEAREE(R) 9401 10649 9907 10119
i ONAY At 5.7% 6% 6.8% 6.34%
FRARSHRERREHEIW (1Z7T) 63.97 81.65 84.06 91.58
RRNRFESERNRHIH (Z7T) 127.57 157.08 192.71 190.70
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Develop Self-owned Brand

BEmhE Rk RIE SR

Concept and Strategy for Development of Self-owned Brand

TEREAENRR, BT EIRERERERAIRE,

The development of Chinese brand vehicles is the foundation for China to push forward the strategy of invigorating

the country through automobile.

7 A il

Commercial Vehicle Field

KRAELTEFREFAERRANKBES VS, AP EFRAZEATAETIATE
%, BATERNAEERAEITENEEXTSNNRM,
DFM’s self-owned brand commercial vehicles are DFM’s strategic key business. The company will continuously

consolidate and elevate its superior advantages in domestic commercial vehicle industry and commit itself to
building Dongfeng into a brand with global competitiveness.

RS BT -

Strategic Objectives:

No. 1
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Passenger Vehicle Field
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DFM has strengthened its capacity of independent development for self-owned brand passenger vehicles and will make

a breakthrough in sales scale and brand influence during the “13th-five Year Plan” period; rank among top three in sales
scale domestically and reach a well-known level of the industry in its brand influence.

g

Strategic Planning:

]

QO

B R A BRI DT IR B
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Powertrain, as a core resource of
the company, will be under unified
planning and centralized development
of the group and the industrial
layout will be launched in a scientific
way; the powertrain controlled
by the group shall have priority to
be mounted in Dongfeng brand
passenger vehicles so as to realize
the platform sharing on the level
of R&D and manufacturing; for the
development of powertrain products,
it shall ensure quality, performance,
cost competitiveness and schedule.

ERJHTE, BEREZDPRT]
A B EMEHE,
RIS T — KR AT
T ; ARRELXRBKEHRE
B A FIRE T E

In aspect of engine, it will get
involved in independent R&D and
manufacturing of multiple series
gasoline engines and actively push
on the pre-research and development
of the next generation engine;
move forward the collaboration of
resources inside the group according
to the needs of development.

EXERBTERRAL, BEAE
BAARAR. £ EETRK
R, BHLTEHENRBERE
=, MER@EL. EHERE#S
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In aspect of gearbox, it has been
active in R&D, basically grasped the
development technology, completely
mastered matching technique.
For automatic transmission, it has
controlled it as a strategic resource
and geared to such two markets as
the group and the society by virtue
of the domestically leading and
internationally advanced DCT series.
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Status for Building of Self-owned Brand
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In 2016, DFM quickened its efforts in independent undertaking, sped up the release of new products, achieved
a rapid growth of self-owned brand, with the band value and brand competitiveness continuously improved. The
sales volume of self-owned brand vehicles has hit 1.3774, up by 13.03% year on year, including 896,400 passenger
vehicles, up by 14.74% year on year and 481,000 commercial vehicles, up by 9.98% year on year. The company
has released 10 new models of self-owned brand passenger vehicles, including 3 models of all-electric cars; 1 new
model of self-owned brand commercial vehicle, with 10 strategic commodities under research.

2016 FRAYERS B migEEE
Partial Self-owned Brand Vehicles Released in 2016

BB ERS

HEMA9
ErRdiE : 2016548120
Dongfeng A9

Date of release: April 12, 2016

FRARFERBEFRNE RS iHT
RE, REEFEN “2ERE" 3 ‘2
KRRE" BMANB@MR, —SAt
REMNZEIT,

Dongfeng A9 is the first high-end
passenger vehicle developed by DFM
independently, marking the increasing
maturity of DFM’s pattern from “collecting
treasure nationwide” to “collecting treasure
globally”, enabling it to be a deluxe model
of Chinese cars.
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X XL AXS
rsRdiaE : 20164E11 8298

Dongfeng Aeolus AX5
Date of release: November 29, 2016

E AR KRR HSUVE B 5 =7k 1 1,
AR EFRABRANNEESE
FIFRIRIE R B E W 0 RO SO
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As the third masterpiece of Dongfeng
Aeolus SUV line, AX5 has been elaborately
made by upholding the vigorous attitude
of youngsters to life and optimistic mindset
of actively pursuing fresh things.

HXXEMX5
EmsRdiE : 20165F11518H

Dongfeng Fengdu MX5
Date of release: November 18, 2016

EA—RK BHE WSUY, RRKXE
MXSEBAR A EISA, THE “KE
B. KZE. K& N=KILE, £
EHEEAERERANTE,

An urban SUV for families, the Dongfeng
Fengdu MX5 is intended to suit changes
in consumers’ view of beauty and needs.
With a generous, stylish appearance, it
was carefully designed to fully meet family
needs thanks to advantages in exterior,
space and quality.
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LsatiE : 20168F6821H
Dongfeng Fengguang 580
Date of release: June 21, 2016

BN —RRE LA T AISUVE R,
R RRIE5803k B T = 73 AR I 2 5%
%, HTEEN “BR=E" IR
HMASR. EEER. SRTE, BN
BN TERANER,

As a SUV model widely used in cities,
Dongfeng Fengguang 580 has given
consideration to both power and fuel
efficiency and has a “super space”
superior to the vehicles of the same
class. The stylish, concise, sculpted and
dynamic appearance is more aligned
with the aesthetic taste of young people
currently.

MM ITSX6

rhRdiE : 2016578248
Dongfeng Fxauto SX6

Date of release: July 24, 2016

RRRFTSX6K AR SE i8 191R it K
1%, EHNEENETRAOMNSER
1k M 17SX6%F #2 3k F BUSUVAYSE L+
2, mEER T A — & WMPVE i
m, BEO—EXETRITAE, ¥
RES.

Dongfeng Fxauto SX6 adopts stylish and
graceful design style. The sculpted line
and stretched side profile make Fxauto
SX6 with a style of medium-sized SUV and
avoid the awkwardness as a fake MPV.

The integrated tail lamps with bold design
have a high degree of identification.

XX {TF600
rEAdiE : 20164048250

Dongfeng Fxauto F600
Date of release: April 25, 2016

K 1TF600% 2 7 iz 24 H BU R SSMPV,
XATEE#ESE, ETOMIEGT
B SMLTTE, WATFE00ELET K47
CM7EmA B S ENBREE KR
BE, BRNSERRNERFEERR
M, EATRIT BB RERR.

Fxauto F600 model was positioned as a
medium-size business MPV. It adopted 7
seat layout and was made based on CM7.
In external appearance, Fxauto F600
continued the rhythmic streamline design
language of high-end business purpose
vehicle, with the full body with a sense of
power and affinity, further highlighting the
texture in detail design.
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Push Forward the Implementation
of Accurate Poverty-relief Strategy

RERR ARG =EN
Outline of Accurate Poverty-relief
Strategy

SEETAKRRE, EhR BSREHE
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Since the 18th National Congress of the
Communist Party of China, the Party Central
Committee and the State Council proposed
an accurate poverty-relief concept in a bid to
achieve a significant transformation of Chinese
poverty-relief strategy. The “accurate poverty-
relief” thought is not only an important guideline
of Chinese current poverty-relief work, but also
an important policy support to the realizing of an
overall well-off society across the country.

ENFEHERR TIERAER

Overall Condition of DFM’s Accurate Poverty-relief Work
ARATMYEREFAFLENEZRNSE, B002EEMES5ER. EE. BiE. HESTOEK
T, BirBARRERSE2{Z T, IRZEMAFHSNBEENARE.

By responding the call of the state for the Great Western Development and poverty alleviation, DFM has got
involved in counterpart aid to Tibet, Xinjiang, Guangxi and Hubei in succession since 2002, with a total of nearly 200

million RMB injected for poverty alleviation in an effort to support the construction and development of economy
and society in the above regions.

NEIRERFEE T, FREEKRE ; FibSE, FRES VKR ; XIRE, FRETHKR ; EUX
H, FRENHR, NE—"“mI" KRBT HETHIR. 23E. SHASH “BOR" KR, BAZ
Bt X BT A REEET.

The company has been persisting in launching featured poverty-relief campaign in combination with main business;
carrying out industrialized poverty alleviation according to local conditions; paying attention to peoples’ livelihood
and carrying out medical care poverty alleviation; attaching importance to culture and education and carrying out
intelligent poverty alleviation. It has been transforming from the single “blood-transfusion” poverty alleviation into
“hematopoietic” poverty alleviation with multiple ways, multiple approaches and multiple combinations, which has
enhanced the independent development capacity of the recipients.
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Aid to Tibet: The Aid Tasks and Injection to the Poverty Alleviation have been Doubled and the Manpower for Aid to
Tibet has been Increased

—XOEBEHTRARE. Tk, ARERERAIG34GT, EHEHKATASD, IKRETFESA.

Targeted aid to Gonjo County and Jomda County, Changdu City, Tibet. The company has injected 15.34 million RMB
annually, implemented 3 poverty-relief projects and dispatched 3 cadres.

FIEER “+=R" ML
Make a Planning for Aid to Tibet During the “13th-five Year Plan” Period

‘=0 #H5, ANASEELEIEMBINTAR, BEMESEE. BUFERL, FRRSERFMREN
Kk, W WEREAENEBRAREN “— Rk REF Y O OEREFERE, B TAEERNRESE
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During the “13th-five Year Plan” period, Jomda County will be added into the list of recipients for DFM’s aid to Tibet, with the
aid tasks be doubled. To be confronted with the new situation, DFM will stick to the new pattern of counterpart aid to Tibet

with peoples’ livelihood as a head and industrialized aid and intelligent aid as two wings, i.e. “one head and two wings flying
at the same time” in an effort to assist Jomda County to attain the goal of building a well-off society.

EEmEFREER

Condition for Implementation of Aid-to-Tibet Project

2016%F, ASEEHNZEHBNBEEI0MARANKMAXT, HELMBFHTEOM ; EHE L, AH “RREE”
BEEE, AYSBERNRBFAFHENNMARMS FPEFE, LREKREE ; AREMEREL, B2 “SuEXXHr
7", REBRRXAESNZM, RALARBRETERR.

In 2016, the company donated 10 Dongfeng Aeolus AX7 vehicles to the Party committee and government of Changdu
Municipality for improving the traffic problem of local government; in education, it released “Dongfeng Nurturing Seedling”
education fund to provide financial aid to 83 freshmen from Gonjo County and high school students from Tibet for realizing their
dreams of attending school; in infrastructure, it provided financial aid to “Gonjo Culture Square” for improving the cultural activity
condition of herdsmen and raising the local people’s overall quality of life.

A BE D TT B RED TR B E T, RAURZER S 2 BT & BURRIE 1 03 2R KUKLARAXT .
For the purpose to improve the traffic conditions of relevant departments of local government, DFM made a special
donation of 10 Dongfeng Aeolus AX7 vehicles to the Party committee and government of Changdu Municipality.
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Aid to Xinjiang: Initiate Relevant Projects and Improve the People’s livelihood

— W OEREHBMA M XATR, ASJFERERAI00ATT, KEHKATE 2, RETFIB1E.

Targeted aid to Kalpin County, Aksu Prefecture, Xinjiang. The company has injected 3 million RMB annually,
implemented 2 poverty-relief projects and dispatched 1 cadre.

FRASBERERANNEEE, IFAFEAHTBEVLE, BERSNMAX7, HNEERBUTA
EER; EEMEREERETE, BEREREXMAKRIE. EREFERMNEREE, Kb, Xl
ELHMANRIXMRFENHL ; EREFEERAGARIE T —EOETAKNEEE, XURRIEK,
BERNRE, BE, & AmMEHEIRFIREIHRNER.

DFM made a donation of two Dongfeng Fengshang buses for supporting the development of public transport
undertaking in Kalpin County, contributed two Aeolus AX7 vehicles for improving the car use condition of grass-
root government; in support to infrastructure construction, it provided financial aid to building of cultural auditorium,
construction of courtyard economy and village-level grass-root front. Among others, the cultural auditorium has
been a cultural and recreational activity center of the villagers; for courtyard economy, it has built a 60m* grape

trellis for each household for increasing the farmer’s income and improving the rural environment. At present, all the
counterpart aid projects have been smoothly accepted and put into service.

HENRREZKM RN 8~RIE, KALZBAS. ASEHN1007RE K “EiE
Fe AN —"mE(—B¥*, —#6, —RE8, —ARE, —HST, —H3h), BRERT
FRF, XELHHRARFHRID,

Due to the influence of water and geology, the yield per unit of land is low, resulting in low income for the
farmers in Qilan Village. The company implemented “Courtyard Economy Six One Project” (one stall of
sheep, one flock of children, one trellis of grapes, one plot of orchard, one flock of pigeons, one plot of
vegetable field targeted to 100 households, which have achieved instant results in income increasing and
acclaimed by local poverty-stricken households.
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R QUEMIRSY, FEERESR

Aid to Guangxi: Innovate the Pattern and Implement the Policy Accurately

—NWOBEADLUE, ASEERA200HTT, SSHEXAME7SY, RETFI2E,

Targeted aid to Mashan County, Aksu Prefecture, Xinjiang. The company has injected 2 milion RMB annually, implemented 7 poverty-
relief projects and dispatched 2 cadres.

FRASZRBEAERKR TEER, EREMIFXEUT, BUMNTERARANTHELROKIIG] ; £ 2R “ =
=HF—FE" VR RAY, RREIE A+ B+ R 7/ ZAEF” WFEKRARY  EREFLENFe~ VLR, B
BENASRERRE. ¥5; BETENAMAEXLENE. UEFEKG,

DFM, according to the requirements of accurate poverty-relief work, focused on filing and other key links for establishing and improving a
long-acting mechanism of sustainable development for the poverty-stricken villages; for Lixing village, it proposed a “two plantings, three
breedings and one platform” industrial development plan, explored and practiced the featured poverty-relief pattern of “DFM + base +
household/poverty-stricken households”; give special support to the development of characteristic industries in Lixing Village, integrated
government funds to build cocooneries and sheep sheds; assisted the building of cultural and recreational house, drama stage and
basketball court for Dadubai Village of Qiaolao Village.

RRASEETR. TASUEALUERRREBIL. YENZARE—BILHAENFIRE

PREANA, BEETHEAE. BAFTIUT ‘BE RERTTEERBRAM, fEHRRE. AL, XW=pt(—
DR ) BIB2500 TR B R, BT “BILERMMHEZRELZVEER" N SLEERFFTLEER",
RTIBFNFWERRE, TS T TREERRSERNTBERR S LE, ME— %, SELFIIIBI.

Over two months, the cadres getting involved in aid to Tibet led the members of “two committees of the village” and backbone
farmers to operate vegetable and fruit greenhouses, plant vegetables and watermelons in an effort to achieve the income
increasing goal of 2,500 RMB for 0.3 mu plot (a greenhouse), set up “Mashan County Qingcai Mulberry Growing & Silkworm
Raising Professional Cooperative” and “Mashan County Lianle Sheep Farming Professional Cooperative”, ensured the industrial
development of Lixing Village, built municipal-level accurate poverty-relief model village and accurate poverty-relief industrial
park, with the plans being implemented one by one and income growth is achieved for collective economy.
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AETE  AEIE, hEtE

Nurturing Hubei Project: Joining Efforts in Building According to the local Conditions
— N AZEHILEAREMX , FERASOI1 T T, KEFKAME 124, REFE2E,

Targeted aid to poverty-stricken area of Hubei Province. The company has injected 5.01 million RMB annually, implemented 12 poverty-
relief projects and dispatched 2 cadres.

RRASM “HETR" AR, SAFELE 2 X “EAKRA=FHE" ; WARET. HEEFR “616 1" ; X O
BEXUEAR “XEZFERBR” T8, BEENXUBROERN BREERFSX5TH, EEHILEREBXEZ5F
XUKRR,

DFM, basing on “Nurturing Hubei Project” as a carrier, implemented “staying at the village for poverty relief & 30,000 activity” in Wutai
Township of Fangxian County; launched “616 Project” for providing counterpart aid to Enshi City and Wufeng County; give a targeted
aid to Xingshan County of Yichang by launching a project of “support to immigrants of Three Gorges area”, assisting the building of

Dongfeng Plaza and supporting farm produce trading market in Xiakou Town, Xingshan County and promoting the economic and
cultural development of poverty-stricken areas in Hubei Province.

ARSI HEERA ZHRA TR, F2015FE 128 5|3 —R Y
BUERBEHFHNNGT, —HEBASEFIEEESEWHNGH
S, KB TIEARASSATERXES, HHHHSER. BUFE
BN250R AT TIERAMEREZ S FFHHEANERR
F, TN ERTHHES, 2016FEI A EEKNMOTE
W5 ATT, 20165 %4+ FHINFI BN LS,

DFM'’s poverty-relief task force stationing in Wutai Township of
Fangxian County introduced a firm engaging in black goat farming

RN BIBEANHR R T AR A AT R B A FIRBUR

in December 2015, solving the problem of no leading industry in
the history of Jinniusi Village. The poverty-relief task force injected
350,000 RMB for building sheep sheds and brought in investment of 2.5 million RMB from social capital and government etc.
The investment of the task force was handed over to Jinniusi Village as the village’s collective assets for letting, driving the
leasing of the village’s collective land etc.; in 2016, it achieved the collective income from 0 RMB to more than 50,000 RMB,
enabling Jinniusi Village to successfully leave the list of poverty-stricken areas on the whole.

2016FFAR27THE7A1H, ASRASIBATER R Y £ 4F
. 4. BaNsERAEERSF(RRESH. "R
KPR, KRR RRET A, RNERT ), —#HR
T150% 6008 AR TR, R, RN, RXER
BRI T AMRTNRNREZ2E. NRENEE, ANEK
BB RS, R, TR

Between April 27 and July 1, 2016, the company invested 518,000
RMB in Jinjiusi Village, Hongchang Village and Liache Village of Wutai
Township to build five bridges (Dongfeng Wutai Bridge, Dongfeng
Changping Bridge, Dongfeng Dafan Bridge, Dongfeng Lianghekou
Bridge, Dongfeng Chongyang Bridge) respectively, which have succeeded in settling the traffic problem of 150 households
totaling 600 villagers. Meanwhile, Dongfeng Changping Bridge and Dongfeng Chongyang Bridge have also made the dream for
villagers of two relocated residential quarters to access safety houses and well-off houses come true.
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“TRTFEB” IERER

Talk of “Dongfeng cadres” on Poverty Alleviation

HiANA, BEKREE B Lo, & “f” LHXE, HXB. TXI. &

MBRAEESNTF, NERTEEER, BRANAXEERTIESHBERRTHER

" " m I;. i “ I | Il FESER, MRKARMTIE, HEMUFHEHEE, EBKRASMTE KA
. | EoBRERE. SKBBEEAOT, HEHAESBEHEALRTCEA L, HBHZE

& HRRF AR 2 AE ST

In my opinion, accurate poverty alleviation shall be implemented in an “exquisite” and

“accurate” manner, with practical measures taken according to actual conditions. We shall
proceed from difficulty points, gear to the actual needs of the local people, combine the

EkE support to Changdu and the work related to poverty alleviation, strengthen the efforts in
(FERRADIEFETEP. AREETHEZE  basic work related to poverty alleviation, join hands to refine the measures for assistance and
BlfBE) support, give full play to the funds and projects properly to meet the exact needs of the local

areas and make a due contribution to promote Changdu to attain a leapfrog development
and lasting stability and enhance the well-being of all ethnic groups in supported areas.

BARR, RERE, DIREXEFER, BAEK. ¥ TRERAA, —77K
IHFAT—AAN, BEXEFMBT. ITERK. BREETEZTHINK
B, BE-LERIFIELIARR. STHEFHEINARRE, MXBIMNK
Bl, kR FEE. N TRINEFTEES, A5, RRHREBR
TMABRBEREFMXPHNRF, DIANEEETF, FHREBBLENSIR,

I

The precise poverty alleviation, the precise, must be based on the actual situation, because
of the family policy. For large areas of poverty, one side of the water can not raise a party,
BINE the need for the implementation of remote relocation. For families with iliness or loss of

IN= = = —_= major labor, some policy support is needed to achieve poverty alleviation. For poor families
(;Eb-fl_':\ ;'I_;gﬁj':nﬂ\ BRSHHR with working ability, they will take measures such as increased training and employment
RERSEEKR ) poverty alleviation. For the very few have the ability to work, do not work, or by extreme
religious thought does not want to trade agricultural and livestock products farmers must
start from education, remove the ideological roots.

ALY TATHENERNIHmERZ, ESBENRARN—IERRR. U
BRI — P50 2R, ABFEWRARE18007T, 33L4FARE]—r A9k AR h b1
MEFNRR, FERERTEDMBUFHFNES EAFFETE, AREZ. X
BAEFESFMARERE T DAHTHRLES. KART S~ WIRRESHNTT
REFEBINRIMBR, ELEEK,

Yanbi Township can be used for farming and livestock is a serious shortage of land, is an
important reason leading to the poverty of the villagers. The mountain of a family of five,
1ot the per capita annual income of less than 1,800 yuan, 3 cattle and less than an acre of

A= & = s land to become their survival resources, need to rely on the crops under the forest and
(‘E&A Eiﬁﬁ’:':nﬂx B S HHI government subsidies to maintain life. Lack of resources, traffic inconvenience and other
EEHESEIAK) harsh conditions to determine the need for employment transfer, poverty alleviation and
industrial development combined with the way to help the villagers to achieve poverty
alleviation, embarked on the road to get rich.
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Bk
(FRATRETE, MERERDE
FEREK)

B2012fFi, ASEEEERE TIE LM T 2EHE, SU3FZNRISMH,
RPE, REBBX. WA XETFEN—TFT, BHAEETXE, it
PRBERZE T RAEENENAXTE, X—aMREFEINNRBLSER
M. KERCH. BEHARKHmERZE,

Since 2012, the company has made an overall deployment in the work related to aid-to-
Xinjiang. The steady promotion for more than 3 years has scored an obvious result. The
efforts were acclaimed by the autonomous region, Aksu Prefecture and Kalpin County,
enabled the local people to get practical benefits and feel the warmth from the Party

and the concern from the Party and DFM. It can be found from the happy, heartfelt and
sincere smile of the villagers interviewed.

XNZEH
(FRAFEETEB. JLERIEK)

LRI AR ERIRELHNKEN R, BRNBEANNBRALER “BHPZH,
hZ R B, AN MERERXPRIORER DX, TEP, FN
RZMBERF LIRS RRHASIREREZ . BRI ZIMRR, FEME
B EFTHE, IERNESRSIZTHSEROAT ER. FERFENAAHIR
Zel, MARRRENTNE, FTEREBSBR “0H" BRARE -,

Presently, the poverty-relief campaign has stepped into a critical stage. We have to face
and solve the difficulty “the poorest among the poor”. Personnel is a key element to win
over the campaign. At practical work, we deeply felt that the rural areas are extremely in
shortage of highly qualified personnel at present. To thoroughly change such a situation,
it is required to reform the system for attracting all kinds of qualified personnel to come
back. College graduates need to flock back to the rural areas for starting up businesses,
becoming the main forces of homeland building so as to solve the fundamental problem
of “hollow villages” step by step.

b d )
(FRABDHEFHARTER. HitEE
RESEFFHRIBE—BIC)

42 |

FERERRMNER L, RESRRNOZ TR, B, & =MF T ERZIER
RHzREDCE, BEERZR/NRESHRARESFE TRNASESRKRE
BIENE, “18” RIERBAYE, BRBWREK, ItAURZRNERE. 5" Z2ALE
WAL, BIEMNE, SHERBANELE; RERNARENLE, H
BAWME, £ RUREEFRB AR T,

On the way of accurate poverty alleviation, my deepest experience is three words, i.e.,
responsibility, affection and practice. “Responsibility” is to keep DFM’s responsibilities
in mind and leave DFM’s footprint in the campaign of poverty alleviation and building of
a well-off society. “Affection” means to show our concern to the people, try our best to
increase their income and make them to feel the warmth of DFM. “Practice” refers to work
in a correct way, put ourselves in a right position, collaborate with the local government
in the poverty-relief work; give play to the advantages of DFM as a big family and make
concerted efforts to deal with the accurate poverty alleviation in a cooperative way.
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EBR~IRERE

Maintenance and Appreciation of State-owned Assets

FEEEXK

Prevention of Operating Risk

X EE

Risk Management

ATEBENR X, ARRHNREEEASNSHELHE
Si, RMEEAHTEMLANEEERGE, RRKE
ZNREETRETE, BRTHELHNKGEERER,
For fostering risk culture and effectively promoting the

comprehensive implementation of the risk management,
the head office of the company has been improving and

optimizing risk management system, actively exploring the risk
management tools and methods and set up institutional risk
management framework.

NEEREFPMNRRARTINKRER, REMENREESVERE, BRhEACVNE, hEETREK, A2E
REEGER T IR EBERTARBIPMER. TRAR. KRER. LI ATETTARD FIRFHILE2016EERE
WHR—. Z. =X,

The company requested all the affiliates to carry out special risk management, deeply integrate risk management and business process,
effectively prevent and control corporate risk. A good result has also been achieved, playing a positive role in promoting the company’s
improvement of quality and efficiency and ensure the secure operation of the company. The special achievements of Dongfeng
Honda, Dongfeng Motor Co., Ltd. (DFL) and Dongfeng Industry Co. have won the first, second and third prize in Hubei Province 2016
Management Innovation Achievements.

RiBEEE

Combating Corruption and Upholding Integrity

2016, AFARE. LEINEFINMNER “BARE", EENEERENRERTIERATR. IBREREER, F
PUBSE SR/ \TEL EAEH 5 LSRR B, INEFRAIMKA ; BiTHENL “MFARE", VSR EMIERE
BITE ; MR E ST BEXRTNEERS, SFTEMNELTHEY ; IR RERMEE, RERRTHIEREH TR
75 LS BREHINE, R BERMLENFIKE,

In 2016, the company’s Party committee and commission for discipline inspection earnestly implemented “two responsibilities” in
running the Party strictly and deepened the work related to honest and clean administration and anti-corruption. Strengthen the work
style building and implement the eight-point codes of the central Party committee; Make steady headway in patrol and rectification and
earnestly carry out internal patrol; Practice and supervise “four forms” in disciplines execution, earnestly put the disciplines and rules
in the front; Strengthen the supervision and inspection over key areas and key links, pay attention to prevention of corruption from the

source; Strengthen the education of the Party’s spirit, discipline and rule, improve the Party members and cadres’ capability of fighting
corruption and guarding against degeneration; Push forward the reform of institutional reform, improve the supervision capacity and level.

RERELRMELFR/NATAEBHEDEAMNEZNERSE, —FINRLRE, —FNRERS, EHASREN
FTFABER ST 4 o

The company’s Party committee has taken the implementation of the eight-point codes of the central Party committee as an important
move of running the Party strictly in an all-around manner, deepened the governance on the one hand, carry out consolidation and
improvement on the other hand in a bid to achieve a better style for the company’s Party members and cadres.

2016 FELE, NEZRLEHELTILP RN ERBH 036, LIE76 AN, HPFHTFRLBLLAS19A,

In 2016, the company’s commissions for discipline inspection on various levels have investigated and dealt with 36 cases of violating the
eight-point codes of the central Party committee, punished 76 persons, including 19 persons who were given punishment according to
the relevant provisions of the Party and government disciplines.
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i KhizmAE

Expand the Market Scale

2016%F, HRNASIEEES “FExitr. WMER, BE. WS, MRE. BE, EFL. FHR” FRIE, HEER
hEH, SEREHERII200HE, FERENNGEH—FTRTT

In 2016, DFM hinged around “practicing benchmarking, improving weak links, strengthening the reform, seizing the opportunity,

controlling the quality, increasing the benefit, making a good start” in its work, advance the operation in a stable manner. The sales
volume of vehicles in the year has surmounted 4.2 million units, with operating quality and benefit being further enhanced.

20164F, FRMNNHEINEY 5K, FFiEAL, BPHRMEME, FRD2DENRFFIR, HHRATTL, BRRIERE
115 B, RRRBITREGHEERENR, LEARBRNAWIETTEME, XRLLEELTE2BE ; FES
HHTRES, FRERBREENERBEE ; KEZLeEEF, RESHIUERLSREN. E6RRZK, &
ZTARTAERZKEFENENLD, ERHIARTI, BRKRTYS, BELAKEHED,

In 2016, Dongfeng Aeolus accelerated its expansion, increased its network scale, carried out D2D competency improvement
assistance and support, pushed forward wind-riding program, enhance the channel capacity; meanwhile, Dongfeng Aeolus
broke through the boundary of traditional sales channel, put Tmall Dongfeng Aeolus Vehicle official flagship store online and
achieved online and offline coverage; looked forward the general trend of mobile transportation, kicked off the strategic
cooperation with DiDi test drive; the establishment of division on the same level was in full swing and the contribution from
automobile finance has been stably upgraded. In combination with quality tour, it has launched a lot of offline marketing activities
with regional characteristics, with marketing resources moving down to the lower level and the focus on strategic markets and

strategic dealers.
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Drive the Development of Local Economy

A ALY

Drive the Local Employment

PNEEFERNEN, BT T EEMERNARY, 2016FASFHBFATL
28680A, AL R TEEAIAH98%.

While developing the economy, the company has driven the employment of local areas. In
2016, the company recruited 28,680 employees, with local employees accounting for 98%.

il

DRI A L

Push Forward Localization of Purchase

WTRRBAEA LR TR, FARMIER21R, SHEDTETH smaaT

. RS BAPRL, RS LM E . 20165 R R X R 4 5154 AR T LLHEIF98%

{ZAR™, HHIARMESINN73.19%,

Dongfeng Commercial Vehicle Co. owns 221 suppliers of components and raw materials
in Hubei area, with the varieties covering automobile components, production and
maintenance raw materials, service support and other fields. In 2016, the amount of local
purchase (excluding tax) was 15.4 bilion RMB, making up 73.19% of purchase amount
during the current period.

BETERNEFREASNZERMIIHF UQCDDS (RE. A, ff. &, RS )
R BREHEE L RBEARE, 20168 EE = RMELBHISKI1.7%, Hp
RN AIRIIEEHI86.4% , FEEMARMURMELEI93.1%.

Dongfeng Nissan carried out localized and strategic procurement with best QCDDS (quality,
cost, delivery, development and service) as an objective in accordance with the company’s
model planning. In 2016, the overall localized purchase proportion has achieved 91.7%, in
which, the localized purchase proportion for engine was 86.4% and the localized purchase
proportion for car body was 93.1%.
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Push Forward Internationalized Operation

ey b AR

Overseas Division Strategy

2016-2020%F, A EITREB/II0ZME R K KRIMA0OL ™ M, BINEEH
M SEIEINEI 124, BIMERRS M SILFIO714, F20206F, ASEIME OH
=2 BIRIL15T54.

In 2016-2020, the company plans to launch 40 products in more than 70 countries and
regions around the world, increase the overseas dealer outlets up to 912 and overseas

after-sales service outlets up to 971. By 2020, the company will reach 150,000 vehicles of
overseas export sales target.

FTiIE S ERmARIE S A EIEH SR

Global Brand Concept Building and Strategy Advancing

20164, RNEFAH N4275%, TV AHRETE, RILEY; sAEHES
=, ELTE1E ; ERAELOHRE7, BEKSHE.

In 2016, DFG exported 42,000 vehicles, with the export ranking the 7th in the sector, the same

year on year; the export for commercial vehicles ranked the 3rd, down by one position year on
year; the export for passenger vehicles ranked the 7th, up by five positions year on year.

2O16FERNEHEANENFTAFL A ATHRE, FAFL A GEH20155FM
21%1RFHEI51%, HPRMFEAEEN159786, HFRAEHOMNT6%, RLLEK
356%, & TITARMEE OIBE(11%)o

In 2016, DFG changed the status with export of commercial vehicles as main products,
with the export of passenger vehicles rising from 21% in 2015 to 51%. Of which, the
export of Aeolus passenger vehicles reached 15,978, accounting for 76% of the export of

passenger vehicles, up by 356% year on year, outclassing the growth rate (11%) for export
of passenger vehicles in the industry.

!

2016 FEHRMER O

47

SR Z SO

2016 £ 8 A 24 B/ATEET 10 KEAE SN 2016 EEHBERE R
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Maintain the Market Order

TFiEEM

Abide by Laws and Rules

PR UARGER DX FEEEIEEREMNLIET RIOMBEEFA ERMEARAE N
JiE, MEXMBEZEFEZATLEESR, DUEBYUHERN=ZIUEERR( ZFaR. fE
HE. ERERR)10%ATHENTF, AFAREIEESIHE, EFEREREMNEARET 0
00%

The company, basing on formulation of new five-year plan on legal affairs and establishment of general
counsel system in the group as striving direction, legal auditing of key projects as focus, control of legal

disputes and review of three kinds of legal rules ( economic contracts, rules and regulations, manor

decisions) by 100% as grasp of the work, carried out work related to legal affairs in an orderly way, with A EEEBY =TI

the rate of contract review and the rate of contract performance attaining 100%.

PNERBFARESZIN, FEIMRELGHE, FURUEEES, BEXARE, BHiE
A RACE AR K ENFRT.
The company has been actively conducting legal training, continuing its efforts in law-related

education, intensifying the legal concept, creating an atmosphere with rule of law in a bid to promote
the further improvement of the company’s level in managing enterprises according to law.

WEEE

Operate with Integrity

ATEFULFENTAEN, EEVEERE, MEEEHT ; TRNBEETE, B
cEMNEVASEEGE, KESRIZTSMEE, FZRREREIENENEVRATS
FRENFTHRE, s, RAEERIREEZEFIFR, WFEMBE %K BEDE RN
WIRFHRNRSMEE,

The company has been complying with the code of conduct “being honest and trustworthy”. In
business operation, it has paid taxes in strict accordance with law; in internal management, it
has established a comprehensive personnel management system, signed labor contracts with
employees and provide a perfect labor security to the employees. Besides, the company has also

actively responded to the customers’ appeals and timely provided satisfactory service and reply to all
kinds of problems encountered by the customers.
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ETRNARAETAREATARRASFEEAN, TEASNEFE, B A EEEENREINS, REEATL
EEENESE ; AIREMEELE, ASBFRAFRNEIRG. ¥, SEemRREERETERET, §E
TR T, RS ASEEMNVERERE ; SHLAEKHFES(EREDIO. (BEERES) ; RIRTRE
EEE, FIRASNANZIIGRERFRERHE ; ARRTSS5HMIRFRNEEE. FaAITE LRSI S,

For the purpose to ensure the company’s institutional compliance, its affiliate Dongfeng Honda Auto Parts Co., Ltd. set up a
monthly law and regulation tracing mechanism, timely modify the rules and regulation according to the change of laws and
regulations; for strengthening the supervision over compliance management, the company’s supervision and auditing system
launched risk identification and evaluation, formulated an overall risk management, auditing and supervision plan, formulated
manuals for prevention of bribery, intensify the building and management of honest business; signed integrity agreements and
letter of commitment for honesty and integrity with its business partners; actively carry out activities on spreading of law-related
knowledge and held a series of lectures related to law by making use of the company’s existing training system; organized the
employees to participate in business training on intellectual property risk prevention, common risks in labor employment etc.
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AFES

Fair Competition

NTEMNIIFARTHEFENNERPFEFAFZEZNEN, SRATURSSERTNSE, XR#ED. EEREARE
THERFRRBETEEETENFRXSE, PREFEEAT, ERERIRF, PREFERFERBIRIFEENE,
BEZNILERBEREE, RIEBERAFRTEAFAEMET,

In the course of market economy activities, the company has been upholding a principle of fair competition, keeping a cooperative and
friendly attitude towards the partners and making common progress. During the signing and performing of contracts, it has actively fulfilled
the contractual rights and obligations and adhere to the contractual stipulations strictly. In the course of bidding and tendering, it has

strictly observed the national laws and relevant provisions on bidding and tendering management, placed itself under the supervision of the
discipline inspection department and the masses and ensured the work of bidding and tendering to be done in a fairy and impartial way.

ETERNFRAEER(HET), HEHEMMEERAFEFEER. HE(RRBRAEERASIHETU. (RREH
FARATEABRD), UATFRENARARTES, ARREAR TEETHREFRILSHERMMX RZHE.

BETIARNAESHEASERERUE AR TRRSEARBGE, ZRERRBLREEHOBRFREAST (KA (R
X ) TRFWERAS ) EEIRBE R AEEINMAENASHERATBIRR M. 20165FE/A BT BIrR M E 4
TT79IN, BIRRMEENIIT34468.21 7L, HA, AFBHFFMWI B 117001, AFBIRRMER21127229.16
TTC ; BIEBARR AT B #1110, BIFRIRR WS A1T7239.0575 It

The affiliate DFCV publicized Code of Business Ethics, pushing forward the building of compliance, integrity and fair competition.
Formulated Code of Business Ethics for DFCV, Policy for Compliance of DFCV, carried out competition in a fair and honest way.
The company and all the employees strictly comply with anti-trust law in all the countries and regions involved.

The affiliate Dongfeng Honda Auto Parts Co., Ltd., in equipment and large-scale engineering service type purchase field,
entrusted qualified and experienced bidding agent (Dongfeng (Wuhan) Engineering Consulting Co., Ltd.) to purchase by public
bidding in strict accordance with the national laws and regulations and the requirements of DFM. In 2016, the company’s
projects of purchase by bidding reached 79, with total amount of purchase by bidding up to 344.6821 million RMB, of which,
the projects of purchase by public bidding hit 70, with total amount of purchase by public bidding up to 272.2916 milion RMB;
the projects of purchase by invited bidding were 9, with total amount of purchase by invited bidding up to 72.3905 million RMB.
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Anti-corruption and Bribery in Business
BRIERCRRREATDMEERLY), MERFLENREHE, AR UESHNE. LD
SEEREET(EMEREHEDID. (EMREXLBRER), HIH(ENRIEATIFIEEL
L) &M, ME K. B KR, MWRL LI LR,

Carry through Pact of DFM for Business Ethics and join hands with dealers in building of compliance and
integrity. All the affiliates of the company signed Agreement for Joint Building of Compliance and Integrity,
Letter of Commitment for Joint Building of Compliance and Integrity, pushed forward the practice of Pact

of DFM for Business Ethics in a bid to establish a “friendly and clean” tie and prevent business corruption
from the source.

N ERQGUENEBETRENEG. TR SUSXBWERLETIOAE, T& EXWHE, B
THEHEEARR”, EhfH EXWERL. ek, TRASTHREEZFHLLER
AE, BEYASTHREBENEUBEAREHENESEERE, WARERARNNS T
BYRBELD .

Special rectification campaign has been launched for problems in key fields. Launched a special rectification
for promoting the transparent operation of advertising purchase, improve the advertising purchase system,
set up a black list “dishonest suppliers” and endeavored to push on the transparent and standardized
operation of advertising purchase. Launched a special rectification for business running by relatives of
leading cadres, established a reporting regulation and information management system for business
running by relatives of leading cadres, gave Party and administrative discipline punishments to those who
fail to report as required.
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FELILCETET

RERE~mERSS

Provide Excellent Products and Services

AR~ m

Provide Excellent Products

FErFREE
Lay Emphasis on Product Quality

BTIRRFEAERIES “BAMRERA” AR RAKRERRIME, BFSRABRMRE, BEIHEHR “NENBHNFR
BRI IXREMREEENHERNFES, XWBROREFIARIL. BIRAFRTHREENR T ZHTER
k=, fIRRERSRET.

DFPV made efforts to elevate the quality of perception progressively by combining “perceiving improved quality” corporate-level subjects and
key quality problem tackling projects. By pressing ahead with “new vehicle project supplier quality improvement” key technical problem tackling

subjects and quality management moving forward to the suppliers’ activities, the quality of purchased parts has been effectively ensured. By
deeply launching zero defect activity and inspection of process execution condition, the quality of process has been steadily improved.

ETHERERRASHELI0FESL N “PQ365” RETANTY, FMEMEREIREXNETHIT. 2016FPQ365HE
THNEER  FREEE. FLEUER. BREREMAR. Bi “3230", BEEERRETHMEB T EITH LS
&, R tEE. RSN EERNIMNBERE AR R /ASERESEHNKP, BEEPTHIKRIEHERE TN TR,

DPCA has implemented “PQ365” quality action plan for 10 years in row and established quality improvement action plan from whole value
chain. The theme of PQ365 quality action plan in 2016: innovate quality management, reinforce the excellence system, focus on quality cost

and initiate “3230”. Combined key yearly quality action with strategic balanced score card, took external indicators of such dimensions as
product, performance and service as KPI of DPCA in quality, pushed forward the quality-related work through customer evaluation.
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BETERNBFRAEATE20165F8A ZRIAA2014RFRAEFAREREE, SAFEXES, ZRRAFZEEFY
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%R, FRAFABESEEAFEREREHRITNGEE [aET, WERRERE,

After Dongfeng Nissan Passenger Vehicle Co. found potential safety hazard with some 2014 X-TRAIL cars, it recalled the cars according
to the auto recalling procedures synchronously with Nissan globally. For the cars within the scope of recall, the pneumatic brace of back
door is likely to cause rustiness after a long-term use under special environment (used for 3-4 years in coastal cities or under humid
environment). In this case, there may be a potential safety hazard of a few brace outer cylinders getting off. By upholding the spirit of

being responsible for users and preventing any potential problems, Dongfeng Nissan replaced the pneumatic brace of back door for the
cars within the scope of recall so as to eliminate potential safety hazards.

ET RN RZERR/AS)GB/T19001-2008( REEEARER ). 1SO9001 ; 2008E Frir AL ARE R A REEIEE
RER)BEFRAFREZNNNEITFALR. EFHENREENERRSNERE. BEIEMREREE, 2016FRNIEME
GPK 15, MPV 1565 BIp % % % R (AVESTEN X AU MR GE B A% s N1007TE, GPK-15. MPV 155 F 8B Rk iR A
113%. 75%,

Dongfeng Yulon Automobile Co., Ltd. carried out design, development, manufacturing, sales and after-service management of
passenger vehicles and engines in accordance with GB/T19001-2008 Quality management system requirements and SO9001: 2008
ISO international standard Quality management system. Through inspection, control and management of various stages, in 2016, VES

evaluation after reconditioning of Dongfeng Yulon GPK 15, MPV 15 and other models has attained the goal set in the beginning of the
year; in aspect of N100, the goal attainment rate for GPK-15 and MPV 15 has hit 113% and 75% respectively.
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RIEETRF=1Y
Safeguard Intellectual Property Rights

BTIRAFAERRAS0N6EMALECENFTAERRATFREENE), MTEAER. BFHEE, FTHHRE
%, BELIH. ARFBUFHER], MET 2. SRNIMRIPER, A2 FRAETRAZRREERNEMA2E(H
FRHERMEIRE ), FXREFRIRBETL600RA T,

In 2016, DFCV issued and executed Measures of DFCV on Management of Trademark, laid focus on Shiyan, radiated across the
country, crack down source of counterfeiting, joined hands with industrial and commercial administration, public security and other
government law-enforcement departments and established an all-around and dimensional brand protection system. All through the

year, the company investigated and dealt with 52 counterfeiting and infringement cases (including 3 criminal cases), with total amount
involved for various fake products up to more than 6 million RMB.

R ERRSS

Provide Excellent Services

RTRFR "KM, XZ2E5—HE" NEEES, UEPAFL, BAMBEIHEES I ADHESEASEHZN
Jil-E N

DFM, upholding the operating concept of “care everyone and love each car”, has been regarding the customers as the center and
endeavoring to create a service experience making the customers highly satisfied from selling to after-sales link.

EFRXREE

Customer Relationship Management

ETHBFSERRATDNIBEEARFAEE, HEENTES. FREZRNELXZEDNFACPERESE, HEER
W&, TE. IR WIFEFTR, RRESTNRS. TEEHNEARS PO, BEYRFNEFIFBELESE, REEZ
BEFBR, AASMRER S ORI,

For strengthening the customer relation management, Zhengzhou Nissan Automobile Co., Ltd. built a customer interaction platform (CIP)
system with zero distance of interaction and zero difference of information for meeting the requirements of information collection, inquiry,
exchange and complaint etc. and offering more efficient service. Built a new customer service center, established a sound customer
complaint response and handling system, timely tapped the customers’ needs and provided a mainstay for the company to ensure the
reputation in the customers.
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BETIHEREARAIEL T HETTRALEN “—E=F8" 5M 2 mCRME B4 AL AW & b ( R RS L F1 R KR
BOBRFPXRRFEEGR, AHBAZRPORSRENRS KT, ETFRIEMERKNEEMTERENERE. £, &1F
EURZEHRHESENEE. REMRIFENSFE LKV SOLENRERS. BPNRESTAETIERELZ[EAX
A, RIFFRENFTREIRE. HROLIE,

Dongfeng Peugeot Citroen Automobile Co., Ltd established an IT system-based double brand (Dongfeng Citroen and Dongfeng
Peugeot) Citroen customer relation management system composed of “one library and three platforms” and outlet-end CRM. It has
been continuously improving the service facilities and service level of customer service center, providing comprehensive settlement and
tracking services involving consultation, service, complaint and suggestion etc. for consumers, car owners, partners and dealers through

telephone, Internet and other interactive channels. Assisted the building or rebuilding of ties between outlets and customers and ensured
the requests proposed by customers to be settled in a rapid and satisfying way.

EUBSHEZFHR BFEH. ZPEREXREE BEFEiE. RS, BIRN

ERPFulE/UCM

| =

HiEWE . BIEERSSH it REEE. B

WRAFERABDEFXZEEGR

ETRNRABEREFFEIN “FMITR", FEBIERF
‘iR, WEERE. & EA¥EHTANETEEHTHII,
PURTHIR S B, ERMNNMAXS LT ZFR, ASHAR
B S R, SIS I 1835

DFPV continued to implement “wind-riding program”,
provided training to franchise stores through centralized face-
to-face teaching, live webcast and online self-learning etc. so
as to improve the service quality. While Dongfeng Aeolus AX5
was released, the company organized new product business
and technical training, with 183 stores taking part in the
training program.
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BEPIRIFLE

Customer Complaint Settlement

RRETEREMNEY TENRTARIFRERE, BNRARIFMEIREZE. IAEST. ARAE. RERER, MBRE
PRIFEESHNAE, RARFERE.

All the affiliates of DFM established perfect customer complaint settlement process, accept the customers’ complaints rapidly, analyze

them carefully, deal with effectively and feed back timely so as to ensure the customers’ complaints to be effectively dealt with and
improve the customer satisfaction.

RIS EBRAIEFRIFNERE

Customer complaint settlement flowchart of Dongfeng Liuzhou Automobile Co., Ltd.

M0y epecy 245H  IRSSTS ARS3ER . BEfED  BESPMZIRED

EFRERFP

Customer information protection

BTRRABAFRRADEY T TEMNEFELRREREETENE, PRESEERPREATRE, BURETAE
BEAERE. ZRAEREERYER(E A EEEEENE ) SHRERREAGERNES,

Dongfeng Honda Automobile Co., Ltd. established a perfect customer information computer security and secrecy management system,
specified the responsible persons and responsibilities for information protection, arranged specially-assigned persons to manage the

customer information. The collection and use of customer information shall be in conformity with the Code for Management of Customer
Database for safeguarding the security of the customer information.
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ERREERA

Customer Satisfaction Improvement

FREUYRENE A BRBERERERE, ITRIBFFRESENRSER,

Dongfeng established a perfect customer satisfaction survey system and process in a bid to offer an outstanding service experience to
the customers.

ETRERNEBEASFAHRERERRE .

Customer satisfaction survey process for DFPV:

AR b EEnRsR SHAREATRE, REBOR=ATNE
MFMEEARRR  BEESH  WBEEREGLTS D 2H. AR, MKEEEESSHCSIAZS
AEXR, THAHERE, BF 7, EASEEAERE 218 B R RSSITICSIR F ERH £
EANHBBSER, TREAEE  RERHEE, HEE .

2 EEESSIFICSIZ AR HRBTURE D7 5
i, B MEEOESRANS  EHRREERSES - SRR
HBRWEE, ERESHER HiE . O BREARERL

HRE, %J?ZE%L&SZ%%‘[’?O

BETIRNBFRAELDREUTEFFRAREEERE, —HTERLUERRS, BReFFEHE, 5J.D. Powerr 551k
BACSIZTUURFER ; IBREMEBEE TENR, LRFFRFELER ; BURSER, SXNRAEZ BRI
M. Z—TTEAR-FERRRS, ABEAR-FERS, BFHBEFLHEE, IMTMNEXNBFFEE, EF
TR T ZFEWVESHNEFAK.

Dongfeng Nissan Passenger Vehicle Co. has been basing on customer satisfaction as an ultimate measure. On the one hand, optimize
the post-sales service and improve the customers’ loyalty. Join hands with J.D. Power Co. to launch CSI special upgrading campaign;
strengthen the implementation of basic management work and carry out customer complaint standardized management; intensify
service marketing and take pertinent measures for different customer groups. On the other hand, upgrade the quality service of second
hand vehicles, incorporate a second-hand vehicle joint venture, kick off the commercial operation of Easy-Auction, achieve the business
from Dongfeng Nissan to outlets and open the closed loop of second-hand vehicle business from top to down.

BETHEAEBTRATNRRAER L FIEEEHT2016FEMBAEFERD (KXRIAE. EWMI . SHBERE. RSB
%), BN “R—FRXT, FESKATE, RER2MARNRERSRATIITIRAEERNEFRS RE
Dongfeng Citroen Brand Department of DPCA, based on the weak links (test drive, vehicle delivery, dealers’ facilities, service starting

etc.) surveyed in 2015, centered on one center, i.e., “home-like concern”, ascertained 8 directions and implemented 32 specific service
upgrade special actions for improving the quality of in-sale and post-sale services.

RIFJDPEELER, 2016FERNKH FIEAE B £ METUESSI( SHEHEE ) FFE+L, CSIH ERRESHEE )MFIE
ERESH RBIEEEREMHD 5SS, CSIMMAITE— ; EN%JEELEEF‘E%—féiﬁi%CSImﬂ%Eo

According to the survey result of J.D.P, in 2016, the SSI (Sales Satisfaction Index) and CSI (Customer Satisfaction Index) of Dongfeng
Aeolus brand ranked the 7th and the 2nd in CSl in self-owned brand field; both SSI and CSI of Dongfeng Citroen brand ranked No. 1 in
mainstream vehicle segment market; the CSI of Dongfeng Infiniti ranked the first in Chinese luxury car market.
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AT EERS]

Constantly Enhance the Attractiveness of Employers

B RIF

Protection of Fundamental Rights and Interests

R fRE

Protection of Rights and Interests

—2EEMFIEN AT NERRY ST AE
SEMME, BIPASHRATHEGENG, RERTE
BEHNF, BEHHNSE.
—BUSHATEEINGE, I TESMTHAT
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—Fully implement the provisions of labor laws and regulations
including the Labor Law and the Employment Contract Law;
maintain the legitimate rights and interests of the company

and its employees, safeguard the employees to enjoy the right of labor and
fulfill the obligations of their labor.

—Establish the labor employment management evaluation system in order to
assess the compliance of its subordinate in labor employment management;
constantly improve the management level via PDCA circulation, avoid the
labor employment risks, prevent from labor disputes and build a harmonious
labor relationship.

—Pay the employees with labor remuneration by law on schedule according
to the standard, pay social insurances including pension, medical care,
unemployment, work-related injury and birth as well as housing provident fund
for its employment according to the legal requirements and set up corporate
pension, supplementary medical insurance, serious ilness medical insurance,
accidental injury insurance and difficulty-relief fund, etc.

—Seriously carry out and implement the paid annual leave system and
continuously improve the welfare and security level of employees. The days of
paid annual leave enjoyed by the employees are 9.8 days on average.

—Sign the Special Agreement of Female Employees’ Right Protection and the
Special Agreement of Occupational Safety and Health Special Agreement with
the labor union, in order to provide special protection to female employees
who are in the menstrual period, in pregnancy, perinatal period, breast-feeding
and menopause. The employees are arranged for health examination once
two years. Any employee who has a position contacting occupational hazards
must strictly implement the systems involving pre-post, post and dimission.

—Carry out the special work of standardizing labor employment strictly
according to the National Labor Dispatching Regulations, so as to thoroughly
eliminate the phenomenon that the remunerations are different for the same
dispatched labor personnel and for the same work and ensure the legal rights
and interests of the dispatched labor personnel.

—In the course that new employees are recruited, every job seeker shall
be treated equally and shall not receive any employment discrimination due
to such factors as ethnicity, race, gender, territory, registered permanent
residence and employment form. At the same time, the company shall actively
absorb the people with disabilities to obtain employment. The company has
totally had more than 1,800 disabled employees by the end of 2016.

FEARE TR 2013 2014 2015 2016
FANERETTER 100% 100% 100% 100%
FIEEMS TEEFER%ITE 100% 95% 95% 98%
SIS RATAILA 98% 100% 100% 100%
Rzhmil (A ) 33465 34454 35664 28680
Ak AR LL B 98% 98% 98% 98%
RIFRKE 4.7% 4.4% 2% 4.5%
ANFEHHFFERR(X) 10 10 10 10
TSR EERE LG 6.6% 7% 7% 7%
BRI 7:3 7:3 7:3 7:3
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FEIREES L
Support to Employees in Difficulties

N IREZIU "B OIRE. BEX
THER. BEXEEEREE. £
BF. &RIREFRELRFERRL A
TENTHERY, EEMEFE. W
LFRBRFER, BT ISELA
L. BMIMERE. HXARDTRA
THETNHFHAEI L. ZRT
2. FUBIS. BEISOEHERK
THEMIETHERE.

20135 ES, ANFISHEHERBEEM
BR T2955 N>R, RN [5])€1098.46
Fte

The company’s labor union has
established a work structure supported by five support modes including “loving care project”, major festival consolation, major difficulties,
autumn student-aided program and minimum living allowance, promoted the building of WeChat platform and online declaration system
and formed the operating mechanism, in which the labor union takes the lead in organizing, the departments cooperates with and

coordinates with and relevant personnel are responsible for its sub-items, and the operating layout, in which the company’s labor union,
secondary labor union, the business division’s labor union and the grassroots labor union support the work.

ZRM. BRI R ALY R TXIBER

From 2013 till now, the company’s labor union has supported and assisted the 2,955 employees in difficulties and granted financial aid
of 10.9846 million RMB.

RTHSE
Employee Satisfaction

NTEEARIATHFZEAS, AECEBESZ23RXTEHM, HMFER15%, HEAW260144 0%, BUEEE84%, 2016
ﬂ':J'EI'\ /W/EFF'&\ ’T%‘-'ﬁj\ii§[J73%o

The company has carried out a comprehensive survey of employee satisfaction, covering 23 major units and the sampling rate as 15%.
There are 26,014 questionnaires distributed and the rate of effective response is 84%. The overall score for 2016 employee satisfaction
is 73%.

2016 F A B AR EIFELMHERBE SIRENE
SRBATFIRE, ARORATHERE, VIKES
THERW, FIEXKETREITL, LT PDCAR
EENERR, YAERIEERAEBRSEX.

The Company’s Satisfaction Survey for 2016 has formed
the general report of satisfaction survey and the sub-
report of various units participating in the survey, thus
effectively identified the direction of improvement,
practically put forward the suggestions of improvement,
developed and implemented the plan of improvement
and formed a management improvement circulation of
PDCA, which have a guiding significance in improving the
management of employees in the company.
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Health and Safety

ZEEFERARREIR

Construction of Safety Production and Management System

RNERFFREE— MBHAE SRERE REEFTENH, WL “ReNRT %
ENTHE RENTR Z2ET, BRKFHFR FHE TREX"REER, B
FETE 617 REAFEREARN "N REEFREERR.

The company has adhered to the safety production working policy of “safety first, prevention first
and comprehensive governance”, established a safety concept of “reliable employees, safety work
and safe products” and pursued the safety objectives of “zero accidents, zero injuries and zero
losses”, set up and continually improved the safety production management system of “6+1” and
the “4-level” safety production responsibility system.

PEBIARBAREEF TR, REEFRGR. TAMNESEFRW, Ie2ERe4E
FIAEHTEE, EX IR F/E; BELH. TN EM TSRS, (REMENL
SRt THIRFIRF ; REAHFNAER(LERLER “+=1" AIWRE),

CHEHETREEE, ReXeNREERSN, HxReEETAEEL, FHRESA
SREEEKE ; 2016F A VAEARFRLEEEKFNNTIE, BINREEERN

EZWH, ERASIREEEITN “BE. B, B NRMERVE, 519M b FFEEHR
Z; RN REARENZEEFER, NFRBREO), BRURASHEERI. 5
The company has held such meetings as safety production working meeting, safety production I

9zvoe
ELeey
0910L
62025

system meeting and symposiums through the organization; deployed the annual safety production

work and implemented the “4-level” responsibilities; promoted and pushed the smooth progress of

corporate safety production work by means of diagnosis, assessment and special work; prepared

and released the “13th Five-year” Plan Outline for Safety and Occupational Health of DFM (Dongfeng

Motor Corporation) to comprehensively promote independent safety management, improve the 2013 2014 2015 2016
ability of safety risk control, facilitate the transformation of safety management mode and continually ‘ ‘ ‘ ‘
improve the level of corporate safety management; in 2016, the company has organized and carried
out the assessment of safety management level; formed a mechanism of standard management
system and improvement; formed a virtuous circulation mechanism of corporate safety management
assessment in “improvement, curing and promotion” and led the enterprise to make continuous
improvements; made in-depth analyses about the safety production accidents occurred in the
company, drawn lessons from it and effectively improved the capability of accident prevention.

REEFRAET( AT
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ZEHBFSEHINF

The Safety Education and Training Mechanism

AAFREZER. SEANLRERVEREEHEZI, BUBEENTERR. TLA
REVBENKFE. WP R TR SRR,
The company has carried out multi-level and multi-form publicity, education and training in safety,

occupation and health and strengthened the sense of the managers’ responsibilities and the
professional level of professionals as well as the safety awareness and skills of on-site employees.

BY “2e2HRmN MER, BRA®K ‘“ReE£FERT, RRRE 2RI EREER
BRRMAZHERR, FERANRERVBRIENSHNBFBRENER, #ZAT
Wb eI ERTHEZLR, FRLERIVBREIR,

Set up a “Safety Dongfeng” WeChat group to post “the information on safety and production”
every month; actively exchange and promote the achievements involving safety occupational health
management projects and the achievements of on-site improvements; pass on the dynamic conditions
of the company in safety occupational health work and the requirements of governmental policies
and regulations; share the experiences of the safety occupational health work inside and outside the
company and spread the common sense of safety occupational health.

FHeELeE N, 22BERAAZII—H. RV ERE)IFRE, IR Tr2E)
REJK100%, T4 TR ERHY 2IRFA462K, SIRALIL102027 Ko

Hold a first safety training course for senior managers, a first training course of safety management
personnel and a second training course of occupational health. The emergency training rate for
new employees has reached 100% on average. The emergency drills for safety production and
occupational disease hazardous accidents are 4,462 times and the number of participants has
reached 102,027 person-times.

BRI {2 R RIS

Occupational Health Assurance

ANERETE B B R ZN—FRVBREEEAR, FEIME “EE. TEEAR.
MABAIR. BERER MM TEER, HEFRRUVEREEITNR #REEHEMN
ST WASRYRRIVRARRASGHR, BT REMMKIMITE ; NRERM
B. RERGHRANBELLEE =R §E, 20165 2RI BRVEBEEFNER
EHIBERIFN R IILE] T100% ; FFREVHERE ZTIREER), 20165 L5 T 1631
R FEEREME, RASTUL7833TTT, H4726FB RTHE T LI, 201651
WRBERRRNIEIL.2%, GERREILTS1.0%, FRERER, RIPERAR,
2016EEEE A RI65611 K, BIEL2015E/ 5691 K, HBiE8%. IR\ EBEEE NS
69425 AR, SEA666045 AR, AHEFRILFI95%,

The company has continually improved the three-in-one occupational health management system
of “prevention, governance and security” and firmly grasped the key work emphases in four aspects
of “management, engineering technology, individual protection and health care”; constantly carried
out the works involving occupational health management assessment and occupational health
management archives standardization; launched systematic studies about the current conditions of
the company in occupational health; put forward the systematic and long-term countermeasures
and strengthened the “three-simultaneous” management concerning project construction, safety
and health of investment in equipment facilities projects; all reached 100% on average with respect
to the pre-assessment rate for occupational disease hazardous accidents of 2016 construction

projects and the assessment rate for control effect and launched special governance activities for
operational environment noises.
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Growth and Development

20164, ASRAAAERL. Rltb. TUEEH, XESEEHETHKA. PSARASZITAN RSB SENRL, B3
TEHEXNSGEMERERDE, RUANTBEKEE, MEATEFSL.

In 2016, the company has enhanced the talent internationalization, professionalism and professional ability, signed a human resources
strategic cooperation agreement with Renault Nissan Alliance and PSA Group successively and initiated the overseas training programs

for the first batch of DFM personnel with post retained in order to deepen the strategy of strengthening the enterprise through talents
and speed up the pace of talent training.

BRRIVEERERTE, TRANASRIKELRSE, ARZTBMSMTLTHRMEIRAZE, USRI ; #ITREHM
REH, RHEBREENL, FREEARENTHE, HREEASENRFABEMNRLLRBE, BETERMW. KR
WIHNERBAEERTRZA, RSENEMSERNNEIITF, BIHS. 2l 28, TR TRSEHBIIGR
BAELRTT

Build a competition platform for vocational skills, carry out the skill contest for DFM employees and organize various units to participate
in industry competition and world competitions in order to facilitate the training through competitions; release the achievements for skill
innovation and promote the transformation of such achievements; carry out the competent assessment of technical personnel, expand the
paths for improving the abilities of technical personnel and the channels for career development and foster the spirit of craftsmen; continually
deepen the application of maturity model tools in training system and review the enhancement of steadily boosting the maturity in training
system by means of tutorship, training and diagnosis on a basis of improving the projects and summing up the successful practices.

THE 2013 2014 2015 2016
BEIRE (R 25 2.2 2.7 2.95
BEIHEA (12T 1.27 1.52 1.6 1.6
BEIAK(FA) 64 64 77 76

FREBEBFREETT CELANRRRBIKERRAERME SN
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AR

Enhancement of Cohesion

NEAFREAFENOXNGEE, ARTRUBRTERNRY TS, FEMES ARISE5HY, FERIMLRE
A, RMTHESEERE, SR KRATHRDMER, BHTFRAASNEREDMEC.

The company has launched a wide range of recreational and sports activities, to provide its employees with a good self-presentation

platform, encourage and advocate the majority of employees to participate in them in order to enrich the amateur life of employees and
realize the balance of their work and life, which have won the welcome and approval from the most of employees, thus enhancing the

cohesion and centripetal force of the company.

FRAFRRE=+—ERILUEE IR

RRRZE/AT) 2016 FEEKIELL
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> eHE

EXRSkFEHERELRE

Pursuit of the Win-win Development with Its Partners

EX RS LR

All-win Strategies

RRASERBECVEREN, SESEKENRIMSTR, FAREAGRNE. BESEEREERELRE, BHTE
afE. BEEH, WERR. BR. B, THENSEXR,

DFM has given overall considerations to the interests of its partners and social interests while promoting corporate development so that

the company can develop with more inclusiveness. The company has promoted the all-win development with its partners, adhered to
equal cooperation and mutual benefits and actively built a positive, healthy, frank and sustainable partnership.

AREHER FRZEATEILEREZ(RES ED
WY, HENEBREBTFHEERFSERNTERAE
NNEMEEBN TN RIBIHI, WITRETERRE
BRE. SRtEREENRERE. ERMRLVER
e EFHFRKIES1E,

DFM has signed a Strategic Cooperation Agreement with
China Electronics Technology Group in Beijing and signed two
special agreements in cooperation of automotive electronic
control system and new energy vehicle power battery
cooperation at the same time. Based on those agreements,
both parties will launch the strategic cooperation in such
fields as new energy vehicles, intelligent manufacturing and
intelligent & Connected vehicles (ICV), information technology
and enterprise information security.

RRATERB AT EITHEEEEDIN, RBHIL, R — ¥ - -
TREEESE. AZWIE. AFBE. AHFRFEINE ]
ETEHTEEEE,

DFM and China International Intellect Corporation have signed
a strategic cooperation agreement. Both parties will, based
on the agreement, carry out an overall cooperation in such

aspects as management consulting, personnel assessment,
talent recruitment and human resources outsourcing.
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EIVEETENE
Constructions of Suppliers
FRAE G, AR, AEATFNER, FHRUST KU FNRBESIE, DUARNITIMELR &L BiR.

DFM has constantly deepened the strategic cooperation with the majority of suppliers to achieve the ultimate objectives of mutual win-
win cooperation in line with the concept of win-win cooperation, benefits and efficiency, equity and fairess.

HE TR KUR ZE A A BR /A 5] 72 FF R THaNKSSE 51 19 [
B, X#ARAQTHaNKSER), 15K HN FIZHHE
X1&, AR FBHETEIREKINER SRR
%, BIIQ-THaNKSIER, /2~ F)121E & 12 R #2491,
BMISFE{RE33%.

DFM (Dongfeng Motor Corporation Co., Ltd.) has expanded
the activity named as Q-THaNKS again to provide 15
suppliers with the on-site improvement support and reduce
the wastes arising from the whole course of components and
parts and various kinds of links with low and no additional
values, while carrying out the THaNKS activity. Through the
Q-THaNKS activity, the company has exploited 249 proposals
and reduced 3MIS by 33%.

TR ZER RN Sl RERZIFIRE NRF T 5 Ee
xR R RQSB+EEIESD, 20168 3AR T 8HAEII
EE), HEESMEINARBEIA435E ; A BB
R SPSAFFRATRMALR AR ES, RIS 5HE
AT FIPSARREXRME|IME, FREFRLEGENS,

LeSh, A B R N A T B B AR AR KD IR
E~HmE, LRImERE,

Dongfeng Peugeot Citroen Automobile Co., Ltd. has

constantly launched the QSB + training activities for
its suppliers with respect to quality training and ability

improvement. In 2016, it has totally organized 8 training
activities and there are 435 suppliers participating in those
activities. The company has assisted the suppliers and PSA in carrying out the exchanges and organizing the technical day
activity; actively participated in the procurement consultancy projects jointly organized by Dongfeng Peugeot Citroen Automobile
Co., Ltd. and PSA to seek for the opportunity of international cooperation. In addition, Dongfeng Peugeot Citroen Automobile
Co., Ltd. has strongly supported the local suppliers to actively undertake KD pieces and accelerate the localization of projects in
order to achieve all-win development.
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SRR

Construction of Dealers

RRHALBSEENSKEFHRITENRRBEEREXR, IUERLZ, B HLEFRES TR RRS 6 ERE
%, LMEAHEFRNREF, BEXSELHERHELR. FERANEL,

DFM has always attached great importance to creating a new strategic partnership jointly with its dealers in order to realize the all-win

sharing. It has achieved the enhancement of the dealers in their abilities and established the mode of intergrowth and co-prosperity and
the sustained profitability with its dealers by providing its dealers with the institutional building of overall excellent services.

w1

‘-I-

o=
£U10

ETRNEREASFEFRNELFEFRERTATEBENEEHSHIK, LT RIFH” 1 “—E=" QIR ESE
R, ERBRAAEFEFRDE, BXAREHE, RBELENRGHS, BRUEHSEASIRRENRB, 20165, 3
HEHS108RTES, ﬁ?é‘?&%ﬁ%’hlﬂn\ﬁﬂ’az&%, HENETHIMELIMIRIGEK T21%, FEEKT26%, BARK
HFEAR T 5%,

Dongfeng Passengers Vehicles Co., Ltd. has constantly carried out the resident tutor support activity with major aim to the enhancement
of the dealers in earnings and realized the “one-delay and three-innovation resident tutor mode” of “benchmarking path”, focusing on

the settlement of dealers’ survival problem, focusing attention on sales, emphasizing the actual operation and case counseling and
solving the problems that they cannot really operate them even if they are tutored.

AN B =R EBBRA 2016 R H A BMXEHE Ehe
REI, RHETZEFHEERNEBIENRET, BHEHEET S
EE MEERTA940%1R T2 T 57 %

Zhengzhou Nissan Automobile Co., Ltd. has made direct trainings to
its dealers with respect to MX5 new car launch in 2016, thus promoting

the sales capability and profitability of its dealers so that its dealers have
won the profits up to 57% from 40% at the beginning of current year.

ﬁ??ﬂ#%f*ﬁﬁﬁiﬁﬁﬁ/\ﬁjmmii%ﬂﬁﬁﬁt%%ﬁﬂiﬁ
H&g#TTH—&’iT, MRHFRNEEMEI#HTRT
kR, 21 ﬁﬁEE’]?LEﬁEm:ESZSS% MR kR —
T

Dongfeng Special Commercial Vehicles Co., Ltd. has made a unified
design to its overall online marketing image in early 2016. It has begun i

to carry out the portal construction to the networks of its dealers in
batches from June on and fulfilled the portal unified work for 38-dealer
networks through a half a year of implementation.
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polic iR E AT

Provide Its Shareholders with Reliable Return

IRFEXRER

Shareholder Relationship Management

FRAERARBARA DN ADEEZPHTERRAONF NS, BREZRBREFARDHEINFOTZH T
FIEXE, B—MERNIBRRZERFNH. KERMX S, ARFEEXNGMERE, BRERETDTEN
A, RIPEAENG ; EBTHEEZBAXEEEANERBE. BFREKRS. RSN EENBERAERE, &
FIRFNRFZEFENF, FRIEBEAINS,

DFM (Dongfeng Motor Corporation Co., Ltd.) has clearly defined the rights and obligations of its shareholders in the company’s
Articles of Association. The shareholders will enjoy the rights and assume the obligations in accordance with the type of shares
and the market portion of the shares held by them and will have the equal rights and assume the same obligations for the same
kind of shares. The company will treat its whole shareholders equally so as to ensure that the shareholders can fully exercise
their rights and protect their legitimate rights and interests; convene and hold the general meeting of shareholders strictly
according to the requirements of relevant laws and regulations. The corporate governance structure can ensure that all the
shareholders, especially the minority shareholders, enjoy the equal rights and assume the obligations correspondingly.

RIFRRARF 2R

Protect the Interests of Shareholders

BRASEAANTVNANE, KEAFTESEAEAIVLEFHRENS . EXNEREFEEAZTTHAN. 2
AMBRRASH ARRESHNRNBRRAS, BRESSERA X, SEHEERAERESAERBERASZ
bR, ERSBREERNAZRNBABNBREAS, BERITMNBES5EBRFASKEITERRONF, XRS5
EEMEIEHVF

As the corporate authority of power, the general meeting of shareholders will lawfully exercise the rights of major events including
the decision of corporate business principles, opportunities of investment as well as the election and replacement of directors.
The general meetings of shareholders are divided into the annual general meeting of shareholders and the extraordinary general
meeting of shareholders. The annual general meeting of shareholders will be held once a year. When there is an extraordinary
general meeting to be held, which meets the requirements of the Articles of Association, the board of directors is required to
hold the extraordinary general meeting of shareholders within 2 months and the shareholders may lawfully exercise the rights of
shareholder by participating in such general meeting of shareholders, so as to achieve the rights of the company in operation
and management.

REVEBRFHEAETREFENRNBRERSNBARFNRE, BRREASSADLEEENNT, BN, A7
RIEF/NRREIIF, ABERBFHFRET NEBARIREASHFEMS. RREEBRRFFUREINBRERAS
BREF. XAIRFENBFAESFHEERBREBRRR, MFNREEXIBRERSENREBCHES, UIX
e/ NREREE, BRURET FNERNF

The company’s Articles of Association have strictly defined the procedures and processes to hold the annual general meeting
of shareholders and the extraordinary general meeting of shareholders, to ensure that the shareholders can enjoy the rights
of participating in the corporate operation and management. At the same time, in order to guarantee the rights of minority
shareholders, the company’s Articles of Association have specifically defined the conditions to hold the separate meeting of
classes of shareholders and the conditions for majority shareholders to avoid voting as well as the procedures to hold the
separate meeting of classes of shareholders. The convening of the separate meeting of classes of shareholders will make the
stakeholders to avoid voting while the minority shareholders may fully express their own voices at such meeting, earnestly
exercise the rights of minority shareholders and effectively protect the rights of minority shareholders.
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IRFRSiE

Communication with the Shareholders

FREARKIRSASNERKRERE, KEAREREZENETRAOR. 2 =REFE
MHRABEXRREE, RSRABFNDE, ASENEERFRRE QSRS ER %’f)}
MR AP TRSW. FEERASNEXZE. RAEKXD. REOBEEF, @ERER. i‘x A&
FMRARNBASEERER, HBEMNERE. ASRBRKIMNEERER, BHKEDR. £
?E ZARBERNDETAMESTHARE ; sABRBERREL. XEXHF. AIRIETHE
SR A, BERPERTETIRZFNENEERR, AFEHNTHREZERE.

DFM has constantly improved the quality of the information disclosed by it, so as to achieve the effect
of two-way communication between the company and the shareholders. The company has adhered to
strengthening the communications with investments by actively managing the investors’ relationship. The
company will make timely reports to the shareholders with respect to performance and business conditions,
actively arrange the meetings for investment analysts, press conferences and non-transaction road-shows,
investors’ visit and reverse road-shows; make the shareholders, the investors and the public known to the
company'’s operation situation and answer their questions. The company will disclose the interim report and
the annual report on schedule according to the regulatory requirements of the Stock Exchange; disclose
the monthly statement of changes in the share issuer’s security on a monthly basis and make insider
information and related transactions public according to the regulations. If the company wants to issue an
ultra-short-term financing bond, it shall disclose a quarterly report for its existing period regularly according
to the regulatory requirements of National Association of Interbank Market Institutional Investors (NAFMII).

EHREEZR

Return to the Shareholders

AFHEETRERERITY, RREAGFEFRBERREASTHEMEN15%F20%MEE, B
Fmlik, RREARTEBERDLLREN137{ZT, HPRHBEERERERITDERE£38.8{27T,
The Company has developed a shareholder reward program, by which DFM will distribute 15% to 20% of
distributable profits to its shareholders as dividends every year. Since its listing, DFM has accumulatively

distributed about 13.7 billion RMB of dividends to its shareholders, in which the accumulative dividends
distributed to its H shareholders are approx. 3.88 billion RMB.
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Environmental Responsibility

FIEFE2MEHE

Build a Green Full-value Chain

MREEER

Environmental Management System

NEHET IR 541" BEAR, BRIELIDHERREELE, THREAAITHRIRILESENR, FAIAT
BB TISOT4000R G EIBAER, HAFTET WAWISO14001 FREEIEA R B = FKI1£F96.1%,

The company has built the “5+1” management system for energy conservation and environmental protection, thus effectively supporting
the company’s management work in energy conservation and environmental protection and continually enhancing the company’s
management effect in energy conservation and environmental protection. At the same time, the company has established the ISO14000
series of management systems for various units, in which the coverage of ISO14001 environmental management system has reached
96.1% in key industrial enterprises.

20165, FNATIBRTEELAREIES, B3 “GEBEN2020" 7RI FIHERRAKFIEM, RREHARER=VERE, FEE
FRIZHTETR, A METNEEMERENR, £MESRDEIREERIMIEN, FRSPEIMR “+=51" MU
BRI X

In 2016, DFM has fulfilled the concept of green development, initiated the “Green Dongfeng 2020” action and implemented the
assessment of energy-saving and environmental protection level; actively promoted the development of environmental protection
industries; and carried out the management and control of objective diagnoses, obtained good results from the targeted special
program, initially formed the management mode of full-value chain energy conservation and environmental protection and provided
strong support to the company in forming the “13th five-year” plan for its energy conservation and environmental protection.
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Environmental Protection Emergency Management

ANFRINSEEAR, HR(RENFSFHNAMR) SEMBANE. 5&RUMRERfE, P
BRNBREYN SMRIHTESS.
The company has established an emergency management system, in which the Emergency Plan for Emergent

Environmental Incidents shall be closely connected to the territorial government plan and the units’ plans. Here, the
emergency plan of various units for hazardous wastes shall be drilled.

— sERB YR, BIARR B
TR A RAENRE mEHEE

HRLE

( BXEHALH )

RRATAHBEEEREERE. BiRgH. DRAHFITEAR, IHRRESERENZIT. BRAF
mEAREE. EREYNEGFSESUTARNKERE, FERSRUNRER LI @ METER
MxE,

DFM headquarters has carried out the risk inspections to important links including the operation of environmental
protection equipment and facilities, the use and storage of dangerous chemicals as well as temporary storage
of hazardous wastes by means of daily supervision and inspection, objective diagnosis, energy conservation
and emission reduction and various units are required to rectify and improve the problems found in the course of
inspection.

2016%F, BETHRAIVERAT U “REWRA". “SrANRTIRE” FENARKE, TR
ZENRINATR. BRI, REEFZITRK, HRET2000% AR,

In 2016, Dongfeng Industrial Co., Ltd. has launched the knowledge competition of safety and environmental
protection, publicity training and emergency drill for more than 17 times and the employees involved

reached more than 2,000 person-times by taking such activities including “safety and environmental
protection month” and “special inspection of high-yield emergency” as carriers.
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imaErT

Clean Production

FeaTIl &g
Building of Green Factory

NEEAE “PRAMRMESE, BETEARNE" DTRARLEES, IXFRTEXRRILME. 2016FEHH T “RERN2020
Ta AR, NFeI] | fFE#NESENKe” = MERAEMERNZEMRT), BIFERNER,

The company has firmly carried out the works of energy conservation and environmental protection in the spirit of “making vehicles under
the energy conservation and environmental protection and manufacturing the energy-saving and environmental protection vehicles”. In

2016, it has prepared the “Green Dongfeng 2020 Action” program, thus launching the green low-carbon action of full-value chain in three
aspects including green factory, green supply chain and green products and promoting the construction of green Dongfeng.

LT RERMRIRARIE T2

Implement the Renovation Project of Energy-saving and Environmental Protection Technology

2016 LA ETREIMRILF R2005 W, KFAMME. TEIIARNIREFMRAST, FHHETHRLE, AREEAD
BRI R0,
In 2016, it has totally solicited more than 200 excellent energy-saving and environmental protection achievements. Recommended by

various units, 45 company-level outstanding achievements have been selected through public appraisals and there are 20 achievements
released and popularized throughout the company after being collected and organized.

HEHD RIS

BMERE - RRTZREAME . BRESTRLE. TNVRARIKMRRS

BETIHERFEAEENRE . “HRTEXALENRARERDERGEINY), BRESMBRAER, SMEDARER
3450M, AL MALNBI0TRIT, RELRXRARMRTEILNARA, GILMERREN ARAR. ESARRSBUATHE
BN AEAE, ARRSEREERSE, TARE ; SKMEMXBIRSR. EHLE. RUEAR, TS8R+ KEH
AR,

The advanced waste heat recovery and energy-saving system (TNV) has been adopted for the drying room of Liudong passenger vehicles
base coating stage 1 and stage 2, which have fully been put into services at present, so as to save 3,459 tons of standard coals annually
and save the about 6.4 million RMB of production cost every year. The application technologies in adsorption dryer, refrigeration station
centralized control system and ESA natural gas magnetization energy economizer have been adopted in the equipment, so as to effectively

enhance the energy usage efficiency and save the energies. The quality-divided flow-dividing technology, centralized processing and
deepening technology are adopted for sewage treatment station and the reclaimed water recycling technology will be adopted next step.

TNV & #EIR RS
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BEFEIE : REBTIE. MEBShEEIXRSS,

NTREBREMAMNE, BERBENLERAHEN, BEXRERATIER.
RASEBERERE, T80 BHEa RS RERF36E, 52010FE8k, "E
FHE WV E R B R ETHESS.5%, RASEERE FF131%, B E2016EKA T
RETWARIP AT, AAHBETREVEHARELBRSE, BITABEEE
35.9MW, FXREBEE3I782AKWh, KB AT XiEKE. HAXE. FEBH. B
DEFEBE,

The company has constantly improved its energy structure and continually increased the
ratio of clean energies. Through the adoption of measures in change of heating mode and
natural gas replacement, 35 coal-fired boilers have totally been clamped down during the
period of the “12th five-year” plan. Compared with that in 2010, the coal consumption
has decreased by 85.5% in the automobile manufacturing enterprises and the natural
gas consumption has increased by 131%. The coal-fired industrial boilers have been
thoroughly shut up by the end of 2016. There are 7 enterprises under the corporation in
which the solar energy power generation system has been implemented with the total
generating capacity of 35.9MK and the annual generating capacity of 37.82 million KWh
and the electricity is used for factory road, office area, workshop lighting and power supply
for partial production, etc.

BTN RRBFRAEATADETHRRE TR, BEXRKETRE, MHWT K
BRI AR MOWIRFEI4.5%, AT REFTVE R, BRFEIRBEEHE. B
AEYIRTRE, RARNXESERBMNE, LW NIRRT 8 RHE.

Dongfeng Nissan Passenger Vehicles Company has vigorously promoted the photovoltaic
power generation project, through which the green energy utilization rate within four
factories has increased to 4.5% from 0% and ranked the second in the automotive industry
second, thus effectively reducing power consumption. At the same, more attention has
been paid to logistics and energy conservation. Instead of fuel forklift, the electric forklift
has realized the energy conservation and emission reduction of logistics within the factory.

RREFHMI HREBIE

Ay

2016FEKRASERHE
fEEL2013FE L FH
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[&(EHEE
NIFET “GBEN20201TE" AR, £H 7 “+=F" TEEMMRA M EAE IR, HEERXRESREHMNEL,
2015 HEE, ATEESEEEIE( T ) TFE15.62%, CODEHE7.22%. SO2EHE1.75%,

The company has developed a “Green Dongfeng 2020 Action” program, released the energy-saving and environmental protection
planning during the 13th-five Year Plan period and medium-term business plan, prevented from the occurrence of all types of

environmental pollution accidents. Taking that of 2015 as base, the comprehensive energy consumption for ten-thousand RMB output
value (comparable price) has reduced to 15.62%, COD emission reduction to 7.22% and SO2 emission reduction to 1.75%.

ETHRKRERDERAS2016F BT LER H0, 100%EE5EM. S KN EIE1009%L 4R ; 55 RWHER100%
K HRo

DFM has 0 environmental pollution accidents in 2016, 100% legal compliance, 100% compliance of pollutant monitoring data and 100%
compliance of pollutant emissions.

R R EE S EOK T BE R HE

BREGEHNBEER, FRENHEHITRIFEEIRER(ISO14001)IMEEIR100%, KFRE~RAEAIHGTU ‘Gz
B, ZECHE. FEEE" AONFEWR, TWTEN12%MWRCOMAMER R, FNABAEFERAISAKH
WEHEEES, ST Honda e BRBN IR ARHRE —BEMNHYFHERMEEEEE, MAEHNEFHRECOHME
FIBRE1 %o

Through the building of green supply chain, Dongfeng has driven its suppliers to carry out the certification of environmental management
system (ISO14001) and make it close to 100%. Dongfeng Nissan Passenger Vehicles Company has implemented the green logistics
focused on “green transportation, green warehousing and green packaging”, thus achieving the gradual reduction of CO, emissions
in logistics at a rate of annual average 1.2%. Dongfeng Honda Automobile Co., Ltd. has introduced the Honda environmental data
management system, thus achieving the reduction of Honda global supplier environmental load in unified management and supplier

objective pre-real supervision and management. It is expected that CO, emissions of the supplier’s vehicle per year will be reduced by 1%
on average.

BETRRAFHITEERMA M ENTHAERMRIREEN, EHRARLEFR, BNFXANMRESYE, Hiusd
FEREVRIEIRER SGCAVDI) g HEE, WRMERNTBERA AEMERYRSFREAEREEETEN ; EHNEFH
FEEE L, RREFRFREXRY, fIE ‘TRR" BK, BXRENFEIHEEEARS, FBEE=TNHEERRINLE,
Dongfeng Nissan has formulated the green procurement policy and the rigorous general rules of procurement for components and parts
and materials. In the course of new product development, the substances and the materials adopted by the suppliers must pass the
strict review of China Automotive Materials Database System (CAMDS), in order to ensure that the technologies of new vehicle model
in recycling rate and banned substances can meet the national laws and regulations. With regard to green management of suppliers,
Dongfeng Nissan has adhered to green procurement and developed the policy of “zero tolerance”, which requires the suppliers to
establish an environmental management system and pass the environmental system certification of a third party.

EFUEREs
NEVRUERABIRE T T, BAESRERE, HRB MEREDZIME. KERR, £REREMKE, ERENBER
I RILE92%, B TZENE D EREYA300M, HA200HTATASRKREYN100%ZELE,

The company has constantly strengthened its work of recycling economy. By making bricks with sludge, using coal ash of thermal
power plant as building materials and cement raw materials and recycling metal wastes, the overall utilization rate of solid wastes

has reached 92%. The company has reduced 4,300 tons of hazardous wastes by means of process replacement. The company has
invested 32 million RMB in 100% safe disposal of hazardous wastes.

NEHBFERTEETWERS. TWEK. BEREY. | REE. BEESESE, EHBUARESH100%,

The wastes emitted by the company mainly include industrial waste gas, industrial waste water, solid wastes, plant boundary noises,
greenhouse gases and the compliance rate for all emissions is all 100%.
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BETRNAZERMDERLIRBEREFYREHEN, AFHLURFEZFERMN(ET. BB, . KTE AR
(BERENIE ) ES, RILRDBRE328M, IR AEC9T T,
DFM has organized 4 major waste production units (Light commercial vehicles, Cummins, compartment and station wagon) to carry out

the activities of Hazardous Wastes Reduction and Improvement according to the principles of hazardous wastes reduction, decreasing
by 328 tons of hazardous wastes and decreasing by 0.69 million RMB of handling expenses compared to the same period last year.

ZEEHER

BREK, BRUSEY. BREEGHR, HEAIER. BHOSEDHIRREZER, AA=ZRIBFZENEERE,
HEREARIBI4636E, HRURESIBIAIR,

All kinds of waste water and waste gas pollutants have all reached the standard of stable discharge and, have continually reached
the discharge requirements of pollutants as prescribed by the country and the dependent territory. The company has had a perfect

prevention and control measures for three wastes. There are 1,463 pieces / sets of various types of prevention and control facilities and
their emission concentrations have all met the emission standard.

2014-2016 FATEFFER “ZIR” HHE

B 20144 20154 20164
EIKHER 2 520135 A EL 1S (%) -6.46 -11.10 -12.38
Bl F 4 7= 4 B 5201 AR L HER(%) 8.74 0.00 3.88

ZEFRAEE 5201358 EL IR %) -35.22 -74.26 -74.53

FZ= #2534 35 VOCs SRR EIRR % VOCs A1

BT RRABREZETHERATFRVOCSKERETE, RNNEXRFREERRTAERSLERRITTH
IE, #RTVOCSHEBUR BEMEK (E#<90mg/m?, L4 : 58.0mg/m? ),
Dongfeng Honda Auto Parts Co., Ltd. has carried out the VOCs collection and management projects and, at the same time and

verified the handling effect of blank coating original waste gas treatment equipment, thus guaranteeing that VOCs emissions
meet the regulatory requirements (regulations < 90mg/m? and actual performance: 58.0mg/m3).
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pEREE
Energy Management
ISO50001 fER B IR AR EE S /A SRR, 6 RALBIE=TTINIE,

ISO50001 energy management system has been actively promoting throughout the company. Of which, there are 6 units which have
passed the certification of third party.

IEFEAERNTDNFFEAEHESEV. BHEP. ROBP. RERSERER. B RBRPZ[EHAEA, REHINKEEN
BEREBAMNLZERNBENE, 20165 HRF11Zr, LHEHRESIEIES2m, LI/ ~ETREE20.56 7 M,

Recent years, the company has constantly promoted air compressor, smelting furnace, heat treatment furnace, coating waste heat
recovery and waste heat recovery of power generation boiler in thermal power plant and, continually stepped up the elimination of

electromechanical equipment and the renovation of process equipment. The company has totally invested 0.11 billion RMB in 2016 in
implementing 82 energy-saving renovation projects, so as to achieve 0.2056 million tons of saved output energy.

HE2016FK, 2840 T (FAS EYTHREEEELAENGEERSE, BYLERBREEAREMNIMNEE. HEE
FEERICEROME, RERRISHMRME R, IMRREENIREE. BEBHETN. TRMRMT, ARLHEEEE
ReREIKEEERFEM,

By the end of 2016, the energy management online monitoring information system has been set up in 28 factories (subsidiaries). By
implementing energy consumption online collection and real-time monitoring and the historical energy consumption data records and
analyses, the system diagnosis and early warning function have been set, to realize energy consumption benchmarking management,
energy utilization trend forecast and energy efficiency analysis and lay a scientific foundation for optimizing energy utilization management
and improving the level of energy efficiency.

ETRNAERDAERADFRYEERERS TEERE, SUHAMRESSOH, RAFAESAE. RITER
3. RRRBHAS. ERARE. FEDREFL KEERRPFTEINE. THHE. TERES. B&E
MRHAF A, BREERE “—RBBE HES,

DFM has passed the management measures and engineering measures throughout the year, thus realizing about 580 tons of

standard coals saved. The improvement of lighting and energy-saving lamps in factory and workshop, frequency conversion,
transformer integration, air compressor waste heat utilization and “one-key start/stop” renovation of high energy consumption

equipment, etc. have been implemented in the light commercial vehicles subsidiary, station wagon subsidiary, Dongfeng
Cummins company, compartment subsidiary and foundry subsidiary.
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BUHLIRER
Effectively Save the Energy

FRIEMRAKFETFN, LENTEE, Ba) “GEHRNX2020" T fne Lk, KEERER, FREMRSHMEL
AR, REFSNFT “WEMR. =5, OF BEKM, B . SHIEEXE~REL, E*%ﬁk@‘iﬁ*ﬁﬁﬁTﬁ&?m% BHER
BT8% ; MRHIMRKFBRSTERIVE. BTAWKE. &TRIKTE ; RITHEA, Fik&. HIZMAEET .. ¥
CREERE. REIRTESRARF L MRITRRS, TEREDERITE,

Carry out the energy-saving and environmental protection level assessment and implement the benchmarking management; initiate the
pilot demonstration work of “Green Dongfeng 2020” Action; implement objective management and control and carry out the objective
diagnosis and real-time monitoring; adhere to the management strategies of “two objectives, three higher and four news”, that is,
compared with the same kinds of products manufactured, it is required that, as for the newly-built project, the energy conservation
shall not be lower than 18% and emission reduction shall not be lower than 8%; that the energy-saving and environmental protection
level is higher than the national standard, higher than the industry level and higher than the design level; and that news technology, new
equipment, new process and new management method are implemented. The philosophy of “energy-saving low carbon and green
environmental protection” has been integrated into the design and construction of new factory to create a benchmark model of low
carbon energy conservation.

2013-2016 FARFEPHIRERDE, HITREFERRE

2R 20134 20144 20154 20164
IM2013FE AR, FETREE(AME) - -8.21 -13.68 2717
52013548 LR (%) - -6.98 -11.52 -19.65

D (< 2]
[—] [—]

s L)
8Ll

AL HI  RAIT HIS
ETRRABSESHEERAIFBRI LI SRMERRTH, ST \ \ \ \

LT ZRA7%, AHIE22%, #i7kCOD BaEfTAA
(Z=/F) (7T/ %)

Dongfeng Honda Auto Parts Co., Ltd. has carried out the construction of new
plant sewage station, in which the process level has been increased by 17% and
the cost decreased by 22% compared with that of current factory.

| 79



SR

Environmental Responsibility

& FE ™ m

Research and Development of Green Products

MR

Environmental Protection Products

FERAER AT REWRABARNEE TG, AST=HFERAERBEALBRREE “~Rzl, FARIL" MFEE
BARENVEEN, P T2020EHEERRET HE18% (360 ) =W EfR, FRITEXBEA. 2OETE. SIHFE
R, 6FRRENANZETS, #HHAQIFRIEAELSRERRE,

New energy vehicles are the strategic orientation of the company in structural adjustment and upgrading. In the 13th Five-year New
Energy Vehicles Strategic Planning, the company has clearly proposed the new energy vehicles business orientation of “product safety
and user satisfaction”; defined the industrialized objective that the market shares of new energy vehicles by 2020 reach 18% (0.36 million
vehicles); built four support platforms including key technologies, core resources, innovation system and cooperative development and
promoted the rapid development of new energy vehicle business.

2016 FHEEMBERSFRRBRNA

Introduction to the Research and Development of 2016 Energy-saving New Energy Vehicles

HEMR#AX7 PHEV SUV

Dongfeng Aeolus AX7 PHEV SUV
ZERIZFR . ZRRKIHAX? PHEV SUV

# x B8 x B (mm) : 4690 x 1850 x 1727
BEFRRL(AN): 5

BEEEKm/) : 175

BEREkg) : 1728

ZRRME7OLEEBENHE

Dongfeng Aeolus E70 all-electric vehicle
ERIBARR . RXRHETOLL AR E
K x B x F(mm) ; 4680 x 1720 x 1515
HEFZE(AN): 5
& ZEEKm/) ; 150
BEREKg) : 1562
—RFEHELHEFE(Km) : >351
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FRMHE3OL LB ENHE

Dongfeng Aeolus E30L all-electric vehicle .
ERIZIR : RRRAESOLAE B AL

£ x T x B (mm) : 2995 x 1560 x 1595
HERRE(AN): 4

& ZEEKm/h) : 100

BEFREKg) : 1010
—RFEBEHBEFR(KM) ; 151

FERR{TS50LEEBENHF

Dongfeng Fxauto S50 all-electric vehicle

ERIZIR . RERITSS0MEFNHE
H x B x B(mm) : 4665 x 1790 x 1526
HEFRALE(AN): 5

B ZEEKm/h) : 150

BZ REkKg) : 1540
—RIEEEW B (m) : 255

FRERERAEEDHE

Dongfeng Venucia Chenfeng all-electric vehicle N B
FRER : FRBRERAEEHE

K x B x B(mm) : 4467 x 1771 x 1549
BERALE(AN): 5

BReERERKm/N) : 144

BEREKg) : 1494

— RIS ERE M) : 175

| 81



SR

Environmental Responsibility

FRRIBEE300LEBENFHE

Dongfeng Fengnuo E300 all-electric vehicle
FRIZIR . RAKIBES00LL R HF
¥ x B x B(mm) : 4752 x 1814 x 1458
e ZE#EKm/h) : 135
BEFEKg) : 1593
%788 S B FZ(NEDC)(km) ; 300

FRINZLEBENSE

Dongfeng SUCCE all-electric vehicle

ERERR : FRINELEFRE

¥ x 58 x H(mm) : 4500 x 1695 x 1825
MEFRAB(AN): 7

BEE®EKm/M) : 110

BEFE(kg) : 1680
—RIFTEREEGREFE(km) : 270

FREXB12MERFEABENEHEE

‘ \ Dongfeng Tianyi 12M fully-loaded all-electric urban bus
FRIZIR . RARBI2ME R B LB HHTELE

K x B x &(mm) : 12000 x 2550 x 3150
HEFRZE(AN ). 78/10-43
BS54 (Kkm/h) ; 69

& REKg) : 12900
—RFE L B (km) : 330
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IEREEAR

Environmental Protection Technology

FRAS AR HEMR T TREFERBFRENTLTE, ERINEHAENEAR. BEMRITRA. BERBET
M. MREEMREESTEARFAR, EEMETRENAE. GBI REMRBEMEEETRSTERRE, 46
BERFEL, RETEM. B, BHHREMZORAR, SITRIEEAXTH49I, REFEMN438W, HPLPEFSII,
DFM has begun to develop the energy-saving and new energy vehicles during the period of the “9th five-year” plan. It has launched
the researches in key fields including engine and power transmission technology, lightweight design technology, vehicle fuel efficiency
and environment-friendly automotive materials, successively researching and developing the fields involving hybrid electric vehicle, pure

electric vehicle and fuel-cell vehicle. In combination with a batch of core technologies related to battery, motor and controller, it has
totally applied 949 relevant patents and obtained 439 authorizations, in which there are 51 patents for invention.

ETIRAE = RBERERRAES VRN ZORRR— 8 ERA, RXE~BEENEMERITFLRGE
BEA, BEfaRel. sUSHENSHRE, EREthiERA980KIALEMRAEIESREMIR, KA MRE
BEIPE7TRIIR R A, FELSERARNNR, HBRESE. SR, B2, MEFXEFARREREERER, N
2010FFEVIRSBIZE RS, RERE—ETHMRAARMNEREG, FRITTHEZETBITHAE,

Dongfeng Nissan Passenger Vehicles Company has deeply cultivated the core plate — battery pack technology — of new energy
vehicles. Dongfeng Nissan electric vehicles are characterized by high safety, high reliability and high environmental protection
with respect to design, development and manufacturing technology of battery pack. Here, the steel plate with 980MPa nuclear
submarine ultra-high strength has been adopted for battery shell so that the waterproof and rustproof performance of whole
pack has reached IP67 protection level. Moreover, through tests of experts, it is ensured that it can be used without barriers
under such use conditions of high-cold, high temperature, high humidity and coastal types. From the 2010 EV demonstration
operation to now, there are no cases on bad market quality occurred and the accumulated obstruction-free operation has
exceeded 10 million kilometers.

ETRREE=MXAHELHN (ERZSFEHEE. EANNEZBHNEE. RIBRIMNFIEERINBAR A
R)ERBENALEER> RERHE, KEFROZR ; AUIAHRETH ( —MEARESEESHRELT. —F
LIRS LEDKLT ) EWFZIE, BB EARENRR RV EEHFE, FEET®E.

Dongfeng Yulon has won the authorization for three utility model patents (idle control device of vehicles, starting device of hybrid
power and fuel additives gradual adding bipolar fuel pump) as model vehicle product to reduce the fuel consumption and reach
the effect of environmental protection. Two utility model patents (one is the optical collector equipped with a thick-walled light
guide taillight, the other is the one equipped with multi-matrix reflective LED front light) have been accepted, which can reduce
electricity consumption and make it more energy efficient while meeting the luminance as stipulated by the regulations.
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HEHIAMRSE e

Promote the Practices of Environmental Protection

Save the Resources

AFRRENERZSTBRBEEE SMNERER, FIET “GEBRRN20201781" AR, X% 7 “+=1" BHEXERM L
FEETR, SISESRARRERREE T ER ETOREM, MR EBIEN FHRMEERNERE.

In order to actively respond to the regulatory requirements intensively introduced by the national and local governments, the company
has formulated the “Green Dongfeng 2020 Action” program and released energy-saving and environmental protection planning during

the 13th-five Year Plan period and medium-term business plan, guiding various units in actively extending environmental management
work towards its upstream and toward its downstream, thus eliminating the consumption of resources and energy from the source.

BN RRABREFRESES TIESEH, Xahe@RTRREE GV, AAXH T WL REAR, FHB
BEEFNRERET R BRAR, FHERLM, TREEE, seREENREMEDEFE SIS CIh ERIFIC TR,
Dongfeng Liuzhou Automobile Co. has launched the employees to actively put forward rationalization proposals in the process of

clean production work, organized and implemented many no-fees/low fee programs and determined the middle/high-expenses
programs by making use of the principles of clean production and organized and implemented them.

Rk

Improve Water Efficiency

NEPBE N T ZRLMITHRABE . HT5KSHRTIRE, RO TVRAKE ; BERESKRELIEESD, ¥ RXHK
Bl A%, 2016FF£K 28300050, 520135 8tk, H/KEAREFAHI0%, AT EKETHESI?%, BEKFETE21%,

The company has carried out the zero discharge sewage projects to reduce the industrial water consumption through technical transformation
of production process source and expanded the rate of recycled water utilization by enhancing the capability of sewage depth treatment.

ETRRBFSKE &, SUENTEE, EREFEY
100%FH A ; L3000, FEEM T 232K 75EE A
KAEIR R, SEI100%EKZHM ; UEEHEE. T5IRM
BT, RLeREYN~EE, BOMTHER,

Dongfeng Nissan has cooperated with the cement plant to achieve

zero landfill for wastes and realize 100% re-use of solid wastes; with
the investment of nearly 30 million RMB, five sets of recycled water

treatment facilities have been built respectively in four factories to .
achieve 100% zero emission of waste water. T EKEBRS

EREREF

Development of Circular Economy

PNENENMEINEFRBRE T LE, TRERRDSHMBEAFA, BHAFAEAH109.8% ; HEdRTINEE. F£B
EEH00%EIWH A ; K. REFHIEES000A T, ELLIEMN23% ; IREREFBEIW=E( HAREIE); 20165F5
2013F FK @ AEIRFF30% ; HEL A RHE AZRIAFI50%I L.

The Company has carefully carried out work related to circular economy in various fields. All ordinary solid wastes will be recycled, with cyclic

utilization rate of 109.8%; the metal and non-metal wastes during the manufacturing have been recycled by 100%; the output of engine and
equipment re-manufacture has been RMB80 million, up by 23% year on year; output value has been recovered by disassembling scraped cars.

84 |



RRUAFE AT EFERSE2016
DFM CORPORATION SOCIAL RESPONSIBILITY REPORT 2016

ERWERTIRER

Build the Awareness of Employees’ Environmental Protection

FKEDR

Green Office
AFRIRBERVEBRLZSEEARR, FIE(TREEBEEERT), HEHABRTA, BTREHAES,

The company has established an environmental occupational health and safety management system, developed the Energy-
saving and Consumption Reduction Management Procedures to standardize the office energy use behavior and practice
the philosophy of green office.

FLHHE

Al

NRAERPITEHERNLEBAXNEZRS EHRATERNLEDITR, THEIRILEI50%IL
Fo HEE. £EDNAZENEREEE, FRWITERL.

Electricity saving: The office lighting fixtures are gradually replaced by energy-saving LED fixture from
former ordinary fluorescent tube and the energy-saving effect has reached more than 50%. The setting
temperatures for office air-conditioning in summer and in winter are stipulated respectively and the
responsible organization is clearly defined.

6 FLEAK
DA RKERERTK, KEPARKETHE, RERTHARKER, B
BXRKHNAE. SRAXAAMAK. BREH#TES, RAKHPT. KRAKERSABERERY
MIIRETERIR, BREN, WEATHETA, sSISERBRTTKTENSENRAES,

Water saving: the recycled water is completely used as the rinsing water for office bathroom toilet
and the prompt board of water saving is posted in order to improve the awareness of employees’
water saving and reduce the consumption of tap water. The inspection will be make to office water
consumption and energy consumption every week and a notification will be given for pilot burner,
running water for a long time and improper setting of air-conditioning temperature in order to urge the
employees to rectify, standardize the behavior of employees’ energy utilization and guide the whole
employees to implement the green office philosophy of saving water and electricity.

& P RERIES

BRI MERFEFTEWITENE B XA, ERANETE. MEkhH, MRESIEAITE,
BT KRATHERFERITNRS, BRITENEE, RERFTTHER BIREEMATIFM
RMpA, RESFEASERINEMNDRITEN, TEHRMAXENRL A EE N E RS,

Paper and consumable saving: the employees are advocated not to print ordinary documents with
color printer; to use double-sided print and preview output. Any non-office printing will be strictly
controlled and the employees are encouraged to use the printing device in an orderly way, reduce
the printer faults, improve the operating efficiency of equipment reduce the maintenance cost and
procurement cost of consumable materials and scrap the office printer with five years or more of
service life. The office duplication & safety innovation management improvement project shall be
completed.
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FRIMRE &R

Launch the Environmental Protection Publicity Activity

BESTEARAEN A “ROTTRMR REZERN, BREAS5Es. HSFWHA . 5SEFIHEEEBRER
W, ARFEZENRINED, RESERTHTERREIR, TZECESXBERNEN, EAAEEDRIEKRZE
ERIORESE.

“Implement energy-saving low carbon and jointly build green Dongfeng” by surrounding the theme of energy-saving and environmental
protection activity month, follow up the principles of employees’ high participation of employees, broad social impact and close
integration with production site, in order to implement a series of colorful activities, enhance the awareness of the employees’ energy-

saving environmental protection, widely publicize the mainstream value outlook on ecological civilization and create a strong atmosphere
of energy-saving low carbon green development in the company.

HEERBERIRER, REEENARIRERTTIN “HIADN—"( TA—RFK. TA—EFEHR, HA—KK. DA—FHhH) HTER
BFHTALBMEEED, BSXH. TA. K&, MRODLARE, RESENXEEAREDERR IEFHRETR
SeltER, #H—FHSENA, BRIREERIERE.

In combination with the actual conditions of the company, the functional departments of the company and the authorities at
all levels have launched the theme practices and publicity activities by taking as major contents “four ones” (saving a drop
of water, one kilowatt-hour, one piece of paper and a drop of oil), to advocate the civilized, energy-saving, green and low
carbon office environment, play an exemplary demonstration role in the energy-saving environmental protection work, further

standardize the office and reduce energy consumption.

AWELSRE, BSRETRES, BTIRNABLHNE
5@’&7?1)\1207575%'52&537_ LE_HEMImE, 728 A
SHARTRRNIASESRBEAEELEMNED, EARHEEZR
HENXME T RAEN TR,

In order to improve the ecological environment and advocate the
philosophy of green environmental protection, Dongfeng Honda
Engines Co., Ltd. has invested 1.2 million RMB in participating
in the second tree planting project of Honda in China. On July 2,
the company has organized 11 representatives for employees to
participate in the tree-planting activity of Honda in China to carry
out the tree-planting experience activity in Xinghe County, Ulanquab
League, Inner Mongolia.

ETERRRBEADTRRENMGREEFTLAEER, “—HEK BEREIMRAMIATIEM
M “HEHERRERPER, RO ARER” ATENTRIREEZR A, B
AR, AT RIZE5XEMHEARNAE, RS T7T2ARTHHEIMRER,
BT PRAREZEXRNRESE.

Dongfeng Passenger Vehicles Company has launched the activity of commitment for safety, environmental
protection and compliance with disciplines, “one-war-to-the-end” WeChat safety and environmental
protection knowledge contest and the energy-saving and environmental protection publicity and
demonstration activity with the theme of “constantly meeting the requirements of environmental protection
and implementing the philosophy of green factory development”. Through those activities, the company
has aroused the enthusiasm of employees in participating in safety and energy-saving environmental
protection, enhanced the awareness of the whole employees in energy-saving and environmental
protection and created a strong atmosphere of energy-saving low-carbon green development.
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Responsibility for Charity

RYA
NA=fLL
Charitable Event Management

BE2NA

Foundation Profile

2012%F, RERRBEME, RRAELATEERL “FRARZESS". B2 AELEE
£%, EMEASAS000ATART, FEHAT B IHF AR E LERERTEETE
X,

DFM founded the Dongfeng Benevolence Foundation (DFBF) in 2012 with approval from the MCA. With
registered capital of 50.0 million yuan, this non-public foundation focuses on providing platform and

monetary support for implementing charitable projects as part of the Nurturing Program.

FAL A

2016%F, RRABESSFENRI : 56221777, WA : 35601477, HHF, HALKA :
3505.00/ 7, it :2990.53737T, HKRKEN : 6191.785 7T, 2016F FN A BELLIIMA
TEIE 194, 1RBEH2990.47 7T,

In 20186, for example, DFBF saw an initial balance of 56.2217 milion yuan, an annual income of 35.05 milion yuan

and annual spending of 29.9053 million yuan, leading to a year-end balance of 61.9178 milion yuan. In 2016,
Dongfeng Public Welfare Foundation has donated 19 projects with the donation amount of 29.904 milion RMB. g ]
| |
b

AFR#HE EFEDS

BEoBBRR

The Foundation Management System

FRAAHEEESREERNNDRESTNZMEESRE, HE, ST TR AZESRES
EENZE) FRABESR2016FEYSARBEABIER REAHEITT, R 0GR
AR, ERLEHZRRIYSTEFR, TEAEM, HEEXAE, BESERNEFES
2, BESHRBMBRESSNER, RBFEESHWARLWE, FRELSNEREDH
TRE. BN, ZEERBERMERLZZN, RREEAEENIFAEHBARELETES,
PR RF IR RFERZOEL M

HARRET

In combination with various management articles of association and systems of DFM and the Foundation,

Dongfeng Public Welfare Foundation has prepared the Management Methods of Dongfeng Public Welfare

Foundation. Dongfeng Public Welfare Foundation has passed the audits for the 2016 business development .
made by the state ministry of civil affairs and the Foundation is good in overall operation. Various businesses b

are carried out according to the scope of businesses and there are no items of violation. According to
relevant provisions, the Foundation shall convene the board of directors on schedule, report the information

RIS

on the Foundation to its member units, submit relevant issues to the board of directors for review and
make decisions on major activities of the Foundation. At the same time, it has established the Party branch
according to relevant national provisions, held the meeting of democratic life regularly or irregularly according
to the provisions of the Party Constitution and organized the Party members to study relevant documents of
the Central Government and the State-owned Assets Supervision and Administration Commission (SASAC).

HEE/RE

The Aim of DFBF

RKRAREESSRRNAEATRBHSTE 7 TN BEBE, ABTHSLAHRTEM
BEWNKER AmthESik. XEFEG, HRER  hBHEERE, ZMEREL, @h
AmEW, (REHEESTIE,

Dongfeng Public Welfare Foundation is, on the whole, deployed by DFM according to the “Nurturing” Plan
of corporate social responsibility (CSR), set up a platform of “Great Dongfeng” Public Welfare synergistic

implementation and support to perform the responsibility of social public welfare. Its tenet is to carry forward
social virtue, dedicate the loving heart, do its utmost in public welfare undertakings and promote social harmony.
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\24L4==
AER{TEN
Charitable Action

DFM Volunteers

TREGR. BRNE

Introduction to the Volunteer System and Philosophy

KRABMNY “FENEBELERSZERR, G0N, ARENADEERESE
B, “ZRAR" REFER IS T EP TR SET TR GEE, FHRER
MpHR-KE E% RS 5B EEERS AN, BREE 7130k “=4HE"( #MsE
. ME. Bk, BAR. BHE. Bt BEz ) SERS, AMSESE
50005 A6

DFM set up the DFM Volunteer Work Guidance Committee (“the Volunteer Committee”) to
plan and conduct DFM volunteer events. This committee keeps organizing and mobilizing
young employees in participating in volunteer services according to the Nurturing Program
as the Company’s medium-term CSR action plan. So far, it has set up 110 (standardized,
institutionalized, normalized, organized, systematic and planned activities) volunteer service
teams with over 5,000 volunteers in all.

SRE &N

Volunteer Activities

HRASRELFESZEARAR NG, BRT, BEFR “RRBETAN.
‘FERNWEEER FRGESBRSME, FAMERRE, FRTY “2/0R

.

27 DBOET. BAHEIB AR, "FERSKE FRMRETE. MUERT
;AT ‘. KE. BB #P OERERWE, ANMERNBRTUREES IE.

Under the unified planning and organization of “Dongfeng Volunteer Work Steering Committee”,
it has constantly carried out traditional volunteer service projects including “Dongfeng Nurturing
Seedling Action”, “learn from Lei Feng” and “respect and love the aged”, continually created
new carriers and conducted such brand service projects as “loving heart classroom”, “innermost
words and wishes”, “micro-public welfare project contest” and “youth service alliance”. It has
implemented the volunteer spirit of “dedication, friendship, mutual help and progress” with
practical action and contributed youth and strength to build a harmonious Dongfeng.

20164, RAUREATTIETIER “SEEEREHX T AL4#HEX |
EE, H260REEES M, REMESIA, REZS000£ANK ; “IEES
BH 7 ,ﬁa/\47ilu}§%ﬂﬁﬁl5*1 ,nﬁﬁﬁfSO%m\% Er%ko

In 2016, DFM Shiyan Management Department has organized 4 community
activities in the “youth volunteer service community tours” and there are more than
200 volunteers to participate in, 31 service projects and over 3,000 served person-
times; “feeling warm in the setting sun” has organized 47 volunteer service teams
to help 30 elderly persons with no other family members or with serious disease.

EIEARSSEA

S EE
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Responsibility for Charity

2016%F3F5H, NEIHAZEHIEEF HET2016FEEEF
SERRSREBNTEEFERRESTENBIHIAS, FT30x%
SEREAAAE “RESERSBA”, 30MIE ARAE “hF
SERREWE”, 30BREFETEEARE “MEFTESEBRED
AN’ B, BX. B, EH. THESKEMEZD B512017
ERNEEERERSTE, 20002 25 EEREEE FHL.
EHtRERFRERRS

On March 5, 2016, the company’s youth league committee has held
the 2016 youth volunteer service recognition conference and the 2017
youth volunteer service activity kick-off meeting at Shiyan Youth Square. 30 volunteer service teams are awarded as “excellent
volunteer service team”, 30 projects as “excellent volunteer service project” and 30 youth volunteers as “excellent youth
volunteer service individual” in the company. At the same time, the 2017 Dongfeng youth volunteer service action has been

simultaneously initiated in major bases including Wuhan, Shiyan, Xiangyang and Guangzhou, more than 2,000 youth volunteers
walked along the streets and walked into the community for convenience services.

2016, RNAEAIRAFLEETRENSE “TFE+" &
MR, FRTARENS. TERM. HREBEEFZT
SR ERIRES AN, REXIZEH, 480K, TEHKMS0

AR, BE2HZEF, FERNBELHEESERS RO RES BT
500/\RF, FEERIFEINT . RAA S ZIMEREE,

In 2016, the youth volunteers association of DFM Technical Center has
launched many widely welcomed volunteer service activities including
free clinic for automobiles, unpaid blood donation and clothes donation
for warmth under the leadership of “Youth +” brand. There are free clinics
for automobiles five times, 480 person-times, unpaid blood donation
80 person-times. The blood donated has exceeded 20,000 ml, the services are over 500 hours at the volunteer service center of
Dongfeng sunshine city so that it has successively won many collective honors from Wuhan municipal government and DFM.

HRAREFRASTEN— “KBEE". BN EERSACIE
F20145, 2016 EERRSAFETFR “REZBFILENTLEE
N7, UNREBHEET. CREBEE SRETIES, RITREAHK
5004 Ao

Dongfeng Peugeot Citroen Automobile Co., Ltd. Wuhan No. 1 Factory
has established “Sunflower” and “Little Dragonman” Volunteer Service
Teams respectively in 2014. The volunteer service teams have constantly
carried out the activities with characteristic theme including “care for stay-

at-home children and empty-nest elderly”, “small household appliance
maintenance” and “romantic wedding car”.
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Characteristics of Public Welfare Practice
S2584REHE

Support Post-disaster Reconstruction

201656 H23H, IABEBTET. FAFHXELENET . RIELER, 7TH4H, AEEKARNREETERAS
EIAERB SN RXBBE ORE00H T, FHEARKAREERS, Bz RKRNYE, £ HhXBRXERIEET
., BEIRXAREEMX, RIRREEFETE. EEKME,

On June 283, 2016, the regions including

Yancheng, Funing and Sheyang of Jiangsu t ﬁ H w t _ﬂ, ! ﬂij
province have suffered from tornado attack. .
N
Fa L 0 8 27 N
= . " I .;_.- C
[} il

After the disaster, the company has united B .
Dongfeng Yueda Kia Co., Ltd. to donate the N

love-care payment of 6 million RMB to the ]
disaster regions suffered from tornado attack § L
in Yancheng of Jiangsu province on July 4, " bl -
carry out the rescue activities in the disaster
regions, help and transport the victims and
materials, make greater efforts to support the
disaster emergency rescue, help the people in
the disaster regions to overcome the difficulties,
resume production and life as soon as possible l
and rebuild their homes.

201657188, ASKAEHRNAR. KRREAZE. KNABR. HEAS. FRBR. KNEMND. FAUNR. KREL.
RREBRE. FREE. KM SFRAEMIERKBEZOK2000H 7T, BTRARRMREEZT . FEEENT
B, FNAFEAS—ERRALETRRMNE, BEIMEN, FRIRARTUARRE —L%. F—HEMIZIBREEE
NRUNA, FRARNXFASESS5T51, ARRERMPHEMIRERERMNEH,

- . . On July 18, 2016, the company has united
e v _ e

204

such units as Dongfeng Limited, Dongfeng
Commercial Vehicles, Dongfeng Honda, DPCA,
Dongfeng Hongtai, DFAC, Dongfeng Xiaokang,
Dongfeng Industrial, Dongfeng Parts, Dongfeng
Equipment and Dongfeng Finance to donate
the love-care payment of 20 million RMB to
the disaster region of Hubei province, which
are used for flood fighting and disaster rescue
as well as post-disaster reconstruction work.
During the period of continuous heavy rainfall,
ey :'l. DFM has organized the strength of all the
'% ]?_:,_ P T = L affiliates to actively invest itself in the front line
— of flood fighting and disaster relief work. It has
-tﬁ ﬁ i_mﬁ 'l::[:l':u:'ﬁ T formed an emergency rescue group at the first
i ] time and organized the 4S shops from Wuhan
region to participate in the action and provide
the rescue and help to the affected people and
the anchored vehicles.
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RENBEEXRE

Dongfeng Dream Car Competition

2016568200, £ /& “GRERE" FEFFEAR
EYRRITARER B, KEHRNAERTEL
g, SPESFULRILESES. RALHESS
KEEH, ERASKEFEUHNR. INHEFEZE
EXMAREFR NTLTEE, B2RNAEL
SHSTEE TUFERRIERME. KNS
ERNTBESHFEEFEVHIVESSRARNE
B, ILRFABTFEASARET VT 8. ARV E
R=ERMHEE N,

On June 20, 2016, the 2nd “Dongfeng Dream Car”
Chinese Youth Car Design Competition has been
officially initiated, which is sponsored by DFM and
co-sponsored by China Youth Entrepreneurship

and Employment Foundation and Dongfeng Public
Welfare Foundation. It is a professional platform to show the innovation image of contemporary youth and help the young students

kB RIMAZE DL EBNMER (RE) BERE

to achieve their “car dream”, and also becomes a practical project to perform the responsibilities characterized by the corporate
social responsibility “nurturing” plan of DFM. DFM has carried out the in-depth cooperation with China Youth Entrepreneurship and
Employment Foundation, to make the contest to provide strong supports to young talents in developing professional skills and
broadening the professional development space.

RBRBEBS . TS, BERRK. BESISEFEMA. £ HSWXEATF, WRKRAFEHSTREETEHITERE
8, BRFENXHAELS NS FTER.
The theme for competition are car society and nurturing the future, with an aim to guide young people to make divergent imagination to

the future car society and the auto life, starting from the relationship among people, car and the society and cultivate the youth with the
senses of recognition and social responsibility for civilized auto society.
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BIE, RKBBERF. LBRXBARF. MBKRFE, £h
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B, 76N EIBNR108 MERBEAm L, NEEE,

On September 18, the preliminary contest is held at the
DFM headquarters. Through strict reviews and selection of
comprehensive assessment committee, 30 top works from 16
colleges and universities including Tsinghua University, Shanghai
Jiaotong University, Hunan University, Huazhong University of
Science and Technology and Wuhan University of Technology, and
108 works from 32 colleges and universities and 75 teams, have
stood out and are selected for the next round of competition.

9B27H, ERERMNAEATRIEFT, BTTFEIEF
%, RBFEARE. KREBETKRKH, £RBEXZE. =M
R AL T dr K 2 ZOFTRIA 91O 3 BBt B R
R, BEANE "FNERE" RELEBAERKEVRER
X RETETRE. REMEEFRIMAIME,

On September 27, the quarter-final is held at the DFM
headquarters. Through strict reviews and selection of the
assessment committee, 10 works from 9 colleges and universities
including Tsinghua University, Taiyuan University of Technology,
East China Normal University, Guizhou University, Hubei University
of Technology have stood out for the final, competing for three
single awards including the ultimate award and the best creative
design award of “Dongfeng Dream Car” Contest, the best
intelligent transport award and the best harmonious life award.

REEMEG, TRARBEMIESE. PPTHESE S5
ERUBRBRRERRH TR MNRER,
In the finals, the top 10 teams have demonstrated the creative

new ideas and highlights of their entries in all-around way in forms
of video interpretation and PPT illustration.

K HINAE, ARBRFRLTELE “RAERE" AR —8F
=ANBIE, FRREATREZE. REREIFIE. KRA%
BEeSHEKFAM. BSKERZLESHKER. AR
FEEFEUVHMIVESSBERPBERTZR. RRAREATE
BEBEINDER., RRAESKARNGERASEERBILME
FNSHEENT AREFAME

After a fierce competition, a big prize and three single awards of
“Dongfeng Dream Car” are finally selected through public appraisal
in the contest. There are following leaders attending the activity and
presenting the awards to the award-winning teams: general manager
of DFM and deputy secretary of CPC; Li Shaozhu, president of board
of Dongfeng Public Welfare Foundation; Zhang Xiaosong, SASAC
comprehensive bureau, Wu Bingkun, deputy secretary general of
China Youth Entrepreneurship and Employment Foundation of the
Central Committee of the Communist Youth League of China; He
Wei, deputy secretary of the Party Committee of DFM.
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FRATEEE, RERBICTRAL FENIFBE

FRAFEIZEEN DR, FRNERARZR BICEHILEARREMK

R SREFAILIHEEE

HREREE

BRI ZERITSHER
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FRREEHETTEN

Dongfeng Nurturing Seedling Action

20135k, RRAERET. AN AGEESSHEHAEE. A5 ESBY "RREETI” BRI mBF AR, BER.
&', F 7. FETEFRERUGFEE . ERASSRAMNBRESET, NEkX, FRASEBILEAR AR, TR
KATHER “RKRBENE” 160, FERMRUWARCEBOE. “FRAFEESE” T—RIIMARERNIE20K,

Since 2013, DFM and Dongfeng Public Welfare Foundation have united the Provincial League Committee and the Provincial Youth
Foundation to initiate a series of public welfare student subsidy activities “Dongfeng Nurturing Seedling Action” and carry out an
integrated student subsidy activity surrounding clothes, food, shelter, travel and study. Under the condition that the units of the company
have actively participated in them, DFM has provided the assistance to build 15 “Dongfeng Hope Primary Schools” in total in such
disaster regions as Hubei, Yunnan and Sichuan in the past four years. The units have planned and launched a series of micro-public
welfare activities including “innermost words and wishes” and “Dongfeng Hope Summer Camp” 20 times.

RS
AREHE S FANERNBERLENF RRIBZE EEM
R EKE MRERENERFLENE RRABR EE
B 2N Biems LR ERLNE R ANE) 2%
HIER KB R AFERLNE AR E%EM
TR {CHTE hiERRREAERENE RRFF EEM
EiiE=s RINERNABEFERNE FHAHR EEM
LR P L ERRABRENSE RRAH EE
BRITS FEE R MR A7 2\ RRFRE 2%
FEINIREE FEIARREAERLNE RRERE E%EM
HIEHE THET RN A 407 L\ RRERE E%EM
WAL E P LB R KBRS BN RRBEAR EEM
AL E TETW RN B AZE48HLNF R AT E&EM
“EEE RSB RRHHENE RRAFE E%M
HIEHE THEM RN LN FRIWERRE) i
pAR =S ARERNIBEHLNFE RRIBZE BigH

ERFHSFERRLABDRUEEIHRERFENFEER
Dongfeng Honda Automobiles Co., Ltd. has built Yingshan Nanhejie
Mayuan Hope Primary School

PR, MRR TR RN A B A E/NF 240 ) ERIIUMNEER
NERABRSNE, L)IIERZHELUERNRENABRE NS
B, RRABBRNE=MHENE,

It is reported that Dongfeng Honda Hope Primary School which has been

built is the third hope primary school donated by Dongfeng Honda, followed
by Fengyi Dongfeng Honda Lizhi Primary School of Maoxian in Sichuan and

Zhoucun Dongfeng Honda Hope Primary School of Lushan in Ya’an, Sichuan.

HURNABFENETF2016F1087HEE, HhEHoE, ERARBEAFEE. BEHLE. BT, BFE%.
FERNERNABRLNFRFY, H3E, HbimE#=7E. BEB=1E. BHE1E. ZEEE1E. BHFER7D
BFYE, TTRME260BFERTE, EMFEISBARMEANF,

Yingshan Dongfeng Honda Hope Primary School laid a foundation on October 7, 2015, which covers an area of 6 mu. The
contents of construction include teaching building, teaching office room, dining room and kitchen. The newly-built teaching
building of Dongfeng Honda Hope Primary School has three floors, in which there are 7 standard classrooms, a library, 1 audio-
visual classroom and 1 multi-function hall. It will set up 7 teaching classes and can accommodate nearly 260 students. The first
batch of 1563 students has now been enrolled.
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BEERMUMASRYIBIZFERN

Education Aid Programs Organized by DFM’s Subsidiaries

FRETHERUBEFR YNGR, KBL. “EHRBRFENFZONE. “KRFANF HREHE” FHAEE
&, F&8 “RROBETH” MERFRE, SRURMEETE) “REETE” 2K K.

[EH]

By means of such micro-public welfare activities as “small hope and big love”, “walking into Guiyang Hope Primary School for Love-care
Student Subsidy” and “big hand holding small hand builds the National Defense Dream”, the units under Dongfeng have enriched the
forms and connotation of “Dongfeng Nurturing Seedling Action” and achieved the all-around care of Dongfeng Nurturing Seedling Action
in “clothes, food, shelter, travel and study”.

FRMMAERRAS: “NFE, KB KEETFILERFTH FREMBAERRANS: FESBEPESCRED

RIRERRAS): BFILENEREESD FROSREREARRAS): “RMBFRE" SRRSEN

FREFFAERF: FREF “HRE" &5 MMEFARERRAS: FFIR
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Automobile Citizen Cultural Activities

8A9H, FRNAELIBHXBERZASHNABAN, AATEARATRKE(RNAHERENR), ESXHER. =
SHTT, MRS, BFIHRN, BEREEMNESIIMARBRTREL,

On August 9, DFM’s Committee for the Construction of Spiritual Civilization printed and distributed a circular, issued Initiative
for DFM’s People in Civilized Driving, advocated civilized driving and safe traveling, became civilized drivers, turned DFM into

a harmonious firm. All the organizations shall earnestly organize and implement in line with actual conditions.

RRASCEASIENSH

ATLERT - 4. BSRENE. SEANERRL, FHERL
— RESARTATR, HEMTARES. ARREHR
AEHEB N,

XRBY, ReHfT, BREFRTIXEAC. X

BRA. EBHLMBEEEU, hEEL—F SEA 5. RIEHSEIEM, AEBER, THERRAS
NAENFERNS . B AN—S—TEINENAH FHELERPRBETEMN. CHBRHEEIEA
BHFSA, hERIATNEZR. Bk, BiNEAS HLEIHFYEFIM, FHRSBREAR, RikES5iH
SRR TIENMT - HEENRACERERES,
1. BREFRBEAN. NEXMAHRE, HHAK FRLTHE REEE, BXBREE, BRHR
HTHERTH, SREM TN BRR, Ro ERNBETR, MIERGE. MHEfR. MhE
AL BRBK . BB, HET bt
L ma:miﬁA EXHE. FXWE, HRBHHA
FESERN B

T, R ME". R ARAEE ; BFENER, T
S, FEL; FERRREE, HEERFARGR
2 ; $TYRENEHNR, ERIEEAES. FRAFAIFHBREERAR

3. ERXBAE. FEENDL, BEIAE. 201648 9H
BILFA 3 RARELT, NLHE “THEZH8. Th—
BRI HBE". BRE". HRE REE
WEERNRE DA, REEMEEADER ; FHEHE
ALk, FURBRT R SBET.

FRABREZHEARADIRRWE RRAEAT KT “X
RITE” NSE, THENIN “XRETE" ATBNENE
BT e BRAXNFIMAFREZS, THORIT 22
TIRBIRN EWMERERINAEY, ARASN “BF
—K £EXM, ZHERERNAELASMAFMA REK
HRILFX

Dongfeng Honda Auto Parts Co., Ltd. has actively responded to
the call of DFM on “civilized driving” and actively planned activities

themed “civilized driving”. In addition to training and video broadcast
exhibition related to safe driving, it has also elaborately designed car stickers “Tips for safe driving” and car stickers specially
used for refueling of Party members, issued them to the Company’s car owners. The project has won Excellence Award of
DFM’s micro-public good project creative contest.
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BRUATHENFREER
Distinctive Events by DFM BUs

R EFIRA T,
AEDEFRRE
HIARE R B
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Vision of the Future

2016%F, RNAFEASEESHEERZNEST, RIE 87 HTUNEERRE, W TERAN MEHLZ" AFH, X T@H
BT AITETE, SEBETHSRELE, HEFTEARESEAFEER L V108, HETELESEIETINY, &k
ThEEER PEMHSTEBERRARES MR

In 2016, under the guidance of the State-owned Assets Supervision and Administration Commission of the State Council, DFM, based
on the theme of “responsibility integration and harmonic sharing” and the working method of “four emphasis”, followed the overall
deployment of “Nurturing” Plan and fully fulfilled the CSR-related work, with the CSR development index ranking among the top 10

state-owned enterprises for the first time. The CSR-related work has been recognized by relevant parties and won some awards like
China Charity Award and China CSR Accurate Poverty-relief etc.

KK, RRASKEEZRBER “Au—@F" 24BN "I ME2E” SBHENER, RARTEH. A, f&. Fi. &
FMERER, SE0VRER, £EEX B IF20KNKER, RANEHAMSTEENSIZLEEE. S ERIRA,
RNEHRFENTER S MEERAMTRFELREN, ALAENEMAEREE TR E.

In the future, DFM will, according to the national requirements of “five-in-one” overall layout and “four-pronged comprehensive” strategic
layout, deeply carry out the development concept of innovation, coordination, green, opening and sharing, fully implement “Nurturing”
Plan 2.0 practice system by combining with actual conditions, practice the fusion and management improvement of the company’s CSR
in an all-around way, continuously enhance DFM’s CSR competitiveness, brand influence and sustainable development capacity and
make a contribution to realizing DFM’s dream and auto power dream.




CSR-relevant Honors

38" TR F2016F R £
ZEX (HEERETEES
Eﬁﬁ‘?x ) H
“Nurturing” Plan won 2016
China Charity Award (the
top prize from government

RN T)RIR20165F T -
FE S = A in Chinese charity field);
DFM won the award of 2016

China CSR Outstanding
Enterprise;

RRR L/~ B 3k20165F
HE ST ERLR ;
KRR E/NT)RIK20165E DFM won the award of
FETXRAEEW ; 2016 China Outstanding
DFM won the award of 2016 Enterprise in CSR;
China Top 10 Enterprises in
Public Welfare;

RIREATRKPEMS
TERBAERARK ;
DFM won the award of
RRRZE/AT)5RIR20165F Chi
. hina CSR Accurate
s T VHESTEER Poverty-relief;
TR ;
DFM won the award of

2016 Chinese Auto-maker
Annual Contribution in CSR;

RN/A T 5RFR2016E R EE
HIERBEIFK ;

RN SHEFTEN” 3152016
FEEHSTTEMBEITE ; DFM won the award of
2016 Best Communication

DFM’s “Nurturing” Plan won gt
Innovation in CSR;

the award of 2016 Annual
CSR Excellent Fulfillment;

R “EETT)” 583k2016
FETAANSARTA
DFM’s “Nurturing” Plan
won the award of 2016 Top
10 Popular Public Welfare
Projects.
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The Appendix

ESE L

Key Perfor

FES

mance Table

RE P HIB AT E2F5FR(2013-2016)

FRISEA 20162 H/ER S XS

FZIR ==tivs 20135 20145 20155 20164
B {z7t 1437.19 2402 2693 2958
THEE b 1821 1690 1402 2024
BRI - EREE 2 249 264 271 280
MEANREE 4 9401 10649 9907 10119
e N R & R % 5.7 6 6.8 6.34
FRAREREEREHRZH {zt 63.97 81.65 84.06 91.58
RRRBBCEFN AT H {z3t 127.57 157.08 192.71 190.70
AT BN iz 406.16 449.66 454.64 478.19
BTGB HEBAN {2t 4533.56 4829.39 5204.54 5726.13
HAHE L 6.90 7.03 4.92 4.62
BFREEEHES L] 127.10 127.78 121.85 137.74
Tk HER v 2 2 2 2
RETIEE Wik ] 2198.41 2349.19 2466.16 2802.82
THEEER % 16.08 16.19 15.70 15.26
RRATHE T 353.49 380.25 387.25 427.67
BAEHERE k] 63.34 56.02 45.10 49.48
FAFHER T 290.15 324.23 342.15 378.49
RIT# BA 16.41 16.41 16.90 16.6
FTRNERFITER % 100 100 100 100
B S TREEREREITER % 100 95 95 98
SIS RTHELS % 98 100 100 100
2y A 33465 34454 35664 28680
AL AL B % 98 98 98 98
RITRAE % 4.7 4.4 2 45
NEHHHERR x 10 10 10 10
TSR EEELLG % 6.6 7 7 7
B AT LB / 7:3 7:3 7:3 7:3
NP PR3 53 T # KA AR 519 476 771 1189
R R & Vil 173 311.38 711.76 1098.46
ZaEl AR 228586 287438 347517 306290
REEFRNEH Vil 36426 43213 70160 52029
REE R i 59 58 MN(EFET) A0(EFET)
R msl( &25%5%5T) i 27 24 22 17
IR RN 25 2.2 2.7 2.95
A {27t 1.27 1.52 1.6 1.6
BIIAKR AA 64 64 77 76
HRERESEA 53 110 110 130
RRABRESSERRIM Vb 5343.19 5622.17 6191.78
RRABESSEFRY BT 2703.54 1043.88 2990.53
ISO14001 M EBIEARREBEER % 82.0 83.3 95.4 96.1
KRS EAES52013E ALK % 13.5 27.2 44
FEKHEE 52013EMR LR % -6.46 -11.10 -12.38
RSB BAEFY) = £ 2 520135 AREL IR % 8.74 0.00 3.88
ZE M FHIRE 52013 E ML IER % -35.22 -74.26 -74.53
IX2013FE AL, FETHHEE T3l -8.21 -13.68 2717
T T EREFE 5201 3EEAREL B % -6.98 -11.52 -19.65
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Indicator Index
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HXISE20161t 2/ ER SIERRS]

B3 CSR-CASS3.0 (R, HHEREBIRSESIESG)) Pl
NS P3.1, P3.2 P2-P5
RTHRRAE P4.1-P4.4, P47 P6-P11
BATHA SR FELW AR P5.1-P5.2, G1.1, G1.4 P12-P18
P2.2, G1.3, G1.4, G2.1, G2.5
'zl‘:: Ek,_ﬁ ] ) y ] ) "
SLLE G5.1-G5.6, G6.1-G6.2 P19-pas
FOAR O R [ 5 Bk M2.7, S1.6 P26-P28
BUATE LR 0B E AR M2.7-M2.12, M3.3 P29-P35
WENTE SR AR S4.1,84.4,84.9,S4.12 P36-P42
EEASRERE M1.4-M1.5, $1.3, $1.5-S1.6 P44-PAT7
Rt &5 AR S1.8,S4.1, S4.5-84.6 P48
ZFRE
HHEREE P4.4 P49
AP TR M3.2-M3.4, $1.1-81.3 B7(a), B7(b), B7.2 P50-P52
RS R~ 25k M2.1-M2.5, M2.13-M2.14 B6(a), B6(0), B6.1, B6.4 P54-P59
$2.1-82.2, S2.4, S2.7, S2.11,
TR EERSI S S2.18, 82.15, $2.17-S2.18, S2.20, 51(2;: (gl’l(? 'éaif(zéaz(b)’ P60-P65
FEXERT $2.23-52.30, $3.1-S3.5 - ' T
BRESKFARER M3.1 B5.2 P66-P68
MR O] SE IR M1.1-M1.5 P69-P70
M3.6, M3.8, M3.10, E1.1-E1.2, Al(e), A1(B), AT, A1.2
TEZ e ES E1.6-E1.8, E2.2, E2.4, E2.5, A’1 5 A1’ 5 m 5 - P72-P79
E2.7-E2.12, E2.18-E2.19, E3.1-E3.2 e
RERE
WERZE ™M M2.10, E3.4 A2.1,A2.3,A2.4 P80-P83
HEFH IR E2.2, E2.10-E2.11, E2.13-E2.15, E4.5 A1.5 A2.2, A2.3 P84-P86
NHETR S4.10 B8.1 P88
HEABTE
ANEITEN S4.4,54.9, S4.13-S4.14 B8.1, B8.2 P89-P97
REKBE Al P98
HEEE P99
ES e P100
tEtRE | A3 P101
Bt % REITFR A2 P102
KFARIRE P1.1-P1.5 P103
HEERIR Ad P104
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Report writing process

1 AUHREE M ER

Initial-stage preparatory stage

RRUAFE AT EFERSE2016
DFM CORPORATION SOCIAL RESPONSIBILITY REPORT 2016

Time span: The time span of this Report is from January 1, 2016
to December 31, 2016, with part of its contents beyond this span.

Organizations: The contents of this Report came from Dongfeng
Motor Corporation (“DFM”) and its subsidiaries (see the
organizational structure). For ease of expression, the terms such
as “Dongfeng Motor Corporation”, “DFM”, “the Company” and
“we” are used in this Report.

Previous reports: The Company has continually released 2008-
2015 reports. This Report is our 9th annual report.

Data: All the data used in this Report is our internal statistics and
is subject to our financial statements if there is any difference
between them.

The reference standard: This Report has been prepared in strict
compliance with the principle of “Be truthful, objective and open,”
with reference to the Guidelines on the Fulfilment by Centrally-
administered State-owned Enterprises of Their Corporate Social
Responsibility released by the State-owned Assets Supervision
and Administration Commission of the State Council (hereinafter
referred to as “SASAC”), the G4 Sustainability Reporting
Guidelines published by the Global Reporting Initiative (GRI) and
the Guidelines on Corporate Social Responsibility Reporting for
Chinese Enterprises (CASS-CSR3.0).

The Procedures and Ways of Stakeholders’ Participating in
Reporting:

This Report was prepared with the support of part of the
stakeholders. We used questionnaires to gather information from
internal and external stakeholders, scored important corporate
social responsibility (CSR)-relevant issues and formed a matrix of
the key issues; in the meantime, the Company invited stakeholders
to make an objective evaluation on its CSR practice, and took
such evaluation results as part of the contents of this Report.

Availability: This Report is available in the printed and PDF
versions. You may ask for this Report via the following address or
download it at the CSR section of our corporate website:

Address: No.
Technological Development Zone, Hubei Province

1, Dongfeng Road, Wuhan Economic &

Postal code: 430056
Tel: 027-84285555

URL: http://www.dfmc.com.cn
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The Appendix
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Feedback Form
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